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OUTSTANDING FORMS! 


fe ye t: % t iS Me, 
A ee * 
a MY > . ~~ 1) FLAKE. Recently developed for users requiring a product 
i a vee that always flows freely. Dissolves rapidly. No extra cost! 
& 2 he, 
< a H, $n 
~~. 
' \ REGULAR GRANULAR. Fast dissolving, yellow-white, crystal- ; 


line material for a wide range of applications. 


OUTSTANDING PRODUCT! 


All three forms of anhydrous Solvay® Sodium Nitrite are top 


U of p quality — U.S. P. All are available in 400-Ib. and 100-ib. fiber 
. s s or steel drums and 100-Ib. bags. 


SOLVAY SODIUM NITRITE 


Sodium = . — a ¢ Calcium —— ¢ Chlorine « ——- 
Caustic Potash ¢ Potassium Carbonate * Sodium Bicarbonate * Soda Ash 
Ammonium Chloride * Methyl! Chloride * Ammonium Bicarbonate « Vinyl Chloride poe nap Mtn erp th nnn DM-20 
Methylene Chloride * Cleaning Compounds « Hydrogen Peroxide * Aluminum A 
Chloride * Mutual® Chromium Chemicals * Snowflake® Crystals * Monochloro- 61 Broadway, New York 6, N. Y. 
benzene ¢ Ortho-dichlorobenzene ¢ Para-dichlorobenzene ¢ Carbon Tetrachloride : owe 
Please send without obligation sample or samples as follows: 





[] Solvay Flake Sodium Nitrite 
( Solvay Regular Granular Sodium Nitrite 
[) Solvay 45-S Granular Sodium Nitrite 
(J Include prices and name of nearest dealer 

















ee ee ee ee ee ——— 
Position ; cc cdc al ia 
Wert . Company ae a eee 
SOLVAY PROCESS DIVISION Phone - 
61 Broadway, New York 6, N. Y. Address 
City Zone State 





SOLVAY branch offices and dealers are located in major centers from coast to coast. 








IN NORDA'S MUSEUM ROOM, one of the worid's largest 
amethystine crystals, weighing nearly 300 kilos, from South Africa. 
A rare specimen you're invited to see when visiting Norda. 


# 




















Samples, free, by sending your business letterhead to 
NORDA, 601 W. 26th St., New York 1, N. Y. * Chicago * Los Angeles * San Francisco * Toronto * Montreal * Havana * London * Paris * Grasse * Mexico City 
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STEER A STEADY COURSE 
with CANDY PRODUCTS 


PRIVATE BRAND* RESALE BUYERS OF WAXES 


AND KINDREQ PRODUCTS... Your Quality Guide... 























































Beauty and Durabil 


Initial appearance is important 
waxed surface to remain beauti 
be durable. Durability depends 
resistance to abrasion of traffia 
more so on resistance to discolor: 
Durability should be measured byf 
the waxed surface maintains a nidg 
ance before complete removal ang 
ing is required, 


Anti-Slip ~ 
Anti-slip, or reasonable safety un 

does not mean that the qualilies of 
and protection need be sacrificed. The 
balance—a wax film which is not excesit 
slippery, yet which is not tacky and doe 
collect dirt readily—gives the performayy 
that answers the foremost original reason ¥G 
use of a floor wax—beauty and protectioy 


Water Resistance 


Frequent damp mopping or wet traffic ca 
make water resistance very important. Over- 
doing this quality when no problem exists out 
of the ordinary, simply increases the diffi- 
culty of complete removal or applying multi- 
ple coats. Removability must be considered 
as important as water-resistance under most 
normal conditions. 


Solid Content 


The percentage of solid content is not nearly 
as important as the quality of the solids. Good 
quality indicates 12% of solids as the answer 
for most well planned maintenance programs. 
Two applications of 12% gives better results 
than one of 18%. “‘Washed out” floors and 
other special problems maintain better when 
more concentrated waxes are used. Over- 
waxing and resultant greater difficulty in 
removal for periodic maintenance should 
be avoided. 


Carnauba Wax 


The most important features of a good wax 
... all-around quality of performance... are 
built around Carnauba Wax. When refined 
and compounded with other additives and 
scientifically controlled in manufacture, Car- 
nauba imparts the beauty and protection that 
makes the use of floor waxes both profitable 
and possible. Make-shift manufacture or 
over-emphasis on any one given wax feature 
should be avoided and proper care taken to 
provide for most satisfactory performance. 


Candy YC 


Wax Specialists for over 65 years 














WATER EMULSION WAXES 


Each of Candy's floor waxes are all-around top 
quality for certain traffic conditions. They impart 
the finest protection and beauty to floors for 
which best suited. 


CANDY’S SUPREME (standard) 
BRIGHT BEAUTY® 

CANDY’S SUPREME Special WR 
SUPER (\\)-p0y” 

CAND-DOy” # CS 

CANDIWAY 46000 














CO. 
QUALITY 






CANDI-COAT 1000, WATER RESIN EMULSION-~ As a floor coating for 
use under specific conditions of continued maintenance on certain types of 
floors this water resin emulsion has none of the faults associated with coatings 
of this type. It is the finest product in its class produced up to this time. 


\ % Bright Beauty WAX REMOVER & all-purpose SURFACE CLEANER 

For removal of water-emulsion waxes from any floor without harmful effects. It 
is the perfect maintenance program wax remover and all-purpose surface 
cleaner. Pleasant odor, crystal clear color and thorough cleaning action with 
all types of equipment. Unaffected by hard freezing. Furnished ready for resale 
orin concentrated form for local packaging ...nothing but water to buy or mixin. 


\ CANDI-CLEAN all surface—all synthetic CLEANER— This is an all syn- 
thetic and all purpose surface cleaner with free rinse and free wipe off qualities. 
Furnished in several colors and odors, and properly priced. Available in two 
concentrations for resale and in concentrated form for dilution with water for 


local packaging. 


Bright Beauty CREAM FURNITURE POLISH—A cream furniture polish 
that spreads easily, polishes without excessive effort to a deep impressive 
’ lustre. Permits repeated repolishing with a dry cloth, thus saving many re- 
\ \ applications. A very economical polish of the very highest quality. 





\ Bright Beauty PASTE WAX Properly blended and refined from excellent 
\ quality solids and solvents that produce the best drying time and evaporation. 

\Easy to handle, having ‘‘creamy"’ consistency and stability that lasts through- 
ut storage and usage life. 


ht Beauty LIQUID (spirit) PREPARED WAXES~A complete line of 
spirit dissolved waxes that meet a wide variety of demands for durability, color 


with a superb coating necessary for many applications such as 
d certain other types of floors; for bars, wallpaper, etc. 


auty GLASS POLISH & CLEANER and SILVER POLISH 
As\a glass§ cleaner (pink color) it applies evenly with little effort, wipes off 


\at (asian and\can even correct the abuses of scratchy ‘‘quick-polish"’ inferior 
\prowuc 


t Beauty ANCE FLOOR WAX-— Does not “‘ball-up"’ and gather dirt 
pregnates floors with hard spots difficult to remove . . . free from dusty 


5. Its protective quality adds more ‘‘floor-years"’ to expensive ballroom 


Beauty\Heavy Duty PASTE CLEANER- Cleans and scours more 
Aly and quicker\than most scouring powders. Depending on applica- 
an clean to perfection even painted walls to provide a suitable 
y surfacé, 100% active, free from excessive abrasive qualities, it 
pst every Surface from all foreign matter. 


R SILK\SCRKEN LABELING—Now you can have dramatic, 
g of you private brand name on all 55, 35, 30, 20 & 15 ga/. drums 
. This added $ervice is accomplished right in our plant. . 
Mevited .\ . or write for details. 





* All Candy's products are available for 
private brand resale and are sold only 
through distributors except for experi- 
mental accounts in Chicago essential to 
research. 


2515 W. 35th ST., CHICAGO 32 
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Cover photo; Andrew Kk. Forth- 
mann, left, president of the Soap 
Association, greets Neil H. Me- 
klroy, former U. 8S. Secretary of 





Defense during annual meeting of 
{ASGP at Waldorf-Astoria Hotel, 
New York, last month. Myr. Me 
Llroy, formerly president of Proc 
tery & Gamble Co., has been elected 
chaityvrman of the board. He ts also 
a forme) president of the Associa 
tion of American Soap and Gh 


cerine Producers. 
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FOR 
THOUSANDS 
OF SOAP 
FORMULATIONS 


ARIZONA 


Thousands of soapmaking formulations call for tall oil and 
its derivatives. For their supplies of these essential materials, 
leading soap manufacturers turn to Arizona. These industry 
leaders know they can rely on the uniformity of Arizona’s 
quality tall oil products. Uniformity that saves time and 
money, eliminates formulation adjustment, keeps processes 
constant, product quality consistent. They also rely on the 
swift dependability of Arizona service. Discover how you 
can benefit from Arizona quality, uniformity and service. 
Call Arizona next time you need tall oil. 


ACINTOL® Products: 










va 3 


~ 


~ 
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ARIZONA 


CHEMICAL COMPANY 


30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 


DISTRIBUTORS: A. J. Lynch & Company, Los Angeles, 
Alameda * Charles Albert Smith Ltd., Toronto, Montreal, 
Vancouver * T.G. Cooper & Company, Inc., Philadelphia 
* Farac Oil and Chemical Company, Chicago * George 
E. Moser & Son, Inc., Detroit * Donald McKay Smith 
Company, Cleveland * Thompson-Hayward Chemical 
Company, Houston and New Orleans * Van Waters 
& Rogers, Inc., Dallas * N. S. Wilson & Sons, Boston * 
M. J. Daly Company, Ludlow, Ky. * Great Western 
Chemical Company, Seattle, Spokane, and Portland 
(Oregon) * Welch, Holme & Clark Company, Inc., 
New York * Whitaker Oil Co., Atlanta, Georgia 


ACINTOL D and ACINTOL DLR Special Distilled Tall Oil + ACINTOL FA 1, FA 1 Special and FA 2 Tall Oil Fatty Acids * ACINTOL R Tall Oil Rosin * ACINTOL P Tall Oil Pitch » ACINTENE” Terpenes 
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TOXIMUL R and S... at last an emulsifier pair for all toxicant systems. Now, for the first time, it is possible to 
emulsify any of the pesticide types, such as weed killers and chlorinated and phosphated insecticides, with a single 
emulsifier pair. Better yet . . . you'll do it more effectively. Toximul R and S are your answer to cutting your costs 

. cutting your inventory and simplifying your formulations. You also will find they promote better storage 
stability even with the more unstable or highly reactive systems. NEW TOXIMUL LF. Another new Stepan product 

. a universal emulsifier for pesticides in liquid fertilizer. Toximul LF, which is extremely low in moisture, will 
give you maximum efficiency for emulsifying soil insecticides and other toxicants in most liquid fertilizers. It also 
gives storage stability. ° Let us tell you more about these new Stepan products. Send coupon below today! 


<- oT 





now pair} 


TOXIMUL R 





an emulsifier | 


team 


for all 


. . | 
pesticides Warehouse Stocks P 
| Maywood, New Jersey * Tampa * Atlanta | 








Los Angeles * San Francisco * Portland 
In Canada: Charles Tennant & Co., Ltd 


Toronto * Montreal * Vancouver 


©@ CHLORINATED INSECTICIDES 
© PHOSPHATED INSECTICIDES 
© HERBICIDES 


Send Coupon for Samples 


AMERICA’S MOST COMPLETE LINE OF SURFACTANT 
STEPAN CHEMICAL COMPANY 
427 W. Randolph Street, Chicago 6, Illinois 


Gentlemen 
Please send me complete information and samples of item(s) checked 








ig 
STEPAN 


sReateat coura ] Toximul R and S Toximul LF 





Name 


Firm Name 





S 
' 
' 
' 
' 
' 
! 
' 
' 
' 
' 
' 
Street Address ; 
' 
Jj 


427 W. Randolph Street, Chicago 6 Telephone STate 2-4711 


City Zone State 
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New and patented developments 
by the organic chemists of The 
Glidden Company have now made 
it possible to produce synthetically 
the aromatic chemicals previously 
obtained from remote natural 
sources. These newly derived ma- 
terials offer manufacturers a series 
of important advantages. 

Most important of these advan- 
tages is freedom from the supply, 
quality, and price fluctuations 
which are characteristics of natu- 
ral aromatic oils. The raw material 
utilized in these processes assures 
that these synthetically produced 
“natural” products will continue to 
be readily available in unlimited 
quantities on a realistic and stabi- 
lized cost basis. 

Another major advantage is the 
purity these new processes make 
possible. Since they involve the con- 
version of pure ten carbon atom 
hydrocarbons to such products as 
linalool, geraniol, and citronellol 
which are ten carbon atom alcohols, 
no strange products appear in the 
reaction and it is possible to achieve 
a purity entirely impractical with 
isolates of essential oils. ‘High off- 
odor values” are practically elimi- 
nated. The perfumer, freed from 
the limitations imposed by undesir- 
able and unpredictable side ele- 
ments occurring in natural prod- 
ucts, may modify the basic pure 
material to achieve whatever fra- 
grance notes he desires. 

Developed with the technical col- 
laboration of Firmenich, who for 
more than seventy years has been 
a world leader in the supply of 
flavors and fragrances and among 
whose associates are a Nobel Prize 
laureate and 4 ACS-administered 
award recipients, these new 
aromatics are being manufactured 
by The Glidden Company and will 
be distributed exclusively through- 
out the United States and Canada 
by Firmenich Inc. Terpenic ar- 
omatics now available include: 
geraniol, linalool, citronellol and 
their esters. For further informa- 
tion on this revolutionary new 
development write Firmenich Inc., 
250 West 18th Street, New York 
11, New York. 


A NEW AND CERTAIN 
SOURCE OF 
AROMATIC CHEMICALS 





The Glidden Company 
and Firmenich Incorporated 
have now joined to provide 

synthetic aromatic chemicals 
from a source in 
unlimited domestic supply. 





FIRMENICH INCORPORATED 


FIRMENICH & 
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THIS 


MUCH 
BIGGER 


ADD 30% MORE BULK TO YOUR BOX OF 
DETERGENT AT NO EXTRA COST Put Hooker 


spray-dried phosphates into your detergents and you get 
20% to 30% more bulk (depending on the amount used ) 
without increasing weight or cost. That’s because a tiny 
air bubble floats inside each phosphate granule. 

This bulky phosphate bulks up your mixture. You get 
a bigger box, with more sales attraction. 
FREE-FLOWING The high air content of spray-dried phos- 
phates keeps them always loose. They dissolve two or three 
times faster than common forms. 
MEETS ALL NEEDS Choose the spray-dried phosphate 
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that serves you better—sodium tripolyphosphate or tetra- 
sodium pyrophosphate. 
For more information on how to make better detergents 
by using these phosphates, write to the address below. 
You can get the following in regular density: disodium 
phosphate, trisodium phosphate, sodium hexametaphos- 


phate, and sodium tripolyphosphate. 


HOOKER CHEMICAL CORPORATION 

PHOSPHORUS DIVISION, Dept. SC-2 
60 E. 42nd Street, New York 17, N. Y. HOOKER 
Murray Hill 2-2500 ee asi 










SOAP and CHEMICAL SPECIALTIES 

















CONOCO 





Dodecylbenzyl 
chloride 
technical grade 
... the intermediate for 
cationic surface active agents 








*TYPICAL PHYSICAL PROPERTIES | CONOCO DBCL reacts with tertiary amines to form cationic 
surface-active agents—known chemically as ‘quaternary am- 


Specific Gravity at 60°F .0.965 ' ee . x 5 : 
Apparent Molecular Weight 292 monium salts.” Quaternaries are used as the active ingredients 
Activity .... Approx. 95% ' in sanitizer preparations, as textile softeners, and as antistatic 
Minimum Activity 90% ° 2» . 
Piece Poles (COL) pete agents for fibers, plastics, and paper. Nonionic surface-active 
Viscosity S.U.S. at 100°F . 105 ' agents may also be made by reacting CONOCO DBCL with 
Pour Point Less than -5°C. the appropriate polyglycol. 
Sl For samples and further information, just send a request on 
iCONOCO | your letterhead. 
For chemicals with a head start CONTINENTAL OIL COMPANY, PETROCHEMICAL DEPARTMENT 
on the future . .. count on CONOCO! 1270 AVENUE OF THE AMERICAS, NEW YORK 20, NEW YORK 
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The quality vigil 


The flow-controller you see above is one of the sensitive 
regulators in the 75 foot-long control panel at Armour’s 
plant in McCook, Illinois. The panel contains 155 
other gauges and dials. These instruments keep round- 
the-clock control and records of every stage in the 
processing of fatty acids. 

Continuous quality control enables Armour to pro- 
duce high quality products, such as Neo-fat® 18. This 
is Armour’s Commercially Pure Stearic, with an ex- 


ARMOUR 


tremely low iodine value, high melting point, and an 
exceptionally high stearic acid content. Neo-fat 18 is 
especially noted for its stability, purity, and uniformity 
from lot to lot. These Armour advantages assure your 
own products longer shelf-life and better performance. 

We’ll be happy to furnish samples on request. If 
you'd like to learn more about Armour’s quality con- 
trol, you are welcome to visit our McCook plant. 
Please phone or write for details. 


INDUSTRIAL CHEMICAL COMPANY 


©Division of Armour and Company e 110 North Wacker Drive « Chicago 6, [linois 
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SHULTON 


MELIOTIROPINES 








eee 





There are no finer... Shulton, the world’s 
leading producer, has a heliotropine to 
suit your particular requirements. Perfume 
grade, setting the highest standard in odor 
quality; soap grade, combining fragrance 
excellence with fragrance economy; and tech- 
nical grade, providing a chemical of highest 
purity for industrial applications. Then, too, 
if stability of color and odor are a problem 
in special alkaline situations, investigate 
Shulton's Heliotropine Liquid. 

Technical data, sampies, and additional information, 

availabie on request. 
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4. ways to use 
Surfact-Co Tech Service 





1. PRODUCT ANALYSIS “Which Laury! Sulfate is in 
this detergent?” ‘How do we get this viscosity?” ‘Will Lauric 
Diethanolamide stabilize the foam better?"’ Your own chemists 
usually have the answers to questions like these. But if you do run 
into a snag, write Surfact-Co Tech Service. Glad to help. 

















3. NEW PRODUCT DEVELOPMENT “We need a 
controlled alkalinity cleaner that won't etch aluminum." ‘This 
cleaner does a good job, but it breaks up."’** We never ran into this 
stratification problem before."... How can Surfact-Co Tech 
Service help YOU. Write us—in strictest confidence. 


ROH + CRS0,H ROBO; H 


ROSO.H + NaOH{= 


> 
- 
— 


i) 


-. FORMULATION “How do we put the auxiliary foamer 
in this tricky formulation?” ‘How can we make this high viscosity 
car shampoo for less money?"'‘Can you suggest a concentrated 
version of this floor cleaner to be used as a liquid?" . .. What's 
YOUR problem. Write Surfact-Co Tech Service. Include specimen 


and background data. 





’ 5: 
a | ie, 
4. PRODUCTION Since Surfact-Co is a volume producer 


of the leading surfactant types (listed below) we are eager to help 
users of these surfactants profit from the lower cost production 
they make possible. Whatever your problem—or bottleneck—write 
Surfact-Co Tech Service. 


FOR SURFACTANTS CALL SURFACT-CO 


SURFACT-CO 


Blue Island, Illinois 


Technical Bulletins available on: DODECYL BENZENE SULFONIC ACID (Surco DDBSA) * TRIETHANOLAMINE ALKYL ARYL SULFONATE (Surfact-Co 
60) * AMMONIUM NONYL PHENOXYETHYLENE SULFATE (Surco 57) * DESALTED SODIUM ALKYL ARYL SULFONATE (Surco SF42M) * LAURIC 
DIETHANOLAMIDE (Surco Stabilizer #2) * COCONUT DIETHANOLAMIDE (Surco Coconut Condensate) * MIXED FATTY ACID DIETHANOLAMIDE 
CONDENSATES (Surco 5024) * LAURYL SULFATES (Surco SLS and Surco AM-LS) * Write for complete listing. 
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FRUTA 








=. 


the new tone 
in musk odorants 
/ diffusive 
ig 
~*~ + exalting 
powerful 











- 


FRUTAL WORKS: MIDDLETOWN, N. Y. + AMERSFOORT, HOLLAND + SREMEN, GERMANY + BRUSSELS, BELGIUM + MANIZALES, COLOMBIA ~- SOFLOR LTD.-PERIVALE, ENGLAND 














TEIGEPON 








| 


SURFACTANT SERIES | 





J | 











F AAA 





Each of these anionic surfactants offers its own combination of 
detergency and wetting characteristics, as well as remarkable 
suspending and dispersing actions. 


The Igepon series of surfactants provides soap and _ lubricate. No other surfactants equal the perform- 
chemical specialties manufacturers with one of the ance and versatility of the Igepon products. 
widest ranges of surface active properties offered in __ os 
a single homologous group. hey are available in low foaming and high foaming 
types, in powder, paste, liquid and slurry forms. 
Each Igepon member emphasizes a special wetting They can be shipped in the manner most conven- 
detergency combination suitable for a specific use jent to you — in tank cars, tank trailers, drums, or 
... for textile, leather and paper processing, for packages. 

industrial, houschold and commercial detergents, for 

wetting and suspending agricultural pesticides. In Free Igepon samples, information and technical 










bar soaps, dentifrices, shampoos and other cosmetic —_ assistance are available on request. Write or call 


preparations, the Igepons also tend to soften and — any Antara office. 

Fiom Research, to R cally 
ANTARA., CHEMICALS 
ANTARA A SALES DIVISION OF 

Peta GENERAL ANILINE & FILM CORPORATION 


=a 
3 435 HUDSON STREET « NEW YORK 14, NEW YORK 


SALES OFFICES: New York ¢ Providence © Philadelphia * Charlotte * Chattanooga * Chicago 
Portland, Ore. * San Francisco * Los Angeies. IN CANADA: Chemical Developments of Canada, Ltd., Montreal 







I7e0un, manufactured by General Aniline and Film Corporation, is sold outside the United States under the name “‘Fenopon”’ by distributors all over the world 
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BORAX 


GRANULAR...in special uniform meshes 


in a variety of grain sizes 







Vacuum crystallizers are an important segmen 
of the new, ultra-modern, refinery recentl 


completed and on stream at Boron, Califorma 





Are you making powdered hand soaps? 

Or cleansers? Evaluate the use of granular 

borax in your product! Others have found that 
Granular borax improves powdered hand soaps borax boosts the cleansing power... makes soap 
work better in any water. So, today we’re producing 
more granular borax than ever before; witness our 
new vacuum crystallizing plant shown above. 
It is part of the newly expanded refinery built 
to assure our customers of a dependable basic source 
of quality borates ...in every form for every 
possible use. Get in touch with us now 
for helpful suggestions. You'll get sound advice. 
We've been specialists in borates and boron 
products for more than half a century! 





... Of interest GRANULAR BORAX... in special screen sizes 
BORAX 5 MOL... Pentahydrate form of Sodium Tetraborate 


to Chemical SODIUM METABORATE 
dh borates SODIUM PENTABORATE 
ahaa: Specialties POTASSIUM TETRABORATE... Granular 


POTASSIUM PENTABORATE... Granular and Powdered 
Manufacturers... Potvsor® 


Mentone Waban Mea atten te eee United States Borax & Chemical Corporation 


50 ROCKEFELLER PLAZA, NEV/ YORK 20,1. Y 
€30 SHATTO PLACE, LOS ANGELES 5, CALIFOR?! 
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Jefferson backs the industry’s best ethylene oxide 


As a result of new production 
facilities and techniques employed 
in 1959, Jefferson was able to an- 
nounce “the tightest ethylene ox- 
ide specifications in the industry.” 
Among the benefits that customers 
may expect with this higher quality 
ethylene oxide are: less water, lower 
aldehyde contents, lowered acidity, 
less non-volatile residue, lower chlo- 
rides, and nil acetylene. 


Jefferson augments this new im- 
proved ethylene oxide with compre- 
hensive technical data and technical 
application services. The Jefferson 
engineers’ three-inch manual pic- 


Ethylene and Propylene Oxides, 


SURFONIC® Surface-Active Agents « 


Glycols, Dichlorides, Carbonotes 
Polyethylene and Polypropylene Glycols « 


tured above contains indexed in- 
formation on Properties, Toxicity, 
Safety, Storage and Equipment, Con- 
tainers, and Reactions of ethylene 
oxide. This manual is not available 
for distribution, but you may obtain 
any part of the information it con- 
tains from the Jefferson engineers. 
For example, if you are setting up 
to store and handle ethylene oxide, 
they can give you cost estimates, 
blueprints of typical facilities, re- 
commended equipment and proce- 
dures. They can be equally helpful in 
the numerous uses of ethylene oxide. 


Still another highly useful survey 


Ethanolamines 
Morpholine 


N-Alkyl Morpholines * Piperazine * Piperazine Salts * Nonyl Phenol + Caustic Soda 
. HOUSTON + NEW YORK + CHICAGO + CLEVELAND + CHARLOTTE + LOS ANGELES 





with a wealth of technical data and services 


is Jefferson’s literature and patent 
abstract . . . “The Preparation of 
Non-ionic and Other Surface Active 
Agents Based on Ethylene Oxide.” 
This survey is available to those 
engaged in industrial research. 


Write us a line on your company 
letterhead stating your exact inter- 
ests in ethylene oxide. Whether they 
be in technical literature, samples of 
this new oxide, or a personal con- 
sultation, you'll find Jefferson offers 
complete ethylene oxide services .. . 
Jefferson Chemical Company, Inc., 
1121 Walker Avenue, P. O. Box 
303, Houston 1, Texas. 
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Frank Hoffman Dies 
Frank Hoffman, president 
and founder of F. W. Hoffman Co., 


Philadelphia sanitary supply 





Frank W. Hoffman 


house, died of pneumonia on Mon- 
day evening, Feb. 8 at the Bryn 
Mawr Hospital. He was 81. Prion 
to going into business for himself 
Mr. Hoffman was a “Fuller Brush 
man” in downtown Philadelphia. 
He opened his own business in 
1907 selling cleaning supplies for 
building maintenance. The firm 
was incorporated in 1927. 

Mr. Hoffman placed great 
emphasis on selling right through 
his long business life—he got his 
first job at 16—and_ stressed par- 
ticularly the floor maintenance side 
of his firm. 

ay eee 
Wheaton Forms New Corp. 

Formation of Wheaton Plas- 
ti-cote Corp. was announced Feb. 9 
by Frank H. Wheaton Jr., presi- 
dent of Wheaton Glass Co., Mill- 
ville N. J. Prime function of the 
new organization will be the man- 
ufacture and sale of plastic coated 
glass containers for aerosols. In ad- 
dition, basic development work 
will be carried out on other uses 
of Wheaton’s technique of plastic 


coating. 
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Robert N. 
associated with Wheaton 
Co. and Bridgeport Brass Co. is 
vice-president and general manage 
of the new organization which has 


Allen, formerly 
Plastics 


executive and sales offices in Mill- 
ville and a factory in Mays Land- 
ing, N. J. 

Wheaton Plastics Co. has de- 
veloped a special process whereby 
glass bottles for aerosol dispensing 
are sheathed in a plastic coating. It 
will continue as a prime supplier 
of injection and blow moulded 
plastic parts and containers with 
Richard 
and general manager. 


Taylor as vice-president 


— »— 


Economics Sales 

An increase in net sales ol 
Economics Laboratory, Inc., New 
York, for the last six months of 
1959 was reported recently. Sales 
were $10,947,000 in the last half 
of '59, compared with $10,115,260 
in the corresponding 1958 period. 
Net income rose to $274,486, or 58 
cents per common share, from 
$244,857, or 51 cents per 
in 1958. 


— x --—- 


Onyx to Acquire New Name 

The business and properties 
of Onyx Oil & Chemical Co., Jer- 
sey City, N. J., were reported last 
month as expected to be dissolved 
and transferred to a new corpora- 
tion known as Onyx Chemical 
Corp. The proposed transaction 
was disclosed with the filing of a 
registration with the S.E.C. cover 
ing 140,000 shares of the new com 
pany’s common stock proposed to 
be offered to public sale. F. O. 
Robitschek continues as president 


—_ 
Update Lipstick Color Ban 


The effective date of the 
ban on 17 coal-tar colors used 
principally in lipsticks was post- 


poned late last month by the Food 


share 


and Drug Administration to Feb. 
|. The postponement was made to 
give further time to industry re 
quests for public hearings on the 
proposed ban before it becomes 
final. 
dikes 

Pennsalt Appoints Four 

George D. Grogan was nam- 
manager fast 


ed general — sales 


month for the industrial chemicals 





George D. Grogan 


division of Pennsalt Chemicals 
Corp., Philadelphia. He succeeds 
George R, Lawson, recently ap- 
pointed general manager of the 
chemical specialties division. 

Other appointments that are 
part of an expansion of the market 
ing activities of the industrial 
chemicals division include W. G. 
Kayser to the newly created post 
of sales manager of organic chemi- 
cals; Arthur F. Bixby as manager 
of sales; and Melbourne P. Binns 
as a product manager. 

Mr. Grogan has been with 
the industrial chemicals division 
(formerly Sharples Chemical Divi- 
sion) , throughout his 22 years with 
the company and served most 1m 
cently as manager of chemical 
sales. Mr. Kayser joined the divi 
sion in 1946 and became a product 
manager 10 years later. With Penn 
1938, Mr. 


marketing 


salt since sixby was 


manager ol research 
prior to his new appointment. Mr. 
Binns became associated with 
Pennsalt in 1952 in the develop 
ment department of the industrial 


chemicals division. 
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Nolen Addresses CIBS 

Increased use of merchandis- 
ing, advertising and display will be 
required in the next 10 years, Her- 
man C. Nolen, president of McKes- 
son & Robbins, Inc., New York, 
told the Jan. 14 luncheon meeting 
of the Cosmetic Industry Buyers 
and Suppliers (CIBS) Association. 
The meeting was held at the St. 
Regis Hotel, New York. In his 
talk, titled “Business Outlook—Pro 
and Con,” Dr. Nolen outlined 
some of the forces that will affect 
business in the coming decade, 
which he termed the “Selling Six- 
ties." One of the problems to be 
faced in the next ten years, he 
noted, is the reduction of distribu- 
tion costs, and the only solution 
to this problem is to be found in 
merchandising, “‘distribution’s au- 
tomation.” Merchandising and ad- 
vertising, Dr. Nolen stated, are 
among the most effective tools of 
marketing. 

7 

Felton in Europe 

Robert E. Felton, vice-presi- 
dent of Felton Chemical Co., 
Brooklyn, N. Y., manufacturers of 
perfume and flavor materials, is 
visiting Felton Co., (Great Bri- 
tain) Ltd., London. Mr. Felton, 
who has been with the company 
for about 34 years most recently 
in charge of promotional activities, 
is travelling in England with Ray 
Stansfeld, director of the British 
firm. He also plans to visit Felton 
Co.—France in Versailles to discuss 
company programs for 1960 with 
Leon Gefen, director. 

stich ame 

Nat’l. Labs Advances Three 

Norman W. Jennings was 
advanced to vice-president of mar- 
keting last month for National 
Laboratories, Inc., Toledo, O., a 
wholly owned subsidiary of Lehn 
& Fink Products Corp., New York. 
With National since 1945, Mr. 
Jennings was formerly marketing 
administrator and continues as 
company secretary. In his new post, 
he is responsible for over-all mar- 
keting policies, including sales for 
National and the professional divi- 
sion of Lehn & Fink, Toledo, 
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Herman C. Nolen, president of McKesson & Robbins, Inc., New York, second from 
left, was the guest speaker at the January luncheon meeting of CIBS Association. 
With Dr. Nolen are, left to right: Lamson Scovill, Scovill Manufacturing Co., CIBS 
president; Shockley C. Gamage, Magnus, Mabee & Reynard, Inc., general program 
chairman: and J. William Voit, George Lueders & Co., second vice-president of CIBS. 


New general sales manager 
is William A. Thompson, who was 
formerly south central region man- 
ager. He has been with the com- 
pany since 1950 and now directs 
the activities of than 200 
of its field representatives. Mr. 


more 


Thompson is replaced by Elwin 
J. Clausius who has been advanced 
from Oklahoma division manager. 
Mr. Clausius joined National in 
1952. 
pipiens 

BIMS Reelects Harris 

BIMS of Boston, which cele- 
brates its 20th 
year, has reelected Hart Harris, Jr., 
of S. B. Penick & Co., New York, 
as chairman. This is the tenth year 
as chairman for Mr. Harris. 

New members elected to the 


anniversary this 


executive committee are James A. 


N. W. Jennings 


W. A. Thompson 


Dugan, New England representa- 
tive of Dodge & Olcott, Inc., New 
York, and A. L. Weston. director of 
purchases for B. B. Chemical Co. 

BIMS of Boston will hold its 
seventh annual Ladies Night at the 
Weston, Mass., Golf Club, April 
30th. 
dinner was to take place Feb. 18 
at Maugus Club, Wellesley, Mass. 

ieadlabiiada 

d’Escayrac Heads PIA 

Bernard d’Escayrac, 
dent of Guerlain, Inc., New York, 
was elected president last month 
Importers As- 


The organization’s winter 


presi- 


of the Perfumery 
sociation, succeeding the late 
Maurice Levy, president of Mauvel, 
Ltd., New York. Mr. Levy died 
on Jan. 2. Mr. d’Escayrac has been 
head of the Guerlain interests in 
the United States since 1927. 


E. J. Clausius 
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New home in Long Island City of Fleuroma, Inc., New York perfuming materials 
firm. Building will provide over 90,000 square feet of floor space. 


Fleuroma to Expand 

Fleuroma, Inc., New York, 
perfume oils and specialties firm, 
recently purchased the land and 
building of Knickerbocker Laun- 
dry at 43-23 Dreyer Ave., Long 
Island City 1, N. Y. The company 
plans to redesign the 90,000 square 
foot building for its main plant and 
central administrative offices. Ex- 
tensive perfume laboratories will 
be housed in the new facility into 
which Fleuroma expects to move 
late this spring. Within the last 
year and a half, the company has 
established plants at Sao Paulo, 
Brazil, London, and Paris, and a 
sales oifice in Chicago. 

ae 

Tumpeer Witco Vice-Pres. 

Joseph J. Tumpeer has been 





elected senior vice-president and 
special advisor to the president for 
Witco Chemical Co., New York, it 
was announced last month by Max 
Minnig, president. Mr. Tumpeer 
joined the company in 1921 as an 


Joseph J. Tumpeer 


FEBRUARY, 1960 


officer in Chicago. In 1952, he was 
transferred to New York as vice- 
president of asphalt sales and man- 
ufacture. 
— * _— 

W&T Advances Ainsworth 

Bruce Ainsworth has been 
elected president of the Harchem 
Division of Wallace & Tiernan, 
Inc., Belleville, N. J., it was an- 
nounced recently by Charles H. 
Rybolt, vice-president of chemical 
divisions. In his new post, Mr. 
Ainsworth is responsible for all di- 
vision activities including research, 
product development, production 
and sales. Most recently assistant 
to Mr. Rybolt, Mr. Ainsworth was 
with Celanese Corp. of America be- 
fore joining Wallace & Tiernan. 

Mr. Rybolt also announced 
five additions to the Harchem staff. 
William C. Wiley has been ap- 
pointed product development man- 
ager. He has had research and 
product development experience in 
the polymers and chemicals field 


Bruce Ainsworth 











for 
firms as Reichhold Chemical Co. 


the past 18 years with such 


and Nopco Chemical Co. New 
representative for fatty acids in the 
Illinois, Missouri, and Wisconsin 
area is William G. Paul, who has 
been associated with Victor Chem- 
ical Works, Chicago, E. F. Drew & 
Co., New York, and van Amerin- 
gen-Haebler, Inc., New York. : C. 
John Ebbrecht is now a represen- 
tative for fatty acids in the New 
England and New York state area 
and Wallace E. Riffelmacher is 
sales representative for chemicals 
and plasticizers in the same area. 
New sales representative for the di- 
vision’s plasticizers in the mid-west 
is Raymond C. Wolfert, formerly 
with McKesson & Robbins, Inc., 
New York. 
— 

CAIAM Elects Officers 

The Chemical and Allied 
Industries Association of Michigan 
installed newly elected ofhcers at 
its first meeting of the year held 
in Detroit last month, New officers 
are: 

Russel Haeger, Dow Chemical 
Co., president; William F. Harlton, De 


troit Veterinary Supply Co., vice-presi 
dent; J. Pearson Stanley, R. P. Scherer 


Corp., treasurer; Milford R. Polley, 
Mallard, Inc., secretary. New members 
of the executive committee are: A. 5S 
Bedell, Beauty Counselors; Dan F 
Bradley, Shell Chemical Corp.; William 
E. Irwin, Miles Chemical Co.; and 


Russell W. Leib, Jr.. Armstrong Cork 
Co 
cain digsemmens 

FDA Rules on Heptachlor 

The Food and Drug Ad 
ministration rescinded last month 
a previous regulation which per 
mitted small residues of heptachlor 
pesticide in food and forage crops 
to be shipped interstate after find 
ing that time and weather convert 
the chemical into another sub- 
stance. The new evidence shows 
that a breakdown product of hep- 
tachlor, called heptachlor epoxide, 
is present in crops treated with 
the chemical, FDA reports. It was 
also stated that residues of epoxide 
are found in meat and milk when 
forage containing it is fed to meat 
and dairy animals while no evi- 
dence of heptachlor itself is pres- 
ent. Data were not yet available 
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indicating how much of the epox- 
ide may be present under varying 
conditions and the toxicity of the 
epoxide has not been fully evalu- 
ated. 

Meanwhile it was reported 
that John F. Kirk, vice-president 
of Velsicol Chemical Corp., Chi- 
cago, in commenting on the FDA 
request, said that a study com- 
pleted by the Kettering Institute 
showed that the pesticide and its 
by-product were non-toxic. Thirty 
days were allowed for persons af- 
fected by the request to file written 
objections and request a_ public 
hearing. 





evict 
“Diazinon” Formulation 

A formulation data sheet for 
“Diazinon” insecticide for use in 
residual household insect sprays 
was distributed recently by Geigy 
Agricultural Chemicals, a division 
of Geigy Chemical Corp., Ardsley, 
N. Y. Specimen labels for both 
pressurized and liquid sprays were 
made available at the same time. 
“Diazinon” is combined with syner- 
gized pyrethrins in the formula- 
tions which are designed to control 
roaches, ants, silverfish and other 
common household insect pests. 
Geigy “Diazinon 20-S,” a solution 
containing 20 per cent “Diazinon” 
(1.5 pounds per gallon) in an aro- 
matic petroleum derivative solvent, 
is available for formulating house- 
hold residual sprays. “20-S” in this 
form is virtually odorless and may 
be combined directly with syner- 
gized pyrethrins concentrates and 
base oils such as deodorized kero- 
sene to produce residual household 
sprays, according to Geigy. 

sent, en 

New Aromatics Fragrance 

A new fragrance called 
“Auralia” is described in the Jan- 
uary issue of “Lab Scents,” month- 
ly bulletin published by Aromatic 
Products, Inc., 235 Fourth Ave., 
New York 3. The new fragrance, 
called a French Bouquet type, has 
application in liquid soaps and de- 
tergents and chemical specialties. 
A one pound trial quantity is avail- 
able at the five pound price of 
$3.50 per pound. 
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In General Mills Post 

The appointment of Henry 
L. Ritell as New York district sales 
manager of the chemical division 





Henry L. Ritell 


of General Mills Corp., Kankakee, 
Ill., was announced last month by 
H, T. Von Oehsen, division sales 
manager. Mr. Ritell succeeds A\l- 
fred G. DeMeurisse, who was re- 
cently advanced to national field 
sales manager (see Soap and Chem- 
ical Specialties, January 1960, p. 
21). In his new post, Mr. Ritell 
supervises sales of the company’s 
“Versamid” polyamide resins, fatty 
nitrogen chemicals, “GenEpoxy” 
epoxy resins, “Genamid” co-react- 
ants, and “Deriphat” amphoteric 
surfactants in eastern markets. 
Most recently Mr. Ritell was east- 


ern sales representative for the 

chemical division. 

— 

Perfumers Set Symposium 
The American Society of 

Perfumers will hold its sixth an- 





nual open symposium on April 28 
at Essex House, New York. The 
technical program will start at 2:00 
P.M. and will be followed by a 
buffet dinner. 

Walter Lengsfelder of Fieu- 
roma, Inc., heads the committee 
in charge of the event. Other mem- 
bers include: E. Kilmer of Lever 
Brothers Co.; O. L. Marton of 
Shulton, Inc.; H. Saunders of 
Givaudan-Delawanna Inc.; and E. 
Shuster of van Ameringen-Haebler 
Division. 

canna teenies 
New “Pamak” Storage Unit 

Establishment of bulk stor- 
age facilities in northern New Jer- 
sey for “Pamak”’ tall oil fatty acids 
manufactured by Hercules Powder 
Co., Wilmington, Del., was an- 
nounced last month by John H. 
Calo Co., New York chemical dis- 
tributors. The facilities serve cus- 
tomers in the metropolitan New 
York and northern New Jersey 
areas, particularly those requiring 
tank truck deliveries, according to 
John H. Calo, president. “Pamak’”’ 
fatty acids are used in detergents, 
cleaners, and chemical specialties, 


New officers and directors of CIBS Association for 1960 are, left to right: Frank 
Hussey, Evans Research & Development Co., a director; H. Ray Rogers, Colgate- 
Palmolive Co., recording secretary; Robert C. Ring, Hewitt Soap Co., first vice- 
president: Lamson Scovill, Scovill Manufacturing Co., president; J. William Voit, 
George Lueders & Co., second vice-president; Jay Stephens, Daggett & Ramsdell, 
Inc., treasurer; Frank Pond, Dominion Products Co., corresponding secretary. 
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helps guard the quality 
of WESTVACO’ CAUSTIC! 


By periodic thief-sampling and analysis, he double-checks the auto- 
matic controls that regulate the continuous flow of brine to our 


modern electrolytic cells. He makes doubly sure that optimum salt CAUSTIC SODA 
concentration is maintained. Liquid 73%; 

ve . : Liquid 50%, Regul d 
This is another example of the extra care on which the consistent Pst ‘Chior: ne a 
high quality of Westvaco Caustic depends. It’s one more good Flake, Solid and ice 
reason for you to depend on Westvaco to supply your caustic needs. 

, , CAUSTIC POTASH 

We're located at South Charleston, W. Va., ready to give you un- 45% and 50% Liquid; 
beatable service from a newly modernized and expanded plant. Flake and Solid. 


Technical service facilities have been enlarged, too, so we’re better 
than ever able to serve you in every way. 


Putting ldeas to Work 


Wil FOOD MACHINERY AND CHEMICAL CORPORATION 
Westvaco Chior-Alkali Division 


2elelem Fall. is a4 
Genera! Saies Offices: 


AND CHEMICAL 


& PORATION 161 E. 42nd STREET, NEW YORK 17 
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ing the shapes and courses it wi ta, anticipating : 
st oem industry better and more fully has been 
) 3 wail rn, since many tomorrows ago. Inasmuch as this quest 
dates back Pe eat turn of the Calitury and has been concentrated upon a specialized 
segment of petroleum refining, it is not surprising that in products, technical 
assistance, service, Sonneborn Goes Further. 


*’ 





SONNEBORN CHEMICAL AND REFINING CORPORATION 
400 Park Avenue South, New York 10, N.Y. 


SPECIALISTS IN PETROLEUM SULFONATES (PETRONATES) * WHITE MINERAL OILS ¢ PETROLATUMS 


wo.7 
eee We nave changed our name from L. SONNEBORN SONS, INC. to SONNEBORN CHEMICAL AND REFINING CORPORATION 
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Solubility PLUS! 


2 PARTS SOLUBLE IN 1 PART WATER 











TETRAPOTASSIUM PYROPHOSPHATE 


This high efficiency builder for liquid detergents, soaps and cleaning | 
compounds is soluble 210 parts in 100 parts water at 75° F. It exhib- 


its exceptional synergistic, sequestering, water softening, dispersion 





and emulsifying properties.We pack it powdered or unground in 100 lb. 
lined bags and in 125 and SOO Ib. drums. All Blockson jobbers 


warehouse it. Write for Technical Bulletin, sample. 


BLOCKSON BLOCKSON CHEMICAL COMPANY 


Chemical/s Division / Olin Mathieson Chemical Corporation / Jo/iet, //lino/s | 
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CRYSTAMET 


(sodium metasilicate pentahydrate) 


Crystamet resists caking because 
particles are rounder and smoother. 
Note also in the magnified photos at 
right how Crystamet particles are far 
more uniform in size. This means 
Crystamet is virtually dust-free, another 
factor that makes Crystamet easier 

to handle, easier to mix and 

resistant to caking. 





For a free sample of Crystamet 2040, 
or the coarser 1020 or finer 3080 
grades, and a technical data sheet, 
just mail request on your 

company letterhead. 


“First real improvement 
in metasilicate in 25 years: 
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1985 -T5th Anniversary —1960 
CHEMICAL COMPANY 


7020 Euclid Avenue Cleveland 3, Ohio 
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You needed a uniform 


...and that's just how we're making it! 


Up-To-DATE manufacturing equipment and methods Top detergent quality in every granule... 


make the difference. Every known technical advance 


has been incorporated into the new ‘‘AA Quality” AA QUALITY 
process to provide a sodium tripolyphosphate that is SODIUM 


remarkably uniform, chemically and physically. 

TRIPOLYPHOSPHATE 
The pay-off is yours—in a highly dependable performance 
that is passed on to the formulations in which it is used. AA QUALITY SODIUM TRIPOLYPHOSPHATE 


we AA QUALITY TETRASODIUM PYROPHOSPHATE 
We'd like to send you a sample—and we know you AA QUALITY TRISODIUM PHOSPHATE 


will like what you find. AA QUALITY DISODIUM PHOSPHATE 


Chemical Division 
The American Agricultural Chemical Company 


100 Church Street, New York 7, N. Y. 








New POLYOX resins m detergent specialties 
eliminate tackiness, give more lubricity 


Low concentrations of CarBipE’s new PoLyox resins 
eliminate tackiness in detergent bars. This benefit gives 
you an opportunity to use alkyl aryl sulfonates as a 
base for your formulations. Pleasant skin feel results 
from the greater lubricity of the lather, exceeding that 
of soap. Good foaming, foam stability, and less wastage 
in use are obtained with only two per cent of PoLyox 
resin, by weight. Similar advantages for liquid deter- 
gents, shampoos, and toothpastes can be had by the 


addition of PoLyox resins. 


The molecular weights of various grades of PoLyox 
resins range from several hundred thousand to over six 
million. They are compatible with detergents . . . elec- 


trolytes many organic solvents. You can order 


for com- 





PoLyox resins now in truck-load quantities 
mercial production and pilot plant projects—or in 


smaller quantities for evaluation. 


A Technical Representative in any Carsipe office 
will explain how your products can be improved with 
PoLyox resins. You'll find starting formulations, phys- 
iological properties, grades, and much more information 
in a technical bulletin—yours for the asking. Write 
Dept. H, Union Carbide Chemicals Company, Division 
of Union Carbide Corporation, 30 East 42nd Street, 


New York 17, N.Y. 


UNION CARBIDE 
CHEMICALS COMPANY 


UNION 


CARBIDE 





*Polyox” and “Union Carbide” are registered trade marks of Union Carbide Corporation. 
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Acceptance 
of your 
product 
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One of the most difficult opinions to develop in 
early testing, is whether, in continued use, 
the interpretation has been correct. 


Expert panel-test questionnaires are worked 
on exhaustively in the hope that they will reflect 
all phases of the problem. 


Our Fragrance suggestions are the result of 
group appreciation and group familiarity 
with the problem at hand; this is a plus factor 


available to you. 


Our staff is ready to help you achieve... 
Market success in 1960 


check sirst wit 


>Y & Company 


1375 EAST LINDEN AVENUE, LINDEN, NEW JERSEY 


1018 S. WABASH AVENUE, CHICAGO 5, ILLINOIS 
21 EAST 40th STREET, NEW YORK 16, NEW YORK 

































MEFFORD CHEMICAL CO 


5353 JILSON STREET, LOS ANGELES 22, CALIF 


AROMESCENCE INC 
10 RUE PERGOLESE, PARIS 10, FRANCE 


@ Synthetic Aromatic Produ ates e@ Bouquets and Finished Compositions 
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ry Standard....cg MEASURES UP AS THE 
QUALIFIED SUPPLIER OF SODIUM SULFATE 


=e ACCURATE 
— PROCESSING 
—_OF ORDERS 





© UNIFORMLY 
HIGH QUALITY 


“@ ABUNDANT 
STORAGE 














@ FLEXIBLE AND 

— EFFICIENT 

“LOADING AND 
SHIPPING 


© EXTENSIVE 
PRODUCTION 
CAPACITY 





















@ VAST NATURAL 
SOURCE OF 
RAW MATERIAL 





@ ALL COMMIT- 
MENTS SCRUP- 
VLOUSLY MET 





@ FRIENDLY, HELP- 
FUL ATTENTION 
TO INDIVIDUAL 
NEEDS 


For over 35 years, West End has unconditionally 





fulfilled every commitment it has ever made. 


a Expanding along with the chemical processing 
AUTHORITATIVE 
ANSWER 10 


EVERY INQUIRY 


industry, West End meets the ever-increasing 


normal and unanticipated requirements of 
Wowever you view 


your needs, you will 
find in West End a 
unique coordination of 
specialized services, 
extensive production 
facilities and product 
excellence essential 
to the prompt, effi- 
cient handling of indi- 
vidual requirements. 


Stauffer 


our customers with equal ease and dispatch. 





ag CHEMICALS 


WEST END CHEMICAL COMPANY - DIVISION OF STAUFFER CHEMICAL COMPANY 


1956 WEBSTER STREET, OAKLAND 12, CALIF. © PLANT: WESTEND, CALIF. 
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TO KEEP YOUR 
CUSTOMERS SMILING... 

KEEP YOUR DETERGENT PRODUCTS 

CONSISTENT WITH 
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LYaCCONOL GArhe | 
I 
With NACCONOL NR Flake, you’re based on our long experience as pio- 
| 
always sure of 40% minimum active neer producers of synthetic organic 
organic content in every shipment... detergents. You enjoy this safeguard 
same light color and excellent wetting, at no extra cost when you specify any 
foaming and detergent action, too. of the twelve forms of NACCONOL. 
t This unfailing uniformity is the re- Write today for samples and data on 
( sult of careful quality standardization the products listed. 
: LIQUID Nacconol 60S * Nacconol SL 
8 i} 
‘ BEAD Nacconol Beads * Nacconol DBX + Nacconol DB | 
§ FLAKE Nacconol FSNO * Nacconol HG * Nacconol NRSF 


Nacconol NR * Nacconol SX * Nacconol Z 


POWDER Nacconol SW 



























NATIONAL ANILINE DIVISION Hi d 
40 RECTOR STREET, NEW YORK 6, N.Y. ie 
Atlanta Boston Charlotte Chicago Greensboro Los Angeles 
Philadelphia Portland, Ore. Providence San Francisco 
In Canada: ALLIED CHEMICAL CANADA, LTD., 100 North Queen S1., Toronto 18 
Distributors throughout the world. For information: 
ALLIED CHEMICAL INTERNATIONAL * 40 Rector St., New York 6, N. Y. 
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TECHNICAL BOOKS 


DETERGENTS . 


CHEMICAL SPECIALTIES . 


INSECTICIDES . 
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Analysis of Insecticides and Acaricides, by Gunther-Blinn. 706 
pages, 72 illus., 50 tables. Complete treatise on sampling, 
isolation and determination, including residue method. Price: 


$15.00. 


. Organic Solvents, completely revised second edition by Riddick 


and Toops. 560 pages including tables of physical properties 
of 254 solvents. Covers physical properties and methods of 
purification. Price: $10.00. 


Surface Active Agents and Detergents, by Schwartz-Perry. Two 
volumes. Volume 1: 590 pages, 51 illus., 4 tables. Covers 
processes for synthesizing and manufacturing surface active 
agents, physical chemistry of surface active agents and prac- 
tical applications of surface active agents. Price: $13.50. 
Volume Il: Approximately 860 pages, approximately 26 illus. 
and tables. Covers processing for synthesizing and manufac- 
turing surfactants, special function surfactants and composi- 
tions, the physical and colloidal chemistry of surfactants and 
practical applications of surfactants. Price: $19.50. 


. Detergent Evaluation and Testing, by Jay C. Harris. 220 


pages, 26 illus., 15 tables. A critical selection of methods 
and procedures for the testing of detergents. Price: $4.50. 


. Organic Insecticides, by R. L. Metcalf. 402 pages, 7 illus., 70 


tables. Covers most organic insecticides, their chemistry and 
their mode of action. Price: $10.00. 


Advances in Pest Control Research, edited by R. Ll. Metcalf. 
Volume 1: 522 pages, 11 illus., 13 tables. Covers the most 
recent advances in all phases of the applied science of pest 
control. Price $12.50. (Volume Il also $12.50) 


DISINFECTANTS . 


7s 


CJ 10. 


. Fatty Acids, by Kiare S. Markley. 


SOAPS 
TOILETRIES 


Pressurized Packaging (Aerosols), by A. Herzka and J. Pick 
thall. 411 pages, 19 chapters, well illustrated. The first 
complete work on aerosols yet to be published. Covers pro- 
pellants, filling techniques, laboratory testing, dispenser com 
ponents, and formulations of most aerosol products. Includes 
an index of aerosol trade names and glossary of terms 
Price: $12.00. 


. Handbook of Cosmetic Materials, by Greenberg-lester. 467 


pages. Covers the properties, uses and toxic and dermato- 
logical actions of over 1,000 materials selected in response to 
a questionnaire sent to cosmetic manufacturers. Includes oa 
chapter on the skin by Howard W. Haggard, Director, 
Applied Physiology Laboratory, Yale University. Price: $13.50 


. Soap Manufacture, by Davidson et al, in two volumes. Volume 


1: 537 pages, 66 illus., 118 tables. Covers the history of 
the soap industry, theoretical principles of soap manvu- 
facture, raw materials of soap manufacture and the fatty 
raw moterials. Price: $13.50. (Volume II in preparation) 


Cosmetics: Science and Technology, edited by Edward 
Sagarin. 1453 pages, 138 illus., 107 tables. Covers origin, 
development of cosmetic science and discusses individual 
products such as hand creams, suntan preparations, skin 
lighteners, shaving soaps and creams, nail polishes and 
removers, deodorants, aerosol cosmetics and many other 
cosmetic and toiletry products. Price: $27.50. 


. Industrial Oil and Fat Products, by Alton £. Bailey. 99! 


pages, 164 illus. 133 tables. Covers the nature of fats and 
oils, their composition and structure; raw materials; industrial 
utilization. Price: $18.00. 


678 pages, 8! illus, 163 
The chemistry and physical properties of fats and 
Price: $14.50. 


tables. 
waxes. 


[] 13. International Encyclopedia of Cosmetic Material Trade Names, 


by Maison G. de Novarre. 


Nearly 400 pages of the most 


complete listing of all the materials of the world used in 
cosmetic manufacture. Includes quick, concise descriptions of 
approximately 4,000 materials and the names and addresses 
of the suppliers, as well as a cross-index of the materials 
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MAC NAIR-DORLAND CO. 
254 West 31st St., New York 1, N. Y. 


EE ER Re ee ert ORNL Oe ee een 


Price: $7.50. 


accompany 


Enclosed find check for $........................ for which send me the books checked above. 
Return this page with check. All books postage paid within U. S. A. All others add 50c additional 
postage and handling charge. 


SEED INS Care Share eae nee ne ee eT Tae ee : 


(Add 3% sales tax if in New York City) 


order 
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HD-90 


DETERGENT FLAKE 


... And because of greater purity, HD-90 offers you higher product performance. 
Pilot HD-90 does a kind of cleaning on many hard surfaces that no other material 
can do at any concentration. That’s maximum quality level! It means new sales areas 


for your products. 

Because of greater purity, Pilot HD-90 is whiter in color and has less odor than 
any comparable product. It can save you money on perfumes. 

Pilot HD-90 is stable in any weather. Even on hot, sticky, humid days production 
rolls along in high gear—and your products retain this all-weather protection, too. 

Pilot HD-90 gives you greater flexibility in detergent formulations—builds more 
cleansing and sudsing power into what you make: Automotive Cleaners, Dishwash- 
ing Compounds, Household Cleaners, Steam Cleaners, Bubble Baths, etc. Write for 
formulas and samples now. 

Packed in polyethylene-lined fibre drums and 5-ply paper bags. 


CY ‘ Co A Manufacturers of 
Simi Sulfonic Aci 
aaa Dodecy! Benzene Sulfonates 
of Calfomi Sodium Toluene Sulfonate 


P.O. BOX 22130 + LOS ANGELES 22 
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Back of hundreds of chemical specialties... 





Quality Ingredients and Technical Service 


Srome Colgate ~S ablmolive 


Colgate-Palmolive offers you quality prod- Our enlarged Technical Service Staff stands 
ucts and technical know-how, backed by more _ ready to apply the facilities of Colgate Research 
than 150 years of leadership in the soap and to the solution of your soap and detergent ap- 


synthetic detergent field. plication problems. 


For Information: write to our Associated Products Division. 


Colgate-Palmolive Company - 300 Park Avenue, N. Y. 22,N. Y. 


Atlanta 5, Ga. ¢ Chicago 11, Ill, ¢ Kansas City 11, Mo. ¢ Oakland 12, Calif. 
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To build good white detergents that per- 
form consistently in use, you can’t beat 


(Xv aV-[ao) ‘ lhe 


Whether your process requires Phase | or 
Phase || material, we can supply your tripoly 
in powder, coarse or fine granular form 
with chemical and physical properties de- 
pendably uniform. Shipment after shipment, 
you get the same high degree of light re- 
flectance, the same P,O, content, alkalinity, 
good flowabHity and freedom from caking 


Ps ve 
uniform... | 
, For your convenience, we offer a wide choice 


e ay. of packaging. Our comprehensive range of 
IATA and (May sodium and potassium phosphates gives 
eee : you greater flexibility in ordering mixed- 

ye load shipments, too. Service is always fast 

Taree i=) 0]-1alefs] e)i:Micelasm lal (-)-4¢-)i-10m e]celelelenalela| 


free-flowing! #& 
ree - OWING * . on both coasts and in the Midwest. 
wh 


One added thought: If you are considering 
relgeye iron ale)amme) Mmalst: 1's mmol) 4 mee (-1¢-16%4-101 6-8 e) am cal) 
dry neutralization of DDBSA and alkalis, 
we'll be glad to assist. We can suggest the 
right form or combination of forms of STPP 
and provide expert technical assistance you 
will find valuable. Call us today. 


Trisodium Phosphate Hemihydrate Trisodium Phosphate Monohydrate 


Hexaphos® Fosfodril® and Sodaphos* (Brands of Sodium Hexameta Phosphate 
Tetrasodium Pyrophosphate 


Disodium Phosphate Monosodium Phosphate Trisodium Phosphate Anhydrous Sodium Acid Pyrophosphate Sodium Tripolyphosphate 
Dipotassium Phosphate Potassium Tripolyphosphate Monopotassium Phosphate Tripotassium Phosphate _Tetrapotassium Pyrophosphate 


* Trademark 


Putting ldeas to Work 


We FOOD MACHINERY AND CHEMICAL CORPORATION \ 


Westvaco Minera Prodaucts ) 


FOOD MACHINERY Genera! Sales Offices: 


AND CHEMICAL 
CORPORATION 161 E. 42nd STREET, NEW YORK 17 
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perfume your detergent with Givaudan 


Tenpedcendd 
Women are always “fragrance-conscious’—a pleasant scent is often 
the prime factor in her repeat purchases. You can key your house- 
hold detergents to her preferences with low-cost Givaudan 
Tergescents. 

These powerful, appealing fragrances —for liquid or powdered 
detergents —are especially developed to assure your detergent’s 
success. They will give you outstanding consumer acceptance at 


GIiVAU DAN 
\ 





very low cost. 

Givaudan will be glad to recommend the type of Tergescent that 
is best suited to your product...or we can custom-make a fragrance GIVAUDAN-DELAWANNA, INC. 
that exactly fits your specific needs. 321 West 44th Street, New York 36, N. Y. 
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SWITCHING .... When competition 

squeezes just about all the profit out of 
—© an item, the time has usually arrived to 
look about for an opportunity to switch into 


— 


something else. Or when a product is outdated 
and competition leaves it in the ruck, a switch 
is obviously indicated. The larger firms as a rule 
are coldblooded in matters of this sort. They 
seldom let sentiment interfere with judgment. 
But this is not always the case with smaller out- 
fits. Some will hang on with the old item until 
it is pushed right up against the wall. Because 
our fathers and grandfathers made the product, 
and did pretty well at it, is no reason why we 
should continue if we have to take a competitive 
beating to do so. 

Over the past decade, para blocks have be- 
come 2a interesting case in point as profit has 
been squeezed out by competition. Smarter 
marketers have switched their attention from 
industrial to retail channels with an upgrading 
of packages, higher prices, new markets. To a 
degree, we have a similar situation in hand clean- 
ers, laundry bleach, certain soaps, polishes and 
others. If the profit is gone via price cutting or 
sales have dwindled because of losses to competi- 
tive items, why stick with the ship? Surely, there 
is always some demand for outmoded items. 
There always will be. And price competition 
may lessen,—and maybe a competitor will drop 
out of the picture. But it could be a long and 
costly wait. 

The larger companies are constantly switch- 
ing their sales emphasis to new products. Maybe 
research has discovered something, maybe sales 
of old things are beginning to sag, maybe price 
competition is too keen for their liking. But 
mostly, they don’t fool around. When a prod- 
uct looks like it is becoming unseaworthy, it is 
scuttled and without ceremony. It may be 
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heroic to stick with the old tub until she found- 
ers,—but poor business. Yet we see it year after 
year. 


§-) AEROSOL QUALITY A rather 

striking feature of the latest aerosol pack- 
© age exhibit held in conjunction with the 
CSMA meeting recently was the wide improve- 
ment in package design compared with the in- 
itial exhibit some seven years ago. Improvement 
is hardly the word. It amounts almost to a pack- 
aging revolution. The judges had a really tough 
time of it selecting winners in the various classes 
so numerous were really beautiful entries. And 
in most groups, we disagreed with the judges 
selections, agreed in a couple. So did a lot of 
other people who viewed the exhibit and ex- 
pressed an opinion. 


Yes, sir, pressure packages have come a long 
way as far as beauty and shelf attractiveness are 
concerned. In fact, package improvement has 
come along much faster, we feel, than product 
improvement. Surely there have been strides 
forward in stepping up aerosol product quality, 
but compared to the package we feel that qual- 
ity has lagged. What value beautiful container 
if the formulation which it carries is faulty? 
Or of a quality not up to the standard of com- 
petitive conventional packages? Or because of 
formulation faults, the package refuses to func- 
tion? 


Witness the results of the survey made at the 
supermarket promotion in New Jersey. Witness 
the advice of two speakers at the recent CSMA 
meetings that product quality is vital. Without 
it, the first sale may be made, but hardly ever 
the second. We feel that this pattern fits more 
aerosol products than it should. Maybe the time 
is here to look into this more closely. 


39 














































































DIRECT FROM COMMERCIAL DISHWASHER TO TABLE 


Hand polished? No! Washed and rinsed in a commercial 
dishwasher ... but with one important difference. 
TRITON CF-10 was included in the built detergent used, and 
in the final rinse additive. More and more fine eating places 
now use this double protection to insure spotless crystal, 
china and silver. 


Whether you recommend the use of either a detergent or a 
rinse additive based on TRITON CF-10... or both... you'll 
be ahead in satisfaction and sales. Why make and sell com- 
mercial dishwashing compounds on price alone? Your cus- 
tomers are now looking for performance! Give it to them 
with TRITON CF-10. Write for formulating help. 





RI Chemicals for Industry 
ROHM & HAAS 
COM PANY 


WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


TRITON is a trademark, Reg. U.S. Pat. Off. and in princi- 
pal foreign countries. 


TPREPON CEO 
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WARNING .. . On several occasions in 

recent years, §. L. Mayham, executive 
vice-president of the Toilet Goods As- 
sociation, has warned the toilet goods, cosmetic 
and associated industries about their advertising 
methods and claims. In a bulletin just issued, 
he warns them again in plain, blunt sentences. 
“Complaints have already been issued against 
some toilet goods’ companies, and others we 
know are in the making,” he says. And he 
offers the services of the Board of Standards of 
TGA to non-members of the Association as 
well as members to check advertising claims 
and also labels. He goes on to say that no ad- 
vertising copy or label reviewed by TGA has 
ever been the subject of a complaint by FDA 
or the Federal Trade Commission. 

Last month, we in turn pointed out that FTC 
is obviously girding up its loins to crack down 
on advertising all along the line: toilet goods, 
detergents, soaps, and a host of other things. 
Pressure from Congress, as Mr. Mayham also 
pointed out, on FTC to act promptly is strong. 
FTC is already adding to its staff for this pur- 
pose. Sooner or later, the bolt will come. 

Said Mr. Mayham: “.. . a loss of faith in this 
industry’s advertising by customers . . . would 
be a calamity.” But the question is, how much 
faith has already been lost? Isn’t it time to put 
a check rein on some ad agency boys? 


‘ 


S<) BAR SOAP... At the recent soap in- 
ll dustry meeting in New York, one of the 
—£© round-table discussions concerned bar 
soaps. The observation was made that no in- 
crease in per capita consumption for bar soaps 
has been noted for many years. Naturally, with 
yellow bar soap just about fading out of the 
picture. A couple of decades ago, this item was 
a big seller. Today, little or nothing. But toilet 
soap has continued to increase in consumption 
steadily for the past thirty years. The long- 
range curve is still upward. However, this gain 
is not sufficient to overcome the drop in yellow 
laundry soap which once was No. | in soap sales. 
Honestly, there is no reason in the world why 
the two products should be counted together 
or even discussed together simply because they 
are both “bar soaps.” 

Another point of interest at this round-table 


FEBRUARY, 1960 


discussion was the statement that doubt exists 
about personal cleaning habits in America, that 
we are “now past the point of using more soap 
per person.” We don’t know on what this state- 
ment is based. From where we sit, it appears 
without foundation. The mass users of toilet 
soaps are constantly improving their lot, bath- 
ing more often. As the generations move on, 
the weekly bath becomes a bi-weekly ritual. 
Some day, it may become a daily affair. All 
evidence, we feel, points to the fact that people 
are getting cleaner. The great unwashed are 
now beginning to bathe occasionally. And there 
is still great room for improvement in personal 
cleanliness, tremendous room for expansion in 
toilet soap use. We feel such expansion is in- 
evitable. We're still waiting for some evidence 
that toilet soap use is static. 
ty WAX FUTURE . Although today’s 

I floor waxes are a far cry from the origi- 
—£© nal products which came on the market 
30 years ago with the advent of the first water 
emulsion waxes, the future holds the prospect 
of even vastly superior self-polishing waxes. 
This is the prediction of Dr. J. V. Steinle, vice- 
president in charge of research and development 
for S$. C. Johnson & Son. Based in part on some 
natural products and polymer emulsions, waxes 
of even higher gloss will be common. They will 
resist wear under normal trafic for several 
months. They will regain their original gloss 
with buffing. They will be impervious to spot- 
ting by water or even soap and water. And they 
will be removable quickly and easily. 

That improved quality of most floor waxes 
has been a considerable factor in steadily rising 
sales of the past decade, we believe, is apparent. 
For some years, the wax industry tried to tell 
the American public what it, the public, should 
have in a self-polishing floor wax. Technical 
limitations obviously were involved in this at- 
titude. But the public did not cotton to the 
idea. When wax manufacturers gave the public 
what it wanted, sales sprouted. What they plan 
to give the public in the future should keep 
them sprouting. Improvements of the past few 
years have been really stimulating to the wax 
business. Over the next ten, they can be even 


more so. 
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BTC-2125 


(Our 50th Anniversary Achievement) 


for higher 
germicidal activity 
at no increase 
in cost! 








Onyx BTC-2125 is a most potent germicide that maximum biocidal properties and high hard water 
offers the best sanitizing and disinfecting pro- tolerance levels. Formulate your detergent sani- 
perties to your product. There is no substitute tizers based on BTC-2125 ... the germicide that 
for this blend of two distinct quaternary ammo- gives you more for your money. Write for 
nium compounds. BTC-2125 is designed to obtain technical bulletin and samples. 


Onyx Ol and Chemical Compan 
7 Y 


JERSEY CITY 2, NEW JERSEY 





as the reader sees it.. . 


Phenol Paper Faults 
Editor: 

I am enclosing a copy of a 
letter that I wrote to the authors 
listed concerning an article pub- 
lished in the October, 1958, issue 
ol Soap & Chemical Spec ialties. 

1 wish to point out that the 
criticism is in the spirit of promot 
ing true scientific discussion and 
not in the sense of fault-finding o1 
casting discredit on the authors. 1 
would appreciate the same if the 
paper had been mine. 

Eric Dudley Robinson, 

Assistant Quality Control 
Director, 

Plough, Ine. 

Memphis, ‘Tenn. 


ENCLOSURE 
September 15, 1959 
Pesticide Regulation Section 
Plant Pest Control Division 
U. S. Department of Agriculture 
Washington, 1). ¢ 
Attention: Mr. LL. S. Stuart 
Mr. L. F. Ortenzio 
Mr. J. L. Fried 
Gentlemen 
In the October, 1958 issue of Soap 
and Chemical Specialties, beginning on 
page 79, there is an article entitled, “Vat 
iation in’) Phenol Coefficient Testing,” 
which was presented by Mr. Friedl at the 
44th Midyear meeting, Chemical Special 
ties Manufacturers .\ssociation, Cineim 
nati, Ohio, on May 20, 1958 
I wish to point out some errors in 
the statistical approach in your paper. In 
reviewing the paper again | found a 
minor error which did not 
when I first read yout 


CcTOss my\ 


mind article 


a year ago 

In the tithe “Coefficient” is spelled 
“Coefhent.” 

In each of your three tables you 
have data from Operator #1 and Oper 
ittior #2. Since you have gone to all the 
trouble of statistically analyzing your 
data under cach operator, i is naturally 
presumed that you are going to measure 
the difference between the two opera 
tors. Is there a real and significant dif 
ference between the operators ? 

First, | would like to know why 
the two separate means in each case were 
pooled? After all there would be no 
point in keeping the 25 determinations 
of Operator #1 separate from those ot 
(Operator #2 

When data of this 
lumped, we are assuming that one oper 
itor has performed all 50 determinations 


The means for each operator, a 


nature 1s 
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an example from Table-1 1302.8/25 may 
he significantly different from 1360.2/25 
which is 52.1 and 54.4 for operators 1 
and 2, respectively 

should 
There may or may 
difference | l 


The divergence in “means” 
be tested for first 
not be any significant 
other words the “operators” may or may 
not be alike 

The serious error was made when 
you calculated the standard deviation 
You will see that you found the average 
of the individual deviations. What you 
have found was the mean deviation of 
the pooled data of both operators What 
you should have done was divided 515.83 
which is 24, 


“sigma-squared” 


and 333.19 by n-1l or 25-1, 
and this would give you 
or the variance, which ts 21.493) and 
13.883 respectively. By not taking the 
square root of each variance for each 
operator you arrive at the standard «ck 
viation, which is 4.636 for Operator #1 
and 3.726 for Operator #2 

From the data of Table-1] it) be 
comes apparent that Operator #1 exper 
ienced more variation than did Operator 
#2. How much more? 

Hlere again we should test the dif 
ference between variances Here the F 
test for variance ratios is used, while in 
the test for “means” the t-test 1s used 


Since the standard deviation was 


incorrectly approached, your 957 on 
sigma limits are off 

This error has been repeated 
the same way in both Tables 2 and 
You report the Coefficient of Vat 


lation. Your method is correct : however, 
your wrong standard deviation will ne« 
essarily give the wrong result 
[ believe if the “operators hisne 
show no sienificant difference at the 95 
or 99% level, then all the data could le 
lumped. The impression is that you are 
ditterenes 


also studying operator 


well as techniques, ete, in this paper 


| revret that I did not draw 
attention to these points last Octo 
irticle, le 


cause it would have lessened tl! 


when | first came across the 
chance 
of a reader arriving at a wrone conclu 
sion, as the weight of yvour tests was de 
pendent upon the statistical analysi 
vour results 
| respectfully submit) thi 

to vou m good faith 

Very truly yours 

PLOUGIL, ING 

kric Dudley Robinson 

Quality Control Department 
| Dk We 
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Reuben Houk Dies 

Reuben B. Houk, 72, per 
fumer for Shulton, Inc., New York, 
and responsible for its “Old Spice 
fragrance, died Jan. 20. He joined 
Shulton in 1953 and was previously 
with Dodge & Olcott, Ine New 


York, for many years 


Following the recent NBC network telecast of the first “Breck Sunday Showcase” 
TV series of “specials”, “The Margaret Bourke-White Story”, a reception was held 
in New York City for the show's stars and others connected with the presentation. 
Edward J. Breck, center, president of John H. Breck, Inc., Springfield, Mass., receives 
some camera tips from famed candid photographer, Alfred Eisenstadt, left, while 
Eli Wallach, right, looks on. Mr. Eisenstadt, a close personal friend of Miss Margaret 
Bourke-White whose life story, in television form, was sponsored by the Breck com- 
pany. was portrayed by Mr. Wallach, star of stage and screen. 
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A neutral nonionic synthetic de- 
tergent of the 100°) alkyl-phenol 
ethylene oxide condensate type. 
A light-colored liquid with a 
clean, pleasant odor. Its superior 
detergent, wetting and emulsi- 
fying properties offer excellent 
performance in liquid detergents, 
sanitizer detergents, self-emulsi- 
fying solvents, laundry deter- 
gents, glass, textile and dairy 
cleaners, insecticides, and bottle 
washing compounds. 


| 
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{ 
AMBER GRANULES | 
A neutral 88°, 42°C titer type 
soap of outstanding purity and 
uniformity. Well suited for the 
preparation of paste or gel-like 
products because of its high titer. 
Its granular form makes it ideal 
for powdered products. Excel- | 
lent for the compounding of : 
hand cleaners, paste cleaners, , 
polishes, lubricants and coatings. | 
‘ 
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ES PASTE 


A specially developed synthetic 
detergent whose active ingre- 
dient is mainly modified sodium 
alkyl sulfate. Offers exceptional 
efficiency and stability over a 
wide range of operating condi- 
tions. Itsexcellent wetting, pene- 
trating, sudsing, dispersing and 
emulsifying properties make it 
well suited for the preparation 
of liquid shampoos, bubble baths, 
liquid detergents, liquid floor 
cleaners, insecticides, car washes, 
F,| emulsion cleaners. 
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THERE'S A 
PROCTER & GAMBLE <--~ ~~, 
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(/ ORVUS } 
} A neutral synthetic detergent 
and wetting agent whose active 
ingredient is mainly sodium alkyl 
sulphate. Excellent sudsing, wet- 
} ting, dispersing and penetrating 


Ideal for paste and 
liquid shampoos, bubble baths, 
liquid detergents, liquid car 
washes, liquid floor cleaners, in- 
secticides, glass cleaners, rug 
and upholstery cleaners. | 
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IVORY BEADS 


A medium titer, neutral spray- 
dried white soap of exceptional 
purity and quality. Well suited 
for compounding products where 
a mild but effective soap is re- 
quired — hand 
protective creams, 
compounds and paper coatings. 


AB GRANULES 


A neutral synthetic detergent, 
wetting and emulsifying agent 
of the 40% active sodium alkyl 
aryl sulphonate type. A white 
spray-dried product that can be 
used effectively in the blending 
of bubble baths, car washes, 
dishwashing compounds, dairy 
cleaners, insecticides, laundry 
detergents, rug and upholstery 
cleaners. 
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soaps, polishes, 


dishwashing 





| 

| 

| 
sel 


WA 


Procter & Gamble will gladly sup- 
ply you with information on how 
you can save time and money 
when you formulate with Procter 


K LIQUID 


A modified, highly concentrated 
ammonium lauryl sulphate— 


& Gamble products. You can also 


get technical help in connection 


‘= 
| 
( 
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modified for increased sudsing 


with their use by writing to: / and mildness. Exceptionally low 
( cloud and pour points. Highly 
" fluid and easy to handle. Ideal 
| for clear liquid shampoos and 


where high 
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Cleansers 

















EVERYBODY'S TALKING ABOUT LIQUIBS 


Modern liquid detergents are here to stay and growing in popu- 
larity. Sales figures prove this conclusively! 

Users readily accept the fact that liquids work well in any type 
water and that a small amount of concentrate does a big cleaning 
job. These are features you can easily demonstrate. 


But what about comparative cost and ease of dispensing? Can 
these be proven or demonstrated just as convincingly? 


The answer is unquestionably YES. .. with the help of a Dema 
Liquid Proportioner. 

Users in every field have found that high-concentrate liquid deter- 
gents cost less than powdered materials—when used properly. 
And no other method of dispensing (manual or semi-automatic ) 
provides the control or eliminates the guesswork so completely 
as a Dema proportioner. 

This unique proportioning device attaches directly to the faucet 
and dispenses from any size bulk container through a flexible 
polyvinyl tube. It can be adjusted for a variety of liquid materials; 
and, once set, dispenses the same amount of concentrate every 
time for maximum efficiency and economy. 

You'll find the Dema proportioner an ideal aid for conducting 
interesting sales demonstrations . . . the perfect way to show and 
sell the benefits of a liquid, plus the extra added features of an 
automatic proportioner! 


If you would like more information on Dema’s complete line of 
liquid proportioners...key to even greater liquid sales...write today! 


Dy IY One ENGINEERING COMPANY 
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Designers and Manufacturers of Automatic Dispensing Devices 


702 E. Big Bend Bivd., St. Louis 22, Mo, 
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ewly elected officers and directors o 
first meeting of new board during 33rd 
in New York last month. From left to right 
Andrew Jergens Co.,, 


Kenneth E. Fulton, Beach Soap Co., dire 
Armour & Co., director 
'0., director; Howard 


John L. Christian, Monsanto Chemical 


Young, Davies-Young 


ar 


F 


yr 


Milton C. Mumford 


ya) 
UC 


c 


ap Association at toneman. represer 


nual soap meeting president for the we 
‘ranklin G. Meeker Stanley C treasurer 
director; W. O. Robertson, A. Gro & rector; Andrew K 
Co., director; A. B. Hershberger, Atlantic Refining Co., director 


John M. Hoerner the 


Lever Brother: president for the 
Soap Co., director; Gamble Co., directo 
1irector A a tary M A McMa 
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Soap Meeting Previews ‘60's 


FAR ranging array of top 
ics was presented for dis 
cussion during the 33rd 
annual meeting of the Association 
Soap & 
Producers, held Jan. 20-22, at the 
Waldorf-Astoria Hotel, New York. 


Ihe theme of the 


of American Glycerine 


convention, 
“Challenges of the Sixties in 
Soaps, Synthetic Detergents, Fatty 
\cids and Glycerine,” pretty well 
sums up the objective of the meet 
ing. To discuss ways to meet these 
“challenges,” a collection of ex 
perts on eight different subjects 
pertaining to soap and detergent 
were 


production and marketing 


gathered for concurrent round 
table discussions. The experts acted 
as discussion “leaders”. 

As part of the regular an 


nual meeting of the Soap Associ 


FEBRUARY, 1960 


ation, the three divisions of which 
AASGP is composed, met Jan. 20, 
the day prior of the formal open 
ing of the soap industry mecting 
The toilet 
for glycerine and fatty 


goods industry as a 
market 
acids was discussed in panels spon 
sored by the Glycerine and the 
Fatty Acid divisions. Papers read 
during the panels were presented 
by representatives of the toilet 
goods field. The program of the 
Industrial Division of the Soap 
\ssociation featured a seminar on 
“Methods of Performance Screen 
ing of Industrial Cleaners.” Repre 
sentatives of five major fields of con 
sumption of these products spoke. 

The Fatty Acid 


Jan. 20 was entitled 


Division 
symposium 
“A New Look at Fatty 
Poilet Goods.” ‘J 


Acids and 


Derivatives in 


H. MeGuine, chairman of — the 
Fatty Acid Research and ‘Vechnical 
presided. Mii Mi 


Guine ts research director of Wil 


Committee, 


son Martin Division of Wilson & 
Co 

The sympostum ope ned 
with a paper entitled “Fatty Acids 
and Ester Derivatives Produced 
for Toilet Goods—Some New De 
Hardiman 


\ lengthy 


velopments,” by John 
of Kessler Chemical Co 
abstract of Dr, Hardiman’s paper 
begins on page 59, 

Dr. Hardiman was followed 
by Gabriel Barnett of Coty, Ine 
who spoke on “Today's Trends in 

They Aflect ‘The 
Acids and 


tives.” This paper is abstracted at 


Formulations as 


Use of Fatty Deriva 


length beginning on page 411 
Last speaker in the fatty 
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acid symposium was J. Kenneth 
Kirk, assistant to the commissioner, 
Food & Drug Administration, De- 
partment of Health, Education and 
Welfare, Washington, D. C. Mr. 
Kirk discussed “Additives Legisla- 
tion Affecting Foods and Cosmet- 
ics.” Dealing with the cosmetics 
aspect of his title first, he said: 


“All cosmetics moving in interstate com 
merce, including those offered for im- 
port from other countries are subject 
to the basic provisions of the Federal 
Food, Drug, and Cosmetic Act. The 
cosmetic section of this law has re 
mained essentially unchanged since its 
enactment in 1938, so perhaps we need 
not discuss these provisions in detail 
now. Developments in recent years which 
have shown certain weaknesses in this 
law, resulting in real injury to users 
from some products, have 
pointed up the need for strengthening 
this law, by a requirement for pretest- 
ing of cosmetics prior to marketing 
them 


cosmetic 


“Originally the need for such leg 
islation was discussed in the reports of 
the hearing held by a committee of the 
House of -Representatives several years 
ago. Two bills dealing with this subject 
are currently pending before the Con 
gress and the subject is being given 
extensive consideration by the Denart- 
ment of Health, Education, and Welfare 


“Those of you who deal with the 
cosmetic industry are, of course, well 
aware of the urgent need for color ad 
ditive legislation. A Color Additives Bill 
was passed by the Senate just at the 
close of the last session of Congress, 
and the House Committee on Interstate 
and Foreign Commerce has scheduled 
hearings on the Color Additives Bill to 
start on January 26, 1960.” 

Turning to the question ol 
food additives Mr. Kirk pointed 
out that the Food Additives 
Amendment to the Federal Food, 
Drug and Cosmetic Act is sched- 
uled to become fully effective on 
March 6, 1960, subject to one yeai 
extensions of the effective date for 
specific substances. Speaking of 
fatty acids as food additives Mr. 
Kirk took pains to stress that oleic 
and stearic acids per se are sale. 
However, when subjected to high 
temperatures and pressures, they 
undergo profound changes which 
result in the production of small 
amounts of toxic materials. He 
said “When we discover what this 
substance is and devise a chemical 
test, or, if necessary, use the bio- 


assay test for this material, then 
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Newly elected steering comn 
i 
Armour & Co 


V Howard 
and Frank J. Pollnow, jr., Vé 


Specialties Corp.; Earl Brenn, Huntingtor 


Products Co., and C. L. Weirich, C. B 
Fulton, Beach Soap Co. and Melvir 


fatty acids can be used in foods 
under specifications utilizing these 
tests,” 

Acid, 


Glycerine, and Industrial Divisions 


The combined Fatty 


luncheon which followed the Fatty 
\cid Symposium, was presided 
ovel by W. O. Robertson. Mr. 
Robertson, chairman of A. Gross 
& Co., heads the association’s Fatty 
\cid Research and ‘Technical Com- 
mittee. After 
sented the Fatty Acid Veteran ol 
the Year Award to Dr. E. H. 
Bluman, former vice-president of 
the Harchem Division of Wallace 
retired 


luncheon he pre- 


& Tiernan. Dr. Bluman 


last year from his post as vice 
president and currently acts as con 
sultant to Harchem. 

This ceremony was followed 
by the presentation of the annual 
Glycerine Research Awards by N. 
L.. Gianakos of Shell Chemical Co., 
chairman of the Glycerine Re 


Committee. The annual 


search 
awards were established in 1952 
to recognize new and independent 
research broadening the base ol 
useful applications for 
and derivatives. The top award, 
$1000 and an honor plaque, was 
2 


presented to Drs. Ernest M. Bar 


1ittee of the Industria! Division of Soap Assn., 
l. to r.: G. H. Packwood, Jr, G. H. Packwood Manufacturing Co.; Balfour J Augst 
Young, Davies-Young Soap Co., chairmar 
tal, Inc. Standing, |. to r.: J. H. Clark, U. S. Sanitary 
Laboratories. Inc.; J. L. Jones 
Dolge Co. Missing from 
Kamen, Kamen Soap Products Co 


glycerine 


seated, 


Sugar Beet 
Kenneth 


photo: 


samian, Harvard Medical School, 
Stanley W. 
Oregon Medical School, and Sam 
uel C. Collins, Massachusetts In 


stitute of Technology. They were 


Jacob, University ol 


honored for their research on su 
percooling dehydrated hearts with 
glycerine, prior to transplantation. 

Another three man research 
team, including Drs. John O. Alm 
quist, Robert J. Flipse, and Wayne 
T. O'Dell 
State University’s Dairy Research 


of the Pennsylvania 


Center received $300 and an hono1 


certificate for work done on glyce1 


‘ine as an additive for cattle in 


semination. 

Dr. John E. Jackson and 
W. O. Lundberg of the University 
of Minnesota’s Department of Ag 
ricultural Biochemistry were hon 
ored for research on the prepara 
tion and propertics of pure sym 
metrical and unsymmetrical mixed 
triglycerides of stearic and linolei 
and their intermediates. 
$200) and 


acids 
They received hono1 
certificates. 

A special Glycerine Applica 
tion Research Award went to a 
team of engineers associated with 
Lansdale Tube Co., Division ol 


Philco Corp., for the development 
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of glycerine baths for electrode- 
position of various low melting 
point metals and alloys. This de- 
velopment permits the application 
of mass production techniques to 
the soldering of small wires for 
transistors. The application award 


was presented for the first time 
this vear. 


The concluding feature of 


the luncheon, an address on the 
coconut oil outlook by Duncan 
Ridler, of the Fats and Oils Sec- 


tion, FAO, United Nations, Rome, 
begins on page 51. 

Following the joint division 
luncheon the Glycerine Division 
met to take a “New Look at Gly- 
cerine and Derivatives in ‘Toilet 
Goods.” W. W. Bray, manager ol 
the glycerine sales department of 
Procter & Gamble Co., and chai 
man of the association’s Glycerine 
Steering Committee, presided at 
this symposium. First of the fou 
speakers was S. L. Mayham, execu 
tive vice-president of the ‘Toilet 


Goods Association, his subject: 
“The Toilet Goods Industry in the 
60's.” 


belief 


Mr. Mayham expressed the 
that favorable trends which 
dominated the industry in_ the 
past decade will continue into the 
1960's. 


Outlining the growth of 


toilet goods sales in’ the recent 
W. O. Robertson, A. Gross & Co., chairmar 
mittee, left, presents “Fatty A 


vice-president of Harchem Divisior 


of the Fatty Acid Divisior 
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id Veteran of the Year Award” to E.H 


of Wallace & 


past he gave the following figures: 
In 1940 to $150 


millions and 


sales amounted 


rose to $711 million 


by 1945, an increase of 40° pei 


cent. In the next five years the 


volume another 18 per cent 
to S840 million in 1950. From 1950 


to 1958 it 


rose 


increased 80 per cent 


to a total of $1,523 million. In 
1948 sales had amounted to $749 
million, which means that the 


toilet goods volume has increased 
by almost 100 per cent in the last 
growth 
Mayham 


new 


This spectacular 
Mr. 


emergence ol 


decade. 
attributed by 
the 
products and partly to inflation. 


Was 


partly to 


While the growth rate may 


level off a litthe in the coming 
decade, the outlook is equal to 
50's in Mr. 


who foresees the addition of many 


the Mayham’s view, 

more new products to the range 

of available toilet goods. 
Regarding the role of gly 


cerine in cosmetics he stressed the 


need for further research to pro- 
vide scientific proof of its functions 
mechanism. 
the Sci 


Toilet Goods 


and to establish thei 
He offered the rostrum ol 
entific Section of the 
\ssociation to any investigator pre 


senting original work elucidating 


thé value of glycerine in cosmetics. 
M.D., of 


Fred H. Snyder, 


A id Divisior 


» Fatty 





Tiernan Co., and forn 





Procter & Gamble’s research divi 


sion spoke next on “Glycerine in 
Relationships 
Deal 
ing mainly with the moisture bal 
Dr. Snyder called 


to establish the 


Cosmetics Some 


to the Biology of the Skin” 
ance ol the skin 
for more research 
role that glycerine and other cos 
metic ingredients can play in this 
important field 
Paul G. | 


of research fon 


Lautler, director 
Northam Warren 


Corp., Stamford, Conn., presented 
a study entitled “Glycerine, a Vea 
satile Medium in Cosmetic Formu 


lation”. Among an encyclopedic 


list of cosmetic uses for glycerine 
Dr. Laufler mentioned its applica 
in sham 


Not in 


glycerine 


tion as a foam stabilizer 
poos and shaving creams. 
foaming 


itself a agent, 


can greatly lengthen the life of a 


This 
with humectant 


bubble. eflect is probably 


connected prope 


ties and viscosity olf glycerine as 
well as with its surface tension, ac 
cording to this speaker. 

Glycerine and its derivatives 
have played diversified roles in the 
held, S. J. 


International 


detergent Strianse ol 


Yardley 
entitled: 


stated in a 
paper “Glycerine and its 
Derivatives in Modern Cosmetics”. 
Glycerine has been partially ester 


fied 


vield an intermediate product con 


with coconut fatty acids to 


taining one or more hydroxyl 


groups susceptible to sulfation 


This 
gent, a sulfated monoglyceride of 


glycerine containing deter 


coconut fatty acids, has been and 


is still used in a very successlul 
commercial shampoo, Mr. Strianse 
reported. The mildness and effec 
tiveness of this detergent in sham 
poos can be attributed to the gly 
cerine portion of the molecule, in 


Mr. Strianse’s opinion. He = con 


tinued: “Glycerine monoesters olf 
fatty acids and their acetulated 
counterparts have been used in 


shampoos to improve hair condi 
tioning or to change the physical 
appearance of the product, such 
as producing opacity or increasing 


viscosity to produce a cream sham 


poo. In addition, these features 
are accomplished without unduc 
loss of foam. 




















“Glycerine itself has been 
added to detergent systems (such 
as shaampoos) as a thickener and 
to impart gloss and softness to the 
hair’, Mr. Strianse concluded, 

A. K. Forthmann, president 
of the Soap Assn. and head of Los 
Angeles Soap Co., presided at the 
general session, the morning olf 
Jan. 21. He officially opened the 
convention by extending a_ brief 
welcome to participants. He then 
introduced Erwin D. Canham, edi- 
tor of the Christian Science Moni- 
tor and president of the United 
States Chamber of Commerce. Mr. 
Canham spoke on “The Moral 
Case for American Capitalism”. 
Terming our current state a period 
of balanced economic power, he 
pointed to the mutually equalizing 
and controlling influences of big 
labor unions, big corporations, and 
government. To maintain this bal- 
ance, essential to the survival of 
close the gap 


“ 


capitalism, we must 
between our promises and our per- 
formances”, Dr. Canham declared. 
The round table discussion follow- 


ed Dr. Canham’s address. 


Milton C. Mumford, presi- 
dent of Lever Brothers Co,, presid- 
ed at luncheon and introduced the 
1959 committee chairmen. Featur- 
ed speaker was Ray Scherer, White 
House correspondent for National 
Broadcasting Corp. Entitled “Eisen- 
hower — The Personal Diplomat” 
Mr. Scherer’s talk actually was a 
personal account in diary form of 
the President’s recent Far Eastern 
trip. 

An increasingly prosperous 
and discriminating consuming 
public and the question of auto- 
mated processing are among the 
main trend makers in today’s soap, 
detergent, and related specialties 
industries. This sums up the gen- 
eral impression of the eight con- 
current discussion groups in the 
morning session, Jan. 21. 

Convenience and _ specializa- 
tion are the main prerequisites for 
a successful new packaged deter- 
gent according to participants in a 
discussion on “New Products and 
Raw Materials — New Avenues of 
Approach”. Discussion leader at 
this table was Peter B. Baker, 


Top honors in eighth annual Glycerine Research Award Competition, sponsored 
by the Glycerine Division of the Soap Association, went to three medical doctors 
for their work on the long term preservation of entire human organs with success- 
ful transplantation using a combination of mechanical dehydration and glycerine 
saturation. N. L. Gianakos, right, of Shell Chemical Corp., New York, chairman 
of the Glycerine Research Committee, presents first honor plaque to Dr. Ernest 
M. Barsamian, assistant in surgery, Harvard Medical School, at luncheon on 
Jan. 20. Dr. Barsamian accepted on behalf of his colleagues, Drs. Stanley W. 
Jacob, assistant professor of surgery, University of Oregon Medical School, and 
Samuel C. Collins, director, Cryogenic Engineering Laboratory, Massachusetts In- 


stitute of Technology. 
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Arthur D. Little, Inc., assisted by 
R. B. Wearn of Colgate-Palmolive 
Co. as recorder. 

The question was raised 


whether the soap and detergent in- 
dustry is a true growth industry, 
with consumption rising ahead of 
population increase. A rise in per 
capita consumption of packaged 
soaps and detergents was recorded 
in the recent past. Does this rise 
of consumption represent a real in- 
crease in per capita consumption 
of soaps and detergents? Produc- 
tion of synthetic surfactants has 
been growing at the rate of about 
10 per cent a year, according to 
figures published by the Tariff 
Commission. However, these statis- 
tics include materials not used pri- 
marily for cleaning. 

Looking at factors affecting 
consumption trends and product 
types the group came to the follow- 
ing conclusions: 


Substitution of liquid solutions for 
solid powders may account for some of 
the rise in per capita consumption. The 
change from soaps to synthetic materials 
of greater per pound activity may have 
obscured rises in per capita consumption 
in the early postwar period; now that 
this change ts largely complete, we may 
see a real rise in per capita consumption 
The proliferation of special products for 
specific cleaning purposes may be leading 
to a real increase in per capita consump 
tion. 

\ number of factors were dis 
cussed which may have an effect both 
on per capita consumption and on_ the 
types of products which will be sold 
Greater use of convenience packaging 
may reduce the use of cleaning products 
for dishwashing. Disposable textile prod 
ucts will have an effect on laundry deter- 
gents. Within the coming decade dis 
posable diapers and disposable domestic 
linens and bedding will find increased 
use. In the longer term future, dis 
posable clothing too may have an effect 
Increased leisure time and the growing 
number of working women in the econ 
omy are factors in creating markets for 
products in more convenient form 

More highly automatic laundry 
equipment is on the market and will 
grow rapidly in the coming decade. By 
1970, probably over half of all home 
laundry installations will have dispens 
ing equipment for laundry detergents 
and auxiliaries. Equipment of this sort 
will require easily dispensed products, 
probably liquid but perhaps tablets or 
capsules 

Automatic dispensing will reduce 
over-usage in some cases but will prob 
ably correct at least as many cases of 
under-usage. The cost of more highly 


(Turn to Page 158) 
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HE more one travels in the 
coconut growing area and 
gets to know the people 
of these newly independent na- 
tions, the more one realises that 
the long term changes underway 
cannot be judged or forecast by 
the ordinary tools of the econo- 
mist. On the 


pretty certain that the scientist and 


other hand, it is 


industrialist are going to make 
fresh discoveries changing the uses 
for fats and oils in the next few 
years. In looking ahead to 1970, 
therefore, I do not have the temer- 
ity to put any predictions into 
figures, and have limited myself to 
looking at current developments, 
underlining those which appeat 
likely to continue to have a sig- 
nificant influence on the situation. 

In the present fats and oils 
market, coconut oil is the leading 
commodity obtained through in- 
ternational trade, Exports reached 
a peak of 2.9 billion pounds in 
1956 and 1957, as compared with 
around 2.2 billion pounds for some 
other important fats. Supplies of 
the second most important lauric 
oil, palm kernel oil, are around 
900 million pounds. At the begin- 
ning of the 1960's the main fea 
coconut. oil 


tures of the world 


picture are: 
Supply: 
(1) Predominant position of the 
*Paper presented at the 33rd annual 


convention, Ass'n of American Soap and 
Glycerine Producers, New York, Jan. 20, 1960. 


Rome 








Philippines as the source ol 

well over a half of the re- 

quirements of non-produc 
ing countries in normal 
years; 

(2) Changing and uncertain po 
sition of Indonesia as a 
major exporter; 

(3) Rather 
imports obtained from other 


total 


steady volume ol 


areas, in around 900 
million pounds, slightly be 
third of 


low one require- 


ments in recent years: 


Demand: 
(1) Regularity of United States 
imports, around 600 million 
pounds and 20-25 per cent 


of total shipments; 


Copra, foreground, drying on Philippine coconut plantation. 


What's ahead in the ’60’s for 


Coconut Oil? 


By Duncan Ridler* 


TT 


Food and Agriculture Organization of the U. N 


Italy 


Strongly expanding charac 
West 
market, normally 


ter of the European 

somewhat 

in excess of a half of world 
imports; 

(3) Moderately expanding ship 
ments to all other destina 

reached 730 


1957. 


tions, Ww hic h 


million pounds in 


about a quarter of all pu 

chases. 

There are then two main 
components of the flow of trade 


which have been changing signifi 
cantly—Western European demand 


bulk ol 


the extra supplies available up to 


which has absorbed the 


1957, and which has borne the 


brunt of the shortages in 1958-59, 


Oil extracted under 


pressure from copra is used in manufacture of soaps, margarine, etc. Copra actu 


ally is dried coconut meat. 
























Philippine 


issoctation photograpl 





















































and Philippines supply which has 
provided ‘the world market with 
extra quantities up to 1957) and 
kept it short in 1958 and 1959. 
These will also continue to be the 
two crucial sectors in the situation 
in our view tor the next flew years 

For the world supply out 
look in the 1960's, we really have 
to go back to the history of com 
mercial coconut production. The 
area now under coconut may be 
somewhere in the region of 12 mil 
lion acres, but acreage growth 
came to an end in the 1920's with 
the exception of the Philippines. 
Elsewhere the bulk of the com 
mercial areas now being exploited 
came into being over thirty years 
ago. New land planting continued 
in the Philippines in the “Twenties 
and "Thirties, and over 750,000 
acres are estimated to have been 
planted in the last twenty years. 
New land, suitable for coconut, 
economically and technically, is 
now considered limited. Apart 
from the Philippines, too many 
of the old plantings have been 
regarded as an investment to be 
drawn upon without making pro 
vision for the future. The economic 
value of the palm is generally 
considered to decline at 60° years, 


and the proportion of palms in 
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Soap cutter and plodder in 
plant of Philippine Manu- 
facturing Co., a subsidiary 
of Procter & Gamble Co., 
Cincinnati. Plant utilizes co- 
conut oil from local sources 
for use in soap making. 


Philippine Manufacturing Co 
photo 


ry 


upper age groups is thought to be 
dangerously large in many areas 

Phen, again historically, the 
main development in coconut 
growing has been by smallholders. 
state interests im) most tropical 
areas have concentrated on other 
agricultural products, and ove 
the years there has also probably 
been a drift away from coconut. 
This is one large primary tropical 
industry predominantly in the 
hands of the small indigenous 
farmer. 

These two basic supply char 
acteristics, the state of plantings 
and the number of small enter 
the background — for 
1960's. 


prises, set 
what will happen in’ the 
In our view exports will remain 
large, but some contraction from 
the peaks reached in the late 
1960's has to be faced as a real 
possibility. We feel that although 
improvements can be made in a 
term longer than the next ten 
vears, factors about which very 
littke can be done will be crucial 
in the next few years. A reversal 
of the diminishing trend in out 
put can only be achieved through 
the slow process of educating farm 
ers and through rehabilitation 
measures whose effect will be felt 
mainly beyond the 1960's. There 





are four main grounds for this 


conclusion. 


Supply Trends 

In the first place, the long 
term upward trend in world copra 
production is levelling or has les 
celled off, reflecting in the main 
the age composition of — stands. 
This statement is made with some 
qualification, because it is based 
on long term series for world ex 
ports, supplemented by production 
estimates for the postwar period 
only. But the statistical evidence 
does point to a definite slackening 
of the trend in supplies, and sug 
gests that this is not due only 
to increases in) consumption — by 
the producer countries themselves. 
Between 1921 and 1938 the trend 
in exports was at the average rate 
of 4 per cent upwards a year. In 
the postwar period the average rate 
of increase has been appreciably 
less. ‘The overall rate has been 3 
per cent, but this figure includes 
the effect of a cycle, the upper 
half of which seems to have been 
felt in most of the postwar period, 
certainly in the 1950's. How close 
to a zero rate of increase the long 
term trend now is cannot yet be 
measured, but much of the 3 pet 
cent world rate of increase has 
been due to growth in the Phil 
ippines, and if that country is left 
out of the picture, the end of the 
upward trend is clearer. Indonesian 
output averaged an increase of 15 
million pounds of oil a year in 
{921-38. Since then there has been 
a persistent and considerable de 
cline in’ exports. Admittedly in 
Indonesia there has been a_ large 
shift from export markets to ship 
ments to Java, but in the islands 
for which there are some figures 
output has not been growing, and 
there has been little replacement 
of old trees in the last) twenty 
vears. 

Phe remaining group. of 
countries exporting copra shipped 
on an average about 22 million 
pounds more in terms of oil an 
nually in the interwar period. Since 
then the peak levels of shipment 
reached are scarcely higher than 
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in the late “Phirties, and output 


has fluctuated so widely that a 
trend is hardly distinguishable. It 
«an only be said) with certainty 
that nothing like the prewar ex 
pansion has occurred. Among these 
countries, some appear to have ar 
rived at the limit of the momen 
tum resulting from earlier plant 
ings. Malaya is well past that point, 
and Ceylon may have reached 
that stage around 1956, In- the 
South Pacific it is feared that the 
stage of diminishing returns has 
been reached on a number of 


islands. 


Replanting 

Although it is recognised 
that replanting is urgently needed 
in many areas, until recently only 
a small start had been made, 
either through private initiative o1 
through state-wide organised pro 
grammes. The replanting of the 
1950's does not seem to have been 
of a magnitude to offset the natural 
decline expected in the 1960's, and 
if expansion of production from 
the existing coconut stand is to 
be achieved it will have to come 
from the relatively young plantings 
in the Philippines, or from short 
term measures to raise productivity 
in other ways. 

With regard to the more 
distant future, however, some ellec 
tive planning is now being under 
taken. Ceylon’s rehabilitation pro 
gramme has reached an annual 
replanting rate equivalent to just 


Close-up o! dried 
Philippine copra. 
the dried meat of 
the coconut, from 
which oil is ex- 
tracted for soap 
making. The oil is 
a hard fat, which 
Produces abun- 
dant lather. 


Phi'tippine Manufa 
furing Co photo 


over 2 per cent of the area. Thy 
cost to the government is estimated 
at approximately SI million a 
year, but by 1970 increased output 
resulting from this measure is ex 
pected to equal close to 100) mil 
lion pounds of oil a year, of a 
value somewhere in the region o! 
$10 million. India’s present distri 
bution of high quality seedlings 
allows for the replanting of around 

per cent of the area annually, 
but it is proposed to increase the 
rate during the Five Year Plans 
operating in the 1960's. Although 
serious thinking on the subject of 
replanting is being done in a num 
ber of areas, and programmes may 
be accelerated when the urgency is 
more clearly realised, no quick ot 
striking results can be hoped lor. 
Unlike tea or rubber, high grade 
“clonal” planting material is not 
available for coconut and the spec 


tacular increases in yields that can 


be expected lor coconut. It is now 
a race between planting and th 
natural decline of old trees, an:l 
1 would hardly expect the growers 
to overtake nature ino the world 
arena until very late in the 1960's 


at’ best 


Effect of Prices 

Phe second major tacton 
which may keep down exports in 
the mext ten years is the proba 
bility of a evclical downturn, il 
the previous history. of eveles ts 
repeated. In the past, there ap 
pears to have been an irregular 
cyclical movement around — the 
long term trend, The rate of plant 
ing was apparently accelerate: 
during periods of high prices, and 
fell off when prices were low. ‘The 
maximum cllect of prices upon 
subsequent production secs to 
make itsell felt about seven years 
later. A percentage change in copra 
prices averaged over five year perl 
ods has been associated with a 
change in-world exports 15) per 
cent as large seven years” late 
(For Ceylon, for which we have 
made a more detailed analysis, as 
much as 80 per cent of the varia 
tion around the output trend can 
be explained in this way). Fon 
the world as a whole, output in 
creased more rapidly than the long 
term trend between 1925 and the 
micd-thirties as a result of tavor 
able prices during and alter the 
First World War. In the late “Tha 
tics exports tended to level off as 
a retarded etlect of the depression 


vears, For the postwar period, it 


Filled copra-meal sacks are stacked in precise array at the warehouse of Philippine 
Manufacturing Co., P&G subsidiary in Manila. 
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is not possible to determine how 
far the rapid rise in copra prices 
from the war years up to 195] 
contributed to the rise in exports 
up to 1957, or to what extent an 
increase would have taken place 
in any case, had prices been stable 
or declining. But we assume that 
the delayed effect of prices did 
operate to expand output, and that 
consequently the long term trend 
effect was much weaker than in 
pre-war years. 

As prices were rather lower 
between 1952 and 1957, we should 
expect a downward phase of this 
cycle over the next few years. This 
is borne out by reports on plant- 
ings in the main exporting coun- 
tries. By the same_ token, there 
might be an upturn in the late 
1960's, considering the relatively 
high price level since the begin- 
ning of 1958, and the encourage- 
ment given to planting, unrelated 
to price movements. 


Tree Disease 

The third factor which may 
increasingly operate to put a brake 
on world trade is cadang-cadang 
disease in the Philippines. Not 
enough is yet known about the 
pace at which the disease is travel- 
ling, but it is undoubtedly a serious 
threat. It has developed in a_pe- 
riod of 40 years, over an area now 
extending some 250 miles across. 
The spread of the disease has been 
alarmingly rapid since 1947. It is 
estimated that half of the bicol 
region of Luzon’s coconut stand 
is affected and at least 7 million 
trees rendered worthless. It has 
been observed in Quezon province 
which accounts for one fifth of the 
coconut production of the Philip- 
pines. All available evidence indi- 
cates that cadang-cadang is a dis- 
tinct disease specific to the Philip- 
pines, and it is ironic that its oc- 
currence should be in the one area 
where the coconut stand is in the 
healthiest age category. 

The cause of the disease 


remains unknown, and the only 


effective countermeasure so far 


conceived is to plant again behind 
the advancing front of its ravages. 
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A programme has been worked out 
with FAO assistance for the pro- 
duction of seedlings from survivors 
in heavily damaged areas. But this 
is a long distance remedy, and 
there will be little to counterbal- 
ance the spread of damage in the 
1960's. All that can be hoped for 
in the next few years is that ener- 
getic and selective replanting will 
be undertaken, and that the search 
for a disease resistant variety 
through a long term breeding 
programme will eventually remove 
this threat to the entire Philippine 
coconut industry, without which 
world coconut oil supplies would 
undoubtedly decline very rapidly. 


Consumption by Growers 

One other development 
which will continue to exert down- 
ward pressure on world supplies 
available for exports is the growing 
use by producers of their own 
coconut oil. 

Combined consumption in 
producing countries has risen by 
75 per cent in the last twenty years. 
Since the beginning of the 1950's 
domestic consumption has risen by 
10 per cent while output has grown 
by only 20 per cent, All producing 


countries now use an estimated 2 


billion pounds of oil. Exporting 


countries consume today only 
about 30 per cent of their pro 
duction and export 70 per cent, 
but the consumption of this group 
has risen from 1.1 to 1.5. billion 
pounds in the 1950's. This has 
meant that the proportion — of 
copra output available to Western 
Europe, the United States and 
other non-producing countries has 
shifted from 65 per cent in prewai 
years to 55 per cent in recent years. 
This trend will undoubtedly 
continue as populations grow and 
incomes rise in the underdeveloped 
producing countries. Even if the 
extra retention in the next ten 
years is only as large as in the 
last ten years, the quantity re- 
quired would be equivalent to an 
increase in world exports of be- 
tween | and 2 per cent a year. 
These four factors then will 
act against expansion of interna- 
tional market supplies in the 
1960's. They are weighty argu- 
ments, and I think they can hardly 
be counterbalanced by other meas- 
ures open to producing countries, 
such as by increasing the produc- 
tivity of mature palms or treating 
export markets as a priority. 
(Turn to Page 106) 


Margarine, like soap, relies on coconut oil as a raw material. In photo slip 
covers for cans of Philippine Manufacturing Co. margarine are turned out in Manila 
plant of P&G subsidiary. 





Philippine Manufacturing Co. photo 
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Modified nonionic surfactants having low foam 
properties, even under severe agitation, still 
retain their useful surface active properties. 


OR most uses the foaming 
properties of conventional 
nonionic surfactants are 
quite satisfactory. There are, how- 
ever, a variety of specialized uses 
for which lower foaming  surfact- 
ants are required, These applica- 
tions are generally characterized by 
rapid mechanical agitation such as 
occurs, for example, in spray metal 
cleaning or in mechanical dish- 
washing. Low foam can often be 
achieved by the addition of de- 
foamers but this approach general- 
ly does not give adequate wetting 
or detergency properties. It has 
been found possible, however, to 
prepare modified nonionic surfact- 
ants which have very low foaming 
properties even under severe agita- 
tion and at the same time still have 
useful surface active properties. 
There are a number of syn- 
thesis methods for preparing these 
low foam modified nonionic sur- 
factants. One useful technique is 
to introduce a second hydrophobic 
group into a conventional nonionic 
surfactant. This can be accomplish- 
ed by several routes; for example, 
reaction of a hydroxyl group in the 
nonionic with a fatty acid, with 
an alkyl halide or with an alkyl 
isocyanate. This paper will be con- 
cerned with the solution and appli- 
cation properties of four modified 
nonionics, all of which have two 





*Paper presented by Mr. Dupré during 
second annual meeting, Canadian Manufactur- 
ers of Chemical Specialties Association, Tor- 
onto, Nov. 3, 1959. 
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Table I. Solution Properties 
Cloud Point cmc 

Surfactant at 1% (°C.) (wt. %) 
\ Exp. surf. 9D-212 19 0.03 

B Triton CF-10 22 0.006 
( ‘Triton CF-32 25 0.38 
D Triton CF-21 40 0.008 
OPE, . Triton X-114 21 0.009 
OPE,, Triton X-100 60 0.010 
DDBS Sodium dodecyl 0.04 

benzene sulfonate 


Surface Area 


° 
per molecule (A”) 








hydrophobic groups in their struc- 


ture. 


Solution Properties 

Surface Activity; Four modi- 
fied nonionics are listed in Table I, 
along with two conventional octy! 
phenyl poly oxyethylene nonionics 


(OPE,) and 


surlactant, 


vene sulfonate. All of the Triton’ 


nonionics are 


able. The 9D-212 


development 


*Reygistered trademark 


Company 


sodium 


a common anLlonic 


dodecyl ben 


'* 


commercially avail 


product. 


Figure 1. Surface tension versus concentration 
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modified nonionics will be referred 
to as surfactants A, B, C and D 
in the remainder of the paper. 


The critical micelle concen- 
trations (cme) and surface areas 
per molecule at the air-watet inter 
face given in ‘Table I were calcu 
lated from plots of surface tension 
versus concentration. “Typical data 
are plotted in Figure 1. Surfactants 
B and D have low cmce’s and are 
similar in this respect to the con 
ventional nonionics. A and parti 
cularly C, however, have substan 
tially higher eme's and also occupy 
considerably larger areas per mole 
cule at the surface. ‘The modified 
nonionics A, B and D and also 
OPEP. . are considerably more el 
fective in lowering the surface ten 
sion at all concentrations than sod 
ium dodecyl benzene sulfonate. 
Surfactant C is more etlective than 
DDBS at) concentrations — below 
0.010% and similar at higher con 
centrations. 

Cloud Point: ‘The solubility 
characteristics of these modified 
nonionics were examined along 
with those of the conventional 
nonionics, Of particular interest is 
the state of solutions of these ma- 
terials above their cloud points 
since it is only here that the low 
foam properties CXist. 

Nonionic = surfactants owe 
their solubility in water to hydro- 
gen bonding between water and the 
ether oxygens in the polyethylene 
oxide chain. ‘The degree of hydra- 
tion is reduced with increasing 
tempcrature, and at some tempera- 
tures the solutions will abruptly 
change from clear to turbid. Above 
this cloud point, the system now 
consists of two phases, one of which 
is dispersed in the other. “The tu 
bidity is a result of the difference 
in index of refraction of the two 
phases. If the system is held at a 
temperature above the cloud point 
for some time without agitation, 
it will generally separate into two 
distinct clear phases. “The composi 
tion of the two phases will vary 
considerably depending on the 
particular surfactant, its concen- 
tration, the temperature, and pres 
ence of salts. Generally the lowe: 
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Total Surf. Separation 


Surfactant Conc. (%) Temp. (°C.) 
OPE. 10 35 
10 45 
l 35 
] 45 
B 10 35 
10 45 
l 35 
] 45 





Table II. Phase Separation Data 


Composition of Upper Phase 


Volume Conc. ofSurf. % of Total 


(%) (wt. %) Surf. 
39 0.13 05 
71 0.11 O8 
Q4 0.03 30 
OL 0.03 30 
x1 O13 11 
86 0.07 OG 
O€ 0.04 40 
Oy 0.03 3.0 








phase will contain most of the sur 
factant along with appreciable 
quantities of water. The upper 
layer will be a_ relatively dilute 
solution of the surfactant but usual 
ly the concentration will) remain 
above the critical micelle concen 
tration. 

Some illustrative data are 
given in Table HL. Solutions of the 
modified nonionic B and the con- 
ventional nonionic OPE were 
held at temperatures above their 
cloud points until they separated 
into two clear layers. Equilibrium 
was usually reached within three 


days. ‘The phases were then iso 


lated and analyzed. ‘The surfactant 
concentration of the dilute upper 
phases was determined by U.V. ab 
sorption. 

With a 106; solution of 
OPE... at 35°C., the upper phase 
occupies only $9¢, of the total vol- 
ume and it is relatively dilute. 
Only 0.56, of the total surfactant 
is in this phase. ‘The remaining 
99.5¢7, is, of course, in the lower, 
surfactant rich phase. When the 
temperature is raised to 15 °C., the 
volume of the upper phase is in 
creased markedly which means that 
an appreciable amount of water 


was driven out of the lower phase. 
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CONCENTRATION OF SURFACTANT IN 


LOWER PHASE 
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If the total amount of surfactant 
is reduced to 167, the volume of the 
upper phase is increased, ‘The con 
centration of surfactant in this 
phase is, however, reduced, ‘The 
percentage of the total surfactant 
going into the upper phase is now 
increased to $6; and this percent 
will continually increase as the 
total surfactant concentration — is 
lowered until the critical micelle 
concentration is) reached. Below 
the cme, there would: be no phase 
separation. 

It should be noted that the 


concentrations of surfactant in the 


upper phases in ‘Table IL while 


low are still above the critical 
micelle concentrations 

In the two phase systems de 
scribed here, cach phase is at its 
cloud point, “This means that, if 
isolated, cach phase will itselt show 
phase separation upon a furthes 
increase in tempcrature, These 
nonionics are mixtures of varying 
polyethylene oxide chain length 


members and apparently some trac 


tionation occurs. For example, the 


upper phase of a system separated 
at 45°C. has a cloud point of 45°C. 
while the original material had a 





BELOW CLOUD POINT 


Figure 3. Cloud point mechanism 


much lower cloud point. Hence 
the separated upper phase must 
now contain molecules with a high 
er average chain length than the 
original material. 

With Surfactant B, the con 
centrations ol surfactant i the 
upper phase ol separated solutions 
show essentially the same relation 
ship with total concentration and 
temperature as did OPI Hlow 
ever, there isa significant differences 
in the volume occupied by these 
phases compared with those ol 
OPE \t equal total concentra 
tion and temperature, the upper 
phase volume is greater with B 
Lherelore, the lower phase which 
again contains most of the surlic 
tant has considerably less wate 
than was found with OPE This 
can be seen more readily in’ Figure 
2, where the concentration of su 
factant in) the lower phase ts 
plotted against the temperature of 
separation, Phe total concentra 
tion of the surfactant solution. at 
each point is not shown since it was 
found that the concentration of 
surfactant in) the lower phase ts 
essentially independent of this. Dit 


ferences in the total amount of sun 
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DISPERSED HIGHLY HYDRATED 
MICELLES 
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ORIENTED ,LAMELLAR 
TYPE MICELLES 


AGGREGATED, LESS 
HYDRATED MICELLES 


lactant merely change the volume 
of the lower phase but not the 
concentration of surfactant ino this 
phase 

With the conventional non 
ionic OPE... at can be seen that 
just above its cloud point of 21 ¢ 
the lower phrase contains about 56 
surfactant and 956, water. As the 
lempecrature is inercased, water ts 
removed trom this phase but even 
uw 60°C., the phase is only 106, 
surlactant and thus contains 606, 
water. Phe modified nonionics can 
be seen to give considerably more 
concentrated lower phases. With B, 
the minimum amount of surlactanet 
that can be present in the lowes 
phase is 506, With A, the min 
num surfactant concentration is 
84C, Phat is, above the cloud 
point, no more than 1Lo¢, water can 
be held by Surfactant A. Tt can be 
calculated that in the lowe phrase 
ol OPI at 35°C., there are 22 
molecules of water for cach ether 
oxvecn im the polyethylene ONnicle 
chain. Lhe modified nonionics at 
> C. have only one to four mole 
cules of water per oxygen atom in 
the polyethylene oxide chain 

Other data have shown that 
OPE, and OPI 


degree of hydration comparable to 


also have a high 


OPI Phus none of the conven 
tional nontonics, including even 
the less soluble members, show the 
low degree of hydration of the 
modified materials 

Phe above observations sug 
vest a reasonable explanation ol 
thre cloud poet phenomenon 
which is illustrated schematically 
in Figure 3. Below the cloud pont 
there is only a one phase system 
where the micelles are suthicientls 
hvarated so that they ne col 
lomdalls dispersed Phere as. of 
course, a dynamic equilibrium: of 
surfactant molecules between 
micelle, solution and surface Laver 
Upon increasing the temperature 
the degree of hydration of the 
micelles decreases until a porn Is 
reached at which they are not sul 
ficiently hydrated for this system of 
colloidalls dispersed micelles to be 
stable \s the degree of hydration 


is reduced, the attraction between 
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micelles would increase. A _ de- 
crease in the binding of water by 
the ether oxygens releases secon- 
dary valence forces leading to a 
coupling effect between surfactant 
molecules as pointed out by Boe- 
deker (1). The increasing micellar 
attraction leads to aggregation of 
the micelles at and above the cloud 
point. These aggregates along with 
their water of hydration form a sec- 
ond phase which is dispersed 
throughout the water phase. A 
somewhat different rationalization 
is offered by Weston (2) for cloud 
point. Because of reduced degree 
of hydration, the more hydropho- 
bic molecules eventually cannot 
give a stable system with spherical 
type micelles. A stable system can 
be produced by the formation of 
a two phase system consisting of a 
concentrated solution in equili- 
brium with a dilute one. The con- 
centrated phase contains lamellar 
micelles where the interfacial ten- 
sion between the hydrocarbon por- 
tion and water can be sufficiently 
low in spite of the reduced hydro- 
philicity of the ethylene oxide 
chain. Here the free water present 
can be considered as localized in 
the polar portions of the oriented 
micelles and extensive free hydro- 
carbon surfaces can exist in other 
localized regions. 

Foam; The effect of temper- 
ature on foam is illustrated in Fig- 
ure 4 for three modified and a con- 
ventional nonionic. The first sig- 
nificant feature in this figure is the 
appreciable drop in foam shown by 
all these nonionics above their 
cloud points. Other data on this 
effect have been reported by other 


investigators (3). As the tempera- 
ture increases above the cloud 
point, the foam shows a further 
gradual decrease. The second 
point to be noted is that the modi- 
fied nonionics have markedly lower 
foam above their cloud points than 
does the conventional nonionic. 
This holds true even for less wa- 
ter-soluble conventional nonionics 
such as OPE, and OPE... The 
modified nonionics above — their 
cloud points will show low foam 
even under severe agitation; con- 
ventional nonionics will not. 
The abrupt change in foam 
at the cloud point is believed to be 
the result of a rate effect. Referring 
again to Figure 3, below the cloud 
point the surfactant molecules can 
leave the micelles, diffuse to a new 
surface and adsorb and orient there 
at a certain rate. In the case of an 
entering air bubble, for example, 
the surfactant can apparently form 
a surface film quickly enough to 
stabilize the bubble and thus cre- 
ate a foam. Above the cloud point 
where most of the surfactant is con- 
tained in the aggregated or lamel- 
lar micelles, the rate at which sur- 
factant leaves the micelle would be 
lessened. This would be expected 
because of increased molecular or 
micellar attraction and because 
fewer surfactant molecules are in 
contact with the water phase. 
Hence in a given time, fewer mole- 
cules can reach the newly formed 
surface to form a surface film and 
as a consequence the bubbles are 
not fully stabilized and foam does 
not result. Preliminary dynamic 
surface tension measurements have 
given some indication of a reduc- 








Table III. Foam and Defoaming Properties 


Foam Defoaming of Food Soils; Rotor rpm, 50-55°C 
Hamilton Beach 
Surfactant Test, 50°C.,cm‘!) oleo:milk‘?) egg'") flour'*) milk(*) 
B 3-4 100 56 44 59 
i 0-1 100 93 91 86 
D 3-4 95 32 — — 
None (base alone) - 45 20 10 8 





(1) 0.1% surfactant, 5 sec., no base or soil; less than 5-6 cm. is considered satisfactory for 
dishwashing machines. OPEz.5 in this test is > 14. 

(2) Kitchen Aid, 0.45% (40 gms.) detergent containing 2% surfactant.. Sixty grams of 4/1 
oleo/dry milk soil give 0.67% soil in the machine. 

(3) 0.8% (27 grams.) detergent containing 1.25% surfactant. Ten grams of whole egg or 
flour are used to give 0.11% soil. 

(4) 0.30% (27 gems.) detergent containing 0.67% surfactant. Twenty grams of dry milk used 
to give 0.22% soil. 





tion in rate of surface tension low- 
ering above the cloud point with 
Surfactants B, D, and OPE, ;. How- 
ever, further measurements are 
needed to confirm this hypothesis. 


The difference in foam be- 
tween the modified nonionics and 
the conventional nonionics could 
also be attributed to a rate effect. 
The observation that the surfac- 
tant rich phases of the modified 
nonionics above their cloud points 
are considerably less hydrated in- 
dicates greater micellar attraction 
in the aggregated micelles. This 
might lead to an even slower rate 
for the molecules leaving the mi- 
celles and hence lower foam. The 
rate of achieving the most effective 
orientation of molecules once they 
had reached the surface might also 
be slower with the modified non- 
ionics. The presence of two hydro- 
phobic groups in the same mole- 
cule, both tending to leave the 
solution, might reasonably increase 
the time for reaching a sufficiently 
low surface tension to stabilize air 
bubbles. 

Foam in a dynamic situation 
is also a function of the rate of 
breakdown of the bubbles as well 
as their rate of formation. The 
lower foam of the modified non- 
ionics could be a result of a lack 
of foam stability. With a conven- 
tional nonionic, the surface mole- 
cules can align themselves so as to 
permit a considerable amount of 
hydrogen bonding between the 
néighboring polyethylene oxide 
chains. This leads to a strong, 
elastic, stable surface film. With 
the modified nonionics, the pres- 
ence of two hydrophobic groups 
could prevent close vertical pack- 
ing at the surface and thereby re- 
duce the intermolecular hydrogen 
bonding between the surface mole- 
cules and thus give a weaker sur- 


face film. 


Application Properties 
Machine Dishwashing: The 
beneficial effect of a surfactant on 
the efficiency of the usual alkaline 
blends used as a base for dishwash- 
ing detergents is well known. 
(Turn to Page 91) 
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By John Hardiman* 
Kessler Chemical Co 
Philadelphia 








HE rapidly expanding use 

of fatty acids and their de- 

rivatives may be attributed 
in part to the important advances 
in fat technology in the last decade 
which have assured us of an ade- 
quate supply of uniform, high 
quality fatty acids at reasonably 
stable and attractive prices. The 
development of more precise meth- 
ods of quality control for fatty 
acids and their derivatives are an 
assurance of the availability and 
reproducibility of the special prop- 
erties now demanded by the indus- 
tries that use them. Instrumental 
analysis as applied to the acids, and 
to a lesser degree the esters, has 
divulged a wealth of knowledge 
concerning their composition and 
has enabled the technologist to 
study and utilize to greater ad- 
vantage their functional elements. 
These facts plus the noble efforts 
of those who strive towards adop- 
tion of a uniform and meaningful 
nomenclature have done a great 
deal in stimulating interest in the 
potential of fatty acid products and 
advancing their status in the chem- 
ical industry. 

While the toiletries industry 
alone is not responsible for pro- 
moting the development of high 
quality fatty acid products, it has 
been one of the most active. Ad- 
vances in fatty acids have proceed- 
ed for the most part along the lines 
of improved quality from the 
standpoints of purity, better color, 
odor and stability. The classical 
triple-pressed type composition is 
now available with iodine values 
of approximately 0.2 or less. Simi- 
lar low values are now possible in 


*Based on paper read at 33rd annual con- 
vention, Ass’n of American Soap & Glycerine 
Producers, New York, Jan. 20. 
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the high purity grades of stearic, 
palmitic, myristic and lauric acids. 
While the problem of oxidation 
stability, odor and color degrada- 
tion of saturated acids in no way 
approaches the magnitude of that 
presented by the unsaturates, much 
progress has been made in improv- 
ing the quality of these acids. 

Unsaturated acids have long 
been the bane of the cosmetic in- 
dustry because of their inherent 
weakness to oxidation. Yet poten- 
tially, they hold the answer to 
many problems because of their 
physical properties. In the recent 
past, unsaturates have gained new 
levels of purity and stability. The 
reduction of polyunsaturates in 
oleic acid from 12 to 5°; has been 
accompanied by worthwhile im- 
provements in color, odor and re- 
sistance to oxidation. On the other 
hand, there is presently available 
a linoleic acid of 75° purity which 
has exceptionally good odor and 
color characteristics. 


New Fatty Acids 

Two new additions to the 
available members of the fatty acid 
series are erucic and behenic acids, 
in purities of approximately 80°). 
Erucic, the unsaturated C,. acid 
and behenic, its saturated equiva- 
lent, melt at 28°C and 70°C, re 
spectively. On the basis of their 
properties it may well be expected 
that the soaps, esters, amine con- 
densates and other derivatives ol 
these acids will provide new and 


unusual properties as emollients, 
opacifiers and surface active agents. 

There is now available a 
saturated, liquid fatty acid which 
offers the solubility advantages ol 
oleic acid and the stability associ 
ated with saturated acids. A skele- 
tal rearrangement of unsaturated 
fatty acids having an I8C straight 
chain. structure has produced a 
branched chain unsaturated fatty 
acid of the same carbon content 
which when hydrogenated gives a 
liquid rather than a solid prod 
uct.(1) It combines a titer value 
of 3°C. with an iodine value of 7 
This structurally modified acid 
when evaluated for oxidation sta- 
bility on the basis of time required 
to absorb a specified amount of 
oxygen, gave a value in excess of 
100) davs, as compared to oleic 
acid, 1-7 days, and double-pressed 
stearic acid, 25 days, (2) 

Structural modifications of 
the fatty acids, such as the cleavage 
and polymerization of unsaturated 
acids at their C-C double bonds, 
has led to the formulation of a 
variety of low molecular weight 
acids and polymeric types, the de- 
rivatives of which have yet to be 
explored for their potential ‘value 


to the cosmetic industry. 


New and Improved Esters 
As one might expect, the 
improvements in color, odor, heat 
stability and overall purity of 
fatty acids are reflected in the im- 


proved quality of their ester de 








Recent advances in fatty acids and ester 
derivatives widen scope and improve the 
characteristics of cosmetic formulations 
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rivatives. One cannot over-empha- 
size the importance of this develop- 
ment to the expanded use of este1 
derivatives as emulsifiers, opaci- 
fiers, emollients and = solvents in 
cosmetic products. 

The rate of influx into the 
market of available polyols and 
hydroxy compounds makes it al- 
most impossible to consider all the 
derivatives available 
through combinations with the 
various fatty acids. Many, like 
trimethylolethane, trimethylolpro 
pane and trimethylolbutane, are 


potentially 


of considerable interest because of} 
their unusual structures and the 
potential they offer in the way ol 
more functional components in Ccos- 
metics. 
Lactated 
which might be considered an ofl- 
shoot of the acetylated monoglycer- 
ides show considerable promise as 


monoglycerides 


emulsifying agents. The following 
derivatives are cited as examples 
on the basis of their unusual struc- 
tural characteristics and their po- 
tential uses as surface active agents 
and other components of cosmetic 
formulations. Methyl glucoside has 
served as the basis of a series ol 
esters ranging in properties from 
viscous liquids through soft gelatin- 
ous solids to hard waxes, melting 
at approximately 55°C. Surtace 
tension measurements indicate ap 
preciable reductions at levels of 
0.01°7.(3) Performance character- 
istics, evaluated in a_ series of 
creams and lotions, give promise 
of potential value as emulsifying 
and opacifying agents. Methyl glu- 
coside is a water soluble, polyhy 
dric alcohol, having four hydroxyl 
groups and two ether groups in its 
structure. It thus affords a multi 
plicity of solvating groups with 
strong hydrophilic character, solu 
bilizing and solvent effects. 
Unusual properties are of- 
fered by the series of polyesters 
formed by the reaction of various 
fatty acids, glycerol and short chain 
dibasic acids. These polymers con- 
taining multiple ester and hy- 
droxyl groups range from low 
freezing oils to wax-like solids of 
varying degrees of resilience and 
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ranging in hardness from that of 
beeswax to that of completely hy- 
drogenated cottonseed oil. Melting 
points of the polyesters which con- 
tain stearic as the fatty acid and 
in which the dibasic acid is adipic, 
fumaric or succinic extends from 
535 - 670°C. (4) 

Earlier we mentioned = a 
structurally modified, liquid sat- 
urated fatty acid. It is interesting 
to note the properties of certain 
of its derivatives presently being 
used in cosmetics as emollients, 
opacifiers and emulsifiers. The n- 
butyl derivative has a pour point 
of —25°F in comparison to +65°F 
and —I4°F respectively for the 
equivalent stearate and oleate 
esters, The glycerol monoester is 
probably the most unique in view 
of its pour point of 60°F against 
values of 133°F and 34°F for 
glycerol monostearate and glycerol 
monooleate. (2) 

Structurally modified deriva- 
tives such as these hold the solu- 
tion to many problems facing the 
cosmetic chemist, since they pro- 
vide functionality, low freezing 
point with a minimum of unsatu- 
ration, A similar series of fatty 
acid esters has been developed in 
which the structural modification 
exists in the alcohol moiety rather 
than in the fatty acid. Cosmetic 
chemists are familiar with the wax- 
like character of the cetyl esters of 
the high molecular weight satu 
rated fatty acids. While this prop 
erty is often advantageous, it Is 
also a hindrance to the use of these 
esters in a number of cosmeti 
formulations. We have now avail 
able a series of what might be 
called structurally modified cetyl 
esters, to which we have applied 
the designation “Isocetyl”. “Thus, 
in contrast, we have available esters 
of high emollient character, sat 
urated, with low odor and color 
and with freezing points well be 
low 0°C. (5) 


Instrumental Analysis 

New developments in fatty 
acids and esters of interest to the 
cosmetic chemist have been inter- 
preted in terms of new products, 





improved quality and new  struc- 


tural considerations. Another ad- 
vance which warrants mention is 
the continuous progress in appli- 
cation of instrumental analysis and 
other methods of fatty acids and 
their derivatives. Gas chromatog- 
raphy has proven of immeasurable 
assistance as a means for the rapid 
determination of fatty acid compo- 
sition. Preliminary studies on its 
application to ester analysis, in par- 
ticular to the determination § of 
monoglycerides, are indeed prom- 
ising of its further value. (6) Meth- 
ods for the analysis of ethoxylated 
compositions and — polyethylene 
glycol esters give new insight into 
the compositions of this extensive 
series of surface active agents. De- 
velopments such as these are of in- 
terest to the cosmetic chemist. 
They assist in establishing sound 
scientific concepts on relations be- 
tween performance characteristics 
and the composition of fatty acids 


and their esters. 
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a 
Sole in New Location 

Sole Chemical Corp., Chi- 
cago producer of surface active 
chemicals, moved to new and larger 
quarters early this month at 7740 
South Chicago Ave., Chicago 19. 
‘The move provides for the expan- 
sion of the company’s manufactur- 
ing facilities as well as improving 
the coordination of its laboratories, 
warchouses, and offices, according 
to Solomon Epstein, — president. 
Location of the plant is convenient 
to major highways and is on a 
waterway.  Sole’s surface active 
agents are used in the chemical 
specialty, maintenance, cosmetic, 
pharmaceutical and food indus- 
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FOR EVERY TOUGH JOB CLEANING FORMULA 





... THERE'S AN ATLANTIC ULTRAWET 


To meet the needs of every cleaning product for the 
toughest jobs, Atlantic’s sales engineers recommend 
the most desirable Ultrawet. These superior alky aryl 
sulfonates have distinct formulation characteristics. 
Ultrawet Liquids: 35K—30DS—35KX—60L 
Ultrawet Solids: K—DS—SK—SK high density—KX 
For example, where high detergency and high foam 
are required, Ultrawet K and SK bead are recom- 
mended. Ultrawet SK bead, with its immediate solu- 
bility in water, has a density designed so that it may 
be readily compounded with accepted alkali builders 
to provide industrial specialty cleaners the desired 
bulk for standard packaging. 


Where lower foam is required in certain formula- 


Philadelphia + Providence + Charlotte + Chicago » Los Angeles » In Canada: Naugatuck Chemicals Division of Dominion Rubber Company, Ltd 


in Europe: Atiantic Chemicals SAB, Antwerp, Belgium + In South America: Atlantic Refining Company of Brazil, Rio de Janeiro 


tions, Ultrawet DS is recommended to meet this need. 


Many of these Atlantic Ultrawets offer advantages 
for detergent formulations for particularly difficult and 
divergent industrial applications such as cleaning hos- 
pital operating rooms and railroad equipment. 

These examples are typical of the diversity of ap- 
plications of Ultrawets developed for the most severe 
cleaning jobs. Atlantic’s chemically trained sales engi- 
neers will gladly offer you, without obligation, help in 
determining the most advantageous Ultrawet for all 


ay 
ATLANTIC 


PETROLEUM 
CHEMICALS # 


your cleaning formulations. Write 
to: Chemicals Division, The Atlantic 





Refining Company, 260 South Broad 
Street, Philadelphia 1, Pa. 












































2-AMINO-2-METHYL-1-PROPANOL (AMP) 
CSC’s Economical Emulsifier 
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AMP 


the emulsifier for 


water-wax emulsions, 
cleaners and polishes, 
dressings, self-polishing 
floor waxes and emul- 
sion-type paints 


a 








*as fatty acid soap 
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INDUSTRIAL CHEMICALS DEPARTMENT 


COMMERCIAL SOLVENTS CORPORATION 


260 MADISON AVE., NEW YORK 16, N.Y. 


ATLANTA + BOSTON * CHICAGO > CINCINNATI * CLEVELAND + DETROIT * KANSAS CITY 


LOS ANGELES - NEW ORLEANS + NEWARK+ NEW YORK ST. LOUIS + SAN FRANCISCO 
Comsolimex, S.A., Mexico 7, D.F. 


IN CANADA: McArthur Chemical Co. (1958) Ltd. Montreal * IN MEXICO: 
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A REFRESHING MINT 
FRAGRANCE FOR YOUR 
CHEMICAL SPECIALTIES 


Here’s a fine, long-lasting fragrance 
for your chemical specialty items. It 
efficiently masks the heavy odor of the 
chemical and, at the same time, adds 
a pleasant, sales appealing fragrance 
to your product. Why not order a trial 
pound for your own tests! 


MINTALIA IS PERFECT FOR: 


Liquid Soaps and Detergents—use “%- 
%2 oz. to 1 gallon ; 
Air Deodorants—use 2-3 ozs. to 1 gallon 
(50% Alcohol) 
Paradichlorobenzene—use 2 to 1% 
Insecticides—use Ve to Ys oz. to 1 gallon 
Aerosols—use % to 2 of 1% 


PRICE: 
1 pound $3.75 ¢ 5 pounds $3.50 per lb. 




































AROMATIC PRODUCTS, 


235 FOURTH AVENUE, NEW YORK 3 \ 
CHICAGO + DALLAS + 





Incorporated ‘|| 


LOS ANGELES > 


MEMPHIS + PITTSBURGH BOSTON | 
























NOW...A New, Purified 


PYRETHRUM CONCENTRATE 
NON-STAINING! LOW-COLOR! 


Prentiss GOLD SEAL Pyrethrum and Pyronyl Concentrates Purified! Low- 
color! Non-staining! .. . and you'll gain these formulation exclusives 














1. Full Potency Pyrethrum Concentrate 





2. Non-Staining. No ugly green or yellow precipitates 


3. Completely Soluble In Kerosene. No filtration during manufacture needed 






4. Compatible In All Carriers. Additional auxiliary chemicals not required 






5. Stable . . . all chlorophyll is removed 






Technical information and, 
samples available upon 
request. 
















Ronald McIntyre, chief engineer jor 
Cooper, McDougald & Robertson, 
Lid., Berkhamsted, Herts., England, 
adjusts the 12-foot instrument panel 
on the new type pyrethrum extraction 
unit which his company installed in 
the Newark, N. J. plant of Prentiss. 
The unit, which employs a tripe distil- 
lation process, is the first of its kind to 
be installed in the United States. 


Prentiss Drug & Chemical Co., Ine. 


101 WEST 31st STREET, NEW YORK 1, N. Y. * 9 SOUTH CLINTON STREET, CHICAGO 6, ILL. 


Atlanta * Detroit * San Francisco « Los Angeles * Toronto * Montreal * Fort Worth « Pittsburgh « Philadelphia 
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Eligible’? 


F you are a manufacturer of insecticides, disinfectants, deodor- 


ants, aerosol products, soap and detergent specialties, floor 





products, automotive chemicals and kindred specialties, it 
could be to your advantage to check up on the benefits of membership 


in the Chemical Specialties Manufacturers Association. 


Since 1914, leading firms in the industry, large and small, have been 
members of CSMA and identified with its activities. Membership dues 


are low. Services and contacts are broad and valuable. 


ls your company eligible for membership? If so, let us send you 


further details about membership. 


A. A. Mulliken 


Secretary 





Chemical Specialties 
Manufacturers Association, Inc. 


George W. Fiero, President New York 17, N. Y. 
Charles E. Beach, 1st Vice Pres. 


Frederick G. Lodes, Treasurer 


50 East 41st Street 
H. W. Hamilton, Executive Vice-president 
Charles E. Allderdice, Jr., 2nd Vice Pres. 

A. A. Mulliken, Secretary 
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Profitable 
| Personal Repellent 
| Market 












As the outdoor recreational activities 
of boating, golfing, fishing, camping, 
and all the others, continue to grow at 
a fantastic rate, so does the market for 
personal repellents grow. It’s a delight- 
ful and profitable market because it 
adds to out-of-doors comfort. 
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MGK R-11 and MGK Repellent 
326 are accepted and widely used be- 
cause of their high, efficiency in repel- 
ling biting flies, mosquitoes and other 
insects. Our accumulated data in this 
expanding market is yours for the ask- 
ing. Just send the coupon. 


McLAUGHLIN GORMLEY KING COMPANY 
1715 S.E. Fifth Street © Minneapolis, Minnesota 


Gentlemen: 


Please send information on MGK R-11 
& and MGK Repellent 326. 


NAME 


ADDRESS 
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By J. Vernon Steinle, Ph.D. 


pment Vice-President 


Research and Devel 
S.C. Johns 


R icine 


HREE tactors, as I see it, 

will determine the floor fin 

ishes and polishes of the 
future. One obviously is the kind 
of flooring materials that will be 
used in the homes and buildings 
of tomorrow. ‘The second is repre 
sented by the needs and desires of 
tomorrow's home makers and those 
charged with the maintenance olf 
Nloors in schools, hospitals and pub 


lic buildings. “The third factor ts 


*Paper presented during 46th annual 
meeting. Chemical Specialties Manufacturer 
Assn., Washington, D. C., Dee. 8, 195% 
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the technological advances in’ the 
development of new kinds of floor 
finishes and polishes from the lab 
oratories of the wax makers 
With regard to the first tac 
tor we may ask: “What's going on 
in the laboratories of flooring man 
ufacturers? What kind of flooring 
materials are in our future? Will 
they be harder, tougher, denser, 
less absorbent than those we now 
have? Will they be lighter in hue, 
more colortul?” Doday we have wax 


products that doa good job on the 


vinyls, linoleums, asphalt tiles, rub 
ber, wood, and cork floors. We 
have finishes that) protect against 
wear and staining, make cleaning 
easier, guard against discoloration 
\nd these products become increas 
ingly easy to use. But we must ask 
ourselves whether they will be ad 
equate should entirely new floon 
ing materials appear on the mat 
ket. 

With regard to the second 
lactor we must recognize that 
changing consumer demands, new 
kinds of dwellings, new living hab 
its, will all have a marked eflect 
on the polishes and finishes of the 
future. We already have heard of 
homes in which the rool can be slid 
back to admit sun, air—and mois 
ture. What kind of floor problems 
will crop up in such homes 

\s for consumer demands 
we have a pretty good idea about 
what the housewile basically wants 
in soo many things she buys. Dut 
ing the past half century the entire 
concept ol housekeeping — has 
changed. No longer does the title 
of housewile mean that the “litth 
woman” works in the home trom 


dawn to bedtime. 


Janet Wollfl, in) her book 
What Makes Women Buy,” says 
that homemaking is taking on new 
dimensions lor women. “First,” she 
says, “although homemaking ts the 
number one time consumer, the 
amount of time spent on routine 
household tasks is diminishing 
Not only do women spe na less time 
on homemaking but they show a 
desire to decrease even further the 
time taken by housework. ‘This is 
evident in their selection of ready 
to-use and time-saving products 
and services, In fact they have 
come to expect these time-saving 
benefits in everything they pur 
chase—built-in) pluses that are es 


sential to their living 


Elizabeth Wiegand, in a sur 


acyis of 


4 


vey conducted under the 
Cornell University, found that in 
the I6-year period ending in 1952 
the share of women’s homemaking 
time used for care of the house 
dropped from 35 per cent to IS per 


cent, and she attributed this ce 
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crease to improved products and 
appliances. 

She also found that waxing 
floors was one of the more irksome 
chores, in the opinion of house- 
wives, along with washing clothes, 
dusting and making beds.  (Dish- 
washing, strangely enough, was not 


listed high among the tiresome 


tasks by the women interviewed.) 

Home furnishings and dec- 
oration, adding up to home beauty, 
are among the housewile’s chiel in- 
terests these days. Seldom does a 
homemaker say she dislikes decor- 
ating, even though she does moan 
about upkeep. 

Women’s interest in furni 
ture and decoration reflects a ris 
ing taste, which in turn” reflects 
more education, more leisure time 
to pursue artistic interests. “The in- 
fluence of magazines and other 
media also is reflected here. The 
Victorian room, packed with knick- 
knacks and souvenirs, heavy drap- 
eries and rugs, has been swept 
clean. The modern home is more 
open, with greater expanses of ex- 
posed flooring. William — Pahl- 
mann, Paul McCobb, James Am- 
ster and other leading interior dec- 
orators have espoused the clean, 
bright look that calls for highly 
polished floors of imaginative hues 
and designs. 

Nevertheless, it has been es 


timated that the average housewile 
still walks 300 miles a year in het 


home. Add to this the amount of 
loot work done by children and the 
man of the house and you get some 
idea of the beating that floors take. 
I think that the objectives of floor 
polish makers are clear: we want 
to give the housewife and industry 
products that are the ultimate in 
gloss and protective qualities and 
yet require a minimum of effort to 
apply. We want to develop prod 
ucts that are reasonable in’ cost, 
easy to apply and long lasting. 

Perhaps in our considera 
tion of this matter it might be wise 
to trace the history of wax and 
floor finishes. Often by examining 
the past you can get an inkling olf 
the future. 

History first records use of 
wax for polishing floors in the 13th 
century when Italian floors began 
to reflect the mosaic influence, 
Floors made of marble, terrazzo 
and stone were waxed. It was in 
the following century, however, 
when wooden parquetry floors were 
introduced in France that the use 
of floor wax as we commonly know 
it became widespread. 

It was at this time that 
France first established her nation- 
al reputation for beautiful floors. 
Still in existence today are the 
wood floors of the palaces of Ver 
sailles and Fontainebleau, wax 
beautified and protected through 
the ages. Millions of visitors pass 
through Versailles every year yet 
the floors are still in superb con 
dition. Other famous French build 
ings still have smooth, level floors, 
even though the stone stairs lead 
ing to many of them are worn 
deep from the friction of shoes. 

Beeswax was used in the 
early days, being melted into the 
floors with hot irons and then pol 
ished by serfs skating around on 
the waxed surface, their feet bound 
in rags. 

The first step in a_ long 
chain ol developments, still going 
on today, was the use of turpentine 
in which the beeswax was dis 
solved. This was the forerunner ol 
our paste waxes and, subsequently, 
modern liquid polishing waxes 
which, basically, are paste waxes 





which are further thinned out. 

The methods of using pol- 
ishing waxes have also progressed. 
The serf or servant skating around 


the floor gave way to hands-and- 
knees buffing with rags and brush. 
Phen came the wax bar, predeces- 
sor to the electric polisher of today. 

The discovery and introduc- 
tion of new raw materials have been 
vital in creating products that do a 
good job and are easy for the ulti- 
mate consumer to use. Until the 
late eighteen hundreds there was 
litthe change in the raw material 
composition ol floor waxes. Bees- 
wax continued to hold the spot- 
light until 1797 when Koster dis- 
covered carnauba wax on the 
leaves of palm trees that grew in 
eastern Brazil. ‘The wax enabled 
the trees to hold enough moisture 
to survive the hot, dry winds that 
withered other vegetation in that 
area. 

The natives had been har- 
vesting and using the wax for do- 
mestic purposes for years but it was 
not until the latter part of the 19th 
century that it became an impor- 
tant article of commerce. Wax 
manufacturers then found that this 
new wax could be used in a floor 
wax formulation that would give 
a much-longer-lasting finish and 
produce a much higher gloss than 
was possible by the use of beeswax 
alone. 

With the advent of cheaper 
petroleum distillates, the use of 
turpentine as a solvent in the prep 
aration of paste and liquid waxes 
was practically discontinued, The 
same transition was taking place in 
the paint industry. [It was at this 
time, 35 years ago, that I joined 
S.C. Johnson & Son. It was a prop- 
itious time because we were on the 
threshold of drastic changes in the 


production of wax products. 


Enter Water Emulsion Wax 
Daring the latter part of the 
Roaring '20s—1929 to be exact 
the first water-emulsion self-polish 
ing wax was marketed. ‘The de 
pression was on its way (even 
though few people knew it) and 
the introduction of this new prod- 
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uct was to be a mighty big help to 
wax companies in surviving the 
ipproaching period of economic 
drought that was to see stock brok- 
ers selling apples on street corners. 

It was a time when women’s 
emancipation from — household 
drudgery was well under way and 
they welcomed this work-saving 
development. “There was) Rudy 
Vallee to listen to on the radio; 
Clara Bow to see at the movies; F. 
Scott. Fitzgerald to read. If any 
vray-haired gentlemen reading this 
article have a dim memory of this 
trio, then TL will remind them that 
this also was the time of Prohibi 
tion. 

Self-polishing wax had its 
origin in the leather industry and 
it was introduced as a floor wax by 
a leather chemist* St. Louis. 

It consisted of a mixture ol 
two colloidal suspensions, a sodium 
oleate suspension of carnauba wax 
in water and a borax suspension of 
shellac in water. ‘To this day these 
products are erroneously called 
emulsion floor waxes. ‘This nomen 
clature, however, is not as errone 
ous as it may seem at first glance 
since in the preparation of these 
products true emulsions are formed 
at the higher temperature at which 
they are prepared and are then re 
duced to colloidal suspensions by 
cooling. 

The advent of this new type 
of product caused a stir in the floon 
wax industry. It was felt that these 
products were misnamed and that 
they more closely resembled floor 
finishes such as varnishes and shel 
lacs than they did floor waxes. In 
its initial form, the self-polishing 
Wax was a poor product and the 
consumer was often very disap 
pointed with it, Tt was felt that 
this concoction would give a bad 
name to the floor wax industry. 
The floor wax industry contended 
that floor waxes, as known to the 
public, consisted of suspensions 
and solutions of pure waxes in 
completely volatile solvents which, 
upon evaporation, laid down upon 
the floor surface a coating of pure 


*George F. Rodawald of Nu-Form Polish 
Co., St. Louis 
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wax. Consequently, it was charged, 
the public was being deceived 
when people purchased this prod 
uct as a wax since, in addition to 
waxes, this product left on the floor 
a coating of resins and an emulsi 
lying agent. 

\t this point it| might’ be 
well to define this term wax which 
1 have been using so trequentls 
Phe classification olf wax stems 
from the basic material beeswax. 
Therefore, its chemical definition 
is based on the composition of bees 
wax; that is, a wax Is an ester of 
long straight chain fatty acids of 
about 30 carbon atoms in length 
with monohydroxy alcohols — of 
equal chain length. | like to lib 
eralize and simplify this definition 
so as to include the hydrocarbon 
waxes and waxy synthetics by de 
fining a wax as being a material 
which resembles beeswax either in 
its chemical constitution or pliys 
ical properties. 

Alter several years of investi 
gation the Federal ‘Trade Commis 
sion decided that the public was 
not being deceived by these sell 
polishing type products and that 
the term “wax” could be used on 
floor maintenance preparations re 
gardless of the composition of such 
products. In subsequent years at 
tempts were made by the Federal 
Trade Commission to have the 
floor wax manufacturers agree 
upon the amount of wax that 
should be included in the composi 
tion of a floor wax in order for the 
name wax to apply properly. No 
such an agreement was ever made; 
consequently, today a product may 
bear the name floor wax though 
in its composition it contains ab 
solutely no wax. I mention this 
now so that when the composition 
of self-polishing floor waxes as they 
have evolved is discussed you will 
not be confused. ‘Today the term 
floor wax merely means a product 
which is used in the maintenance 
of floors through the deposition ol 
a solid temporary coating on those 
floors. ‘The original self-polishing 
floor wax was rather poor in pet 
formance but through the applica 
tion of scientific methods the de 


























J. Vernon Steinle, who takes a look at 
the future of floor waxes, joined S. C. 
Johnson in 1925. Previously he had 
taught chemistry at Marquette Univer- 
sity for one year. He received his B.S.., 
M.S. and Ph.D. degrees from University 
of Wisconsin. 





velopment of today’s sell-polishing 
floor Waxes has progressed to the 
point’ where they have become 
highly accepted consumer products. 
Phe primary problems in 
volved in the correct: formulation 
of solvent type, polishing waxes 
were the proper formulation of the 
mixture of waxes and solvents so 
that alter evaporation of the sol 
vent carrier the wax deposited on 
the floor could be butled to a high 
sheen through frictional redistri 
bution of this dull wax deposit 
Phe problems involved in the im 
provement of emulsion type floor 
waxes were much greater and in 
volved far greater application of 
scientific principles to solve them 
Basically, sell-polishing floor 
waxes dry with a sheen because as 
the water evaporates from the ap 
plied film the colloidal suspension 
changes from its initial hydrosol 
form to a hydrogel. This hydro 
gel forming suddenly from the 
evenly applied liquid film forms a 
smooth surface which has gloss 
The film continues to dry by ce 
hydration of the gel without alter 
ation of the surlace characteristics 
\s the development of the 


(Turn to Page 93) 
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Strouse, Inc. 








RESSURE packaging highly 
volatile liquid engine start- 
ing fuels with compressed 
gas propellants gave Strouse, Inc., 
Norristown Pa. a flying start in the 
aerosol field. This difficult and 
dangerous task was successfully 
tackled by the firm five years ago 


under the leadership of A. Frank 





Strouse, president who came to the 
aerosol field from the novelty busi- 
ness, in 1954. The compressed gas 
method is being used by Strouse 
more extensively than by an other 
contract filler according to Mr. 
Strouse who recently granted an 
exclusive interview to a representa- 
tive of Soap and Chemical Special 
tics. 

The company has grown 
rapidly and its production has in- 
creased 66 per cent in the period 
from June 1958 to June 1959. To- 
day the starting fuel is filled in a 
recently completed explosion proof 
plant at Main and Astor Streets, 
Norristown. Air fresheners and 
other aerosol specialty products are 
packaged at newly modernized fa- 
cilities at Basin and Cherry Streets, 
where the firm’s offices are located. 

In the interview Mr. Strouse 
revealed plans to purchase a 36- 
acre tract near Norristown where 
He intends to build a new one-story 
factory which will house all opera 


tions under one roof. He attributes 





the rapid rise of the enterprise 

mainly to its start and know-how 

in the packaging of ethyl ether. 
“The company’s superion 


Top: No. 1 Strouse plant for contract 
loading of volatile products. 


Aerosol filling line in “explosion proof” 
plant for loading highly volatile prod- 
ucts. 


Key Strouse executives, 1. to r.: William 
Hitman, plant No. 2 manager; Carl S. 
Hedstrom, in charge of government 
sales and service; John Pontin, general 
manager; A. Frank Strouse, president; 
Charles Graber, general superintend- 
ent; William E. Bechtel, plant No. | 
manager. 




















Having successfully pressure packaged 
highly volatile engine starting fluids, 
Strouse tackled conventional aerosols. 
The step turned out to be profitable one. 








lacilities and ability to handle the 
flammable chemical has brought 
Strouse, Inc., to the attention ol 
several of the largest nationally 
known corporations contemplating 
the introduction of ether prod- 
ucts,” Mr. Strouse reported. Some 
of the firm’s current contracts run 
lor four and five years. One of 
these calls for over one million 
cans a year of starting fuel to be 
pressure packaged under the label 
of one of the largest automotive 
supply and accessory companies in 
the East. New long-term contracts 
with four of the top companies in 
the field were obtained recently, 
Mr. Strouse said. Last = year 
Strouse’s starting fuel was passed 
by the Annapolis testing labora- 
tories of the U. S. Navy. A’ sub- 
stantial portion of the firm’s out- 
put is being exported to Canada, 
Europe, and South America. 
Today the company’s filling 
lines handle oil and water based 
aerosols and foam type pressure 
packages. The product line in- 
cludes lubricants, rust inhibitors, 
and starting fluids for diesel and 
gasoline engines as well as insecti- 
cides and space deodorants. Vari- 
ous coatings are pressure packaged 


paints, 


including acrylic | sprays, 


md special purpose — dressings. 
Strouse also loads silicone sprays 
of all types, acetone, and hai 
sprays. Insecticides include the 
space sprays as well as residual 
sprays intended — for control — of 
moths, roaches, and ants. 

Mr. Strouse attributes his 


success largely to the devotion and 
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technical skills of his personnel. 
He added: “We = are presently 
large enough to offer facilities and 
competitive prices for any size or- 
der. But we shall always be small 
enough to offer personalized serv- 
ice and quality control which help 
build and maintain the success ol 
any customer's product.” 

Actually, Mr. Strouse’s own 
dynamic personality is one of the 
foremost reasons for his firm's suc- 
cess. In the early days of the firm 
he used to sleep in the plant and 
even endanger his personal safety 
by working with highly volatile 
materials before his loading meth- 
od was perfected. It has since been 
made sale and is covered by a pat- 
ent, details of which are due to 
be published in the near future. 
The patent deals with the system, 
method and gases used for pressure 
packaging ether and similarly vola 
tile materials. ‘The core of Mr. 
Strouse’s contribution consists ol 


A Frank Strouse, 
President 





-—Fast Growing Aerosol Loader 


depressing the flash point of the 
ether and gas formulations from 
10°C. to —70°C. 

\t present Strouse, Inc., op- 
erates four complete and modern 
acrosol production lines having 
the following output capacities: 

1. Automatic fluorinated hy- 
drocarbon filling line capable of 
handling 50 cans per minute ot 
2.500 cans an hour; 

2. ‘Twin pressure filling lines 
capable of pressure packaging with 
compressed gases up to 45° cans 
per minute; 

3. Aerosol bottle filling line 
having a capacity of 325 bottles an 
hour; 

l. A recently completed 
fully automated cold filling linc 
for small) metered units, both 
tubes and bottles, capable of load 
ing up to 10,000 units a day. 

5. Oxygen filling line, hay 
ing an hourly capacity of 300 55 
cubic inch emergency cylinders. 

Strouse’s facilities also in 
include a propellant bulk storage 
system, up to date mixing plant 
and materials handling and ston 
ag 


research, product development and 


e equipment. The firm has a 


quality control laboratory and a 
complete silk screen printing set 
up. 

Mr. Strouse told Soap and 
Chemical Specialties that he learn 
ed the aerosol business by intensive 
theoretical studies, by — visiting 
other aerosol plants and by excel 
lent cooperation from his suppli 
ers. Mr. Strouse enjoyed the co 
operation of his suppliers also in 
the form of $100,000) worth of 
credit’ granted him when funds 
were needed fon expansion. 

Strouse, Inc. was incorpo 
rated Aug. 5, 1954 under Pennsyl 
vania laws to acquire the busi 
ness of the partnership of A. I 
Strouse & Son. This partnership 


(Lurn to Page 97) 
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Beltsville, 


Insect Attractants 


New insect lures, natural or synthetic, 
may supply answer to insect detection. 
Combined with toxicants they may offer 
chance of eradication of certain species 


* 
By Morton Beroza 
Entomology Research Division 
U.S. Department of Agriculture 


» 


{d 








NSECTS live under an ex 

tremely wide variety of en- 

vironments. “They manage to 
thrive because they have developed 
various adoptations or abilities, + 
one of these being sense of smell.' 
Many insects rely heavily on this 4 
faculty; they follow an odor trail} 


to a source of food, to host plants) 





and animals, to a mate, or to the§ 
: : ‘ " 
right place to lay eggs. Sometimes! 
the odor or scent can evoke so com- 


pelling a response that the insect 


SSS 


appears to have little choice but to 


ad 
— 


seck out the source. 


BS 


Scientists of this division are yj 
looking for chemicals that emit 
such attracting vapors because they; 
can be used to combat insects of 
economic importance (8). These! 
chemicals are usually highly spe- 
cific, that is, they will attract one! 
or a few closely related species, and 
then only the males. This paper 
will be limited to a discussion ofj 
these specific-type lures. 

In actual practice traps are 
baited with the lure; wherever int 
sects are caught and as long as 


they are caught, control measures? 
may be applied. This makes for? 
an extremely efhcient and conse-4 
quently relatively inexpensive opel 
ration. Money is saved because in-' 
secticides are not wasted. Residue 
problems are cut to a minimum," 
Y 

*Paper presented at the 46th annual meet- I 


ing, Chemical Specialties Manufacturers Ass'n, 
Washington, D. C., Dee. 9, 1959. tof 
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If eradication is the goal, 
then a good lure can help locate 
those last few hard-to-find insects. 
Phe Florida campaign against the 
Mediterranean fruit fly in) 1956 
1957 proved this (12). A synthetic 
insect lure (5, 6) plaved an im- 
portant role in’ bringing this pro- 
gram to a rapid and successful con 


clusion. 


Search for Lures 

Now, how are lures found? 
I don’t mean the occasional acci 
dental type discovery. How do we 
deliberately set out to find a lure 
lor a given species? 

There are two main routes. 

In one of these, which we 
shall call the isolation approach, 
we start with a natural substance 
known to be an attractant and at 
tempt to isolate, identify and pos 
sibly synthesize the active ingredi- 
ent. The natural attractant: may 
be derived from a host plant on 
animal. It may be generated by 
the insect itself; e.g., the sex lure 
emitted by the female gypsy moth, 
Porthetria dispar (L..), that attracts 
the male to her for mating pur- 
Poses. 

We have used the gypsy 
moth attractant to define the areas 
infested by the moth. With the 
aid of this knowledge and the ap 
plication of appropriate control 
measures, the further spread of this 
serious pest has been prevented 


(13). But getting the lure is cost- 
ly and frequently the insects need 
ed to prepare the lure are in such 
short supply that we are forced to 
make collections in foreign coun 
trices. To overcome these cdifficul 
ties one of our chemists, Martin 
Jacobson, is currently trying to 
isolate, identify and then possibly 
svnthesize the lure. Success here 
may pave the way toward the event- 
ual eradication of the moth. How 
ever we are under no illusions as 
to the difheulty of this problem 
Untul very recently the chemical 
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Lack of space prevented publication in 
the January issue of photos on facing 
page, which were taken during 45th 
annual CSMA meeting in Washington, 
D. C. in December. 


Top row, left to right: William A. Smith, 
House of J. Hayden Twiss; H. W. Ham- 
ilton, CSMA; Robert J. Hamilton, Gen- 
eral Aniline & Film Corp.; Prescott 
Fuller, Fuller, Miele, Inc.; Don Hoover, 
Vulcan Steel Container Co.; Robert R. 
Ernst, Benne‘tt Industries, Inc.; David 
W. Lynch, Vulcan Steel Container Co.; 
Daniel J. Donnelly, Fairfield Chemical 
Division, FMC; Milton Fowks, Powr- 
Pak. Inc. 


Second row: Walter Mannheimer, Mira- 
nol Chemical Co.; Louis Brunner, Brulin 
& Co.; Julius Neuberger, Brulin & Co.; 
Harry Peterson, Peterson Filling & Pack- 
aging Co.; E. J. McKernan, E. J. Mc- 
Kernan Co.; A. H. Lawrence, Jr., Freon 
Products Division, E. I. du Pont de 
Nemours & Co.; Robert F. Murphy, Fries 
& Fries, Inc.; Charles R. Pantaleoni, 
Alpine Aromatics, Inc.; Asa A. Eldredge, 
Hilex Co. 


Third row: James E. Ferris, Hooker 
Chemical Corp.; H. J. Brownstein, Hysan 
Products Co.; E. G. Klarmann, Lehn & 
Fink Products Corp.; Milton J. Foter. 
U. S. Department of Health, Education, 
and Welfare; Oscar F. Hedenburg and 
H. W. Moburg, Rex Research Corp.; G. 
E. Doerr, Federal Varnish Division. 


Fourth row: George Fuller and Lyle 
Christensen, Warwick Wax Division, 
Wester Petrochemical Corp.; John W. 
Barnes, Bradshaw-Praeger & Co.; Paul 
E. Wenaas, Simoniz Co.; Henry Blanch- 
ford, Mantrose Corp.; Thomas B. Smith. 
Simoniz Co.; John W. Hall, Jr., Mantrose 
Corp.; John D. Marks, H. B. Meyer & 
Son, Inc.; Carl Betz, Betco Corp.; Irwin 
Y. Straus, Dura Codmmodities Corp. 


Fifth row: Jack Leech, Monsanto Chomi 
cal Co; Nick G. Contos, T. F. Washburn 
Co.; Paul J. Ketrick, Ultra Chemical 
Works, Inc.; Edwin I. Stoltz, Adell 
Chemical Co.; James Russo, Aerosol 
Techniques, Inc.; Gordon C. Gilroy, 
Precision Valve Corp.; Gordon S. Lang. 
Connecticut Chemicals (Canada) Ltd. 
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structure of the lure of silkworm 
moths was elucidated in 1959 by 
sutenandt and his coworkers (2). 

Obviously the isolation ap- 
proach can be a long, hard, and 
often unrewarding search. 

Is there an easier way to find 
lures? 

We think so. It can be called 
the volume screening approach 
we screen a large number of com- 
pounds to get a lead, ie., a weak 
attractant; we then obtain or syn- 
thesize related compounds in an 
attempt to get a better lure. 

This procedure is not new. 
It is the same as that used to find 
new insecticides, herbicides, phar- 
maceuticals and a host of other 
physiologically active agents. How- 
ever, this approach has not, to my 
knowledge been previously applied 
to the finding of insect lures with 
a supporting synthesis program. To 
date we have run more than 15,000 
lure tests against about 15 insect 
species and the results have been 
gratifying. We have turned up 
potent and useful lures for a num- 
ber of economically important in- 
sect pests. 

The demonstration of the 
effectiveness of this approach can 
be considered a new and worthy 


development. 


Screening and Testing 

Now which chemicals do we 
test? Of course those chemicals re- 
ported to be lures are tested first. 
We try shelf chemicals, compounds 
synthesized in the past, for what- 
ever purpose, intermediate chemi- 
cals in fact, chemicals from any 
source. We tap other government 
agencies, universities, industrial o1 
ganizations, perfume houses, ete. 
The greater the volume and the 
variety of chemicals subjected to 
test, the better are our chances of 
finding a good lure. 

Once a chemical lure is 
found, the performance of related 
compounds is systematically —in- 
vestigated, Here the ingenuity of 
the chemist comes into play, espec- 
ially in conjuring up compounds to 
be synthesized and in devising 


methods to prepare them. 
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OLFACTOMETER 
RATING 





CH; 
CH3 CH2CH3 


COOR CH (CHs). 


48 
122 
96 


100 


CH,CH2CH2CH3 7| 


CH2CH (CHa). 


C(CH3)3 


79 
8 


CH(CH3)CH2CH3 87 
CH(GHs)CH2CH3 83 


CH2CH=CH, 


CH,C=CH 
CH,CH2Cl 


CHpCH,0CHg 


cH» 


107 
83 
86 

0 


0 


Table 1. Olfactometer ratings of Siglure analogs. 


Phe chemical proved best in 
the screening procedure is not 
necessarily the most potent in field 
trials. We expect the screening pro- 
cedure to eliminate unattractive 
materials, but the important thing 
is that it should not miss a good 
lure. ‘Table I shows some analogs 
of Siglure (6), the attractant used 
in the Florida Medfly campaign. 
(To facilitate comparison, the iso- 
propyl ester has been arbitrarily 
assigned the value of 100) While 
the attractancy ratings of these 
closely - related compounds are 
quite different, it is interesting to 
note that almost all of them do 
attract. Consequently our present 
feeling is that lures are easier to 
find than insecticides because they 
have less rigid structural require- 
ments. 

Phe compound performing 
best in the olfactometer were test- 


Table II. Field and olfactometer ratings 
for Siglure analogs 


Ester Field Olfact. 
sec-Butyl 279 87 
1-Ethylpropyl 231 83 
[Isopropyl 100 100 
Butyl O8 71 
\llyl 53 107 
Isobuty] 48 99 
Coclopentyl 47 79 
2 Propynyl 40 &3 
Ethyl 38 122 
2-Chloroethy] 29 86 


ed in the field; Table Il gives the 
results (6). It is apparent that 
agreement between olfactometet 
and field results is not good. 

Results indicate that the 
final evaluation of a lure must be 
made in the field, preferably undet 
actual conditions of use. Such con- 
ditions are by no means standard- 
ived. The entomologist must de- 
vise the mode of use and conse- 
quently must determine the effect 
of many variables, such as temper- 
ature, duration of — effectiveness, 
trap design, altitude, humidity, and 
so on. 

There are other points to 
consider. Feasibility and cost. of 
‘commercial production can be a 


deciding factor. 


Chemical Structure 

Figure I shows Siglure which 
occurs in two forms—cis and trans. 
L.. F. Steiner of USDA’s Honolulu 
fruit fly laboratory reported that 
the trans form caught about two 
and one half times as many flies as 
the cis form (14). Because this 


F’gure 1. Siglure 
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(Turn to Page 101) 
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Penick has the right 
odor mask for your product 


If you need to repress an odor or wish to impart a new one, 
Penick can offer constructive recommendations in keep- 
ing with your product and processing requirements. 

Our comprehensive library of inexpensive deodorants, re- 
odorants and industrial masking agents includes custom 


designed compounds now being used in plastics, insecti- 





cides, textiles, soaps, detergents and many other indus- 
tries. Our experienced perfume chemists are available for 


consultation without obligation. 


We invite you to make full use of our facilities. An inquiry 


will bring prompt response 


Aromatét 
$.B. PE 
100 
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Annual Convention 





Time is short if you do not want to miss this 
big annual May convention issue .. . 

Copy dead-line for advertising is April 10! No 
time extensions this year. 


If you want further information, wire us collect 


today. 


The special annual Convention and Trade 
Show issue of MAINTENANCE-SANITARY 
SUPPLIES will be the May issue this year. 
Here is the opportunity to blanket sanitary 
supply and equipment distributors with your 


advertising in advance of the Trade Show... 


In this annual convention issue of MSS, your 
advertising will be read by over 6,300 distribu- 
tors of sanitary supplies and equipment,—jani- 
tor supply jobbers, paper jobbers, school supply 
jobbers, hotel, restaurant, club and bar supply 
jobbers, hardware distributors, and others job- 
bing sanitary supplies, who sell over a billion 
dollars worth of sanitary suoplies and equip- 


ment annually... 


Plus a copy of this issue of MSS distributed 
to everybody who attends the annual Trade 
Show cf the National Sanitary Supply Asso- 
ciation in Miami, Florida, May 22-25, 1950. 


Over 6,300 distributors of 


maintenance supplies and equipment 
will read and keep this issue! 


MAINTENANCE-SANITARY SUPPLIES 


Member fiz 


78 


SOAP and CHEMICAL SPECIALTIES 








RPC eS 


i 














Issue... 


MAINTENANCE-SANITARY SUPPLIES 


MAY 1960 


for distribution at the 
NSSA’s Miami Trade Show 





... copy closing April 10! 


If you want your advertising 
to be read by over 6,300 
distributors plus everybody 
attending the annual conven- 
tion and trade show... 


. « « don’t miss this special issue! 


Early indications now guar- 
antee this will be the biggest 
jobber show in NSSA history. 


.... published by MAC NAIR-DORLAND COMPANY 


254 West 31st St., New York 1, N. Y. 
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ee JL CONTROL of insects in 
industrial plants and homes must 
be quick, effective and economical. 
That’s why the big swing is to 
dieldrin. Thousands of pest-control 
officials rely on dieldrin for sure 
kill. And dieldrin is effective at ex- 
tremely low dosage treatments. . . 
a little goes a powerful long way. 


QUICKLY... EFFECTIVELY... ECONOMICALLY 


use and recommend 


dieldrin 


Dieldrin’s powerful effectiveness is 
proved time and time again in con- 
trolling cockroaches, mosquitoes, 
ticks, chiggers, fleas, ants and many 
other health-endangering and an- 
noying insects. Once they contact 
this potent insecticide, they’re fin- 
ished. And dieldrin is just as effec- 
tive outdoors, as well. 








Economical and easy to apply, 
dieldrin is available for use as gran- 
ules, dusts or as a spray with con- 
ventional pressure equipment. 
Important, too, dieldrin is long 
lasting. It kills harmful insect pests 
long after application. 

Complete technical information 
about dieldrin is available. Write to: 


SHELL CHEMICAL COMPANY 


AGRICULTURAL CHEMICALS DIVISION 
460 Park Avenue, New York 22, New York 
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HEMICAL specialties are 

being produced and sold 

at the rate of 28 billion 
packages a year, representing a 
sizable part of the national econ- 
omy. This volume includes of 
course both the retail (consumer) 
and the wholesale industrial mar- 
kets. While this paper is chiefly 
concerned with the marketing of 
household chemical specialties, the 
ideas presented here are equally 
applicable to the industrial mar- 





keting of such products. 

The field of marketing can 
be divided into three essential 
functions: 

1) Advertising 
*Paper presented at 46th annual meet- 


ng, Chemical Specialties Manufacturers Asso- 
ation, Washington, D. C., Dee. 8 1959. 
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‘leaning compounds represent a large 
on packages of chemical specialties m 





proportion of the 28 Major share of 


1 each year through gr 


arket 


By Edwin I. Stoltz* 
Adell Chemical C 
Holyoke, Mass 


2) Selling 
3) Distribution 
We will not cover the dis 


tribution phase here. We will at- 


tempt to cover the advertising and 
selling aspects of marketing and 
make you aware of theories and 
policies which we practice each 
and every day. These policies re- 
flect the thought that business is 
more than supplying goods for 
dollars. Some of these theories and 
policies may be agreeable to you 
while others may not be so. How- 
ever, they are all food for thought 
and consideration, especially since 


Marketing Chemical Specialties 


they have been tested and found 
to be sound marketing procedure 
for at least our company. 

First, let us take a look at 
advertising. The Adell Chemical 
Company has been in existence 
since 1933 when “Lestoil” was 
first introduced. At that time syn- 
thetic detergents were completely 
unknown and soap products were 
the accepted cleansing agents. ‘The 
growth of our company was slow 
for many years, with the marketing 
of “Lestoil” directed to commercial 
laundries, paper and textile in- 
dustries for use in their manufac- 
turing processes and also for gen- 
cral maintenance purposes. 

We had litthe knowledge of 
retail merchandising and no money 
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to buy advertising of any conse- 
quence. But with a firm belief in 
the excellence of our product for 
retail use, we did try many means 
of advertising, i.c., sampling, news 
paper, radio, ete. Our attempts 
were feeble and produced negli- 
gible results. For many years, we 
spent as much as $3.00 in retail 
merchandising and advertising for 
every 51.00 in sales. This is hardly 
a profitable way of doing business. 
Results were so discouraging, we 
were ready to give up retail sales 
to concentrate on our industrial 
business which was sustaining ou 
costly excursions into the retail 


field. 


Emergence of Television 

By 1954, however, television 
was beginning to emerge as an 
important factor in the advertising 
field. The idea of trying out tele- 
vision appealed to us. We knew 
that we had a product that was 
needed by the general public, if 
only we could create public aware 
ness of it. This was the main rea 
son—a_ belief in the excellence of 
our product—that made us persist 
in our attempts to reach the con 
sumer. In that year, 1954, we de 
cided to make one last attempt in 
advertising “Lestoil” to the con 
suming public — through the new 
medium of television. We had 
learned expensively that we were 
spreading our advertising money 
too thinly over a relatively large 
area. We began advertising with a 
budget of $10,000 over one tele 
vision station only — WHYN-TY, 
in’ Holyoke, Mass. 

Later that year we bought 
time on three more TV) stations 
in Springfield, Hartford and New 
Haven. The first year of television 
advertising on these four stations 
brought) enough results to indi 
cate its value. 

Our case history in the field 
of television advertising was intet 
esting enough to the television 
industry for the Television Bureau 
of Advertising to ask our permis- 
sion to make a film which we 
understand is being widely shown 
to advertisers and advertising agen 
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cies to prove the value of spot 
IV advertising. 

Since the greatest portion 
of our advertising budget is allo 
cated to television, most of my 
comments will be directed to this 
medium. All of our commercials 
are made within the following 
framework based on our firm 
advertising policies: 

1) All commercials or other 
advertisements must be factual. 
Under no circumstances will) out 
films make exaggerated claims o1 
statements which our products can 
not live up to. ‘Therefore, each 
use of our products has been thor 
oughly tested and found to be 
efhicient and safe for the advertised 
use. A quick way to lose a steady 
customer is to advertise uses) in 
which your product does not work 
well. We have found that ina 
great many instances the customer, 
after finding that a product works 
for a particular job, will start ex 
perimenting and come up with 
his own uses for the product. 

2) At no time should any 
comparisons be made with another 
product o products. This adver 
lising policy truly reflects the 
thinking of management. An ethi 
cal approach to both advertising 
and selling is strictly adhered to 
by all of our associates. We believe 
that we have a product to sell and 
that expensive television time 
should not be wasted on compari 


sons with compctitive products. 


The author, Dr. Stoltz, is technical direc- 
tor of Adell Chemical Co., makers of 
“Lestoil” all-purpose cleaner. 





Photos on facing page, taken during 
recent CSMA meeting in Washington, 
D. C., were scheduled for publication 
in January issue. Because convention 
report in that issue ran extra long it 
was necessary to hold convention pic- 
tures for this issue. 


Top row, left to right: J. R. Bardusch, 
R. W. King, C. B. Miller, W. B. Sherry. 
F. C. Hitchings, all General Chemical 
Division, Allied Chemical Corp.; T. M. 
Bennet, Jr., E. C. Richardson, W. E. 
Johnson, G. H. Stanton, all U. S. Indus- 
trial Chemicals Co. 


Second row: Art Chavis, Union Carbide 
Chemicals Co.; J. A. Smith, Armstrong 
Cork Co.; Jack Kuster, Raymond A. 
Moran, Colgate-Palmolive Co.; R. H. 
Shinn, Crown Cork & Seal Co.; Will- 
iam T. Egan, Colgate-Palmolive Co.; 
Jack Schlossman, Aerosol Research Co.; 
Herman Locke, Reefer-Galler, Inc.; Fred 
R. Gardner, Powr-Pak, Inc.; Edward R. 
Yuhas, Precision Valve Corp.; Ernest 
S. Jaros, Reefer-Galler, Inc. 


Third row: Carlyle D. Muir, Fairfield 
Chemical Division, FMC; Paul D. Tor- 
pin, Joseph E. Lee, McLaughlin Gorm- 
ley King Co.; Oscar F. Hedenburg, 
Rex Research Corp.; Perry G. Bartlett, 
West Chemical Products, Inc.; Dave 
Eagleson, Emery Industries, Inc.; Irving 
Gaines, Onyx Oil & Chemical Co.; 
Claude J. D’Angio, Airkem, Inc. 


Fourth row: Paul D. Torpin, McLaughlin 
Gorm'ey King Co.; W. H. Foster, M. 
G. Farleman, Standard Oil Co. (Ohio); 
Tom Bogaard, McLaughlin Gormley 
King Co.; W. O. Tritschler, Standard 
Oil Co. (Ohio); Marvin A. Bienvenu, 
Aerosol Corp. of the South; Fred R. 
Geib, Dow Chemical Co.; A. A. Mulli- 
ken, CSMA; Emil G. Klarmann, Lehn 
& Fink Products Corp. 


Fifth row: A. G. Bowers, Pioneer Manu- 
facturing Co.; M. G. Farleman, W. H. 
Foster, Standard Oil Co. (Ohio); Robert 
Muirhead, McLaughlin Gormley King 
Co.; Lewis H. Allyn, Perry Brothers. 
Inc.; Edwin I. Stoltz, Adell Chemical 
Co.; A. E. Griffin, Hercules Powder 
Co.; Ben Perry, Perry Brothers, Inc. 
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Such comparisons are deplored 
by the viewer, we believe. He may 
even be antagonized because he 
feels his intellect is being belittled. 
The comparison with com 
petitive products is commonly used 
at the present time. You probably 
have seen the battle being waged 
between the aspirin and the but 
fered headache compounds. After 
watching these commercials, a 
headache medication is needed 
but which one? Or when the com 
pany advertises that its liquid 
cleaner is) better than any othe 
liquid) or powder ever made — I 


wonder what the viewing public 
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de The RIGHT FRAGRANCE will help your ¢ 
product make the right impression . . . and that means sales acceptance. 
A quality fragrance developed through the modern research, 
technical and creative abilities of van Ameringen-Haebler will suit 
your product perfectly, will impress your customers and 


will cultivate brand loyalty. 


Send us a sample of your product and let us suggest 


a fragrance that will make the right impression. 


van Ameringen-Haebler division of 
INTERNATIONAL FLAVORS & FRAGRANCES INC. 


521 West 57th Street © New York 19, New York 


Leading creators and manufacturers in the world of fragrance 


ARGENTINA AUSTRIA BELGIUM BRAZIL CANADA ENGLAND FRANCE GERMANY 


HOLLAND INDONESIA ITALY NORWAY SOUTH AFRICA SWEDEN SWITZERLAND 
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thinks . . . for the public is very 
well aware that this particulaa 
company manufactures many other 
liquid and powder cleaners. ‘To 
our minds, this all adds up to 
negative selling. 

3) All statements must be 
of a positive nature. Knowing that 
the advertised uses are efficiently 
fulfilled by your product, there 
is no reason not to be_ positive 
about your claims and put hard 
sell into the commercial. Just like 
a good salesman, we get into the 
commercial, tell our story, and 
quickly get out. There is a growing 
tendency for television commer- 
cials to show a supposedly comic 
situation for 20 to 30° seconds, 
which has little or no relation to 
the product being advertised. Here 
again, valuable time is being 
wasted so that the viewer is not 
attracted to the heart of the com 
mercial and the message is com- 
pletely lost. 

1) Since we are entering 
our prospective customer's living 
room, the approach must be a 
soft one that will not antagonize 
the listener. We feel that the 
demonstration type of commercial 
helps to keep the viewer's antago- 
nism down to a low level. It offers 
the added advantage of actually 
showing the viewing prospective 
customer how a product. is used 
which is far better than merely 
describing it. The demonstration 
commercial is actually educational 
while selling the product on a 
soft, subtle note. 

While we have always _be- 
lieved that television commercials 
should not be made to entertain 
but to sell a product, those of you 
who have seen our famous “Mr. 
Dirt’ and the “Duck and_ the 
Painter” films, know that these 
animated commercials are certain- 
ly entertaining in addition to being 
highly informative. 

As mentioned previously, we 
started television advertising in 
1954 with a budget of $10,000.00 

and, five years later, our bud 
get devoted to this medium, was 
roughly $ 12,000,000.00. © During 


these five years we have gained a 
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wealth of knowledge that may be 
of interest to you and helpful in 


your particular cases. 


Adell’s Theory 

Advertising agencies and ad- 
vertisers used to feel that unless 
they purchased prime time that 
carried the highest ratings, they 
were not getting full value fon 
their money. Our type of purchas- 
ing ignored this concept. Ow 
theory was, and still is, that it is 
preferable to reach smaller audi 
ences with many impressions. We 
could then inject the message of 
“Lestoil” into the viewer's mind. 
Even though he might not remem 
ber the exact message, the viewer 
would reach instinctively for the 
boitle of “Lestoil’” on the store 
shelves. 

Phe rapid) expansion — olf 
“Lestoil” in every market we en 
tered apparently proved to adver- 
tisers and advertising agencies that 
possibly they were neglecting a low 
cost and very effective medium. 
We believe this was a shot in the 
arm to the television industry, and 
enabled them to sell spots in those 
time periods that heretofore went 
begging. Now these times are beg- 
ging no longer, but have become 
extremely valuable. Our policy 
still continues as indicated—to pur- 
chase spots on a saturation basis 
for a firm 52-week period. We 
purchase every station in every 
market in which we enter. My 
company never buys prime time. 
\ll of our purchases are in low- 
cost hours late evening o1 
during the daytime. In order not 
to tire our viewers, we are con- 
tinually making new filmed com- 
mercials. Because of the great many 
we now have (something like 54) , 
it is not likely that the same com- 
mercial will be seen too often by 
even the most consistent television 
viewer. The commericals are now 
being scheduled by IBM = equip 
ment so that there is a_ steady 
stream of varied commericals each 
month. 

As I mentioned previously, 
we have been selling chemical spe 


cialty products for twenty-six vears 


\s in advertising, management has, 
through the years, formulated sel- 
ling policies and theories which 
have become standard operating 
procedure with our organization. 

Our philosophy of business 
is not unique and it is probably 
the same philosophy that you prac- 
tice. We have, since the early days 
of “Lestoil” pursued a policy that 
allows each participant in the 
selling of our products a good 
profit. The profit angle is the heart 
of selling chemical specialties to 
the supermarket chain stores and 
distributors who are your immedi 
ete customers. 

Let us take liquid dlete regents 
ves an example. On nationally ad 
vertised liquid cdletergents chain 
stores make an average profit of 
12 to Tt per cent. The profit on 
“Lestoil” is 28 per cent ton thre 
same chain. store operation Dh 
historically low profits to be mack 
on detergents and soaps has started 
a new trend. Each chain, cach 
distributor and even the small 
“Momma & Poppa” stores now 
have their own contract: packaged 
detergent under their own names 
Private label detergents have in 
creased retailers’ profits and 
though the ultimate consumer will 
more often than not pick up the 
advertised package this trend 
cannot help but affect sales of 
well-advertised products to some 


degree. 


Guiding Sales Policies 

1) Our salesmen are cau 
troned against making comparisons 
with othe competitive products 
Since the prime objective is to sell 
our products, a positive sales ap 
proach is made by the men in the 
field. Likewise, we do not resort 
to point-of-purchase posters, the 
so-called laboratory report, or the 
sales bulletin from the head offic 
“knocking” a competitive product 

2) No high pressure selling 
fo load a quantity of merchandise 
on a customer. The theory that a 
store with a large inventory will 
display and merchandise the prod 
uct in order to move it quickly 

Turn to Page 105 
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Packaging is Key to Para 


Profits for Click Chemical 


HEN the highly com 

petitive moth products 

market hits its stride in 
a variety of retail stores through 
out the U. S. within the next few 
weeks, new packages will be seen 
aplenty. Thus, as one “packer” 
puts it, while the total market fon 
moth products is expanding, “we 
are having more competition from 
better packages.” To meet and 
beat this competition, Click Chem 
ical Corp., 601 S. Columbus Ave., 
Mount Vernon, N. Y., put in a 
busy fall redesigning the packages 
for its full line of paradichloro 
benzene and naphthalene products 
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Click, headed by Millard 
(“Bob”) Fisher, ex-Barrett sales 
man, who acquired the Mount Ver 
non firm about 10 years ago, just 
unveiled its 1960 line. In addition 
to redesigning the packaging for 
its moth balls and moth flakes sold 
through both food and non-food re 
tail outlets, Click has developed a 
novel package for its “Cedar Pine” 
para deodorizer for closets.. Also 
restyled is the packaging for Click’s 
two hanger style deodorizers for 
toilet bowls, diaper pails and gat 
bage cans. Para discs for deodoris 
ing diaper pails have been repack 


aged in a new unit for rack jobbers. 


Click’s para deodorizer with hanging 
wire for toilet bow!, diaper pail or 
garbage can (top, left) is now pack- 
aged in stackable, protective package 
of high visibility. Two-ounce block, 
left. retails for 10 cents; four ounce 
“Jumbo” unit is a 19 cent retailer. 


Die-cut openings in faces of packages 
in lower photo add sales appeal. Four, 
134, ounce circular blocks of para for 
deodorizing diaper pails are packed in 
unit at left which can be used for 
counter display or hanging on rack. 
Package at right, featuring green pine 
tree die-cuts, doubles as dispenser 
unit for “Cedar Pine” para-closet deo- 
dorizer blocks. 
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Click, which prides itself on 





advanced packaging ideas, in re 
packaging its para deodorizer that 
can be hung in toilet bowls, ete. 
has come up with a real departure 
from the conventional packaging 
of these products. Discarding the 
cello bag that has been widely used 
lor the past several years, Click has 
adopted a cardboard box, which ts 
wrapped in clear foil printed in 
red, yellow, black and white, ‘The 
new package for the two-ounce and 
“jumbo” four-ounce sizes of para 
toilet bowl deodorizer is designed 
to overcome breakage associated 
with packaging in unsupported en 
velopes. With the new package, 
tie product can be seen easily 
through the clear plastic film top, 
across which are printed two, sep 
arated, narrow reverse bands, one 
in black, the other red. In addi 
tion to protecting the block, the 
package is stackable, since it ts 
rigid on five sides. Printed on two 
sides are drawings showing typical 
applications of the product. “The 
“jumbo” size para toilet bowl 
block retails for 19 cents. The 
two-ounce block, retailing for 10 
cents, comes in a smaller package. 
It differs from that for the four 
ounce block in that the yellow top 
and bottom and “V” carrying the 
Click trade mark on the face of the 
larger package are blue on the two- 
ounce block package. A feature of 
the hanging wire is that it is rust 
proof, according to the maker. 
Phe designing and printing of this 
package was done by Bagphane 
Corp., Flushing, N. Y. Both toilet 


bowl deodorants are available fon 
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These four granulations of Solvay” Para-dichlorobenzene are shown actual size. 


SEE SOLVAY FOR PARA-DICHLOROBENZENE 
wtth @ Flu: 


+ QUALITY! Purity, color and appearance is unsurpassed. + UNIFORMITY! Size varies to a minimum 
throughout each granulation. + PROVEN PERFORMANCE! The choice of repackers, compounders and 
blockmakers alike. * FREE-FLOWING! Such smooth-pouring crystals. 
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Sodium Nitrite * Caustic Soda * Calcium Chloride * Chlorine * Chloroform * SOLVAY PROCESS DIVISION DM-20A 
Caustic Potash ¢ Potassium Carbonate * Sodium Bicarbonate « Soda Ash * Allied Chemical Corporation 
Ammonium Chloride ¢ Methyl Chloride « Ammonium Bicarbonate « Vinyl! Chloride . a 
Methylene Chloride * Cleaning Compounds ¢ Hydrogen Peroxide * Aluminum -« 61 Broadway, New York 6, N. Y. i 
Chloride * Mutual® Chromium Chemicals ¢ Snowflake® Crystals * Monochloro- . 
tenzene © Ortho-dichlorobenzene « Para-dichlorobenzene * Carbon Tetrachloride : Please send Solvay Para-dichlorobenzene fact folder and samples i 
a of granulations indicated: ; 
- #1 #3 De [+9 
. ; 
llied + Wiltcsinatiidibiane meen ! 
. i 
‘ « Position sit cael ~~ j 
hemical : 
@ CORON neces — | 
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SOLVAY PROCESS DIVISION e i 
61 Broadway, New York 6, N. Y. ~« Address _—_ - - ; 
* * ’ 
SOLVAY branch offices and dealers are located in major centers from coast to coast. e City Zone___ State — i 


Send export inquiries to Allied Chemical International, 40 Rector St., N. Y. 6. 
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Polishes made with E 0 e L p ' 


enhance the & beauty of the surfaces they cover 





Water-white 
Non-yellowing 








Take a floor...of wood or resilient material ...apply a polish 
formulated with Epolene E and see how the floor’s 

beauty and color come to life. 

The explanation lies in Epolene’s ability to produce low-color 
> films of wax of brilliant clarity. What's more, Epolene wax 
films stay that way—neither darkening nor turning yellow. 


But Epolene means more than beauty. It’s practical as well. 
Properly formulated polishes containing Epolene provide 

a gloss that actually ingreases with wear and rebuffing. Add 
durability plus resistance to water spotting, low dirt-pickup 
and skid resistance, and it’s easy to see why more and more 
leading formulators are basing their polishes on Epolene F. 





Epolene F. is an emulsifiable, low-molecular weight 
polyethylene wax. It is carefully manufactured under a precise 
system of quality control to assure a consistently superior 
product. As a result, polish manufacturers can standardize 
formulations with assurance of batch-to-batch uniformity. 


E-polene is also available with the same high quality 

characteristics in a non-emulsifiable form—Epolene N— 

for use in paste polishes. 

The facilities and staff of Eastman’s technical service 
EASTMAN POLYETHYLENE WAXES ST arapie * Salil eats 

laboratory are available to manufacturers interested in 


Fpolene’s particular advantages in polish formulations. For 
more information and samples, write EASTMAN CHEMICAI 
propucts, INC., Subsidiary of Eastman Kodak Company, 


KINGSPORT, TEN NESSER, 


SALES OFFICES: Eastman Chemical Products, Inc., Kingsport, Tennessee; Atlanta; Chicago; Cincinnati; Cleveland; Detroit; Framingham, Mass. 
Greensboro, N. C.; Houston; New York City; St. Louis. West Coast: Wilson Meyer Co., San Francisco; Los Angeles; Portland; Salt Lake City; Seattle. 
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sale by sanitary supply jobbers and 


also can be had under the market- 





er’s own label. 
The block 


which has had its ups and downs 


para market, 
price and profitwise over the past 
25 or 30 years is experiencing some- 
thing of a resurgence through up- 
grading of packaging. As a result 
of this increasing attention to para 
specialties, the market is showing 
healthy gains, according to Millard 





Fisher, Click president. 
Click, which pioneered in 
air-tight packaging of moth prod- 
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ucts for sales through food stores, 
has revised the label design for its 
moth flakes and moth balls pack- 
ages sold by chain grocery stores. 
Packages for the naphthalene flakes 
and moth balls are chip board 
boxes wrapped in cellophane and 
The foil 
wrap for the moth balls is printed 


ovel wrapped with foil. 


in green and black, the moth flakes’ 
outer foil wrap is gold. 

Similarly, packages for both 
products sold through other than 
food stores have been redesigned 
for 1960, 


tion is not a problem, these new 


Since food contamina 


packages are unwrapped — chip 


board, printed in red for the moth 





balls and aqua for the moth flakes. 
Ihe design of the packages differs 
markedly from that for the food 
store packages. 

The front of the package 
holding four, 134 ounce cakes of 
deodorizing 


perfumed para for 


diaper pails, bathrooms, etc. fea- 












Restyled packages, below, have been added to para moth 
control products line of Click Chemical Co. Aqua chip board 
package at extreme left is for moth flakes sold through non- 
food stores. Pink moth balls package, second from left, is for 


The blocks, wrapped in blue cello- 
phane, are visible 
opening. A riser at the back of the 


package holding the blocks ex- 
plains the function of the product 
(“Chases — diaper odors 


pail 
away!”). A hole in the riser makes 
the package suitable for sale by 
rack jobbers. The package for this 
19 cent retailer was designed by 
Philip H. Dickstein of New York. 
3rook- 


lyn, produced the pink and blue 


American Folding Box Co., 


package. 

Another Click packaging in 
novation, which was reportedly 
“bought on sight” by one of the 
major food chains, carries fou 
blocks of Click’s “Cedar Pine” para 
closet deodorizers. Printed in two 
colors, brown and black, the over- 
all background effect is that ol 
knotty pine. Pine cones and pine 
needles printed on this package, de 
Philip H. Dickstein, em 


phasize the “pine” in the product 


signed by 
name. Adding realism and novelty 
to the package are four die-cut 
pyramid shaped openings on the 
front of the package. The green 
cellophane in which the blocks are 
wrapped shows through the pack- 


‘age as pine trees. North American 


Folding Box Co., Brooklyn, sup- 
plied the box, which holds four, 
three-ounce perfumed para blocks. 
\ riser at the top of the package re- 
peats the trade name of the prod- 
uct and its use. A hole in the riser 


makes the package suitable fon 





tures a die-cut diamond opening. 


through the 





handling by rack distributors. The 


package, which has angled, die- 
cut openings along the sides and 
openings in the lower side, can also 
serve as a holder for hanging in 
the closet. 

Click has enjoyed a 25 fold 
growth in sales volume in the last 
12 vears. Click occupies two build 
ings, providing 17,000 square feet 
of floor space, at 601 S. Columbus 
\ve., Mount West 


chester County, just north of the 


Vernon in 


New York City limits. In addition, 
Click has just established a new 
Atlanta, Ga. Click 


location, 


subsidiary in 

moved to its present 
which includes a new building, six 
vears ago. The firm had been at its 
previous location lor about seven 


years. ‘The firm employs an ave 


age olf approximately 40 peopl 
during its busy season in the early 


part of the year. 


Click’s products are sold na 


tionally through manutacturers 
representatives and food brokers 
Retail sales are mainly through 
svndicate stores and supermarket 
cilains. 
Improved — packaging — has 


been a major factor in the sales 
growth of Click, according to Mi 
Fisher. He points out that Click 
has been ahead of its competitors 
in air tight packaging of para and 
naphtha products, and is constant 
ly trying to maintain its lead, In 


this effort Click augments its own 


(Turn to Page 195) 


sales through similar outlets. Foil wrapped packages for moth 
balls and moth flakes, in right photo, are for sale in food 
stores, Foil wrap for moth balls is green, black and white, to 
distinguish it from yellow, black, white moth flakes -package. 











There’s something 
different about 
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They call us old hands at this business. A good many years of 
“depending on Dreyer” have built our background of helping you. 


We have never grown old, however. Here at Dreyer, we think young. 
Today there’s new drive at Dreyer. We are a vigorous, modern 
organization with young, look-forward ideas. Up-to-date 
thinking here . . . thinking ahead .. . is pulling double harness 
with experience. The team’s working hard and well. 


So depend on Dreyer more than ever. 
We can help you and save you money. 









ESSENTIAL OILS * AROMATIC CHEMICALS 
PERFUME COMPOUNDS * FLAVORS 


Get the essential quality you require from 
P. R. Dreyer Inc. 

Serving You Since 1920 

601 West 26th Street, New York 1, N. Y. 
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Low Foam Nonionics 
(From Page 58) 


Te 


\mong the many attributes a suit 
able surfactant must possess, of pat 
amount importance is low foam. 
Excessive foam could) cause over- 
flow of the machine, and moderate 
amount of foam will interfere with 
proper rinsing. However, even less 
er amounts of foam are objection- 
able because the inclusion of an 
in the wash spray will reduce its 
impact on the load items thereby 
reducing its soil removing ability. 
For home use, low foam around 
50°C. is necessary while in indus 
trial machines where hotter watei 
is used, low foam in the neighbor 
hood of 70°C. is required, 

For measuring this type olf 
dynamic foam a “Hamilton Beach” 
milk shake mixer and a specially 
constructed baffled container have 
proven useful. “Typical values from 
this test are shown in the second 
Table IIL. 


demonstrated 


column olf Correlation 


with field) use has 


that less than 5-6 em. of foam in 


this test is satisfactory. Surfactant 


B, C 


loamers for automatic dishwashers 


and D are adequately low 
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°C 
An important — secondary 
consideration is the ability of a 


surfactant to defoam food soils. 


Proteinaceous foods are specially 
troublesome in causing high, stable 
foams. Defoaming of these is pat 


ticularly important) in industrial 


dishwashers where soil loads are 


higher and = spray pressures are 
A useful machine for eval 


“Kitchen 


Foam will 


greater. 
uating defoaming ts a 
Aid” home dishwasher. 
reduce the rotational speed of the 





[ree spinning rotor in the “Kitchen 
\id” because it imparts less mo- 
mentum to the rotor than would a 
denser water spray. Thus, rpm is 
indicative of foam; a high rpm of 
100 to 105 would correspond to no 
conditions, 


foam. Under the test 


Surfactant C allowed little or no 
foam with the four test soils as in 
dicated by the high rpm values. 
Surfactant: B, although not quite 
as efficient as C, is nevertheless very 
due to its great im 


With 


surlactant 


widely used 


provement over base alone. 
less soil ol al higher 
level, complete defoaming can be 
obtained with B. Surfactant D is 


noticeably less effective than the 


other two. 
\ furthe 
tween Surfactants Band C is shown 


comparison — be 


in Figure 5. In this experiment, 


whole cpy soil, which is considered 


by many to be most indicative, is 


used ino varvin amounts These 


1g 
plots were Obtained with 0.386. of 
a built detergent containing 1.25 
surfactant. At this concentration, 


C isa very eflicient deloamer, being 


distinctly better than B. With no 
surfactant, severe foaming is en 
countered with as little as O.O1G 


soil. 

\nother important measure 
of dishwashing performance is the 
ability of a surfactant to prevent 
spotting. A modification of a 


CSMA tentative method (4) was 




















Figure 5. Defoaming food soil 
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POLYVINYL CHEMICALS, INC., 


oO] A's Ae 


CHEMICALS Specialists In Emulsion Polymers 





Versatile 
All-Acrylic 
Polymers for floor Polishes 


Neo Cryl A234U 


The leading acrylic in the floor polish industry. In widespread usage for several 
years, it has been selected time and again by floor polish formulators for both straight 
acrylic and styrene-acrylic blend formulations. NeoCryl A234U contributes film 


clarity, gloss, color lightness and will not yellow or embrittle with age. 


Neo Cryl A349 


Very similar to NeoCry! A234U in general composition, NeoCryl A349 produces 
extremely hard films. This property provides floor polishes which have outstand- 
ing wearing qualities and which are highly resistant to scratching and scuffing. Also 
very light in color, NeoCry! A349 imparts a deep rich gloss and is ideal for both 


buffable and non-buffable polishes. 


Write for Samples and Technical Bulletin 
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Table IV. Glassware Spotting 
Test'') 


Appearance of Glasses after 


Relative 


Sur- 5 Cycles 10 Cycles Perform- 
factant Spots'*' Spots‘*! ance 
B 1] 17 good 

( 7 10 excellen 
1) 15 19 fair 

(1) “Kitchen Aid” dishwasher, 60 gms. *Hot- 


point” soil, 40 gms. of alkaline base with 
added surfactant, 250 ppm hard water 


at 3: ‘ive test glasses are run 
through 10 successive cycles, which com- 
prise one run. After drying, the glasses 
ure examined under a_ fluorescent light 
for spots, deposited soil (filming) and 
haze. Alkaline base consisted of 35 par's 
STPP, 43 parts sodium metasilicate penta- 
hydrate and 20 parts of soda ash. 

(2) Average number of spots ( > \% inch 
in diameter) per giass per cycle. 


employed. In this test the capacity 
of a built surfactant to prevent soil 
deposition, spotting and filming on 
clean glasses included with a soil 
containing load is measured. Data 
are shown in ‘Table IV, where con 
ditions were purposefully made 
severe tO permit comparisons 
among relatively good detergents. 
B has found wide use in the field 
and can be considered as good. Sun 
factant C is a relatively new mater 
ial and can be seen to give less spot 
ting than B. D is somewhat poores 
than the other two and has found 
only limited use in the field in this 
application. 

Surfactants are used in 
mechanical dishwashing as rinse 
aids in addition to their use as de 
tergents. Here surfactants are add- 
ed to the rinse water in industrial 
and home dishwashers to piomote 
wetting of the load items. This 
will lead to fewer spots and pro- 
mote faster air drying. Concentra- 
tions of the order of 50 to 100 ppm 
are generally added to the final 
rinse water. 

To evaluate this effect, we 
used a “Hotpoint” dishwasher 
equipped with a “Plexiglas”* win- 
dow. Here the relative wetting el- 


Table V. Rinse Aid Performance 


Foam Plate 


Surface Hamilton Wet- 
Sur- Tension Beach ting 


factant .01%,25°C. 70°C., cm. 70°C. 








\ 34 dynes/cm 0 poor 
B 30 OS fair 
CS 38 0 poor 
D 30 0.5 good 
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fectiveness is observed on soiled 
chinaware and stainless steel along 
with clean melamine plastic dishes 
and silver plate. Results are given 
in Table V, in which Surfactant D 
shows the best wetting. Surfactant 
B is next best while the others are 
relatively poorer; all are adequate 
ly low in foam. 

In industrial dishwashing, 
defoaming action of a rinse aid can 
also. be important because rinse 
water will sometimes be added in 
part to the soil containing wash 
water. Data in Table III have 
shown © to be best for defoaming 
with B next and D only moderatels 
ellective. Considering then both 
wetting and defoaming, B and ID 
are the best compromises. Surfac 
tant © is ol possible interest as an 
additive to Improve the defoaming 


ola formulation 


Reyistered trademark of Rohm & Ha 
Company 


(To be CONT lude ad) 


Floor Wax Future 
(From Page 71) 
emulsion waxes progressed, their 
composition changed, “The alkali 
soaps used as emulsifying agents 
were soon replaced with amine 
soaps, such as triethanolamine and 
morpholine oleate. ‘The latter was 
particularly valuable in that mon 
pholine slowly evaporates from the 
film and thus prevents re-emulsifi 
cation of the film through applica 
tion of water. Ammonia soaps 
have also been used for the same 
reason. Part of the carnauba wax 
was gradually replaced by oxidized 
microcrystalline waxes of petrol 
cum origin. These waxes being 
softer in’ nature plasticized the 
film and made it easier to. bring 
back the gloss by polishing alter 
the wax film had been on the floor 
for some time and lost a bit of its 
initial gloss. Shellac, which is pres- 
ent in the emulsion floor waxes 
primarily for the purpose of im- 
parting spreading and wetting 
properties to the produc t, has been 
replaced, in some cases, with water 

emulsifiable synthetic resins. 
In the early days, an attempt 


was made to have the self-pelishing 


oor waxes appear and react in a 
manner similar to the old estab- 
lished solvent type waxes; that is, 
to have a mellow gloss and be cap 
able of being polished further with 
abrasion. “To accomplish this end, 
these products were high in wax 
content. As the memory of the 
classical waxes became dim in the 
consumer's mind and as the pat 
terns in floor coverings became 
plainer, the consumer demanded a 
higher gloss and less of the true 
wax characteristic which evidenced 
itself by scull marks from foot tral 
fic lo satistv. this demand, the 
amount of wax in the composition 
was reduced almost to the vanish 
ing point and the self-polishing 
floor waxes became colloidal sus 
pensions of shellac and synthetie 
resins. Up to this point, the science 
involved in the preparation of sell 
polishit floor waxes, with the CN 


1g 
( ption ol the development ol the 
water emulsifiable synthetic resins 
by the oOrgalhi¢ svithesist, was pri 
marily the science of tormulation 
with existing raw materials to pro 
duce a product of the prope phys 
ical characteristics with stability 
that would maintain it in the 
liquid state fon several years and 
the development ol processes lor 
the production of suc h products in 


the factors 


Evolution Not Simple 

It must not be considered, 
however, that the evolution of the 
emulsion floor waxes has been quite 
as simple as it may sound. There 
were many problems which in 
volved various scientific disciplines 
One of the most bothersome ol 
these problems was the effect of 
time and temperature on the sta 
bility of the product. Freezing on 
long exposure to heat causes many 
of the water emulsion floor waxes 
to gel in the container. This gelled 
product, of course, was useless 
This difhculty was overcome by 
careful balancing of the ingredi 
ents in the formula so that when 
subjected to accelerated testing the 
product was found to have a sta 
bility which would give it a shelf 


life, under normal conditions, of at 
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HE new third edition of HANDBOOK 

OF PEST CONTROL by Arnold Mallis 
is just off the press. This is a completely re- 
vised and modernized edition of the well- 
known Mallis book. It contains over 1,100 
pages and more than 200 illustrations, a larger 
and more complete volume than its predeces- 
sors. The second edition has been out of print 
for the past year. 

This newest pest control reference book 
deals primarily with household and industrial 
pests,—insects, rodents, etc., their life cycles, 
habits, identification and the latest methods 
and materials used in their control. It is not 
only the most complete work of its kind of- 
fered in a single volume, but is the only book 
of its kind published anywhere. 


Announcing ... 


“HAND BOOK of 


New third edition 
1132 pages... 


Those who have used previous editions of 
the HAND BOOK by Mallis undoubtedly 
will want this new up-to-the-minute standard 
reference book which should be in the library 
of every pest control operator, insecticide 
manufacturer and marketer, entomologist, 
chemist and others interested in modern meth- 
ods and materials of pest control. It is recom- 
mended by educators as a text book in various 
college courses in entomology. 


The new HANDBOOK OF PEST CON- 
TROL by Mallis measures six by nine inches, 
has a sturdy binding in grey cloth, gold 
stamped. The book comprises twenty-six 
chapters for a total of 1130 pages and is print- 
ed on durable, long-lasting paper. 


(Check must accompany order) 





(EN RE 


+h 


tar ee Oe ee 


en eenpe 








MAC NAIR-DORLAND CO. 
254 West 3lst St. 


New York 1, N. Y. 


Please ship to me 


$12.50 per copy, postpaid in U. S. A. 
13.00 per copy, postpaid elsewhere 


copies of the new edition of ‘HANDBOOK 


OF PEST CONTROL” for which I enclese check for _............... It 
is understood that the book may be returned by me in good con- 
dition in 10 days for a full refund of the purchase price. 


Name (print) . 
Address 


Add 3° Sales Tax if in New York City. 
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over 200 illustrations 
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This amazing acceptance of emulsifiable polyethylene by the floor 
polish industry is easily accounted for. Our A-C Polyethylene 629, 


for example, offers the polish manufacturer: 

e Ample supply at stable prices 

e Easy formulation of paste or liquid product 

e The best possible polish characteristics 

e Versatility—can be used in wax or resin formulations 
Not only manufacturers of floor polish, but makers of liquid pol- 
ishes for furniture, automobiles, and shoes find A-C Polyethylene 
629 ideal for imparting improved wear, increased water resistance, 
better antislip properties, and rebuffability. And don’t forget, A-C 
Polyethylene Grade 6 does a fine job in paste polish! 


Write for literature, free samples. If you are already marketing 
a “poly-polish” containing A-C Polyethylene 629, why not consider 
using it to upgrade another of your polish products—or, perhaps, 
to formulate a profitable new one? If you have not yet joined the 
“poly-polish parade,” it’s easy to find out why you should! Tech- 
nical literature and free samples are readily available. Just write 
us at the address below! 


SEMET-SOLVAY PETROCHEMICAL DIVISION 


Dept. 571-AT, 40 Rector Street 
New York 6, N. Y. 


National Distribution *« Warehousing in Principal Cities 
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least several years. Stability is also 
affected by bacterial contamina- 
tion. One particularly objection- 
able bacillus reduces traces of sul- 
fur found in the raw materials to 
hydrogen sulfide under anaerobic 
conditions which, in turn, reacts 
with exposed iron in the container, 
turning the product black and giv- 
ing it a very offensive odor. Sani- 
tary conditions, therefore, must be 
maintained in the production facil- 
ities to prevent contamination by 
this bad acting bacillus and bacteri- 
cides must be added to the finished 
product to maintain its sterile con- 
ditions, 


Oxidized Microcrystalline 


The introduction of oxidized 
microcrystalline wax and water 
emulsifiable synthetic resins, as 
partial replacements for carnauba 
wax and shellac, were not simple, 
straightforward substitutions. The 
solter, less gloss producing oxidized 
microcrystalline waxes, could not be 
substituted for carnauba wax until 
gloss producing resins had been 
synthesized and blended with these 
microcrystalline waxes to fortify 
their gloss producing properties as 
welt as to harden them. The syn- 
thesis of these waxes and resins was 


spurred by the limited supply of - 


carnauba wax. 


Carnauba Wax 


Carnauba wax, as I have 
said before, is produced from the 
leaves of a Brazilian palm tree. 
These trees grow wild and require 
25 years to mature into a wax pro- 
ducing palm, Five trees require a 
year’s time to produce a pound of 
wax. The total production of 
10,000 tons of carnauba wax per 
year has not increased in many 
vears. If carnauba wax were used 
in the proportions found in the 
original formulas for water emul- 
sion waxes, the supply would fail 
by a wide margin to meet present 
day production needs. Water emul- 
sion waxes constitute about 80 per 
cent of the floor wax market. 

In the days when large 
quantities of carnauba wax were 
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used in floor wax formulas, there 
was a great concern over this limit- 
ed supply and the dark color of 
the greater part of the carnauba 
wax harvest. Plantations were 
established by S. C. Johnson & Son, 
Inc., in Fortaleza, Brazil, in which 
botanical studies were carried on to 
increase the yield and quality of 
the wax. Seeds from other species 
of copernecia palms, which also 
produce wax, were brought in from 
Cuba where a large number olf 
species are to be found. Cross pol- 
lination of palms produced from 
these seeds with the original car- 
nauba palm in Brazil is producing 
new species from which bette 
vields are expected. This is a time 
consuming venture. 

In the meantime, steps were 

taken in Brazil to improve the 
vield and lighten the color of the 
wax by the development of ma- 
chines to harvest the wax. Previous- 
ly the wax was harvested entirely 
by hand. Processes were developed 
for the refinement of the crude wax 
before melting which resulted in 
the production of much lightet 
colored, higher quality carnauba 
wax, 
: Since there was still far too 
small a quantity of carnauba avail 
able, which caused prices to rise, 
attempts were made to increase the 
world’s commercial supply of hard 
waxes and thus take the pressure 
off of carnauba wax for floor wax 
production. To this end a_ vast 
source of hard wax was uncovered 
by the development of a process tor 
the extraction of cuticle wax from 
filter press residues in the produc- 
tion of sugar from sugar cane. Sev- 
eral large extraction units using 
this process have been built and 
are operating in Cuba. A refinery 
for this crude wax, in which a com 
mercial hard sugar cane wax is pro- 
duced, has been built in Louisiana. 
Quantities of sugar cane wax are 
being marketed today which are 
valuable replacements for carnauba 
wax in such products as carbon 
paper. 

Another important phase in 
the evolution of the self-polishing 
floor wax is the careful control that 


must be maintained in the manu 
facture of this type of product as 
compared to the simpler, solvent 
type wax in which the primary 
control is merely maintenance ol 
specified solid content. Because of 
the more delicate balance necessary 
in an emulsion floor wax, in ordei 
to maintain its stability and hold 
the desired properties at thei 
maximum, more extended and ex- 
acting control of the precise com 
position is necessary. To this end 
the use of the infrared spectro 
photometer and chromatographic 
analyses have played an important 
role.** 
(To be CONT luded) 
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Strouse, Inc. 


(From Page 73) 


TT " 


had succeeded Lo the business 


of Arthur F. 
founded in 1910 by A. Frank 


Strouse, originally 


Strouse’s father. The elder Strouse 
is still active in business with his 
son. From 1919 to 1954 the Strouse 
family had operated a food, candy 
and novelty business in the Norris 
town area, their native town. 

Back in 1954 Strouse’s first 
product was “Leather Life,” a 
leather preservative and shoe shine 
spray. For a while it remained the 
firm’s principal item. 

Late in 1954 and early in 
1955 it became evident that if the 
company were to grow and pros 
per, it would have to find addi 
tional capital. After much thought 
it was decided to raise capital by 
issuing stock with the assistance ol 
H. A. Riecke & Co., investment 
bankers. 

Placed on the market in De 
cember 1955 the stock was im 
mediately sold out, enabling the 
company to buy badly needed 
equipment. The stock has since 
doubled its value, according to 
Mr. Strouse. 

Another milestone in the 
company’s progress was the instal 
lation in 1957 of bulk storage ta 
cilities for fluorinated hydrocarbon 


propellants. Financed from earn 
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ings, this installation effects sav- 
ings in handling costs and time, 
enables the company to purchase 
propellants at considerably lowe: 
prices in tank trucks instead of 
ton cylinders. Furthermore, pro 
pellant loss through leakage is 
eliminated by the use of a closed 
system. Mr. Strouse expressed his 
belief that by this installation “we 
have improved our competitive po- 
sition in the aerosol field and con- 
sequently bettered our chances olf 
retaining old) customers as well 
as receiving new packaging con- 
tracts.” 

Mr. Strouse paid a_ special 
compliment to the “Isotron” pro- 
pellants department of Pennsalt 
Chemicals Corp. and was equally 
full of praise for other suppliers 
who helped him over rought spots 
in the company’s history. Pennsalt 
provided the drawings for tank 
layouts when the firm moved its 


Bi: 
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A portion of the research laboratories of Strouse, Inc., Norristown, Pa. 


consumer product filling  opera- 
tions to its present location. 


One of the individual suc- 
cesses which make up the story of 
the firm’s progress was its share in 
equipping the Antartic Expedition. 
Strouse was entrusted with the 


Aerosol filling line in Strouse plant No. 2. This line is used mainly to fill a 
diversified line of pressure packaged household chemical specialties. 
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pressure packaging of the highly 
volatile liquid engine starting fuels 
developed for use in frigid chi 
mates. Since then, these starting 
fuels have become popular for use 
on small engines such as boats 
and home power mowers. Most 
truck fleet operators rely on startet 
fuels to get their trucks on the 
road faster. 

Strouse packages the fuel 
in ICC approved “Spra-tainers” 
(Crown). Injection of the product 
in the form of an atomized aerosol 
spray constitutes a major improve 
ment over the original method 
when the explosive fuel was sim 
ply poured into the carburetors. 

Among more recent addi 
tions to the Strouse line ol pres 
sure packaged specialties are fire 
extinguishers, household — lubri 
cants, bandage sprays, plant growth 
regulators, and a variety of sachet 
sprays 

Mr. Strouse told Soap and 
Chemical Specialties that he is 
currently working on a new pack 
aging development in the food 
field, which he claims will change 
the entire concept of food preserva- 
tion and marketing. He declined 
to reveal details but there is no 
doubt that the method will be 
revolutionary if it is practicable. 

\fter some unsuccessful at 
tempts to have his air fresheners 
marketed by other organizations 
Strouse decided to sell them unde 
his own label through brokers. 


They are now doing very well un 
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Because nothing is more important than the purity of your product... 


. . . rely on Conoco white oils and petrolatums to meet your 
most exacting standards. Conoco’s full line of white oils en- 
compasses a range in Saybolt viscosity from 500 to 40. Each 
white oil is carefully controlled in all stages of manufacturing to 


assure highest quality, purity and consistent uniformity. 
Conoco’s premium RAMOL® white mineral oils exceed all 
U.S.P. and N.F. specifications. For the finest in specialty white 
oils, many formulators insist on Conoco’s KREMOL® or 
STARLIGHT® products. 


Conoco SHEROLATUM® petrolatums for the drug and cosmetic 
I g 
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industry range in color from the purest white to amber 


Continental skill and quality control result in outstanding 
quality in all grades. Why not investigate the possibilities of 
these superior Conoco products in your formulations? We'll be 


glad to supply you with samples. 


Continental Oil Company, Petrochemical Department 
3 West Forest Avenue, Englewood, New Jersey, U.S.A., LOwell 8-8200 


CHICAGO: PRUDENTIAL PLAZA, WHITEHALL 3-0944 
NEW ORLEANS: COMMERCE BLOG., JACKSON 2-0664 
EUROPEAN SALES OFFICE: P.O. BOX 1207. ROTTERDAM, THE NETHERLANDS 
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Plant No. 2 of Strouse, Inc., Norristown, Pa., for loading non-volatile aero3o!s. 


der Strouse’s trade names “French 
Mist” and 
grances are being turned out: pine, 


“Camette.” Four fra- 


spice, lavender, and lilac. 

Stress on research and de- 
velopment and design of much of 
its own equipment are among the 
cornerstones ol Strouse’s position 
in the aerosol field. The custom 
designing and building of a novel 
compressed gas mixing and pro- 
portioning system is another of its 
achievements. A fully automated 
line for the loading of metered 
perfume units is one of Strouse’s 
designing feats. 

When the ether filling op- 
erations were first started the in- 
surance premium was about eight 
per cent. By developing safe proc 
essing methods Strouse succeeded 
in reaucing the premium = consid- 
erably. Today the explosion prool 
15,000 
square feet of floor space, handles 
about 350,000 to 400,000 gallons ol 
ether a year. A big future in gov- 


plant has approximately 


ernment work is expected for this 
plant. 
Frank 


Strouse, president, the following 


In addition to A. 


are key executives of the organiza- 
tion: Arthur F. Strouse, treasurer; 
John Pontin, general manager; 
William Bechtel, manager of plant 
No. 1.; William Hitman, manager, 
plant No. 2; and Charles Graber, 
general superintendent. 

Carl S. 
cently added to the stall to ex 


Hedstrom was re 


pedite government contract) work 
and two salesmen were engaged a 
lew weeks ago. 

The company is authorized 
to issue additional stock but does 
not plan to do so uniess funds 


are needed for expansion of the 
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business. Its balance sheets show 
steadily increasing profits. 





Insect Attractants 
(From Page 76) 


Henna rennet 





subtle difference in chemical struc- 
ture makes a big difference in per- 
formance, we devised a means ol 
making the all-trans product and 
and also a method of analysis that 
would insure procurement of the 
trans product (7). 

We have Medfly lures now 
that are superior to Siglure (4). 
Medlure, shown in Figure II, has 


| cl 
+H | H 
H H 
OH COOCHCH2CHs 
CH3 
Figure II 


already been produced commer- 
cially. It is the hydrogen chloride 











adduct of Siglure. The analysis of 


this lure is a chemical headache 


because it can exist theoretically 


in eight different forms. We do not 


know which of the forms we have 


in our preparation. All we know 


is that it is the most attractive 


preparation we were able to make 
and that we can make it in high 
vield. 

Phe tert-butyl ester analog 
olf Medlure is more attractive to the 
Medfly than Medlure itself. We 
can't use it yet because we do not 
know how to make it in good yield, 
but we are working on this. Figure 
111 gives examples of other chem 
icals we prepared and discarded in 
favor of Siglure and Medlure. 

What do the chemical struc 
tures of some other insect’ lures 
look like? Some of our best ones 
are shown in Table III. Any re 
semblance between these lures and 
those found in nature is purely 
accidental. A number of structure 
types are represented. The first 
Table IT, 


eugenol, attracts the oriental fruit 


compound in methyl! 
fly (9). It is supposed to be the 
most powerful synthetic insect lure 
known. We've made a_ series ol 
related compounds, and although 
none was as good as methyl eugen 
ol, we noted that this insect is at 
tracted to compounds containing 
methoxy- and ethoxyphenyl groups. 
The second compound, anisylace 


tone, was until recently the best 


=" Figure II] ~~ a sain ] 
Cl CH3 CH3 =H 
CH; 70-CR | 
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WATEREZ <= SVNTHEMUL 


1582 WATEREZ alkali soluble resin 9431 SYNTHEMUL acrylic emulsion 


@ With this Reichhold acrylic emulsion (previously 
designated ACRIPOL), floor finishes can be formulated 
that have excellent gloss, color, toughness and spread- 





@ In floor wax, the use of Reichhold’s 1582 WATEREZ, 
an alkali soluble resin, allows a much broader range 


of floor finish raw materials than previously possible. 
A formula with up to 25-30% of 1582 WATEREZ in- ability. The compatibility characteristics of 9431 
SYNTHEMUL are unsurpassed. Combination with a 


broad range of resins and waxes is possible. For 
data on formulating floor wax with WATEREZ and 
SYNTHEMUL, write to Reichhold’s Emulsion Division. 


sures outstanding gloss and levelling without embrit- 
tlement or powdering. Another advantage of this resin 
is its rapid solubility at temperatures as low as 85- 
100° F., with excellent stability of the resulting cuts. 








Creative Chemistry ... Your Partner in Progress 


Synthetic Resins e Chemical Colors ¢ industrial Adhesives « Phenol = 
Hydrochloric Acid « Formaldehyde ¢ Phthalic Anhydride 
Maleic Anhydride © Ortho-Phenylphenol « Sodium Sulfite 
Pentaerythritol « Pentachiorophenol « Sodium Pentachlorophenate 
REICHHOLD CHEMICALS, INC., RCI BUILDING, WHITE PLAINS, N.Y. 


Sulfuric Acid « Methanol 
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melon fly lure (1). It has a serious 
defect in that it attracts melon 
flies only alter they mature sexual- 
ly, te., about 12 days after emei 
gence from pupation. ‘The third, 
fourth, and filth compounds are 
structurally similar to anisylace 
tone and are brand-new lures for 
the melon fly (3). Not only are 
they much more potent and persis 
tent than anisylacetone but they at 
tract even newly emerged — flies. 
Phe advantage of detecting and 
controlling an insect before it has 
a chance to mate is obvious. 

While ectlorts to isolate the 
gypsy moth natural sex lure go fon 
ward, attempts to find a synthetic 
lure for this species by volume 
screening have not been neglected. 
Indeed it has been found that 1,2 
hexadecanediol and 1,2-cpoxyhexa 
decane, the next compounds in 
Lable HI, attract the male moth 
but not as strongly as the natural 
sex lure (10, 11). These com 
pounds are closely related to the 
sex lure of the silkworm moth 
which Butenandt ef al. (2) report 
ed to be 10,12-hexadecadien-|-ol, 
the last compound in ‘Table TIT. 
The fact that all of these lures ton 
Lepidoptera are straight chain 
compounds containing 16) carbon 


atoms may be of some significance. 


Commercial Potential 

We have had many inquiries 
concerning the commercial possi 
bilities of these insect: attractants. 
While their future is not predic 


table, a few reflections on then 


commercial potential are in order. 
Phus far they have proven elective 
only for detection purposes. Unless 
the infestation is large, the amount 
of chemical required lor detection 
will not be great. For example, the 
USDA is now using in a vear’s 
time only about 1000) pounds of 
the Medfly attractant. If the svn 
thetic gypsy moth attractant: were 
used, less than LOO pounds of chem 
ical would be required to service 
the 30,000 traps normally deployed 
each vear. Limited amounts. ol 
lures may be uselul for timing 
spray applications. However, it 
would hardly be profitable for in 
dustrial organizations to search ton 
lures af these small volumes ol 
chemical were all that they could 
sell. This is one reason why the 
government must sponsor the re 
search needed to find these valu 
able matertals 

Much larger amounts of at 
tractants would be needed if lures 
were uselul for direct control. Fon 
example, a specific lure in combin 
ation with a toxicant may be elle 
live in reducing populations of a 
harmful species without endange 
ing the beneficial ones, or wildlite 
cither. We are looking into this 
possibility kon example, spe cil 
lure-toxicant combinations could 
be used to depress the male insect 
population and then sterile insects 
of that species could) be released 
to complete the annihilation of the 
males. No doubt other means ol 
utilizing these lures will be sug 


gested, 
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Insect Lures 


Type Insect 
Ether ‘rr, fr. fly 
Ketoether Melon fly 


Ketoester = - 
Ketoester 6 * 
Ketophenol " S 
Alcohol Gypsy moth 
Epoxide sad bad 
Unsati, alcohol Silkworm moth 
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There is a real need for 


good insect attractants to increase 


the efhciency of insect detection 


and control operations. Intercon 


tinental trade and trathe are rising 
rapidly, increasing the danger ol 
introducing foreign insect: species 
that will menace our agricultural 
resources. Once such loreign pests 


become — established, eradication 


measures and loss of agriculttral 
products can be very costly. We 
can minimize this threat by invest 
We wd at low-cost lorm ol insurance: 
the search for and use of insect at 
tractants for the carly detection ol 


these potential insect: invaders.to® 


Literature 
(1) W. EF. Barth ( 


LF. Steiner 054 


(5) S. 1. Gertler, U.S. Patent 2.851,39 


teal Sept, 9, 1958 


(195) ) 

(9) FL M. Tlowlett, Entomol s Laon 
don Trans,, Ut. Il, 412 (1912) 

10) M. Jacobson, | S. Patent 2.900, 
issucd \ug. 25, 1959 

(ll) M Jacobson, N (arecl und M 
Beroza, 136th meeting \mer, Chen 
Soc, Athantie Citv, Ne J \losts { 
ol Papers, }) 34\, Sept. 13-18, 1959 

(12) Plant Vest Control Branch and bs 


tomoloey Research Diviston, | S 

Dept \er \er. Research Services 

Pamph. No, B01, Dee. 1956 
(13) Wo. LL. Popham and 1. GG. Elull 


lun. Nev. denton 7, 345 C1LOS8) 
(14) 1 F. Stemer, W Mat ell 

(areen, ud Morton Deroza 

Kicon, Ientomol,, 51, 921 (1958) 


Marketing Specialties 
(from Page 85) 
we find a poor approach, ‘This 
type of selling tends to antagonize 
the customer and may even effect 
his solvency. We have found that 
steady conservative pattern of buy 


ing is much better in the long run 
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Our Customers 
Say the Same Thing 
We De About 
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WHITE 


OLEIC ACID 


Prot -——__ 
IT CAN’T — 
BE EQUALLED 
: FOR »_ 
PP HEAT OR COLOR Y 
y STABILITY 










WAREHOUSE STOCKS IN 





OR CONSULT CHEMICAL MATERIALS 
CATALOG PAGES 173-175 
Atlanta, Ga. Charlotte, N.C. 
Belleville, N.J. Chicago, Ill. 
Brooklyn, N.Y. Greensboro, N.C. 
Cambridge, Mass. Philadelphia, Pa. 


HARCHEM DIVISION 








= CENTURY BRAND 


104 


WALLACE & TIERNAN, INC. 
25 MAIN STREET, BELLEVILLE 9, NEW JERSEY 
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than an erratic purchasing basis. 

3) Fair trade is maintained. 
We fair trade our retail products 
vigorously. A policy of fair trading 
a product is only as good as the 
company in back of it. If fan 
trade practices are policed in the 
states where fair trade laws are 
permitted, there is no reason for 
price cutting or deviations from 
the established price. In_ states 
where there is no fair trade pro- 
tection, we find that our customers, 
including all chains adhere to ow 
recommended resale prices. We 
have, as a matter of fact, printed 
the established resale prices direct- 
ly on the label and bottle cap. 

We feel that fair trade is 
required to keep the prices at the 
established level, so that each out- 
let makes the same percentage of 
profit regardless of size and _ that 
the consumer pays the same price. 

1) No free goods. When in- 
troducing a product, the buyer 
will always ask for a deal. This is 
in the form of free goods—one case 
free with every five or ten cases 
of merchandise purchased. We fol- 
low the policy that there are no 
free goods or deals at any time. 

Free goods given to a buyer 
on a new product serve no func- 
tion. We feel that putting money 
into advertising instead of free 
goods in order to move the prod- 
uct, makes much more sense. With- 
out advertising, all the free goods 
in the world will not help to sell 
the product. 

5) One price for all. One 
of our oldest established selling 
policies is to sell our products at 
the same price to every customer. 

This principle is frequently 
violated in selling chemical spe- 
cialties . . . especially on the in- 
dustrial level. Many chemical spe- 
cialty salesmen will quickly size 
up an account and charge “what 
the traffic will bear.” This type of 
selling is a discredit to our indus- 
try. Once the price is fairly estab- 
lished on the product—maintain it. 
Do not deviate from it—your com- 
pany’s integrity and even future is 
at stake. 

Whether you follow the ad- 
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PERFUMER'S NOTES 
on a few Verona Specialties 


CUMIN KETONE 


Has a fine floralcy, an excellent blending agent, 
will not discolor or irritate, and has good stability. Use up to 5%. 


PARA CRESYL CAPRYLATE 


Is an essential ingredient in the Jasmin Complex and a modifier in many florals. 
It has excellent fixative qualities. 


PARA METHYL HYDRATROPIC ALDEHYDE 


Is extremely powerful. It produces interesting effects in many types, 
and is effective in fractions of 1%. 


RESEDALIA 


Is an Acetal. Its merit has been well proven in actual use. 
As its name implies, its aroma is reminiscent of Reseda Mignonette. 
As a blending agent it has an harmonizing effect wherever it is employed. 


FLORANOL 


Is an Ester with an Apricot-Rose note. 
It blends well with all types of Rose ingredients. 


DISTRIBUTOR IN THE UNITED STATES FOR 
J. & E. SOZIO, Grasse, France 


RESINOIDES « ESSENTIAL OILS 
NATURAL ABSOLUTES 


Write for our complete list of specialties 
and other aromatic chemicals. 
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VERONA AROMATICS 
A DIVISION OF VERONA-PHARMA CHEMICAL CORP. 


Plant and Main Office: Branch Office: 
26 VERONA AVENUE, NEWARK 4, N. J. + 1210 ROSEDALE AVENUE, CHICAGO, ILL. 











THIS COUPON 

SOLVES YOUR 

NEXT COLOR 
PROBLEM! 


Clip and Mail 
Coupon Today to 
PYLAM PRODUCTS 
COMPANY, INC 
799 Greenwich St 
New York 14, N.Y 
Please send me 
FREE SAMPLES 
and PRICE LIST 
for the following 
colors: 








Name Name Solubility: 
Colors water, alcohol, 
or oil 
CERTIFIED: 
a 
LIQUID: ae 


Product to be colored:___ 


Please match color of enclosed sample. 
NAME & TITLE 
COMPANY | 
ADDRESS _ 


CITY & STATE 





PRODUCTS COMPANY, 
Manufacturer of vid Shay 
799 Greenwich St., New York 14, N.Y. 
Phone: CHelsea 3-1687 
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vertising and selling policies set 
forth above or pursue your own 
marketing principles, you still re- 
quire an excellent product to 
achieve lasting success in the 
chemical specialties field.tex® 
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Coconut Oil Outlook 


(From Page 514) 





Phe scope tor improved pro 
ductivity from mature stands is 
undoubtedly very great. Average 
vields vary considerably in the 
areas most favored for the devel 
opment of coconut. In some of the 
best producing areas it is reckoned 
that 90 nuts per palm a year ts 
the average vield. In many of the 
producing countries around half 
that number is normal. Again, it 
is generally reckoned that’ well 
managed farms produce a 1000 
to 1200 pounds of copra an acre. 
Smallholding yields have been es 
timated to average a third to a 
half of this figure. “These difler 
ences largely reflect: differences in 
levels of management, in fertilizer 
use, drainage, and cultural prac 
tices. generally. Much scope also 
exists for the raising ol copra out 
put through better drying methods 
which reduce losses through 
moulds, insects and scorching. 

Short term measures to im 
prove vields are receiving more 
attention. Administrations in’ the 
main coconut areas rely heavily 
on overall planning of integrated 
measures for general agricultural 
development. Most of the newly 
independent countries dealt first 
with the task of establishing an 
administration and with high pri 
ority programmes, such as ensuring 
supplies of basic food grains. Only 
in the late 1950's did) they turn 
to more specialised programming 
lor other crops. We find that there 
are now a number of detailed 
schemes for coconut development, 
with emphasis on short term meas 
ures such as fertilizer use and more 
extension services. I think it rea 
sonable to expect that the impact 
of government programs on coco 
nut will be greater in the 1960's 
than in the last decade. Let me 
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ASK THE MEN WHO 


KNOW 


MM&R_ chemists and perfumers, 


under the direction of Arthur H. 
Downey, vice president in charge 
of research and technology (left 
in photograph), have helped to 
solve some of the most difficult 
perfume problems of manufac- 


turers of chemical specialties. 


If you have a perfume or re-odor- 
izing problem, we suggest that 
you discuss it with our technical 
staff, in complete confidence. They 
will be glad to help you to 
increase the sales appeal of 
your products with distinctive fra- 
grances that capture attention in 


today’s competitive market. 


There is no cost or obligation for 


this service. 





MAGNUS, MABEE & REYNARD, INC. 


Essential Oils and Basic Perfume Oils 
16 Desbrosses St., New York 13, N. Y. 
221 North LaSalle St., Chicago 1, Ill. 
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Fairfield Facts ... 





NEW TOXICANT PACKS DOUBLE K.0. PUNCH 





Fairfield Offers 
Non-Agricultural 
Strohane Concentrates 


Strobane** solutions for non-agricul- 
tural use may be obtained through local 
representatives and sales offices of Fair- 
field Chemicals, Food Machinery and 
Chemical Corp. 


Available in standard 80-percent con- 
centrates, Strobane is an effective tox- 
icant for a broad range of household 
and industrial insecticides. In combi- 
nation with Fairfield’s Pyrenone, it pro- 
vides thorough, quick-working control 
of DDT resistant flies. Alone, Strobane 
is an excellent moth-proofing agent. 


Fairfield Strobane is available in con- 
centrate form only for non-agricultural 
purposes. 


Complete information is available from 
Fairfiel? sales offices. 





Fairfield Facts Finder 
Has Comprehensive Data 


Formulations for virtually 
every type of insecticide 
product are contained in a 
comprehensive 20-page 
guide prepared by Fairfield 
Chemicals, Food Machin- 
ery and Chemical Corp., 
for entomologists, formu- 
lators, agricultural teach- 
ers, county agents, and 
others. 


" pvr none 





The Facts Finder includes use-tested sprays, 
powders, emulsions and aerosol insecticides for 
home, garden, factory, livestock, grain storage 
and food processing. Also included are Pyrenone 
and Cragi+) Fly Repellent Combinations 


The new Fairfield Facts Finder is fully illustrated, 
contains a pest identification table, performance 
charts, and has a unique revolving calculator that 
offers complete formulary data in an instant for 
15 Pyrenone insecticide concentrates 

Price $1.00 


Putting 








Pyrenone’s fast knockdown contributes to all 
residual sprays. Pyrenone Aerosol Concen- 
trate 20-8 added to such residual toxicants as 
Diazinon, Dieldrin Malathion and Chlordane 
provides flushing action and knockdown ef 
fectiveness. When using residual sprays, cus 
tomers demand quick action at the time of 
application and pyrethrins and piperonyl 
butoxide provide this response while spraying 


4/deas to Work 


FOOD MACHINERY AND CHEMICAL CORPORATION 


Fairtield Chemicais 
Sales Headquarters 
441 LEXINGTON AVENUE, NEW YORK 17, N.Y. 


Branches in principal cities. in Canada: Natural Products Corporation, Montreal and Turunto. 
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Fairfield Concentrate 
Reinforces Residual 
With Quick Knockout 


An insecticide concentrate combining a 
high knockdown rate, fast insect flush- 
ing and long lasting residual effective- 
ness has been developed by Fairfield 
Chemicals, Food Machinery and Chem 
ical Corp., New York City. 


Called Fairfield Residual Concentrate 
No. 1, it is a combination which in- 
cludes Pyrenone* — pyrethrins with 
the synergist piperonyl butoxide—and 
Malathion. Easily diluted with a base 
oil and used as a surface spray, the new 
concentrate is highly effective against 
crawling, flying and resting insects 


Prepared for indoor use at a suggested 
dilution rate of one part concentrate 
and nine parts base oil, Fairfield Res- 
idual Concentrate No. 1 has a high 
knockdown rate because of its Pyrenone 
component. This factor also enhances 
its value in dealing with many resistant 
fly and roach strains. Its Malathion 
component is widely known for its ef- 
fectiveness in residual roach control 


One long-established characteristic of 
Malathion-—its inherent odor, even at 
high dilution levels—has been markedly 
reduced by Fairfield research without 
interfering with its insect-killing prop 
erties. Thus, the new concentrate may 
be used in high traffic areas where 
previously a strong chemical odor would 
be a deterring factor 


Because it adapts easily to application 
by commonly used spray equipment 
and because of its ability to control a 
wide range of common pests, Fairfield 
Residual Concentrate No. 1 is ideal for 
general purpose use. It may be applied 
for spot treatment of such crawling in- 
sects as cockroaches, ants, spiders, 
silverfish, crickets, clover mites, carpet 
beetles, scorpions, boxelder bugs and 
brown dog ticks. Residues formed by 
the spray are fatal to resting houseflies, 
wasps and mosquitoes. 


Formulary data and suggested label 
information are included in a new, free 
technical bulletin F-16, available upon 
request. 





Reg. U.S. Pat. Off., FMC 
Reg. U.S. Pat. Off. Heyden Newport 
Chemical Corp 


j}Reg. U.S. Pat. Off., U.C.C. 
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give an example of this in one 
country, 

In Ceylon, as noted, there 
is a rehabilitation programme for 
planting high quality seedlings. 
Complementing this, in 1956 the 


introduced a coconut 


government 
fertilizer subsidy scheme at a cost 
which will come up to $1.7 mil- 
lion a year. Last year, after three 
years of operation, it had already 
given considerable impetus to the 
island. It 
1970, 


fertilizer on the 
that by 


use of 
is estimated this 
measure alone can raise the output 


of coconut by more than the fore- 


seen increase in domestic needs, 
and by an annual value of $10 
million a year. A more limited 


scheme of fertilizer subsidy is being 


carried out in India on selected 
holdings fo 
poses. Ceylon’s scheme is probably 


pro 


demonstration — pur- 


othe 
well get 


advanced, but 
may 


furthest 
ducing countries 
similar plans into operation in the 
next few years. 
General Economic Factors 

The need for foreign earn 
ings to support general develop- 
ment will continue to be a strong 
incentive for maintaining exports 
of primary agricultural products, 
including copra and coconut oil. 
Export controls by producers’ gov- 
ernments 1945 caused 
countries dependent on imports to 
make large shifts to ensure thei 
supplies, but such national poli 
cies of export control have affected 
othe: 


since have 


coconut oil less than some 
fats. At the present time it does 
not seem likely that any exporting 
government, with the exception of 
Indonesia, will deliberately restrict 
shipments. Most will be inclined 
to encourage them. Indonesian co 
pra supplies are still likely to be 
influenced by controls to ensure 
supplies to domestic mills, but the 
present level of exports from that 
country is now so much lower than 
further re 


aflect 


previously that any 


striction on exports would 
the world situation much less than 
five years ago. Import controls, on 
the other hand, tend to augment 


supplies to the West, since pro 


ducer countries which exercise 
quantitative controls on imports 
of copra or coconut oil (India, 


Burma, Pakistan) are more likely 


to reduce their trade than to ex 
pand it beyond the peak level of 
290 oil) 


reached in 


million pounds (as 
1957. 

The general economic situ 
ation aftect 
Being a tree product, copra sup 
plies cannot fluctuate too readily 


will also prospects. 


with the price levels. It may be 


that economic 


general 
have to be very 


supposed 
conditions would 
bad betore supplies failed to come 
unsatisfactory 


forward because ol 


prices. Protracted slumps, fortu 


nately, so far have been avoided 
in the post-war world. If general 
prosperity can be maintained, and 
short term instability in prices can 
be minimized in the 1960's, the 
economic background will be more 
favorable to the necessary improve 
ments in marketing in the growing 
areas, to the introduction of price 
incentives for producers, and to 
investment in coconut growing and 
processing. 

Summing up the coconut 
oil supply situation, I have taken 
a rather pessimistic view of the 
possibility of world market expan 
1960's. The long term 


trend in 


sion in the 


upward world market 


supplies is likely to level off in 
the next decade, as a result of fac 
tors which have been building up 
for a long time. These are the 
slackening of the production trend 
due to the proportion of aging 
trees, the effect of previous prices 
for the next five years, the possible 
spread of cadang-cadang disease. 
and the growing domestic markets 
in producing areas. Offsetting fac 
tors are efforts to increase produc 
tivity in coconut growing and proc 
essing, and the desire of exporters 


If the 


favorable, it 


to maintain shipments. 
market 


should be possible to prevent any 


situation is 


sharp reduction in supplies and 


towards the latter vears of the 
decade to reverse any tendency to 


a downturn which has developed 


( To be CONT luded) 
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GLOSS? 








SCUFF 
RESISTANCE? 









DURABILITY? 


LEVELING? 















ANTI-SLIP? 


SHELF STABILITY? 


REBUFFABILITY? 





LOOKING FOR WAYS TO IMPROVE YOUR POLISH? 


Talk it over with BARECO! A COMPLETE WAX SERVICE 


Many leading manufacturers of water emulsion polishes But beyond this obvious product quality and complete 
specify Bareco waxes by name because of their consistent ness of its line, Bareco maintains a fully equipped labora 
purity and dependable uniformity. Also, because Bareco’s tory staffed by experienced wax chemists to study polish 
complete line provides a wide range of waxes, they can requirements, to work with customers on their wax prob-~ 
choose grades that will give them the desired characteristics lems, and to assist them in developing new products 


in their particular products. 





THIS SERVICE §S AVAILABLE TO YOU 


Just describe your product or required characteristics for 


FREE SAMPLES and /or recommendations. 


| oe A OR Bp i be) 


CORPORATION | 


DISTRICT SALES OFFICES: 
. NEW YORK CITY, 150 East 42nd Street 


DIVISION CHICAGO, ILLINOIS, 332 So. Michigan Ave 


ARDMORE, PENNSYLVANIA, 119 Coulter Ave 
SALES OFFICE: 917 Enterprise Building, Tulsa 3, Okla. 
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Vulcan Steel Containers are a good 
guarantee that your products will reach 

customers safely, and in perfect 

condition. Strong, dependable, economical 
Vulcan steel containers are available 

in sizes from | through 55 gallons. The 
industry’s most complete selection 

of styles, closures, and linings makes 
them adaptable to your special 

product needs. You can even get them 
in decorator colors! All sizes of 

Vulcan Steel Containers are made under 
one roof. Shipments can be made 

with any combination of sizes from a 
truckload to trainload, to suit your 

container needs. Write today for 


complete information. 


... Ship it in 


you have 
made 


] a meeting with your local ‘Vulcansultant a technical man who can help you with your 
er, Bo 


SCS-20 


Attach this ad to your calling card and mail today for C free literature, or [ 
container problems. * Jn California: Vulcan Containers Pacific Inc., Sun Leandro + In Canada: Vulcan Containers Limited, Toronto, bancont 


VULCAN CONTAINERS INC., Bellwood, Illinois, Phone: Linden 1.5001 
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MET RO:: ror leading men 


But you don’t have to be a Don José to get attention from Metro. Just a gentle pianissimo and presto — all 
sizes and shapes of glass containers when you want them — where you want them. As our hero’s dressing table 
indicates, Metro performs a unique packaging service for the drug and cosmetic industries as well as all other 
major fields. Service is the big plus at Metro and that’s not lip service. It’s individualized, expert 
attention for all of our customers..... it’s when you want it how you want it it’s Metromatic! 


MANUFACTURERS OF QUALITY GLASS CONTAINERS 


METRO GLASS 


DIVISION NATIONAL DAIRY PRODUCTS CORPORATION 
GENERAL OFFICES: JERSEY CITY 3, NEW JERSEY 








Good packages are: 


Salesmen Who Work 
for Nothing 


By Walter F. Kohn* 


Marketing Counsel 
Croton-on-Hudson, N. Y 


Part I 


NOTHER 
“Frost OH” in big, unmis 


package says 


takable, easy to read let- 
ters. An artist might quarrel with 
the choice of colors, but | wouldn't 
unless measurements proved to me 
that they were wrong. 

The name tells me this ts 
something to melt the ice on my 
windshield. So far, so good. But 
there’s a litthe wedge squeezed be- 
tween the word “Frost” and the 
“On.” i ts 
but it says, “King of all.” 


word hard to read, 

This damages what ts other 
wise a very good package. “King 
of all” is such a trite and general- 
ived claim that it lost its selling 
that it ever 


power ages ago—not 


had very much. If the artist felt 
he needed that wedge as an added 
element of design, he was wrong; 
it is unnecessary. The package 
would sell itself much better with 


out it. So: 

Fell your story fast. 

Fell it simply. 

Don't interrupt. 

Some of you may say, What 
about color? “That” raises three 
more questions: 

1. How its the color distrib 
uted? 

2. What does it do for legi 
bility? 

3. What is its psychological 


ctlect on the buyer? 


*Paper presented at 46th annual meet- 
ing, Chemical Specialties Manufacturers Asso- 
ciation, Washington, D. C., Dee. 9, 1959. 
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Soap and tood packages arc 
riots of color, We can't put straw 
berries and cream and “Rice Kris 
pies” on our packages of chemical 
specialties, but we can get equally 
telling effects with color. Some are 
using dazzling backgrounds of col 
foil. 


effective 


ored) aluminum “Noxon” ty 


doing an job with its 
white lettering against green foil. 
I am sure there are many others 
I haven't seen. 
However, | have seen one 
package with red lettering against 
a bronze colored background. And 
that’s not only an eyestrain— it’s 
an absolute blank when you. first 
see it, especially under a_ strong 
light. It invites looking away to 
the next package—and never com 
ing back. Which means you have 
lost the buyer's attention, and the 
sale along with it. 

fam not going to dwell on 
people's reactions to — packages; 
there are well established scientific 
procedures and measurements for 
testing and judging them. 

To get a favorable reaction 
from the customer, you don't need 
anything fancy, or elaborate, o1 
tricky. The “Uneeda Biscuit’ box, 
the “Coca-Cola” 
age of “Kleenex,” all tell you in 


bottle, the pack 


a flash what they are. 
field 


very 


Now in a where one 


product may be much like 


half a 


you may have some advantage you 


dozen of its competitors, 


want to point up. Maybe it is 













<< 
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“Frost Off” windshield deicer-defroster 
of King Manufacturing Co., Flint, Mich.. 
describes its function in “unmistak- 
able, easy to read letters”, says author. 
Product name is white on blue over- 
all background. Gold diamond insert 
between “Frost” and “Off” overprinted 
with words “King of All”. 


convenience. And if you don't 


have such a convenience, maybe 
you can sell more goods by creat 
ing one. 

Let me cite another case 
and this is where a smart retailer 
may have stolen a march on some 
of you, although he could have 


done even better than he did. 


Belore you wax and polish 


a car, you have to wash it. I'm 


sure you all know how to make 
washing powders or synthetic «de 
know it's 

kind ol 
product has been called a “Car 
Wash.” Sears Roebuck oflers its 
“Car You 


can buy it as a powder in a on 


tergents. As far as I 


only recently that this 


Wash" in three torms: 


pound round can for 69 cents, o1 
as a liquid in a 12 ounce can re 
tailing for 59 cents 

The third form is the most 
interesting. It consists of a package 
of twelve little envelopes of deter 
gent powder, selling for 39 cents 
Let's see what Sears does with 
this package. (See cut page 1/1.) 

First, | asked the clerk 


when I found one—how his “Car 
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A “most interesting package”, contain- 
ing 12 individual packets of car wash 
detergent, fails in two respects. The 
envelopes are unprinted, thus missing 
a sales message opportunity, and while 
product was claimed to be designed 
especially for car washing, a list of 
other uses is printed on the package. 


Wash” differed from — ordinary 
laundry detergents. He said “This 
is made especially for cars. Each 
envelope has just enough for wash- 
ing one car.” 

Well, that’s certainly a con 
venience for the consumer. Yet 
only the top of the package—which 
you don't see when it’s on the 
shelf—tells me that the twelve en- 
velopes wash twelve cars. The en- 
velopes are blank and unprinted. 
What an opportunity Sears lost 
there! And while I was told that 
“Car Wash" was made especially 
lor cars, the side of the package 
tells me I can also use “Car Wash” 
for painted walls, woodwork, 
floors, bathrooms, china, venetian 
blinds, dairy equipment, and _ half 
a dozen other things. In other 
words, the package doesn’t sup- 
port what the clerk claimed for 
it—that it was made especially for 
cars. Maybe the designer ran wild. 

Not knowing when to stop 
is one of the chief hazards you're 
up against when you begin design- 
ing a package. You always have to 
resist the temptation to say too 
much, and you have to keep the 
artist from filling all that beautiful 
white space in the background. 

There’s another reason tor 
doing this. A motor detergent I 
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saw displayed on a gas station 
counter had a clean, easily read 
bull’s eye effect. But this was only 
on the front of a round can, one- 
third of the label. The other two- 
thirds were covered with what 
must have been a thousand words 
of explanations, selling copy and 
directions. 

The store where | saw this 
had three of these cans highspotted 
on counters and shelves to give the 
package prominent display. But all 
three packages were turned back 
side front, so that all vou saw was 
a lot of small print that defied vou 
to read it, let alone try to. find 
out what it was selling. When | 
suggested to the retailer that he 
turn the cans face forward so cus 
tomers could tell what was in them, 
he said, “It doesn’t sell anvhow™ 
and never made a move! 

Directions are an important 
part of every package. They must 
be kept as short and as simple as 
possible, placed where they will 
be seen and read, and placed so 
as to carry out or support the 
basic package design, not fight it. 
A good package, like a good sales 
man, should learn to ask for the 
order in the fewest possible words, 
and shut up when he’s finished. 

I have just mentioned a 
counter display. That's anothet 
selling tool that can give your 
packages extra attention. ‘There 
are many others: posters, dispenser 
racks, decalcomanias, banners, and 
so on. One of the most effective 
of all selling tools is the mass 
display. 

A mass display puts an extra 
hazard on your package, because 
it means: 

First, it must be strong 
enough to withstand stacking and 
rough handling. 

Second, it must be easily 
read and identified whichever way 
you turn it. 

And third, it must do its 
selling job no matter where or how 
it is displayed. 

Stacking bottles on top. of 
each other is not easy. Cone top 


cans give vou stacking troubles, 





too. This is why both the can and 
the glass people are making more 
und more flat-topped bottles and 
cans; in many aerosol packages, 
an extra, flat-topped cap, the full 
width of the container, is some 
times added to make - stacking 
easier. You will see many new 
developments along these lines be 
lore too long. 

Well, now, we know what 


package has to do: 


1. It has to protect its contents 
against all the hazards ol 
shipping and handling, and 
get to the consumer in- pre 
sentable shape. 

2. It has to tell what it is, clearly 
and simply. 

5. It has to tell what it does, and 
do it quickly. And that in 
cludes directions. 

!. It has to sell itself on sight, 
without the retailer's help. 

». It has to have the support of 
advertising and selling tools 
at the point of sale. 

\fter we have done all this, 
and turned out a pretty wonder 
ful package, we can still fail. 

Whyr Because when you 
give your product a new package 
it's like buying your wife a new 
dress. Even if you support it with 
new shoes and new hat and cos- 
tume jewelry, you still need to 
iake her to a party where she can 
shine. 

It’s the last step that com 
pletes the marketing cycle of youn 
package and carries it to its logical 
end—to that last sale to the last 
possible consumer. ‘This is the 
pinch hit we need after the con- 
sumer has called two. strikes on 
us. This is what decides the game. 
What are we doing about it? 

A retailer told me that one 
summer day a supplier sent around 
a well-built blonde dressed in 
tights, decorated with a_ ribbon 
that advertised a chemical special 
tv. If the dealer bought a few 
cases of the chemical, she would 
let him pose with her for a picture, 
and give him a print of it. 

Well, he bought the deal. 


(Turn to Page 125) 
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Two New Canco Directors. 

William F. May and Clar- 
ence L. Van Schaick were elected 
directors early this month of Amer- 





William F. May 


ican Can Co., New York. 
are vice-presidents of the company. 


Both 


Mr. May is in charge of the Canco 
division which makes metal cans 
lor chemical specialties, detergents, 
and a vast range of other consume 
products. Mr. Van Schaick is re- 
sponsible for the Dixie Cup divi- 
sion which produces paper cups, 
plates, and dishes. Mr. May joined 
American in 1938 and has been a 
vice-president: since last February. 
ee 

Knox Declares Dividend 

A dividend of 25 cents pei 
share was declared last month by 
Knox Glass, Inc., Knox, Pa., pay 
able Mar. 10 to shareholders ol 
record on Feb. 25. At the directors’ 
meeting, Alexander W. Lansberg, 
treasurer and controller since 1955, 
was elected vice-president and as 
sistant to the president. He con 
tinues in his former post until the 
election of a replacement, accord 
ing to Arthur W. Wishart, presi 
dent. 

Knox reported net sales tor 
the fiscal year ended Sept. 30, 1959 
of $42.6 million, an increase of 16 
per cent from the $36.8 million re 
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ported in the previous year. 
Officers 
board include: Dr. Wishart, presi 
Clarence R. 
president; C. L. 


re-elected by — the 
dent; Deible, vice 
Rossman, vice 
president; J. D. Lynch, secretary: 
and E. C. 
tary and assistant treasurer. 
* 

Metal Tube Use Increases 

Collapsible metal tube ship 


Mavfield, assistant secre 


ments increased by 16 per cent in 
the 10 month period ended Octo 
ber 1959 over the corresponding 
1958 period, it- was reported last 
month by the Collapsible “Tube 


Manufacturers Council. Units 
shipped in 1959 totaled 961,123, 
344, compared with 832,315,328 
units in the previous year. “The 
sharpest gain was in tubes for cos 
metics which showed a 31 per cent 
increase for the ten month period, 
from 66,551,172 units in 1958, to 
86,993,280 units last vear. 
. * a 

New Vulcan Representative 

Gerry E. Cook has been ap- 
pointed sales and service repre- 
sentative in ‘Tennessee for Vulcan 
Steel Container Co., Birmingham, 
Ala., it was announced last month 
by Gordon D. Zuck, president. For 
the past 15 years he has been active 
in the chemical and paint fields 


Gerry E. Cook 















specializing in the sales of raw 
Vulcan 


manufactures a complete line of 


materials and supplies. 
pails and drums in capacities from 
one to 65 gallons with “hi-bak« 
linings and lithographed exteriors 
* 
Sees Plastic Bottle Rise 
William M. Cameron, exce 

utive vice-president of the glass and 


plastics operations group of Conti 





William M. Cameron 


nental Can Co., New York, recently 
revealed that his company has in 
development a tully automated, 
high speed line of equipment for 
both bottle: blowing and printing 
of plastic bottles said to obsolete 
the industry's presently available 
labricating equipment. The new 
equipment was developed for pack 
aging high volume items, such as 
detergents, in plastic bottles. Op 
erating costs on the new equip 
ment are expected to be lower and 
with the development of a volume 
market plastic resin producers may 
also be able to reduce their costs, 
Mr. Cameron noted. He predicted 
that plastic bottle — production 
might possibly reach the one bil 


lion unit rate in 1960. 
* 


New O-I Container Plant 
Glass Co., 


Poledo, O., announced last month 


Owens-Illinois 


that it is going to build a multi 
furnace glass container plant at 
Brockport, N. Y., 12 > miles from 
Rochester. “The new facility, de 


scribed as the “glass container 


plant of tomorrow,” will occupy 
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THE BEST REASON TO TRUST PRECISION WITH YOUR PRODUCT 


100 
ILLION 
SUCCESSES 
_WITh 
HIS 
VALVE 


PERFORMANCE-PROVEN ON EVERY 
TYPE OF PRESSURIZED PRODUCT 

















* Calculated on the basis of about 100 actuations per aerosol 
... from the 56 uses of an air sanitizer through the 198 times 
actuated tooth paste container, not including foreign production. 
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On October 18, 1959 at 10:25 in the 
morning, Precision Valve Corporation 
produced its one billionth aerosol 
valve. Ten years of research, study and 
experience went into its creation and 
in those same ten years, the aerosol 
package came of age. 

Today, almost any product that can 
be poured or powdered can be dis- 
pensed in an aerosol .. . always 
dispensed with greater ease and more 
convenience, usually at less cost. 
PrecisionValve Corporation’s Research 
Department will be happy to help you 
build a better package for your prod- 
uct with the valve of proven quality. 


PRECISION VALVE CORPORATION 


700 NEPPERHAN AVE., YONKERS, N.Y. * ZURICH 
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300,000) square feet on a 70-acre 
site which has railroad trontage ol 
850-feet. According to Carl R. 
Megowen, president, the plant will 
feature the latest improvements in 
glass making and will be one ol 
the most highly automated glass 
container plants in the world. 
suilding of the plant, he said, re- 
Heets the company’s confidence in 
the future of glass containers. He 
predicted that production of bot 
thes and jars this year should reach 
a record high of 23 billion units, 
Ground for the Brockport facility 
will be broken sometime this yeai 
with completion of construction 
scheduled for 1961. 
- 

Waters in Plax Post 

John M. Waters has been 
appointed director of administra- 
tive services for Plax Corp., Hart- 
ford, Conn., it was announced last 
month by Robert F. Elder, presi 
dent. Mr. Waters retired from the 
U.S. Navy late last year with the 
rank of captain alter 21 years ser- 
vice. His last assignment was plan 
ning officer for the Boston naval 
shipyard. Mr. Waters holds an 
M.S. degree from Massachusetts In 
stitute of Technology in naval con 
struction and engineering, and has 
completed advanced management 
studies at the Harvard Graduate 
School of Business Administration 

. 

Sees Glass Container Rise 

\ six per cent rise in’ glass 
container production for 1960 over 
last year was predicted recently by 
Carl R. 


Owens-Illinois Glass Co., Voledo, 


Megowan, president ol 


O. ‘The increase would amount to 
a record total of 23 billion bottles 
and jars this year. As for the entire 
packaging industry, Mr. Megowan 
declared that all) production rec 
ords should be broken in the next 
decade. He noted that new prod 
ucts will be the key to new package 
development. O-T is opening on 
starting construction this year on 
five new plants for production of 
glass containers, semi-rigid plastic 
containers, and corrugated ship 


ping boxes. 
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Alexander Canco V.P. 

Claude L. 
been appointed a vice-president ol 
American Can Co., New York, it 


Alexander has 





Claude L. Alexander 
was announced last month by 
William C. Stolk, president. Mi 
\lexander continues to supervise 
the over-all operations of the com 
pany’s  Bradley-Sun 
Hillside, N. ]., 


truded plastic squeese bottles and 


division = in 


produce rs ol ex 


tubes, and collapsible metal tubes 


* 


Hofmann in Vulcan Post 
Robert W. Holtmann has 
been appointed to the newly creat 
ed post of technical service repre 
sentative for Vulcan Containers, 
Inc.. Bellwood, HL, it was an 
nounced last month by Vern 1. M« 
Carthy, Jr. president. Mr. Hot 
mann acts in a liaison capacity be 
tween customers, field sales repre 
sentatives and plant production 


He is also responsible for counsel 


Robert W. Hofmann 





ing in the use of “Hi-bake™ protec 
tive interior linings for the com 
pany’s line of steel containers. Be 
lore joining Vulcan, Mr. Hofmann 
Was plant superintendent in charge 
of quality control, production, and 
purchasing for Flint Ink Corp., 
Broadview, Ill. 
* 

Celanese Buys Royal Mfg. 

Celanese Corp of America, 
New York, recently acquired Royal 
Manufacturing Co., Prescott, Ariz 
manufacturer of plastic bottles and 
containers lor liquid detergents 
household specialties, bleach, cos 
metics, and similar products. At 
the time of the acquisition, Rich 
ard W. Kixmiller, president ol 
Celanese Plastics Co... announced 
that Roval’s tacilities would be ex 
panded by increasing the capacity 
of its Prescott and Chicago plants 
and starting the operation of a new 
plant on the east coast: by \pril 

Phe plastic container indus 
try represents a potential annual 
market of 250 million pounds of 
linear polyethylene. Celanese pro 
cluces polyethylene under the trade 
name “Fortiflex,” for making plas 
tic Containers 

Roval is be ny cope rated as a 
division of Celanese Plastics Co 
with C. C 


president, continuing as chiel ex 


Coates, founder and 


ecutive. Mr. Coates predicted that 
linear polyethylene will) soon ac 
count for more than 80 per cent of 
liquid detergent) containers and 
may approach LOO per cent in an 
other veat Plastic detergent con 
tainers are being produced at an 
annual rate olf about 500° million 
units, he said 
* 

New Continental Pail 

\ new five gallon flaring 
pail of one-piece, one-seam, cle 
trically welded) body comstruction 
was developed recently by Conti 
nental Can Co., New York 17 Bir 
electrically welded seam is said to 
provide a positive, leak-prool seal 
for packaging liquids as well as dry 
and powdered products. The pail 
is available in 29) gauge — steel 
throughout and heavier gauges will 


be offered soon 
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EASY DOES IT... 
{" EASY SELLS IT!... 


with Aerosols | 








The Magic Touch of Aerosol Packaging 


could be your 5 for bigger pharmaceutical sales 


Ever ask yourself these questions? Would my 
pharmaceutical product be “better” as an aerosol? 
Would aerosol packaging make it easier to use or 
more acceptable? Would it generate more sales? 
Would it yield a better margin of profit? Chances 
are, if your product can be sprayed, poured, dusted 
or daubed the answer to all these questions is yes! 

Last year, pharmaceuticals were the fastest 
growing of all aerosol product groups—showing a 
sales increase of 50% in 1958 over 1957, compared 
to a 20% increase for all aerosols. And the market 
is still growing fast. It is expected that sales will 
reach $200 million by 1961! 

Right now’s the time to plan on capturing your 
share of the booming aerosol pharmaceutical mar- 
ket. And to help you get started in aerosol packag- 
ing of your medicinal product, General Chemical 
offers many valuable services. 

Forward Research 
As an extension of its own aerosol research and 
development program, General Chemical has in- 
itiated a grant-in-aid program at a large eastern 
college of pharmacy expressly for the study of phar- 
maceuticals in aerosols. Such research on all phases 
of pharmaceuticals as aerosols will help accelerate 
development of many new products. Also, advance 
research in our aerosol laboratories has led to the 
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development of typical formulations for a number 
of new or improved aerosol products. These are 
available to interested marketers. 


Contract Fillers 

We will also be glad to put you in touch with highly 
capable contract fillers, who can put up small test 
runs for you or handle full-scale commercial pro- 
duction. They will work with you from planning 
and testing through to volume filling. You don’t 
have to invest a cent in equipment or production 
personnel when you work with these contract fillers! 

For further information—or if you would like to 
arrange for a special presentation—write today to 
“Genetron”’ Dept., General Chemical Division, 
Allied Chemical Corporation. 


genetron 


aerosol propellants 


Putting the ‘‘push"’ in America’s finest aerosols 


llied 


GENERAL CHEMICAL DIVISION 


40 Rector Street, New York 6, N. Y. 


hemical 
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SEE DIRECTIONS ON BACK OF PACKAGE 








That Can Mean 


Important 
Freight Savings 
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20 : AEROSOLS... 
. Wee filled by efficient, accurate, high-speed 
ANT KILLEF ata ; 
pressure or cold-filling methods with 
halocarbon or hydrocarbon propellants 
(or a combination of both). 


filled in metal, glass or plastic in any size 
from 2-ounce containers to 
55-gallon drums: 





| nd when your products 
| must be sent to common destinations in different types of 

| packages, Peterson can do all the filling and, then, combine 

| the various types into dollar-saving single shipments. 


For complete details, write, wire or phone... 


| PETERSON — 
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HEGELER LANE + DANVILLE, ILLINOIS 
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Marking Machine Brochure 

An eight page illustrated 
brochure was recently released by 
Industrial Marking Equipment Co., 
Brooklyn N. Y. describing its com- 
plete line of marking, dating, cod- 
ing and imprinting machines. In- 
cluded in the booklet is informa- 
tion about machines that will im 
print any message on any type ol 
package, and machines designed to 
solve specific marking problems. A 
copy of the brochure is available 
from the company, 655 Berriman 
St., Brooklyn, N. Y. 

— 

Folding Cartons Increase 

Shipments of folding cartons 
in 1959 increased in dollar volume 
to $944 million from $909 million 
1958, the 
Paper Box Association of America, 


registered in Folding 
Chicago, announced last month. 
The 1959 total was 2,372,000 tons, 
compared with 2,314,000 tons in 
1958. Dollar volume of shipments 
during December increased by 4.4 
percent over the same month in 
1958; tonnage was up 2.2 percent. 
oe aoe: 

New Sealing Process 

A new carton sealing pro- 
cess was recently introduced by 
Packaging Corp. of America, Ritt- 
man, O. This new development 
makes possible the use of single- 
structure cartons for many types 
of hydroscopic products including 
soap powders, and eliminates the 
need for inner bags and overwraps. 
Called “Calk-Seal,” the new pro- 
cess is Claimed to provide low-cost, 
sift-proof, and 
carton packaging. It involves ap- 


infestation-proof 
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plication of a specially developed 
hot calking compound under the 
end flaps of the carton which pro 
vides a damage-proof seal of per- 
manently pliable, non-staining ma 
Full de- 
tails on the process are available 
from Dept. MJ of the company’s 

Ohio Boxboard Division. 
a 

New Crown District 
A new sales region designat 
West Region” 
which includes the states of Colo 
rado, Kansas, Missouri, New Mex 
ico, Oklahoma, Texas and Arkan 
sas, Was announced 
Crown Cork & Seal Co., Philadel- 
phia. Leonard S$. Martin has been 


terial, according to PCA. 





ed as the “South 


recently by 


appointed regional sales managet 
of this new territory. Eldon § 
Blust, formerly sales representative 
in the St. Louis district, succeeds 
Mr. Martin as St. Louis district 
sales Mr. Martin has 
been with Crown since 1942. 
—* 
Packaging Show Apr. 4-7 


Close to 382 firms are ex 


manager. 


pected to show the latest in pack- 
aging machinery, equipment, sup- 
plies and services during the 29th 
National Packaging Exposition in 
Atlantic Citv, N. J., April 4-7. 
Both the show and the concurrent 
National Packaging Conference, 
sponsored by the American Man- 
\ssociation, will be held 
Atlantic City 
The conference ses 


agement 
in the Municipal 
Auditorium. 
sions will run the first three days 
of the show, April 4-6. Theme ol 
this year’s conference is “Packag- 
Profit.” 


ing for 


New fully automatic 
high speed machine 
of Stokes & Smith. 
Philadelphia plant 
of Food Machinery 
& Chemical Corp., 
New York, for hand- 
ling new ‘“‘Calk- 
Seal” carton  per- 
fected by Packag- 
ing Corp. of Amer- 
ica. ‘‘Neverstop- 
Calk-Seal” machine 
is completely inte- 
grated operation, At 
speeds of up to 300 
per minute, cartons 
are snapped open, 
bottom sealed, ac- 
curately filled and 
top sealed. 





New Continental Division 
\ plastic bottle and tube di- 
vision with headquarters in Chi 


cago has been established by Con 





Charles F. Lenhard 


tinental Can Co., New York, it was 
announced last month by William 
M. Cameron, executive vice-presi 
dent of the glass and plastics opera 
tions group. Charles F. Lenhard, 
former plant manager of the Chi 
cago plastic bottle plant, has been 
named manager ol the new divi 
sion in charge of sales, production, 
and research and development. 
Previously the paper container di 
vision was responsible for the plas 
tic bottle operation in Chicago 
Mr. Cameron also announced that 
the company is planning to estab 
lish three additional plastic bottle 


manultacturing facilities. 


* 


Canco Sales Up, Net Down 

Sales of American Can Co., 
New York, in 1959 were the high 
est in the company’s history, based 
released 


on a preliminary report 


early this month. They totaled 
$1,107,361,078, an increase of 6.8 
per cent over sales of $1,037,032, 
365. Net 
$40,890,769, on 
with 


earnings amounted to 
$2.42 pet 
$16,432,856, on 
The cde 


crease in earnings was attributed 


share. 
compared 
$2.78 per share, in 1958. 
directly to costs due to the steel 
strike, estimated at nearly $15 mil 
lion, according to a statement by 
William C. Stolk, president All 
of the company’s product divisions 


contributed to the sales increasc 
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The Schrader Engineering and Laboratory Staffs are ready to design the valve that will dispense your product efficiently 
and dependably, regardless of rate and size of spray, spray material, propellant, etc. Schrader can help you by quan- 
titative and qualitative analysis of your product. Our modern laboratory equipment is at your disposal upon request. 


Aerosol 


A. SCHRADER’S SON 
Division of Scovill Manufacturing Company, Inc. 


470 Vanderbilt Avenue, Brooklyn 38, N. Y. 
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New Crade Wlarke 








. or following trade marks were 
published in recent issues of the 


Official Gazette of the U. S. Patent 
Office in compliance with section 
12 (a) of the Trade Mark Act of 
1946. Notice of opposition unde 
sectign 13 may be filed within 30 
days of publication in the Gazette. 
See rules 20.1 to 20.5. As provided 
by section 31 of the Act, a fee of 
$25 must accompany each notice of 


opposition. 


Dibrom — This for insecticidal 
preparation. Filed Sept. 22, 1958 by 
California Spray-Chemical Corp., 
Richmond, Calif. Claims use since 
Aug. 4, 1958. 

E-Z Suds—This for liquid de- 
tergent for household use. Filed Oct. 
10, 1956 by East Coast Soap Corp., 
Brooklyn, N. Y. Claims use since 
Sept. 1, 1951. 

Wash-up—This for chemically 
treated tissues for cleaning the face 
and hands. Filed Mar. 4, 1959 by 
Lensclean, Inc., New York. Claims 
use since Aug 15, 1958. 

Burberrys—This for bath and 
shower soap. Filed June 12, 1959 by 
Burberrys Limited, Haymarket, Lon- 
don, England. Claims use since about 
Apr. 22, 1959 and in commerce since 
June 5, 1959, 

Tred On This for self polish- 
ing floor wax. Filed July 20, 1959 by 
Demert & Dougherty, Inc., Chicago. 
Claims use since on or about May 28, 
1959. 

Anco This for car wash and 
wax. Filed July 27, 1959 by Anderson 
Co., Gary, Ind. Claims use since Apr. 
7, 1959. 

Deotex This for deodorant 
for clothing. Filed Dec. 26, 1957 by 
Upjohn Co., Dover, Del., assignee of 
Upjohn Co., Kalamazoo, Mich, Claims 
use since Sept. 20, 1957. 

Colorx This for industrial 
starch. Filed Jan. 13, 1958 by A. E. 
Staley Manufacturing Co., Decatur, 
Ill. Claims use since Dec. 30, 1957. 

Roach Diner This for insecti- 
cides. Filed Dec. 31, 1958 by Sterling 
Co., St. Louis, Mo. Claims use since 
Dee, 17, 1958. 

Lawn Craft This for insecti- 
cides ard fungicides. Filed May 4, 
1959 by Hubbard-Hall Chemical Co., 
Waterbury, Conn. Claims use since 
Apr. 14, 1959. 

Old Scratch This for insecti- 
cides. Filed May 13, 1959 by Old 
Scratch, Inc., Amarillo, Tex. Claims 
use since Apr. 27, 1959. 

Cyneal This for sanitizing 
agent-germicide. Filed May 27, 1959 
by Sterwin Chemicals, Inc., New York. 
Claims use since Apr. 30, 1959. 

This-Tle This for self-polish- 
ing floor waxes. Filed July 2, 1958 by 
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Rhodes Paper Co., Philadelphia, Pa. 
Claims use since Sept. 15, 1956. 

Royaltone This for clearing 
and polishing compound for automo- 
tive vehicles. Filed Jan. 5, 1959 by 
Royaltone Products Corp., Brooklyn, 
N. Y. Claims use since June 3, 1955. 

Pool-818 This for sanitizers 
for pools, Filed May 28, 1958 by P. D. 
Co., Union, N. J. Claims use since 
Jan, 24, 1958. 

Wipe Away This for clean 
ing preparations for use on kitchen 
equipment and appliances, Filed Mar. 
3, 1958 by Beam Chemical Co., Oconto 
Falls, Wis. Claims use since Jan, 28, 
1958. 

Bonewitz This for detergents 

namely, dairy cleaning compounds, 
milkstone remover preparations, mecal 
cleaners, acid, alkaline and neutral 
cleaning compounds for all purposes. 
Filed Mar. 10, 1958 by Bonewitz 
Chemicals, Inc., Burlington, la, Claims 
use since May 15, 1936. 

Stain-Go This for cleanser 
in powder form for removing stains 
from plastic dinnerware. Filed June 
17, 1958 by Nemir Industries, Inc., 
Washington, D. C. Claims use since 
June 4, 1958. 

Green Cross This for liquid 
soap having deodorant properties. 
Filed June 25, 1958 by Harold B. 
Shapira, doing business as Halsh Co., 
St. Paul, Minn. Claims use since June 
12, 1958. 

X-L This for shampoo for 
upholstery and rugs. Filed Aug. 4, 
1958 by Charles Parker, doing busi- 
ness as X-L Cleaning Products Co., 
New York. Claims use since April 
1931. 

Tempo This for cleaner for 
upholstery, fabric, rugs, leather, and 
plastics, and a degreasing material, 
packaged in spray-type containers. 
Filed Aug. 7, 1958 by Tempo Products 
Co., Cleveland. Claims use since Nov. 
12, 1956. 

Wipe Away This for cleaner 
for floors and other surfaces in liquid 
and powdered form. Filed Sept. 22, 
1959 by James Austin Co., Mars, Pa. 
Claims use since May 15, 1951. 





Salesmen Who Work 
(From Page 114) 





What was the result? He's” less 
than five feet tall and weighs two 
hundred pounds; the blonde was 
live feet cight and weighed a hun 
dred and thirty. The picture makes 
him look ridiculous and irritates 
his wile. And he has not sold a 
single can of that very special deal 


Who wins in this kind ol 


deal? No matter how many cases 
you load on the retailer, you have 
not sold it until he has moved it 
oll his shelves 

Your dealer needs education 
in marketing. He needs to be 
taught how to make every one ol 
vour packages important — pardon 
me, indispensable to every cus 
tomer he serves. 

DPhis gives you a great mat 
keting opportunity, The soap peo 
ple keep making news tor both 
the retailer and the consumer by 
giving their packages new dresses 
new package designs — every flew 
months. Maybe you cannot atlord 
to do it that often. But every time 
you design a new package, make 


it headline news tor every. sales 
man, jobber, retailer and consumer 
vou hope to sell. Educate every 


body involved to the advantages 


ol your new package its more 
convenient size, its improved prod 
uct, its new features, its new design 

Even if all you do ts to 
change the package design to make 
it sell better and faster, promote 
it by letting everybody know it 
Only be sure you make a special 
occasion of it, a bang-up coming 
out party. 

And keep hammering away 
at its importance until everybody, 
down to the last retailer and the 
last consumer, begins talking about 
your product as if it were as im 
portant to them as it is to you, 
until you hear retailers and con 
sumers sell itt to each other and 
back to you as hard as vou sell 
it to them 

When this begins to happen, 
you will know that a salesman who 
works lor nothing—your new pac 


kage—is a star perlormer to 
- 


Can Shipments Rise 
Potal metal can shipments 
flor the first nine months of 1959 


, 


totaled 3.9 million tons, an in 
crease Of 6.5 percent over the same 
period in) 1958, it) was reported 
recently by Can Manutacturers In 
stitute, Washington, D. C. An 11 
per cent increase was recorded tor 


all other non-tood products 
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Want to pack 

hard-to-hold 

high-pressure 
products ? 





or fragile 
but corrosive ones ? 


Count on 


Crown Spra-Tainers 


Hard-to-hold high-pressure products like propane gas are 
safely packed in seamless 12-ounce Spra-Tainers. Fragile 
pharmaceuticals and fragrant cosmetics, containing corrosive 
ingredients, require the perfect corrosion-resistant internal 
coating of the Crown Spra-Tainer. Your aerosol product— 
whatever it may be—deserves a Crown container. Crown— 
pioneer and largest producer of aerosol cans, will be glad to 
help you. May we discuss aerosol packing with you? 





for cans « crowns « closures - machinery | 


ey CROWN CORK & SEAL COMPANY, INC., 9300 Ashton Road, Philadelphia 36, Pa. 
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PRESSURE PACKAGING 
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Ferry Joins Schrader 


Royal ‘T. Ferry, Jr., was ap 


pointed chiel engineer of aerosol 


prodticts last month for A. Schra 





Royal T. Ferry. Jr. 


der’s Son, Brooklyn, N. Y., division 
of Scovill Manufacturing Co., New 
York. He is in charge of the firm's 
accelerated engineering activities 
in the aerosol field, Mr. Ferry has 
had exeprience in all) phases of 
acrosol valve research, develop 
ment. and production. Joining the 
aerosol division of — Bridgeport 
Brass Co., Bridgeport, Conn., in 
1959, he later went with Valve 
Corp. of America in Bridgeport as 
chief engineer. Most recently, Mr. 
Ferry was with Kartridg-Pak Ma 
chine Co., Chicago. 
a 

Puritan Under New Mot. 

Abe Winer, sole owner and 
president of Puritan Distributing 
Co., Boston, Mass., contract acro 
sol filler, recently sold his interest 
in the company to a group ol 
stockholders headed by Harvey 
White, who now is president of the 
frm. Mr. Winer continues with 
Puritan in a general management 
capacity. He formed the company 
in 1946 and four years later estab 
lished its aerosol filling division 


which took over the major part of 
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Puritan’s operation, At that time 
Mr. Winer reports, his company 
was the eighth filling firm in ex 
istence in the world. 

The new management, a 
cording to Mr. White, has exten 
sive plans lon expansion ol the 
company particularly in its re 
search and development depart 
ment, Addition of personnel and 
new cquipment to the firm is con 
templated to provid complete 
service to its customers including 
packaging and marketing advice, 
and development of new products, 
he said. Puritan is engaged in all 
phases of aerosol filling except 
food, and specializes in’ products 
lor the chemical spec ialties, cos 
metic, and pharmaceutical tmdus 
tries. .\) contract loader, it) does 
not market any products under its 
owh name, 

* 
Snyder Elects a Director 

S. David Harrison, treasure 
since 1956 of Snvdet Corp., Detroit, 
was elected a director of the com 
pany last month. Snyder is the 
parent firm of Arthur Colton Co., 
Detroit manulacturer of  aeroso! 
filling and packaging machinery 
and production filling and tablet 
ing equipment for the chemical 
and pharmaceutical industries. Mr. 
Harrison joined Snyder in 1945 as 
assistant: comptroller and became 
assistant treasurer in 1952.) The 
parent firm makes special machine 
tools and automated machinery 
lor metalworking plants. 

—— = 
Predicts Aerosol Can Rise 

Aerosol containers and plas 
tic bottles were two of several 
packaging items, which Raymond 
G,. Fisher, vice-president of market 
ing for Continental Can Co., New 
York, recently predicted will grow 
most rapidly in 1960. King-size 
packages will continue to supplant 


smaller sizes, he stated, and retail 





sales of non-durable packaged 
goods probably will increase by five 
per cent this vear, Industrial use 
of packaging materials, such as 
fibre drums and multi-wall bags, 
is gaining even more rapidly, Mr. 
Fisher noted. 


* 


New Oil Equipment V.P. 
Richard M. Monahon has 


been clected vice president ol Oil 





Richard M. Monahon 


Equipment Laboratories, Inc., Eliz 
abeth, N. J., 
sol valves, it was announced last 


month by John M. Wittke, presi 


manulacturer ol aero 


dent.. In his new post, Mr. Mona 
hon is responsible for sales and 
product development. He was for 
merly vice-president of Newark 
Paper Box ie. Newark, N. ].. and 
has had experience in’ package 
design and sales and in can manu 
molding, and 


facturing, plastic 


paper box industries. 


+ 


Expands ‘’Frigen” Plant 
Farbwerke Hoechst AG 
Frankfurt-Hoechst, West Germany, 
recently expanded its) plant ton 
the production of “Frigen” pro 
pellant and refrigerant. The firm 
is a leading producer in’ Europe 
of fluorinated hydrocarbons. Ol 
steel skeleton construction and coy 
ering an area of nearly 12,000 
square fect, the new installation 
is five storics high and is unen 


closed except. for areas housing 


compressors, Instruments, controls, 


and a stairway 
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LIQUID FILLING LINE 
SOLVES HIGH-CAPACITY 
PROBLEMS—AUTOMATICALLY ! 


Fast or faster than any liquid line in 
the country! Empties are unpacked, purged, 
filled, capped, labeled, and delivered to 


trailers in sealed cartons—in one continuous 


operation. Handles any bottle up to 1 gallon, 
including high-density polyethylene. Call or 
write today for details about Stalfort, the 


nation’s largest aerosol loader and custom 
filler of conventional packages. Also, a high 
speed sanitary line for food or pharmaceuticals 


—even powder. 


321 WEST PRATT STREET, BALTIMORE 1, 


NO IMPURITIES! Vacuum-cleaned boftles NO OFF-CENTER LABELS! 


speed through rotary filler and capper. Any size or shape labels 
placed front and back by 


electronic timer. 


NO ‘DOWN’ TIME! Sanitary storage tanks hold 


up to 15,000 gallons for continuing operation. 


MARYLAND 














More Aerosols to Use New Gulf Valve 


Gulf SA” 


aerosol 


, "4 (“Sprays Any- 
wav) 


operative even when the container 


valve, which is 
is held upside down, will be adopt- 
ed for a number of othe pressure 
packaged insecticides marketed by 
Gulf Oil Corp., Pittsburgh, it was 


learned recently. The valve is now 


being used on new “Gull Ant 
Roach” aerosol containers. 
Use of the valve is not ex- 


pected to be confined to  insecti- 
cides, however, and Seaquist Man- 
ufacturing Corp., Cary, IIL. pro- 
ducing the valve under a_ license 
from Gulf, is expected to begin 
production soon on similar valves 
for use on such pressure packaged 


products as hair sprays, insect re 


pellents, furniture polishes, de 
odorants, paints, foot sprays, sun 
tan lotions, pharmaceuticals, ete. 


The new Gulf aerosol valve 
designs were developed in the en 
tomology laboratory of Gulf Re 
Pa. 


\. J. Samuel, senior technician, en- 


search Center, Hamarville, 
tomology section, Gulf Research & 
M. 


member of the liaison group, Gull 


Development es i: Fulton, a 


Oil Corp., patent department; and 
\. C. Miller, 
mology section, Gulf Research and 


section head, ento 
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tions regardless of the position in 
which the container is held. 

Gull, which now owns broad 
patents covering the use of this 
type valve in the U. S.. has been 
granted or has applied tor similar 
Rather 
than engage in valve manulacture, 


Gull is 


valve 


patents in 2? countries 


licensing the patents to 


manufacturers. — Licensing 


agreements have already — been 
signed with Seaquist, which is now 
“Gull SA’ 


In a particular valve mace 


producing one type ol 
valve. 
by Seaquist, the basic valve, which 
is of the conventional Sequist “Sea 
Spray” type, has been modified: by 
incorporating the “Gull SA” valve 
the new 
The “Gull 


SA” valve can be adapted to, and 


improvement to give 


“spray anyway” ellect. 
with, other 


used in) combination 


types ol conventional — aerosol 


Phe Gull 


sists essentially in’ providing a by 


valves. invention. con 
pass to the dip tube when the can 
(See With 


valve, any pressure package in an 


is inverted. cul) this 
upright) position operates exactly 
as any regular “upright type” aero 
sol. “The by-pass is closed, prevent 
ing’ loss of gas, and the liquid is 


forced by gas pressure up the dip 


Development Corp., were co-inven tube and into the air. But when 
tors of the aerosol valve that tune the container is turned over the 
ae g 
a 
aL t ’ 
NSE TrciDe 
ANC . . ‘. 
LIQUEFIEL How (a SA vali tu th Ir 
nied tube i rsed in insecticide and pr 
ton, gas pressure forces liquid up dij 
2, close-up view, (Gulf unit i i 
against opening to ‘auxiliary 
ng it off, so liquid flows up di 
\) when can is inverted (Fig 
RE 1. . mmersed. only gas would be 
sol. Slider falls away (Fig. 3 
nersed in liquid °o liqui 





— 
SSMS 






by-pass valve opens and converts 
the package into an “inverted-ty pe 

aerosol. The liquid no longer has 
to travel through the dip tube, but 


can move out through the new 


opening. Right side up or upside 


down, the product) continues to 
flow as long as the actuator button 
is pressed 


* 


E. Howard Kester Dies 

EK. Howard Kester, regional 
sales manager in Pennsylvania and 
southern New Jersey John ¢ 
Stalfort & Co. Baltimore 
Md., died suddenly at his home in 
Glenside, Pa., Jan. 20. Well-known 


in the aerosol and chemical special 


lon 


Sons 


tics industries. Mr. Kester was a 
co-lounder and vice-president of 
Krvlon, Inc., Norristown, Pa., be 


lore joining the Stallort sales stall 
He was regional sales manager lon 


the past five vears 


* 


Odell Associates Move 
Odell 


public 


Norman Associates 
New York 


handling the publicity and promo 
Divi 


relations = firm 


tion activities of the Aerosol 


sion of the Chemical Specialties 
Manulacturers Assn... has just 
moved its offices to suite 809 
(Chain Building) 122 EF. 42nd St 
New York 17. N \ New. tele 


phone number is Yukon 6-1560 
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fl brand 
propellants 
put action 
in products 





Why don’t you discover 
Ucon Propellant service, too? 


UNION CARBIDE CHEMICALS COMPANY 


Division of Union Carbide Corporation e 30 East 42nd Street, New York 17, N.Y. 


UCON and UNION CARBIDE are registered trade marks of Union Carbide Corporation 
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Aerosol Sales Potential 


By Ralph A. Crane,* 


Market Research Manager 
“Freon” Products Division 
du Pont de Nemours & Co 





Part Il ” 2 ig eee 
TOTAL DOLLAR MARKET - INSECTICIDES -ALL TYPES 













































































HAT acrosol packaging TT TT I ry Itty | | 1 J 
does for a product: it 200-—— t 4 t | | : ’ 1 
the aerosol is practical, (80 }+—+- ACTUAL | YORE CAST 4 
has utility and is widely distributed i | | | or) 
and promoted is shown in “Table a ao t+ a | 
Il. Shown are sales growth, actual 4 140 TOTAL A + | 
and forecast, of aerosol insecticides 8 20} + | | | | ee 
and the resultant growth of the sy = N44 
total market. > 100} eA | 
When we superimpose oul = geht al NON -AEROSOL pe a a +354 
forecast sales of acrosol insecticides = NY —T +t - a 
on the total dollar market, aero “GOFF : i 
sol sales as a per cent ol total sales woa—i— : | , 
increases from 42 per cent in 1958 — AEROSOL 
10 50 per cent in 1968. An increase - in | | | | 
in production is forecast: from 71 ° | 
million aerosol units to 107 million 1947 49 SI '53 ‘55 ‘57 59 «6 63 6S 67? 68 
units in 1968. * SOURCE :"FooD TOPICS CONSUMER REPORT 


Room deodorants are an 








other example ol aerosol — sales setihieiatenaaiinstabita 
Table IV. 


1 


having increased the total market TOTAL DOLLAR MARKET- ROOM DEODORANT 


while at the same time accounting 

















lor an increasing portion of the = 
market. (Table IV.) In 1958 aero 
30 t 
sol room deodorants accounted for 
pa - ORECA 
77 per cent of the total dollar ACTUAL Se 
epee . 80 ] ] ] ] | ~ 
market and about 63 million units 
were produced. A | growing num ~ 
ber of consumers are finding out a 
that aerosol room ceodorants ob 4 60 
° . A 
tain quicker results because they 
. - §6 
permit much faster and more even 
application ol deodorant to odor =) 
as 4 40 
sources or to odorous spaces. This 4 
a 
lorecast. predicts that in 1968, 113 a 3, 
million units will be produced and 
the total dollar market penetration 20 
of aerosol room deodorants will 
i 
be about &5 per cent. 10 
*Paper presented at 46th annual meet- re) | 
ing, Chemical Specialties Manufacturers Assn., : : z ; ‘ 
Washington, D. C., Dec. 8, 1959, by A. HI. Law- 1947 49 SI 53 55 57 59 6i 63 65 6 68 
rence, Jr., whose name appeared as author . 
for Part I of the article, published in the Jan- * SOURCE :“FOOD TOPICS “ CONSUMER RE PORT 


iary issue of Soap and Chemical Specialties 
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TOTAL DOLLAR MARKET 











SHAVE CREAM -AL. 


T YPE 3S 














Potal shave cream sales have 
continued to grow despite electric 
That 


aerosol 


shaver competition. this 


growth is due to shave 
lather is apparent. Since the intro 
duction of Carter Products’ “Rise 
in 1950, aerosol packages have 
captured 63 per cent of the shave 


About 


produced 


cream market. 65 million 


aerosol units were in 
1958. Production should be nearly 
100 million aerosol units in 1968, 


and our forecasters say that the 
aerosol share of the market should 


increase to nearly 70 per cent. 


Relative Average Usage 
Finally, in considering the 
potential for the principal nonfood 


have calculated then 


aerosols, we 
relative average usage, as shown 
on page 136. 

In using the word “rela 


tive,” we assume that each house 
hold, or each woman or man over 
17, according to the product, is 


using and will be using the pat 


(Turn to Page 156) 


es - r T , 1 - — 
¥* | . | | 
ACTUAL |\FORECAST 
90 ++ + + r - 7 t | ; r T + + | 
af m—: 1 
- a 
80 } | a 
Brut 
“ eee ae | 
: TOTAL! | | | La 
= :, to +--+ 44 —— 
> — 
” | tar zz 
& -~ | | | 
. Le | t + + 
<2 } 
CTT Tata 
| | pf pa | 
cae ae SE asl BS ES a 9 t+ +. f—-$-+4 
JRAEROSOL a | 
10 fal 4 | t/t j } 4 t ) 
Y i | | | | 
Oo | i | [se J 
1947 49 SI 530 550i STsi‘'SQ) ‘6h 63 65 67 68 
* SOURCE: DRUG TOPICS” CONSUMER REPORT 
Table V. 
We shall now examine the sonal product, shave cream. (Table 
total market potential for a_ per V.) 
NO OS Sn Oe en ae ae Se em a te ae a 
4 


emer fF 2 2F 2 Fe e222 © 2 @@e eee ew Gwe &@ @ @ ew ww oe 


. STROUSE « 


ONE OF THE NATION’S FASTEST-GROWING 


CONTRACT FILLERS 


OF AEROSOL PRODUCTS 


em ee 








Strouse know-how and facilities (2 plants, 4 mod- 


ern production lines) can handle any size order— 


but 


personalized service and care which insures 


QUALITY for your product." 


‘we'll always be small enough to offer the 


SEND FOR 
ILLUSTRATED 
BROCHURE 
OF OUR 
FACILITIES 


STROUSE INC. « Basin and Cherry Streets, Norristown, Pennsylvania 
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STROUSE SPECIAL 
PNG all Ale 


e ETHER — @ STARTING FLUIDS 
For Diesel and 
Gasoline Engines 


PERFUMES & PHARMACEUTICALS 


in metered and 
unmetered tubes and bottles 


PLUS 


e ROOM DEODORANTS 

e LUBRICANTS 

e RUST INHIBITORS 

e CLEAR ACRYLIC SPRAYS 
e HAIR SPRAYS 

e INSECTICIDES 






e MOTH PROOFERS 
e SILICONE SPRAYS 


Silk Screen Printing Available 
for Cans, Bottles or Tubes 
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THE QWIP THAT TOPPED THEM ALL! 


The prize-winning Qwip container is one more example of 


CONGRATULATIONS TO OWIP! In 
. the way Canco cans and Canco creative lithography combine 


Acrosol Packaging Awat Competition 
sored by the Chemical Specialties Manufactures 
Association—this container for Qwip D rt to produce pac kages with excepuonal eve and sales tpp il. 
Topping won the Grand Award and top honors : 
iulsion. The Qwis ' , At Canco, you'll find the container 
product, and lithographers with the skill, facilitie 
out in its field 


that’s right for your 


in the food products 
‘ and CX- 


by Canco for the Avoset Co 


was manufactured 
perience to make your package the stand 


> AMERICAN CAN COMPANY 


o/Wawn 





Canco containers make good products sell better! 





NEW YORK e CHICAGO e NEW ORLEANS « SAN FRANCISCO 
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APPLY MORE THAN 





If applying aerosol valves is a bottleneck in your pack- 
aging operation, here is your solution—the CAPEM 
H-O-FV. 

Rich Products Corp., Buffalo, N. Y., manufacturers and 
distributors of Rich’s “Whip Topping”, recently in- 
stalled one of these machines. Production has increased 
and results have been most satisfactory since installing 
the H-O-FV on their aerosol container line. 


The Model H-O-FV sorts and applies aerosol valves 
to whipped cream containers at —_ in excess of 
100 per minute. Stainless steel and chrome-plated parts 
are used whenever necessary to comply with dairy in- 
dustry regulations. Electric switch gear is mounted 
conveniently above conveyor to facilitate washing the 






100 AEROSOL VALVES per minute 
WITH THE CAPEM H-O0-FV 














line at shut-down time. 


ple and easy. 


For complete information on the 
CAPEM H-O-FV and other Consoli- 
* dated packaging machinery, write 
Sales Manager, Consolidated Pack- 
aging Machinery Corp., 1400 West 
Avenue, Buffalo 13, N.Y. A Subsi- 


diary of International Paper Company 





PRIVATE 
FORMULA 
WORK 


let us 
manufacture 
it for you 


call on Gesell for economical. depend 

able and confidential manufacturing 

of special items which do not fit into your 
setup. our complete service from product 
development to finish includes: manufacturing, 
filling, warehousing, packaging, storing and 
shipping- over 35 years in business .. . you can 
depend on Gesell to give you quality 
workmanship and prompt service due to the 
most modern and efficient production facilities 


consult us without obligation 


R. Gesell Incorporated 


200 W. Houston St. * New York, N Y. * WAtkins 4-3870 
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Changeover from one container size to another is sim- 


CAPEM 


THE MODERN SCREW CAPPER 

















Aerosol Container 


CODE DATING MACHINE 





a new power-driven machine for 

economically and automatically code dating 

the concave bottoms of pressurized cans or flat bottoms of 
other round containers with work table area. Will mark top 


bottom, both at the same time, or around the circumference 


SEND DETAILS ON YOUR SPECIFIC MARKING PROBLEMS 
LITERATURE AVAILABLE ON ALL TYPES OF APPLICATIONS 


Kiwi Coders Corporation 


DEPT. § 4027 N. KEDZIE AVE CHICAGO 18, ILL 
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Te mE or, 


INET i VALE OI. RE Cee Re 


CONTRACT FILLING 


METERED SPRAY 


AEROSOL SPECIALISTS 


Exclusive, specially designed equipment tor 
fast production of all metered dispensers 


to make the package market 
QUALITY CONTROL BeaM : 
volume of all type Aeroso 
products 
Make it a point to taik to “AERO-CHEM" first 











quality AEROSOL PACKACING service. 


AERO-CHEM fillers, inc. 


1983-A State St. Ext., Phone: EDison 3-418! 
BRIDGEPORT 5, CONN. 





complete 
plants to 
serve you! 


G. BARR & COMPANY 
PRIVATE LABEL AEROSOLS 


Enjoy the advantage of G. Barr & Comy 
sltiple plant operation and packaging 

know-how. Unsurpassed research, produc 

tion and shipping facilities. No finer serv 
1ilable. Contact our nearest plant. 


CHICAGO NEW YORK 


3601 S. Racine 4747 Bronx Bivd. 
YArds 7-1700 FAirbanks 5-7870 





/ PRIVATE LABEL 


IMAGINATION @ CREATION @ REALIZATION 


AEROSOL TECHNIQUES 


INCORPORATED 


Exclusively private lobe! manufac 
oeroso!l cosmetics, phormo 
als and chemical specialties 


Bridgeport 5, Conn EDison 6-0176 


to fit 


YOUR 
PRODUCT 


® No minimum run 
required and no maxi- 
mum limit! Rigid qual- 
ity control is maintained on all 
production, contract filling or cus- 
tom packaging. 


ea PRODUCTS CO. 


Maywood, Illinois 


























MANUFACTURERS AID CO. | 
A COMPLETE Coutract Package re | 
AEROSOL 721 GRAND STREET 
ee SERVICE 
ra Oldfield 9-2777-8 
Cold or AND CHEMICAL SPECIALTIES | HOBOKEN 
Pressure GARD now offers the most ; 
— complete, most modern filling Reduce your packaging cost by 
Long Rune sal eebteaeins. letting us package for you. We 
e Minimum production runs Iso warehouse and ship. | 
ges as low as 1,000 cans to 1,000,000 ° ! 
Martina lie semtadind theca. berge or Smelt Sens! 
GARD INDUSTRIES, INC. 
Merchegtieing Northfield, Ilinois 
YOUR PETERSON 
ADVERTISEMENT fills both 


in this space would reach pros- 


pects for custom filling service 








from coast to coast for only 








$20 per month 





LIQUIDS AND AEROSOLS 


PETERSON FILLING and 
PACKAGING COMPANY 


DANVILLE, ILLINOIS 
Phone: Hickory 2-1400 
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SINCE 1946 


FLORIDAS’ OLDEST 
CONTRACT PACKAGER 


Your product can be packaged i: 
America’s fastest growing market 
AT NO COST TO YOU. The 
freight saved usually pays the bil 
COMPLETE FACILITIES FOR MANUFAC- 
TURING, PACKAGING, STORING, AND 
SHIPPING LIQUIDS, POWDERS, CREAMS 


LONG OR SHORT RUNS 
AVERIL, INC. 


6780 N.W. 37th Court, Miami 47, Florida 











PRIVATE LABEL 
or CONTRACT BLENDING 
Powdered or Liquid 
INDUSTRIAL PRODUCTS 


miluding 


Warehousing. Shipping 


FORMULA DEVELOPMENT 
ESBEC Chemical Div. 


P.O. BOX 929 @ STAMFORD, CONN 
DAvis 5-3555 














MARCH wT# MARCH 


AEROSOL SERVICE AT ITS BEST 
PRODUCTION RUNS FROM 1000 UP 
PRODUCT DEVELOPMENT 
COLD OR PRESSURE FILLING 
CONSTANT CONTROL 





PHARMACEUTICALS, INSECTICIDES 
DEODORANTS, COSMETICS, SHAVI 
CREAMS, TOOTH PASTES, INDUS 
PRIAL & HOUSEHOLD PRODUCTS 


MARCH MANUFACTURING CORP. 
DIVISION OF 
MAYO PHARMACEUTICAL CORP 
1700 W. 68th Ave Phila. 26, Pa 
Livingston 8-2254 








QUALITY 

& SERVICE 
IN AEROSOL 
CUSTOM 

FILLING... 


STALFORT 
PRESSURE-PAK CORP. 


321 W. PRATT ST., BALTO. 1, MD 
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Complete 
AEROSOL SERVICE 
Small Runs Solicited 


Insecticides, Deodorants, Tooth Paste, 
Shave Cream, Cosmetics, Toiletries, 
Household & Industrial Products, Powders, 
Colognes, Plastic Sprays, etc. 

@ Experts in formulation and development @ 
Strict quality control @ ample storage @ pres- 
sure and “COLD FILL” lines @ samples and 
experimental work at no charge @ special plan 
for companies requiring national distribution 

Write or phone for details—no obligation 


SUN-LAC, INC. 


274 Lafayette St. © Newark 5, N. J. 
MArket 3-7727 








son 


of PA., INC. 
AEROSOL FILLING 


for Private Label Marketers 





Also Liquid Filling 


Complete research 
and laboratory facilities 
Constant quality control 
Norristown, Pa. BRoadway 5-4355 








CALIFORNIA’S 
PROGRESSIVE 
AEROSOL FILLER 


Compare ovr 
* PRICES 


* QUALITY 
and CONFIDENTIAL SERVICE 


WESTERN 


FILLS ALL PRODUCTS 


WESTERN FILLING CORPORATION 
6423 BANDINI BLVD., LOS ANGELES 











Relative Average 


Usage 

1958 1968 
Household products 
'nsecticides (per household) 14 1.9 
Room deodorant (per household) 1.3 2. 
‘oatings (per household) 10 19 
Personal products 
Hair spray (per woman over!7) 19 30 
Shave cream (per man over 17 he LS 
Cologne (per woman Over 17) 05 1.0 
ental cream (per household oe 


ticular aerosol. We also assume in 
this that all of 
products were used in homes. Of 


calculation these 


course, we know that they are also 


purchased in commercial and in 
dustrial establishments. However, 
based on these assumptions, we 
see that each household used 1.4 
cans of aerosol insecticides in 1958. 
I oouw fulfilled, the 
relative average usage will be 1.9 
in 1968. Cer 


reasonable goal. 


forecast Is 
cans per household 
this is a 
Actual 
not 


tainly 
penetration, of 
course, Is this high. One ol 
findings of 


the 


most significant 
our 1958 National Survey is 


widespread acceptance of nontood 


the 


cent ol 


acrosols, Eighty-one per 





For those interested in 


Carbon Dioxide Propelling of products 


from a pressurized can, we offer 


with adapter for making pellets '” 


diameter x %” long. 


Two of these pellets in an empty 6 oz. 
pressure of approximately 80 Ibs. 


can will create a 
Two of these pellets in 


a similar can half filled with water will create the same 
pressure due to the water absorbing some of the C02. 
For experimental work with C02, the SNOW-MAN is a 


most valuable aid. 


The SNOW-MAN may also be used to produce dry ice with 
Acrosol cold filling. The dry ice is used in conjunction with 
coils of copper tube cooling the aerosol propellants well be- 
low their boiling point so they can be handled in open 


containers. 


PRICES 


$86.—3 oz. Size * 12 oz. Size—$130.— 


20.—Pellet Making Attachment 


$106. TOTAL 
BUILDERS 


Division of 


20.— 


$150. 
p PRODUCTS 


BUILDERS SHEET METAL WORKS, Inc. 


108-110 WOOSTER STREET, NEW YORK 12, N.Y. © CAnal 6-5390 
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households covered by the study 
bought one or more products in 
acrosol form during the six months 
Analysis of 


preceding the survey. 


survey results shows consid 


ering age, family income, educa 
tion, geographic region, and place 
ol residence, there is notable con 
sistency in purchasing — patterns. 
Phe weak spots in acceptance ap 
pear to be primarily among lowe: 
among the 


the South 


income families, less 


educated and in Even 
so, the degree of acceptance for 
aerosols among the groups where 
purchasing is lowest is still of such 
a magnitude that it is clear that 


the opportunity is here for the 


broadest possible marketing — of 


aerosol produc ts. 


Food Aerosol Potential 


Market 
actively at work measuring the po 


researchers are still 


tential of the food aerosol market 
\s you know, the first’ pressurized 


food product was an aerated whip 


ped cream, introduced in 1949, 


50 million units of which were 


sold) in’ a year. Production has 


since grown to an estimated out 
put, along with other whipped 
toppings, of 80° million cans in 
1958 


Until recently, whipped lop 


pings were the only successful 
pressurized food products. In 1956, 
a pressurized soft-drink syrup had 
a limited success. In 1957, a spray 


type barbecue sauce was marketed 


“Tasti Cup Instant,” the — first 
pressurized collec package, was 
developed in 1958. We believe 


that many other new pressurized 


food products will be launched 


SPECIALTIES 




















FOOD AEROSOL PRODUCTION purity and sanitation. The success 


of pressure-packed whipped cream, 
















































































. ° i 
1000 eee teas however, indicates that the prob 
ACTUAL FORECAST 
a lems are not insurmountable. We 
900 + - — - ——— - : —_}—_— —+—— 4--- 4+___+— 
/ are confident that our newly de 
| . . on " » 4 td > 
800 —t+—4-4—+4-4—-++ =o t veloped Freon-C318" propellant, 
| | which is odorless, tasteless and 
| ° ; 
100 = —_+—__+_+ | i ! ‘ = = ae | fF ‘ chemically stable will help the 
” | 
2 ; | | acrosol food market grow. ‘Tests to 
> 600/—4~ ++} } date indicate no toxicological prob 
| 
= | lems arising from use of “Freon 
n 500 ; j C318." and the du Pont Company 
i= | 
a | | > anticipates Food and Drug Ad 
“a = 
+ 400 T ministration approval this yeaa 
aa | vy, | e | 
300 + + P | 
;, Y | | Conclusion 
| | 
200 | AA | 7 l. The outlook for aerosols | 
is bright. Production and sales 
La _—_—- we i a 3 
100 J , ra + +—_+-— should reach at least one billion 
--7 . | } 
WHIPPED CREAIM nontood aerosol units per year by | 
fe) 1968, doubling the present rat 
1948 +'50 ‘52 54 56 58 60 62 64 66 68 2. The production ol a tew 
YON 
Table VI. products, seven in) 1968, will con 
tinue to account lor at least three 
within the next few years, but we Despite the advances gained quarters of the total production 
cannot yet measure the potential, to date by pressurized food prod of nontood aerosols. Hopetully, 
as evidenced by the question mark ucts, there are still many formida new products will be developed to 
in ‘Table VI. ble problems of food preservation, (Turn to Page VA) 





Book on Aerosols... 


“PRESSURIZED PACKAGING” 
(AEROSOLS) 


By A. HERZKA AND J. PICKTHALI 
19 Chapters . . . 411 Pages 


Cloth bound. $12.00 postpaid in the U.S.A. 
$12.50 elsewhere. 


Contains chapters covering propellants, 
filling techniques, laboratory testing, dispenser Check must accompany order. Add 3% if in N. Y. City. 
components, end 13 chapters on SoemRON (COOL ee 
of cosmetics, perfumes, foods, hair prepara 


MacNair-Dorland Company 
254 West 31st St. New York 1, N. Y. 


Herewith is check for $............ covering ..... copies 
of ‘Pressurized Packaging'’ by Herzka and Pickthall. 
Please ship postpaid to the following: 


tions, foam preparations, insecticides, space 
deodorants, medicinal preparations, paints, 


varnishes and removers, fire extinguishers, and 





fusely illustrated. Index of aerosol trade names 


and glossary of terms. Compiled by two out 


standing British authorities. The first com- | | 
plete work on aerosols yet to be published. 


| 
| 
| 
| 
| 
| 
a general formulary of aerosol products. Pro 
| 
| 
| 
| 
| 
Check must accompany order. Add 3% if in N. Y. City. 
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FOR SOAP, DETERGENTS, 
CHEMICAL SPECIALTIES... 


SPECIFY THESE U.S.1. CHEMICALS 


ETHYL ALCOHOL Whatever uses you have for ethyl! alcohol, U.S.I. can supply 
any quantity of any formulation you specify: 

SPECIALLY DENATURED—all formulas—reqular or anhydrous 
PROPRIETARY SOLVENT—SOLOx"—regular or anhydrous 

COMPLETELY DENATURED-—-for industrial use and anti-freeze—regular or 
anhydrous 

PURE ETHYL ALCOHOL—both U.S.P. 190 and N.F. Absolute, tax-free or tax- 
paid 

U.S.I. denaturing plants, warehouses and distribution points form a nation-wide 
network stretching from Anaheim, Calif., to Newark, N. J. No matter where your 
plant is, you’re probably less than 24 hours’ delivery time from one of these 
shipping centers. Shipments are in 10,000-gallon, 8,000-gallon, 6,000-gallon and 
4,000-gallon tank cars, drum carloads and compartment tank cars and tank wagons, 
55- and 5-gallon drums, 1l-gallon cans. 

With each shipment, too, you can count on technical assistance and help with 
yovernment regulations and forms. U.S.I., oldest producer of industrial alcohol 
in the country, has provided such service--along with dependable quality and 
delivery schedules—for over 50 years. 


CAUSTIC SODA Commercial grade 50% liquid caustic soda is shipped from 


U.S.1.’s Huntsville, Ala., plant in 8,000-gallon and 10,000-gallon insulated and lined 


tank cars, tank trucks and barges. 


CHLORINE U.S.1.’s Huntsville, Ala., plant ships liquid chlorine in 30-ton and 


55-ton tank cars. 


ETHYL ETHER U.S.P., Absolute A.C.S, Refined and Technical grades of ethyl 
ether are produced at U.S.I.’s Tuscola, IIl., plant. Shipments from Tuscola are made 
in 8,000-gallon tank cars, drum carloads and less than carload lots, 55- and 5-gallon 
steel drums. Drums are stocked at U.S.I. warehouses throughout the nation. 


OTHER PRODUCTS Sulfuric acid— all grades, anhydrous and aqueous 


ammonia, and PETROTHENE" polyethylene resins are available from U.S.I. Con- 
tact your nearest U.S.I. sales office for detailed information on grades, packaging 


and shipping. 


It’s smart business to know your supplier. We'd At the same time, ask for any specific infor- 


like you to know more about us—our plants and 
sales and distribution system that guarantee 
highest quality and dependable service . . . our provide technical data. 
trained technical staff that is always willing to 
help you with any problem in using our prod- 

ucts. It’s all in our booklet, ‘National Distillers Division of Notional Distillers and Chemical Corp 
and Chemical Corporation Expands in the Cnkamtan: = 
Chemical Industry.”’ Write for your copy. 


mation you may require on any of the above 
products. We'll be glad to send you booklets and 





DUSTRIAL CHEMICALS CO. 
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CANS, BOTTLES OR JARS... it makes no 
difference to the Standard-Knapp Type 860 Packer. 
This most modern of case loaders adjusts easily 

to a wide range of container types, sizes, and 
loading patterns, (dozens, two dozens, etc.). It’s 
equally versatile in the range of cases it will load: 
corrugated, fibreboard, wood, plastic; with or 
without partitions or carry-home cartons. 


Loading capacity is 20-30 cases per minute, 
depending upon case and product. At 30 cases per 
minute, speed is 40% higher than previous models, 
provided by a machine that takes 27% less space. 
Write for folder. 





ry 


CHOICE OF 4 FEED DIRECTIONS 





ae Emhart Manufacturing Company 
m> Portland, Connecticut 
mp Standard-Knapp Packaging Equipment 
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Fat Derivatives in Toiletries 


AW materials derived from 

animal and vegetable fats, 

oils, and waxes constitute 
an ever-increasing portion of mod 
ern toiletries formulations. The 
great variety and novelty — of 
present-day specialties has been 
made possible only because of the 
ready availability of these natural- 
ly-occurring esters, and the ingenu- 
ity of the chemical industry utiliz- 
ing highly specialized techniques 
such as: 

1. Fractional distillation 

2. Solvent crystallization 
3. Ovonolysis 
1. Hydrogenation 
5. Oxidation 

6. Ethoxylation 

7. Molecular distillation 

Completely new approaches 
to teiletries formulation have re 
sulted from the abundant flow of 
fat-derived chemicals, which in 
turn have been used for furthet 
synthesis of newer raw materials. 

Practically every cosmetic 
and toiletry — product — shampoo, 
dentifrice, cream, lotion, powder, 
lipstick, make-up, hair dressing, 
creme rinse, cologne and deodor 
ant sticks, shaving cream, anti 
perspirant, para hair dyes—has one 
or more components which were 
derived from a naturally-occurring 
lat, oil, or wax. The almost com- 
plete dependence of most cosmetics 
on these raw materials becomes 
strikingly evident when one at 
tempts to list products not contain 
ing fat-derived products. 

Fat derived) materials are 
equally varied in their properties 
and functions. ‘They serve as de 
thickeners, 


tergents, emollients, 


*Paper presented at 33rd annual con 
vention, Association of American Soap & 
Glycerine Producers, New York, Jan. 20, 1960 


FEBRUARY, 1960 


By Gabriel Barnett* 
Coty, Inc 
New York 


plasticizers, solvents, emulsifiers, 
wetting agents, dispersing agents, 
suspending agents, and solubilizers. 
Many surface-active agents have 
emollient: properties and are most 
versatile in their wide range ol 
hydrophilic-lipophilic — characteris 
tics. The relative occlusive or baa 
rier effect of oil and wax films on 
the skin may be modified by the 
use of the various surface-active 
agents. 

These — naturally-occurring 
flats and oils offer one ol the 
largest’ potential sources of raw 
materials for the preparation olf 
chemical synthetics. ‘The cosmetic 
materials derived from. fats and 
oils are given below according to 
their chemical types, together with 
important examples for each classi 
fication: 

1. ‘Triglyceride esters — castor, 
sesame, peanut, — safflower, 
sovbean, coconut oils and 
tallow; 

2. Fatty acids—lauric, palmit 
ic, myristic, stearic, oleic, 
linoleic, ricinoleic, hydroxy 
stearic, arachidic, behenic, 
and arachidonic acids; 

%. Fatty alcohols—lauryl, cetyl, 
stearvl, oleyl, tallow, ricino 
levl, and lanolin alcohols: 

I. Soaps sodium, potassium, 

ammonium, mono-, di-, and 

tricthanolamine, mono-, cl-, 
and tri-isopropanolamine, 


» 


12 


and amino glycol salts and 

fatty acids; 
Detergents 
a. Alkyl 


coconut oil fatty acids 


sullates from 


b. Amide sulfonates 

c. Ester sulfonates 

dd. N-acyl sarcosinates 

ce. Alkvlolamides 

!. Amines 

g. Alkyl beta-amino pro 


plonates, 


= 


tion antiseplics 
a. Quaternary ammonium 
compounds 
b. Morpholinium com 
pounds 
« Pyridintum com 
pounds; 
Alkyl fatty acid esters 
isopropyl and butyl MITIS 
tate, palmitate, stearate, 
oleate, and linoleat« 
Polvhydric alcohol esters 
propylene glycol, glyceryl, 
sorbitol, and sorbitan tatty 
acid) esters: 
Kthoxylated fatty acids 
polyethylene glycol mono 
and di-fatty acid) esters; 
Ethoxyvlated fatty alcohols 
polyethylene glycol esters 
of cetyl, stearyl, oleyl, and 
lanolin alcohols; 
Kthoxvlated sorbitan) esters 
“Tweens” (Atlas Powder 
im.) 
Branched-chain high mo 
lecular weight alkyl esters 


hexadecyl myristate 





New and improved toiletries have resulted 
from the availability of many high purity 
fatty acid derived surface active agents 
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G. MAZZONI S.p.A., BUSTO ARSIZIO, Casella Postale 421 (Italy) 


Continuous and Automatic Saponification 


Plant For Fatty Acids. 


Production capacities ranging between 500 and 6,000 Kilograms per hour 


General view of the 
continuous and automatic saponification 
plant for fatty acids. 


Characteristics; 


Automatic control of free caustic in soap with an 
accuracy of + 0.01 % 

Very accurate control of the sodium chloride con- 
tent in soap from zero to any required value 


Maximum percentage of unsaponified saponifiable 


matter 0.05 % 


Utilities required for 1,000 Kgs. of soap 62 — 
63 % fatty acids: 


Steam at 2-3 Kgs. sq. cm. 65-70 Kgs. 
Electricity : 10-12 KWh. 
Labor : | man. 


Our technical staff are at your service to help you solve any problem concerning the manufacture of your soap. 


Please ask for our technical literature and bulletins. 











OUR MANUFACTURING PROGRAM INCLUDES: 
Plants for Cooling and Drying all types of soap 
Continuous and Automatic toilet soap lines 

Refining vacuum plodders type DUPLEX and TRIPLEX 
Automatic mixers and automatic soap cutters 


Automatic soap stamping machines for standard 
and capacity molds 

Continuous sulphonating plants and spray driers for 
synthetic detergents 

Continuous fat splitters and continuous fatty acids stills 
Plants for general chemical industry 








G. MAZZONI S.p.A., BUSTO ARSIZIO, Viale Trentino 10/12, Casella Postale 421 (Italy) 
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C.H,,<H-CH,COOC,. H Availability of the many not possible and retormulation be 
fatty acids listed previously and comes necessary 
2 Oe the ever-increasing variety of chem 
13. Lanolin derived fatty acids ical derivatives has given rise to Need for Specifiations 
and fatty alcohols—this wax serious problems regarding chemi \ discussion of the chemis 
ester vields normal fatty cal and physical specifications try of glyceryl monostearate illus 
acids (even-numbered C, Phere are perhaps ten companies trates the diflerence one — finds 
C.,,), Iso tatty acids (even supplying fatty acids to the toilet among the many suppliers. “This 
numbered C,,,-C..), anteiso ries Industry and to specialty man extensively used emulsifier is gen 


fatty acids (odd-numbered ulacturers of fatty acid derivatives erally made trom triple-pressed 


C=€...3, and hydroxy fatts There are at least a dozen com stearic acid, consisting mostly of 
acids (even-numbered C, panies in the latter category, each palmitic and stearic acids with 
C,.): and fatty alcohols with their own special manufactur small amounts of myristic and 
(aliphatic, sterol, and ing procedures, supplying — batty oleic acids. In addition to per 

centage diflerences of these tow 


“triterpenoid”) ; acid derivatives to the toiletries in 
lano dustry. It is therelore not surpris fatty acids from different sources, 


Lanolin derivatives 
allairs often there is another variable in regard 


lin fatty acids to form ing that this state of 
results ina given product: which 


amine soaps; lanolin fatty to its method of manulacture. The 
term “triple pressed” now tcludes 


differs significantly when compared 
to another source of the same ma products — prepared 


a direct substitu crystallization, vacuum distillation 


alcohol mono- and poly 
by solvent 


esters of ricinoleic and 


linoleic acids; acetate esters: terial. As a result 
exthoxvlated ethers. tion of one source tor another is and pressing in combination with 





Surface active agents derived from naturally occurring fats and oils have a 
wide range of applications in all segments of the chemical specialties field 
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MODEL B-2 Vacuum Filler. Fills 
continuously. For containers up 
to 444%” dia. Stainless steel or 
plastic contact parts. Request 
“Bulletin B-2”, 


MODEL B-49 Straightline Vacu- 
um Filler. Adjustable for min- 
iatures to gallon size containers. 
6 to 9 filling heads for multiple 
filling. Contact parts stainless 






of Liquid 


Wherever leading brands of Phar- 
maceuticals, Cosmetics, Wines, 
Liquors, Foods, Condiments, De- 
tergents, etc. are packaged, you are 
most likely to see U. S. Fillers 
sparking the packaging operation. 
Decades of filler engineering ex- 
perience merits the worldwide ac- 
ceptance of U. S. Rotary Vacuum 
Fillers. 

A wide choice of basic machine 


You can Depend upon 47 Years 
Filling Engineering! 





Basic Model NC-45 
fills hot or cold liquids 
into containers up to 
3-%” dia. at 450 p.m. 
Request Bulletin. 


models are custom-engineered to 
each user’s specific needs. In no 
two plants will you see identical 
U. S. Rotary Vacuum Fillers. Per- 
haps re-engineering your filling 
potential will be profitable to you. 
Investigate. Write today, specifying 
(A) Your product. (B) Size, type of 
container. (C) Desired filling rate 
per minute, hour or day. You will 
not be obligated. 










steel or plastic. Request “‘Bulle- 





tin B-49”, 
SIPHON U.S. SIPHON FILLER for all con- 
FILLER tainers, all liquids including 
foamy products. Write for the 
~ “Siphon Bulletin”. 


PROCESSING' PROBLEM... 


that involves Mixing, Blending 


or Particle Size Reduction? 


The Strong-Scott Mfg. Co. specializes in producing 
equipment to solve processing problems 


PRECISION UNITS 


® For intimate mixing of solids and semi-solids on a 
continuous basis 

® For accurate blending of small amounts of critical in- 
gredients into large batches of basic material 

@ For pulverizing hard or soft materials to the extreme 
fine range (95 to 99% less than 5 to 10 microns) 


or in the coarse range (60 mesh and thereabouts). 


PLUS Customized Processing Systems. 


Consult Strong-Scott for Complete Information 


The 
Mfg. Co. 

451 Taft Street N. E., Minneapolis 13, Minn., Dept. S 
saps Seiad ne aks enc ce a: sin aan in sci nave 
"" 
| Firm . 
Address | 
| City State : 
| WE (MIX) (BLEND) (PULVERIZE) | 
| NS 25 sscchsa salatnityceicn idunakusaisdxaeonned win sk susawiniin epee ] 


DO YOU HAVE A 








U.S. BOTTLERS MACHINERY CO. 


4019 N. ROCKWELL ST., CHICAGO 18, ILLINOIS 


BOSTON « NEW YORK + PHILADELPHIA + LOS ANGELES+SAN FRANCISCO SEATTLE + DENVER 
PORTLAND, ORE. « OGDEN « KANSAS CITY « TUCSON « JACKSON, MISS. « ATLANTA* MONTREAL 


TORONTO + VANCOUVER + WINNIPEG « SANTIAGO + SAO PAULO+ HONOLULU 


No more marking problems 











| 24 


with an automatic “ROLACODER” marker 


Attaches to conveyor, case-sealer, etc. to mark from side 
or top « Works by friction « Imprints legible mark in same 
spot on case after case « Holds up to full week’s supply of 
ink « Takes only 1 or 2 minutes to change type « No tricky 
adjustments « Precision-made for long trouble-free serv- 
ice ¢ Pays for itself in months « Other models for marking 
2 and 4 sides simultaneously 


Write for 
“ROLACODER” literature 


GOTTSCHO Dept. M 
HILLSIDE 5, N.J. 





First and foremost in 


aut at production-line 


ODING. MARKING and. 
IMPRINTING machine 


In Canada: Richardson Agencies, Ltd. - Toronto & Montreal 
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either procedure. The different 
crystalline types, obtained are a 
function of processing techniques, 
and the effects of these forms are 
of considerable | significance in 
cream consistency and fracture (1). 
These chemical and physical dif- 
ferences carry over into the prepa- 
ration of glyceryl monostearate and 
other fatty acid esters. 

The case of the so-called 
“glyceryl monostearate” is further 
complicated because it consists of 
mono-, di-, and tri-esters of palmit- 
ic, stearic, oleic, and myristic acids, 
as well as 1.5°% free fatty acids and 
about 3.5°% glycerin. Hence, with 
four fatty acids in “triple-pressed”’ 
stearic and with three types of 
esters possible, there are 12 molecu 
lar species present in the mixture. 
The four major components are 
glyceryl mono- and di- palmitate, 
and mono- and di-stearate, with 
small amounts of oleate and myris- 
tate esters (total mono- ester and 
15-47% 


each, and about 1-5°7 tri- ester) . 


di-ester average about 


And since there is more palmitic 
than stearic in “triple-pressed” 
stearic acid (according to the 55/45 
ratio) , there is more mono- and di- 
palmitate present than stearate 
ester. So it would seem that what 
the industry sells as “glyceryl 
monostearate” is actually a mis- 
nomer. A more striking example 
is the so-called “ethylene glycol 
monostearate’” which contains 50- 
60°, di- ester and 43°, mono-ester. 
While the acid number, saponifica- 
tion value, and melting point of 
alternate samples may meet speci- 
fications, the amounts of the 12 
esters (in glyceryl monostearate) 
may vary sufficiently to change 
emulsification behavior and prod- 
uct stability. Another critical fac- 
tor is the nature of the crystalline 
forms (polymorphism) of glycer- 
ides observed in different samples 
(2), and its significance in creams 
and lotions (3). 

It is therefore strongly rec- 
ommended that suppliers of these 
fatty acid esters include in all 
shipments the complete specifica- 
tions for these variables. This 
should include the exact chemical 
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composition of the fatty acids, its 
method of manufacture, the mono-, 
di-, and tri- ester content, free 
fatty acid, and the other standard 
data such as melting point, color, 
iodine and saponification value. 

The same practice is sug- 
gested to manufacturers of the 
other fatty acid derivatives de- 
scribed earlier. The importance of 
the exact fatty acid or fatty alcohol 
composition is often overlooked in 
detergents, alkyl esters, and others. 
Emphasis is generally placed on 
functional properties and elemen- 
tary specifications. A detailed and 
complete physical and chemical 
analysis of the components used 
in its manufacture as well as ol 
the finished material would be olf 
considerable value to the cosmetic 
industry, where uniformity and 
stability of products is of prime 
importance. On those rare occa- 
sions when a production lot shows 
a loss of emulsion stability, a com- 
plete analytical record of the raw 
materials is invaluable in deter- 
mining if the cause is chemical 
in nature. 


Potentials of High Purity 
There is one area in the 
fatty acid derivative field which 
has not been exploited, and _ is 
offered for consideration as one 
which may have potential market 
value, particularly in the cosmetic 
industry. Now that single fatty 
acids of extremely high purity are 
available, the manufacture of these 
glyceryl and other polyol esters 
would have decided advantages 
over the conventional fatty acid 
ester mixtures. For example gly- 
ceryl monostearate made with 93 
or 97 percent stearic acid would 
avoid the inevitable differences in 
triple-pressed stearic acid compo- 
sition, and perhaps might become 
the standard for this material. 
Glyceryl monopalmitate made with 
93°¢, palmitic acid is now possible, 
and may be preferable to other 
glyceryl esters in certain instances. 
In effect these high purity fatty 
acids would permit a broader range 
of hydrophilic-lipophilic character- 
istics in the glyceryl fatty acid ester 


emulsifier family, thus adding 
greater versatility to their use. 

An even greater refinement 
in approaching true chemical pur- 
ity in nonionic esters is the mole- 
cularly distilled glyceryl mono- 
stearate containing 90-95°% mono- 
ester. The application of molecular 
distillation in the preparation of 
these esters using high purity fatty 
acids and various polyols would 
be the ultimate in supplying the 
cosmetic industry with the most 
uniform and = nearly chemically 
pure fatty acid esters. Here is one 
area which has hardly been ex- 
plored, probably because of the 
cost factor, but certainly merits 
additional research to create a 
larger market with its attendant 
economies in production. 

There is another area in 
fatty acid technology which would 
command more than academic in- 
terest by the cosmetic industry. 
This involves a study of the prop 
erties of fatty acids with more 
than 18 carbon atoms, such as 
arachidic (C-20), behenic (C-22), 
and lignoceric (C-24) in the sat- 
urated series; and arachidonic (C- 
20 tetra-unsaturated) and clupan- 
odonic (C-22 penta-unsaturated) 
as members of the important es- 
sential poly-unsaturated fatty acids. 
The availability of these unusual 
fatty acids, free from color, odor, 
and impurities, would certainly 
strike the imagination of cosmetic 
research chemists, and perhaps give 
rise to a new series of derivatives 
with valuable properties not found 
in conventional types. 

One aspect of fatty acid 
manufacture which permits greatet 
flexibility in formulation is the 
availability of very high purity 
fatty acids, Lauric acid is available 
with 95° C-12 content, myristic 
acid with 94% C-14, palmitic acid 
with 93°7 C-16, and stearic acid 
with 94-97°7 C-18. 

The definite crystalline 
structure of the conventional 55:45 
palmitic /stearic ratio is well known 
and may be contrasted with a non- 
crystalline structure at a 40:60 
ratio. The relative crystalline struc- 
ture of a fatty acid mixture is of 
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CONCLUSIVE 


EVIDENCE OF THE SUPERIORITY OF 
CAUSTIC CLEANING FORMULATIONS 


CONTAINING @fze> GLUCONATES! 


If you compound caustic washing or cleaning formulations, you should put Pfizer Gluconates on trial in your 
formulas. Judge for yourself the economy and superiorities of caustic-gluconate formulations. Overwhelming 
evidence also shows that Pfizer Gluconates are stable, both in storage and in use, in caustic compounds. 








ExHIBIT A 


ONE SPARKLING CLEAN BOTTLE 
—The inclusion of Pfizer Gluco- 
nates in your formula will assure 
bottling customers of a com- 
pound which will give spotless 
results. Pfizer Gluconates have 
proven to be the product of choice 
for preventing formation of film on 
bottles and scale on equipment. 


ExHzit [3 


ONE BRIGHT STRIP OF ALUMINUM 
—Pfizer Gluconates in your alumi- 
num etching compounds prevent 
the formation of hard, adherent 
scale. Both Sodium Gluconate and 
Gluconic Acid increase caustic 
efficiency—you use less in your 
compounds yet assure your cus- 
tomers of a more uniform etch. 


exuipit © 


ONE DE-RUSTED BOLT—Superior 
caustic rust removal compounds 
are now possible through the in- 
clusion of Pfizer Gluconic Acid 
or Sodium Gluconate. In caustic 
solutions Pfizer Giuconates dis - 
solve rust and prevent after-rust 
while increasing the efficiency and 
prolonging the life of the bath. 





exupit [IJ 


ONE SHINY PIECE OF STEEL— 
Pfizer Sodium Gluconate and 
Gluconic Acid improve the effec- 
tiveness of your caustic paint 
stripping compounds by elimin- 
ating the usual brown layer of iron 
hydroxide. Also they permit freer 
rinsing of the paint-stripped metal. 


The verdict is unanimous—Pfizer Gluconic Acid and Sodium 
Gluconate assure you of compounds with the highest clean- 
ing and etching efficiency. Write Pfizer for complete techni- 
cal data and information on the proper Gluconate use levels. 


THE VERDICT 


CHAS. PFIZER & CO., INC., Chemical Sales Division, 630 Flushing Ave., Brooklyn 6, W. Y. Branch Offices: Clifton, W. J.; Chicago, lil.; San Francisco, Calif.; Vernon, Calif.; Atlanta, Ga.; Dallas, Tex. 
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critical importance in shaving and 
vanishing creams, in regard to con 
sistency, rheology, fracture, pearli 
ness, and product stability. By cus 
tom blending the single high pur- 
ity fatty acids it may be possibl« 
to achieve the desired degree of 
crystallinity or amorphous struc 
ture. 

In soap shampod formulations 
the foaming properties, bubble 
size, loam stability, solubility, and 
detergent action are a function of 
the fatty acid composition. These 
properties may be controlled to a 
degree which was once impossible 
before the availability of these 
single high purity fatty acids. 

Shampoos and — dentifrices 
which use synthetic detergents con 
tain a fatty acid component which 
is part of the surlace-active agent, 
generally derived from coconut oil. 

The fatty acids are used in 
high concentrations in shaving and 
vanishing creams, soap shampoos, 
permanent hair coloring, and co 
logne and deodorant sticks; and 
in low concentrations in hand 
lotions, cleansing and emollient 
creams and lotions, and liquid 
make-up. 

The nonionic tatty acid es 
ters and fatty alcohol ethers serve 
as emulsifiers, emollients, thicken- 
ers, and solubilizers, and are used 
in these same creams, lotions, and 
make-up, including lipstick, face 
powder, mascara, and eye shadow. 

The complete dependence 
of almost all cosmetic formulations 
on natural fats and oils and fatty 
acid derivatives is summarized in 
the drawing. One could list a long 
series of cosmetic formulations, 
each containing one or more ol 
these derivatives, but they are 
readily found in cosmetic books 
such as “Cosmetics: Science and 
Technology” (4), and suppliers’ 
literature. 
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New Ertel duplex filter which permits single 
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New Clintwood Booklet 
A technical brochure wats 
recently published by Clintwood 
Chemical Co., 33° N. LaSalle St.. 
Chicago 2, describing the proper 
ties and uses of its alkanolamides 
and glycol esters. Information is 
given on the functions of the 
alkanolamides as foam boosters, 
foam stabilizers, thickeners, de 
tergents, and emulsifiers. Formulas 
lor shampoos, liquid detergents, 
dishwashing compounds, and floor 
cleaners also are included. The 
booklet has directions for the use 
of opacifying agents in liquid de 

tergents and cosmetics. 
_— 

New Ertel Duplex Filter 
Ertel Engineering Corp.. 
Kingston, B. 


duced a new duplex filter which 


recently intro 


permits single filtration or double 
filtration in one operation. It is 
suggested for processes where some 
liquids require both primary and 
polishing filtration and others re 
quire a single pass. Designated 


. 
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or double filtrations in single operation. 


“EFS Duplex,” the model comes 
with standard or sludge type inlet 
frames. There are no rubber wash 
ers or gaskets; the filter medium 
lorms a seal around the edges of 
the filter trames. Available with 
or without) pump, motor, and 
pressure control, the model comes 
in a number of sizes holding trom 
10 to 100 twelve by twelve inch 
filtering surfaces. Liquid contact 
parts are supplied either in stain 
less steel or nickel plated bronz 
aie 
New Onyx Surfactant 
Sodium lauryl ether sulfate, 
a new surface active agent, has just 
been introduced by Onyx Oil & 
Chemical Co., Jersey City 2, N. J 
Designated “Maprofix ES’, it is 
the sodium salt of a sulfated ethox 
ylated lauryl alcohol. Good detei 
gent, wetting, dispersing and foam 
ing properties are claimed for the 
product. The new compound has 
an extremely low cloud point (OCC 
max.) and high tolerance to cal 
cium and magnesium ions, repre 
senting advantages over sodium 
lauryl sulfates, Onyx claims, 
“Maprofix ES” may be used 
in shampoo formulations, viscosity 
ot which can be increased and con 
trolled by addition of inorgani 


salts such as potassium or sodium 
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IF YOU USE 





DON'T OVERLOOK 





It won’t hold for everybody, but in some applications where 
di- or triethanolamine is being used, there are positive advan- 
tages to be gained from switching to mono-. For example, 
MEA can frequently be used advantageously as the amine 
in amine soap emulsifiers for such products as cutting oils, 
weedicides, waxes and buffing compounds. In some instances 
total amine required is reduced to the extent that cost is 
reduced. In some cases mix- 
tures of MEA and TEA are 


BASIC TO lied better than either alone. 


AMERICA'S 
PROGRESS ‘ 
hemical 
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MEA may improve performance while TEA maintains a 
lower pH. 

If your product or process now utilizes DEA or TEA, it 
may pay you to evaluate MEA. Allied Chemical makes all 
three, and will give you technical suggestions that may help 
you reduce costs, improve efficiency or make a better product. 
Write for any technical assistance you need. 

For specifications and local offices, see our insert in 
Chemical Materials Catalog, pages 475-482 and in Chemical 
Week Buyers Guide, pages 37-44. 


NITROGEN DIVISION 


Dept. EA 8-27-8, 40 Rector St.. New York 6, N. Y 
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chlorides on by incorporation ol 
lauryl alcohol = on ethoxylated 
lauryl alcohol. The surfactant may 
also be employed in other cosmetic 
formulations. 
Available 
“liquipak” containers, ““Maprofix 
KS” is described in detail in a 
technical bulletin available from 


in 55 gallon 


Onyx. 


—— 
Shampoo ‘Compass’ 

\n ingenious new device 
lor the fast selection of basic sham 
poo formalations has just been 
developed by Dehydag Deutsche 
Hydrierwerke G.m.b.H. of Dues 
seldorf, Germany. ‘The “Pexapon 
Compass” is available in this coun 
try from Fallek Products Co., 165 
Broadway, New York 6, Dehydae's 
U.S. distributors. 

Seventeen shampoos — and 
two bubble bath formulations can 
be ‘dialed’ on this circular chart 
Based on Dehydag’s line of “Tex 
apon” fatty acid — sulfates and 
“Comperlan” fatty acid alkanol 
wmides the formulas show ingredi 
ents and approximate active con 
tent of the formulated base. For 
case ol selection, paste products 
are shown in pink, liquids in yel 
low, and powders in blue. 

a” 
New Plastic Feed Worms 

\ new plastic material is 
now used to fabricate feed worms 
or timing screws for packaging ma 
chinery, it was announced recently 
by U. S. Bottlers Machinery Co., 
1015 N. Rockwell Street, Chicago 
18. ‘The new composition is black, 
is said to be wear resistant and yet 
sufliciently resilient to withstand 
shock contact. 

U. S. Bottlers has installed 
special worm cutting equipment in 
order to supply custom cut feed 
worms to packaging cquipment 
manufacturers in) addition to. its 
established standard line of PWEW 


feed worms. 
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One of six new package coding machines of Adolph Gottscho, Inc., Hillside, N. J 
to be shown at coming National Packaging Show in Atlantic City, in April. 


Carbide Ketones Data 

\ new 18 page brochure ck 
scribing ketones as solvents and 
chemical intermediates has just be 
come available from Union Can 
bide Chemicals Co., 30 East 42nd 
Street, New York 17. Comprehen 
sive data on the properties and 
application of 15 ketones and ci 
ketones available in) commercial 
quantities are presented and sub 
stantiated by an extensive bibli 
ography. 

. 

New Coding Device 

Six new package coding and 
imprinting attachments for con 
veyors and packaging machines 
will be introduced — by \dolph 
Hillside 5, N. J. 
Gottscho will present the new de 
vices at the AMA Packaging Show 
in Atlantic City, N. J., April 4-7. 
They include “Markomatic A” fon 
coding packages on intermittent 
lines; “PMT Markocoder” for im 
printing tops of cans, jars, bottles 
at speeds ol up to 1000) units pel 
minute; “450 Rolacoder” tor roll 


Gottscho, Inc., 


through labelling machines, code 
dates wraparound — labels; “210 
Rolacoder” for automatic coding 
of shipping cases during conveying 
or sealing; and “790 Rolaprinter” 
lor accurately placing imprints on 
side surface of cartons etc. Shown 
above is the recently improved ver 
sion of the “700° Rolaprinter” at 
tachment for wrapping, bundling, 
and bag making machines. Im 


provements consist of larger im 
print area, new drive arrangement 
lor positive skipless imprinting 
and an improved inking system fon 
last drying imprints. This model 
will also be exhibited at Athantic 
City 
+ 

Geigy Issues Brochure 

“Geigy Surfactants” is. thr 
tithe of an cight page bulletin just 
released by Geigy Industrial Chem 
icals Division of Geigy Chemical 
Corp., Ardsley, N.Y. Physical prop 
erties and end uses of Geigy’s line 
ol surlactants are pres nted in tab 
ular form. Included are the “Sar 
kosyl” group of neacyl sarcosines, 
described) as modified fatty acids 
in which the hydrocarbon chain is 
interrupted by an amidomethyl 
group, Ollering a range of solu 
bility from mineral oil and sili 
cones to 30 per cent aqueous po 
tassium =~ hydroxide, these com 
pounds are Claimed to be odorless, 
practically tasteless, low in tonicity, 
anti-corrosive, and anti-enzyme 
Phey are designed for use in aero 
sol formulations of personal and 
other specialties, for tooth pastes, 
shampoos, toilet soaps, and a wice 
range of other detergent: applica 
trons 

“Nonisol” nonionic surlace 
active fatty esters of higher poly 
glycols are suggested for use in 
waterless cleaners, dry cleaning de 
tergents, white wall tire cleaners, 


(Turn to Page 183) 
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In the PQ Catalog there are over 


50 soluble silicates (sodium or 





potassium) to fit your individual 
detergent formulations. The pH, for 
instance, can be placed where it is 


wanted by the use of PQ silicates of 





varying %4Na20:%Si0> ratio. Plotted 
in the graph are pH vs. concentrations 
for five PQ silicates at 20°C. showing 


increase in pH at different 





concentrations and decrease in pH 
with the more siliceous silicates, 
(i.e., a lower alkali to silica ratio). 


Once established, the pH is maintained; 
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PQ SOLUBLE SILICATES 


JEFFERSONVILLE, IND. ; KANSAS CITY, KANS.; RAHWAY, N. J 


PQ PLANTS: ANDERSON, IND.; BALTIMORE, MD.; BUFFALO, N. Y.; CHESTER, PA 
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again a function of the soluble silica. 











If you would like a reprint which 
discusses the buffering effect of silica 
on pH, please mail your request to 


: our general offices in Philadelphia. 


NaOH - (caustic) 

Na2S8i03.5H20 - Metso Granular, sodium metasilicate pentahydrate 
Na20:1.6S8i102 - B-W liquid sodium silicate 

Na20:2.0S8i102 + C liquid sodium silicate 

Na20:2.9S8102 «+ K liquid sodium silicate 

Na20:3.2S102 «+ N liquid sodium silicate 


PHILADELPHIA QUARTZ COMPANY 


1152 Public Ledger Building, Philadelphia 6, Pa. 





Associates : Philadelphia Quartz Co. of Calif. Berkeley & Los Angeles, 
Calif., Tacoma, Wash.; National Silicates Limited, Toronto & 
Valleyfield, Canada. Distributors in over 65 cities. 


TRADEMARKS 6G 


ST. LOUIS, MO.; UTICA, ILL 
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By Willis J. Beach 


Technical Service Department 


Sugar Beet Products 


HE story of Sam Gooch 


who cudn’t spel but shure 


cud sel” has gone the 
rounds of so many trade papers 
that I wouldn't think of dusting 
it off for a complete rehash in this 
column, but for those who missed 
it let me repeat the punch line. 
It illustrates a point. The story is 
about an “unlettered” salesman 
whose reports, though readable, 
were an amazing jumble of illite: 
acy. But he was outselling all 
others on the sales force. The firm's 
V.P. sensing the real issue, sent this 
memo to the sales force (with a 
copy of Sam's latest offering) : 

“Dere Men: — We been spendin 
too much time here tryin to spel 
instead of tryin to sel. Let's 
watch those sails. | want ever 
buddy shud reed this letter from 
Gooch who is on the rode doin 
a grate job for us, and you shud 
g, out and do like he done.” 

We can all miss the highway 
of accomplishment by getting too 
involved in the byways. ‘The edi 
tor of “A Laff and a Lift,” house 
organ of American Colloid Co., re 
cently included an extra sheet 
(possibly as an afterthought) with 
a story illustrating what happens 
when you allow your objectives to 
become obscured by a tangle ol 
non-essentials. He tells of a col 
league who created something of a 
sensation when he showed up to 
participate in the annual news 
paper golf tournament. 

“No golfer in the history ol 
the game had ever been more cele 
gantly attired. His plus-fours (the 
golfing uniform of that day) were 
of the finest material and = most 
stylishly cut; his stockings were a 
sunburst of color; and atop his 
head was a spectacular cap featur 
ing a plaid design of exciting hue 

Phe jaunty) journalist 
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co 


stepped onto the first tee, amid 


murmurs of admiration trom the 
ladies and envy from the other 
players more plainly garbed 
Waggling his club several times 
and adjusting his cap and belt, he 
took a mighty cut at the ball 


and missed.” 


Last fall, the Detroit Chap 
ter of the Institute of Sanitation 
Management held its annual con 
ference at Wayne State University, 
Detroit. W. 1. Mallman, Professor 
ol Bacteriology at Michigan State 
was one of the speakers. Doc Mall 
man’s work has appeared in this 
journal over the years and he is one 
of the most renowned and respect 
ed men in his field. He offered 
some wise words on disinfection 
that have a bearing on the tempest 
that has been taking place in this 
field during the past two years. 

\ccording to Doc Mallman, 
it would seem that perhaps we are 
“letting our objectives become ob 
scured by a tangle of non-essen 
tials,” although he didn't put it 
quite that way. He said that per 
haps there is too much emphasis 
and worry about resistant strains, 
mutation and that sort of thing 


and not enough attention to just 





plain cleaning. He pointed out 
that here are many areas that don't 
necessarily need disinfection in ad 
dition to cleaning—once they are 
cleaned well. He reminds us that 
disinfectants generally are not good 
penetrating agents, and that a sur 
lace may not be susceptible to dis 
infection unless and until it is free 
from dirt and grime. So let's put 
enough cleaner in our cleaner-dis 
infectants, and enough “show how 


in our demonstrations 


Cleaning Tank Cars 

Phe use of syndets in clean 
ing railroad cars was first brought 
to our attention some twelve years 
ago in an article in this magazine 
Phere were illustrations of large 
brushing machines installed in the 
yards for cleaning the outsides ol 
the cars. We now learn (from 
Union Carbide’s Chemical Prog 
ress) that the use of syndets for 
cleaning the inside of tank cars ts 
much more effective than simply 


steam. cleaning 


When residues cling tenaci 
ously to inner walls of tank cars 
(plasticizers for example) , Carbide 
recommends the use of a hot water 
stream containing a small amount 
of a non-ionic syndet Carbides’ 
process deve lopment lab found 
that a O.1¢, solution of their “Tea 
gitol” non-ionic ITMN in a stream 
of water at [10°F, is particularly 
ellective for removing oils and 
greasy materials from clean or rusty 
steel, aluminum, and phenolic 
coated surfaces, Surfaces should be 
sprayed three times from a distance 
of one or two inches, then rinsed 
with cold water. The non-ienic ap 
parently acts both as a wetting 


agent and as a emulsifier 
7 


Quaternaries Test Kit 

\ wide range of concentra 
tions of quaternary ammonium 
compounds can be measured by a 
test kit introduced late last month 
by LaMotte Chemical Products 
The kit ts 


designed for determination of con 


Co., Chestertown, Md 


centrations ranging trom 1.0 p.p.m 


to 500) p.pam. and higher Phe 
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lower readings are made directly. 
Higher readings require a dilution 
step for which equipment is pro- 
vided in the set. 

Color standards are mount- 
ed in a “Plexiglas” viewing device 
which eliminates handling of in- 
dividual standards and is claimed 
to facilitate readings. The kit con- 
tains sufficient material for 
proximately 200 determinations. It 


weighs three pounds, comes in a 


carrying case, costs $25.00 each. 


ap- 


Soap Production Yearbook 

The third edition of the 
German soap production yearbook 
has just been published by Verlag 
fuer Chemische Industrie H. Ziol- 
kowsky K.G., Augsburg, Germany. 
This pocket encyclopedia is devot- 
ed to the needs of the production 
man in the oils, fats, soap, deter 
wax, and other 


gent, cosmetic, 


chemical — processing — industries. 
Measuring only six by 


one half inches, the litthe volume 


four and 





HERE'S A MIXER THAT 
GUARANTEES A 
CONSTANT UNIFORM MIX! 












UNIFORMLY 
MIXES: 


SOAPS and 
DETERGENTS 


SWEEPING 
COMPOUNDS 


PHARMACEUTICALS 
INSECTICIDES 


DRY AND SEMI-WET 
CHEMICAL POWDERS 


DRY AND SEMI-WET 
AGRICULTURAL 
CHEMICALS 





The MARION MIXER mixes to Laboratory 
uniformity . . . Consistently through its | 
Exclusive Mixing and Blending Action. 


The Marion Mixer is engineered for precision 


mixing and 


turns out TOP QUALITY mixed 


products for chemical manufacturers everywhere. 


The Marion Mixer is recommended for mixing 


the 
effi 
vol 
the 


formula mixes from loss of uniformity. 


ato 


Lightest or Heaviest Materials. Its simple, 


cient design is rugged enough to handle any 
ume of mixing large or small . . . and at 
same time, it constantly safe-guards your 
Labor- 


ry tests have proven that even trace materials 


can be blended into the most complicated in- 


dustrial chemical formulas, and pass individual 


analysis tests for the most even batch distribu- 


tion possible. 


When replacing worn-out Mixers — Expanding 
your Mixing Operations — Adding new mixed 


products to your line, it will pay you to investi- 


gat 


e the distinct advantages of the Marion 


Mixer. There is a Marion Mixer for any Chemi- 


cal 
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Mixing Operation. 


¥ FILL OUT AND MAIL TODAY 


RAPIDS MACHINERY CO. 
879—1 1th St., MARION, IOWA 


Please send us the new descrip- 
tive catalog. 


NAME 
ADDRESS 


CITY STATE 














or 
352 


pages of highly in- 


contains 
formative text and 34 pages of ad 


vertising. ‘Technical articles in 
German include among others: 
“Alkylbenzene Sulfonic Acid, a 
Versatile Material”. by A. David 


sohn, Haifa; “Theory of the Mech 
anism Wheieby Dairy 
by H. Stuepel, Hochdort; 


Detergents 


Clean”, 


“Development of the Soap and 
Detergent Industries in the last 
Decade”, by H. Manneck; “Three 


Forgotten Raw Materials for Soap 
Perfumes”, by H. Schmidt; “Pheno 
mena in Wax ‘Technology’, by L. 
Ivanovsky; and “Mineral Waxes in 
Cleaning and Polishing Com 
pounds”, by Wolfgang Kreuder. 

\ special section is devoted 
to basic formulations in the soap, 
and detergent fields; cosmetics, and 
household and othe: specialties. 
\ number of personal and hous¢ 
hold products in aerosol form are 
included in this section. 

Information in tabular form 
packaging data, 
SAL 
ol 
facts pertaining to all segments of 


New 
listed 


COVCTS pressure 


artificial standard soils, stan 


dards, and a wide range othe 


the specialties industries. 


fragrance compositions are 
ina special section and new litera 
ture is shown separately from the 
established texts. A buyers’ guide 
is appended. 

Jahrbuch fuer den Praktiker. 
Third Edition, 1960, H. Ziolkowsk,v 


K.G., Beethovenstrasse 16, Augs 
burg, Germany, flexible covers, 
price DM 840 (approximately 
$2.10). 

eee 


Recording Balances 


Automatic recording — bal 
ances for analytical and semi-micro 
number of 
data Wm. 
Ainsworth & Sons, Inc., 2151 Law1 


ence Street, Denver 5, Colo. A two 


use are described in a 


sheets available from 


pen thermogravimetric — balance 
comes in both analytical and semi 
micro size. A line of vacuum semi 
micro balances will weigh samples 
in air or inert gas, at atmospheric 
or reduced pressure, at room or ele 
vated temperatures. For prices and 
specifications of this line of record 


ing balances contact Ainsworth. 


SOAP and CHEMICAL SPECIALTIES 














ee 


TR Lee 


PINE OIL SM 


h, 


Ws 





Poday pine oil is one of the most important raw mate 
rials used in the manufacture of liquid detergents, soaps, 
laundry 
dorants. There are two good reasons for this acceptance. 
PINE OIL SMELLS CLEAN 


uct with a smell as fresh and reassuring a 


PINE OIL CLEANS CLEAN 
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aids. general cleaners, disinfectants. 


1960 
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lt provides the end prod 


and deo- 


sa pine forest. 


Pine oil does more than 


wetting 


impart odor, 


components of a cleaning 


it has high bactericidal qualities as well. 


Hercules and other producers have 


their output and plan still more capacity for [960 


Pine Chemicals Division 


Naval Stores 


HERCULES POWDER COMPANY 


Department 


QO0 Market Street. Wilmington 99, Delaware 


agent in cutting grease. 
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= defmite chemical properties as 


agent and solvent to actually assist the other 


And 


To keep pace with the expanding demand for pine oil 


steadily increased 
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WIT 


offers an 


expanding line 
of quality 











industrial chemicals = 





e that's not all. Witco standards of research, manufacturing and technical service are among the highest in the industry. 
* Calstnecs like our big company facilities combined with personalized attention. Witco offers a range of products, both f 





standard and tailor-made to the user’s requirements. IN A NUTSHELL, MORE AND MORE BUYERS ARE RECOGNIZING WITCO 
QUALITY...ARE MAKING WITCO THEIR PREFERRED SOURCE FOR INDUSTRIAL CHEMICALS. 
How about you? Phone or write your nearest Witco representative today for details of any of the products listed below. 


It pays to buy Witco. 
ORGANIC CHEMICALS DIVISION: 


Stearates, Paint Driers, Plasticizers, 
Stabilizers, Fungicides, Emulsifiers, 


Witcarb®, Stearite®, Phthalic Anhydride, 
Surface Active Agents, Fomrez® Resins 
es Urethane Foams, Extenders, Emcols 


paint ts, varnishes, 
re rubber, plastics, cosmetics, 
paper, inks, chemicals, grease, 











pharmaceuticals, agricultural, food, 


industrial chemical, dry cleaning, 
ore, flotation 


Carbon Black, Plasticizers, 


Softeners, Anti-Sunchecking Waxes, 
M.R. (Hard Hydrocarbon) Pigment Blacks 


Applications—rubber, paint, 
ink, paper, plastics 
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CO CHEMICAL COM 


Chicago « Boston « Akron « Atlanta « Houston « Los Angeles 
San Francisco « Montreal and Toronto, Canada (P. N. Soden & Co, Ltd.) 
London and Manchester, England 


ULTRA DIVISION: 


Synthetic Detergents, Detergent 
Chemicals and other Synthetic 
Organic Chemicals 
Applications—soap, textile, 
cosmetic, chemical specialty 


PIONEER PRODUCTS DIVISION: 


Mastics, Roofing, Asphalts, 
Protective Coatings, Paving, Asphalt, 
Cements, Undercoaters, Battery 
Sealers, Sewer Joint Compounds 
Applications—automotive, 
construction, metal fabrication, 
electrical and electronic, paper, 
paving, roofing and siding, 

railroads, rubber, refrigeration, 
pipeline, packaging, paint 


WITCO CHEMICAL COMPANY, 
CANADA, LTD. (P.N. Soden & Co. Lid.): 


All Organic and 

» Rubber Chemical Products 
for all consuming 
industries in Canada 


WITCO CHEMICAL COMPANY, 
LTD., ENGLAND: 


Natural and Synthetic Latices 
Applications—automotiye, 
floor coverings, tufting 
compounds, adhesives 


ANY, Inc. 122 East 42nd Street, New York 17, N. Y. 
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NEW Datento 











The data listed below are brief re- 
veiws of recent patents. Complete 
copies may be obtained from the 
publisher of this magazine: — Mac- 
Nair-Dorland Co., 254 W. 3lst Street. 
New York 1, N. Y. Remit 50¢ for 
each copy. For orders received from 
outside of the United States send 


$1.00 per copy. 











No. 2,913,417. Detergent Com- 
position, patented by Lloyd E. Weeks, 
Union, O., assignor to Monsanto 
Chemical Co., St. Louis, Mo. Revealed 
is a surface-active composition, the 
essential ingredient of which is com- 
posed of a mixture of from 20% to 
80% of a fatty acid alkanolamide de- 
rived from tall oil and having from 
10-20 carbon atoms in the acid radi- 
cal, and less than 4 carbon atoms 
in each chain in the amine radical, 
and from 80% to 20% of the con- 
densation product of 1 to 20 moles of 
ethylene oxide condensed with 1 mole 
of a mixture boiling within the range 
of 226° C. to 264° C. at normal at- 
mospheric pressure, of highly-branch- 
ed, monohydric, primary alcohols 
having the molecular configuration 
of an alcohol produced by the Oxo 
process from an olefin of the class 
consisting of polybutylenes and poly- 
propylenes. 


No. 2,915,473. Detergent Com- 
positions, patented by Alexander J. 
Stirton, Philadelphia, James K. Weil, 
North Wales, and Elmer W. Maurer, 
Philadelphia, assignors to the United 
States of America as represented by 
the Secretary of Agriculture. Revealed 
is a detergent composition comprising 
at least about 10% each of (1) a com- 
pound having the formula 

RCH.CH.OSO.M 
and (2) a compound having the formula 
RCHCOOM’ 
SO:M 

wherein R is a straight-chain aliphatic 
hydrocarbon radical having 14 to 22 
carbon atoms, M is a member selected 
from the group consisting of alkali 
metals, ammonium and _ substituted 
ammonium radicals, and M’ is a mem- 
ber of the group consisting of M and 
hydrogen. 


No. 2,917,428. Bactericidal Com- 
position Comprising Tetra Alkyl Quat- 
ernary Ammonium Halide and Hydro- 
gen Peroxide, patented by Donald O. 
Hitzman, Bartlesville, Okla., assignor 
to Phillips Petroleum Co. A_bacteri- 
cidal liquid is patented resistant to 
the formation of colonies of anaerobic 
bacteria. Comprising a major amount 
of water, and in parts per million of 
the volume of said water. 2.5 to 20 
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p.p.m, of an aqueous solution of 29% 
by weight hydrogen peroxide and 2.5 
to 20 p.p.m. of an amine bactericide 
selected from the group consisting 
of water dispersible and water soluble 
saturated completely acyclic tetraalky] 
quaternary ammonium halide salts in 
which the alkyl groups are all at- 
tached to the nitrogen atom, and ace- 
tate salts of saturated acyclic amines, 
in which the alkyl and the acyclic 
radicals have from 5 to 20 carbon 
atoms each. 


No. 2,919,226. Preservative Use 
of 4-Hydroxy-3,5-Dimethoxyallylben- 
zene, patented by Irving Levi, Mon- 
trea i, assignor to Charles E. Frosst 
& Co., Montreal, Can, This patent 
claims a method of destroying larva 
and fungi and inhibiting the forma- 
tion of acids by organisms and enzy- 
mes present in saliva, comprising ap- 
plying to a host, an effective amount 
of 4-hydroxy-3, 5-dimethoxy-allylben- 
zene, 

No. 2,914,482. Heavy Duty 
Liquid Detergent, patented by Marvin 
Kopp, Lenox, Mass., assignor to Gen- 
eral Aniline & Film Corp., New York. 
This patent reveals a heavy duty de- 
tergent composition consisting es- 
sentially of a combination of a water- 
soluble nonionic surface active agent 
of the formula 

R—O—(CH.CH:0),.H 
wherein R represents a hydrocarbon 
radical selected from the group con- 
sisting of the hydrocarbon residue of 
tridecyl alcohol and nonylphenol and 
. represents an integer within the 
range of 9 to 30 with from 1/15 to 1/2 
by weight of said nonionic surface 
active agent of carboxymethl cellu- 
lose and from 1/3 to 11/2 times by 
weight of said nonionic surface active 
agent of alkanol amine selected from 
the group consisting of mono, di-and 
triethanol amine. 


No. 2,912,385. Liquid Soap 
Composition, patented by Lillian 
Lena Golub and Herbert Smith Syl- 
vester, Whitestone, N. Y., assignors 
to Colgate-Palmolive Co., Jersey City, 
N. J. Covered is a concentrated potas- 
sium liquid soap comprising a solu- 
tion of from about 5% to 40% by 
weight of a potassium soap of a 
higher fatty acid in water and from 
about 0.019% by weight of said soap 
of a compound selected from the group 
consisting of 2-mercaptobenzothiazole 
and alkali metal salts thereof, said 
mercaptobenzothiazole compound be- 
ing effective to inhibit the corrosive 
action of said soap concentrate on 
copper. 


No. 2,918,400. Sanitizing Com- 
positions, patented by Alfred C. Loo- 
nam, New York, assignor to Chilean 
Nitrate Sales Corp., New York. A 
composition is patented capable of 
producing iodine on contact with wa- 
ter, comprising an alkali iodine, an 
alkali iodate and an acidifying agent, 
in relative proportions sufficient to 
react, on addition of water, to effect 
substantially complete conversion of 


said iodide and iodate to elemental! 
iodine, said alkali iodate being pre- 
sent within said composition in the 
form of at least one double salt in 
which the alkali iodate is complexed 
with a salt component selected from 
the group consisting of alkali sulfates 
and alkali iodides. 


No. 2,919,227. Synergist-Con- 
taining Polycyclic Aldehydes and Al- 
cohols as Insect Repellents, patented 
by Lyle D. Goodhue and Kenneth E. 
Cantrel, Bartlesville, Okla., assignors 
to Phillips Petroleum Co. The patent 
covers an insect repellent containing 
as an essential active ingredient’ a 
polycyclic repellent compound selected 
from the group consisting of 2,3,4,5- 
bis( A?-butenylene) tetrahydrofurfur- 
yl alcohol and 2,3,4,5-bis( A ?-buteny- 
lene) tetrahydrofurfural together with 
a synergistic amount of N-octyl bicyclo 
[2.2.1] - 5 - heptene-2,3-dicarboximide, 
wherein the ratio of said N-octyl 
bicyelo [2.2.1]-5-heptene-2,3-dicarbo- 
ximide_ to ‘said polycyclic repellent 
compound is in the range of 0.5:1 to 
10:1 parts by weight. 


No. 2,906,664. Germicidal Com- 
positions, patented by Philip Maurice, 
London, assignor to Monsanto Chem- 
icals, Ltd., London, England. A germ- 
icidal composition is disclosed com- 
prising castor oil soap and as active 
ingredient the sodium salt of dichloro- 
m-xylenol in the proportion of 0.15 to 
2.4 parts of the former to one part of 
the latter by weight. 


No. 2,918,402. Bactericidal-Fun- 
gicidal Compositions, patented by 
Jerome F. Fredrick, New York, as- 
signor to the Dodge Chemical Co., 
Boston, Mass. Claimed is a cationic 
quaternary ammonium com poun d 
selected from the group consisting of 


Hy N H, N--R 
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an! metal chelates thereof, where R 
is a non-acetylenic aliphatic hydro- 
carbon having between 8 and 18 car- 
bon atoms inclusive and not more than 
two carbon to carbon double bonds, 
R’ is a lower alkyl group and X is an 
inert anion, 
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flavor bases 

dry soluble seasonings 
essential oils 

aromatic chemicals 
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because it’s the strongest, the wisest, the most revered. The others look 
up to him, lean on his wide knowledge, are guided by his greater experience. 
Even among the wise and the learned, one is always outstanding... j 
the acknowledged leader, accepted as such by all. A perfume 
composition by D&O reflects the same qualities of leadership. Based 
upon the solid foundation of skilled technical personnel, finest grade 
raw ingredients and the cumulative experience of more than 160 
years, a D&O fragrance product ‘‘always stands apart’. 


Technical assistance available on your premises. 


DODGE & OLCOTT, INC. 


180 Varick Street, New York 14, N. Y. 
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Dro ducts 


Beer Shampoo 

A paste form base for beet 
shampoo contains the following 
active components, according to 
the “Texapon” formulation selec 
tor, published Dehydag, Deutsche 
Hydrierwerke G.m.b.H., Duessel- 


dorf, Germany. 


Parts 
‘Texapon” CS* paste (fatty 
acid sulfate) 85 
‘Comperlan” KM* (fatty 
acid alkanolamide ) 4 
beer Concentrate 1] 


*Dehydag Deutsche Hydrierwerke G.m.b.H, 
distributed by Fallek Products Co., 165 Broad- 
way, New York 6. 

es 
Masks Exhaust Fumes 

“Deodall #1” as an effective 
neutralizer of diesel exhaust fumes 
is featured in the January issue of 
Sindar Reporter, external house or- 
gan of Sindar Corp., 321 West 44th 
Street, New York 37. Added di- 
rectly to the diesel fuel at an 0.1 
per cent by volume concentration 
the masking agent is said to greatly 
improve exhaust odors of buses 
and other diesel operated vehicles 
and to reduce eye irritation pro- 
duced by the fumes. Cost of treat- 
ment is said to be about Y% cent 
per gallon. 

“Deodall #1” is a blend of 
aromatic chemicals said to be an 
effective masking agent in deter- 
gents, polishes, paints, and many 
other offending products. 

ne a 
Sanitizers with ‘Vancide’ 

“Household Sanitizing Prod- 
ucts with ‘Vancide’ BN” is the 
title of an eight page bulletin just 
published by R. T. Vanderbilt 
Co., 230 Park Avenue, New York 
17. “Vancide” BN is a_bacterio- 
static agent said to be effective 
against both Gram-positive and 
Gram-negative bacteria and to 
have fungicidal and fungistatic 
properties. Described as disodium 
2,2’thiobis (4,6 dichlorophenoxide) 
the compound is claimed to be 
substantive to skin and textiles. 

The folder gives nine sug- 
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gested formulations for polishes 
and various cleaners including tex- 
tile and hard surface cleaners. A 
pressure packaged rug and uphol 
sterv cleaner in included. 
a ee 

Data on Surfactants 

A 22-page booklet entitled 
““Igepal’” Surfactants in Pulp and 
Paper Manulacture” is now avail 
able from General Dyestuft Co., a 
sales division of General Aniline & 
Film Corp., 435 Hudson Street, 
New York 14. 


lactive agents are described. The 


Four “Igepal” sur- 


brochure covers uses of these al- 
kylphenol /ethylene oxide adducts 
in pulp manufacture, in paper and 
cardboard making, in the washing 
of woolen paper machine felts and 
in the de-inking of paper and strip 
ping and cleaning of rag stock. 
en 

Sanitizer Field Test 

A new “Roccal” field test 
method and indicator tablet have 
just become available from Sterwin 
Chemicals, Inc., 1450 Broadway, 
New York 18, The test tablet con- 
tains a color indicator formulated 


to signal any deviation from the 





New “Pour Easy” pail rack introduced 
recently by Hub States Chemical & 
Equipment Co.. 1255 N. Windsor St., 
Indianapolis, Ind., designed to pour 
liquids from five gallon pails into small- 
er container. Band is clamped on the 
container by tightening a wingnut and 
thus balancing the container. 





recommended level of 200 parts 
per million sanitizer. When the 
tablet is put into 8 ml. of a solu 
tion containing less that 200 ppm 
ol sanitizer the amount of active 
sanitizer present is not enough to 
trigger the color change mecha 
nism. Since the test tablets meas 
ure ellective sanitizer concentration 
they will detect not only impair- 
ment by water hardness but also 
the presence of soaps or anionic 
wetting agents if these are carried 
over into a sanitizing solution in 
sufhicient quantities to deteriorat« 
its antibacterial properties. 
— . 

Aerosol Rug Cleaner 

\ sanitizing rug and up 
holstery cleaner in aerosol form is 
suggested in technical bulletin No. 
129, just published by R. T. Van 
derbilt Co., 230 Park Avenue, New 
York 17. The formula calls toi 


the following ingredients: 


Components % by Weight 
\ 
“Veegum”* (colloidal 
magnesium aluminum 
silicate ) 4.00 
Water 64.85 
Sodium chlor-de 1.00 
B 
Coconut fatty acids 15.00 
Isopropyl alcohol 4.00 
Triethanolamine 10.00 
C 
“Vancide BN’* [disodium 
2 2'thiobis (4,6 dichloro 


phenoxide) | 0.25 


1. Add “Veegum” to water 
slowly, agitating continually until 
smooth; add sodium chloride dis 
solved in a little water to the 
“Veegum” dispersion; warm slight 
ly. 2. Melt coconut fatty acids; add 
alcohol: then add triethanolamine; 
3. Add 2 to 1 and mix. 4. Add 
“Vancide BN” to 3 and mix thor- 
oughly and pressure fill. 

Fill 100 grams of the above 


concentrate with 10 to 20° grams 


of “Freon” 12**. The formula 
vields a cleat liquid soap, opac ified 
and bodied with “Veegum”. The 


resulting creamy product is suit 

able for extrusion from an aerosol 

container in the form of foam. 
*Trade name of R. T. Vanderbilt Co 


**Trade name of E. I. du Pont de 
Nemours & Co 
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Soap Meetings 
(From Page 50) 





automatic equipment will probably not 
be greater, if as much as that of present 
equipment because of improvements in 
production methods; casting of units in 
plastics was mentioned as a real possibil 
ity. 

“Toilet Bars—There has been ap 
parently no increase in per capita con- 
sumption of bars for many years. One 
reason for this may be the supplanting 
of bars in non-personal cleaning uses by 
specialized cleaners. The question was 
raised whether personal cleansing in this 
country is not past the point of using 
more soap per person. 


“General Purpose Household Clean 
ers There was no detailed discussion 
of these products but the recent appear 
ance of liquids here illustrates the trend 
to specialized products. There is some 
evidence that the liquids have carved out 
a new market for themselves and have 
largely supplemented rather than re 
placed the older powders.” 


Turning to the raw mater- 
ials aspect of the discussion parti 
cipants made the following obser 
vations: 


“Surfactants—The soap industry 
grew up with a 10 cents per pound ma 
terial which it manufactured itself. The 
replacement of soaps by synthetics has 
made the industry largely dependent on 
the chemical industry as a supplier of 
raw materials. Products of the chemical 
industry are generally over 15 cents a 
pound in price. This has been a deter 
rent to development and acceptance by 
the soap and detergent industry of new 
chemical materials. 

“Evolutionary improvements will 
be made in the present work-horse sur 
factant, alkylbenzene sulfonate. This 
material is in the traditional soap price 
range. There will be a variety of types 
available with different alkyl chain 
lengths for specific jobs. It is well known 
that the dodecylbenzene-based products 
are deficient in soft and hot waters 
Newer ABS products should overcome 
these deficiencies. 

“Many chemical products are avail- 
able which would make low cost hydro- 
phobes such as straight chain alcohols 
made by the Ziegler or Oxo processes 
and petroleum waxes. Processes must be 
developed to convert these hydrophobes 
to inexpensive surfactants, whether 
anionic or nonionic. It was pointed out 
that a Cobalt 60 catalyzed reaction will 
direct sulfonation or sulfation, 


“Builders—Nothing really new in 
builders has emerged in the past decade 
This fact has been important in deter 
mining the slow rate of development of 
the heavy duty liquids. There is some 
indication that combinations of new sili- 
cates with phosphates may be effective 
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In general, the outlook for new builders 
is less promising than for new surtact 
ants 
“Other Additives and Auxiliaries 

The new ABS compounds may reduce 
the need for foam-builders in laundry 
detergents. The continued increase in 
the number of specialized cleaning prod 
ucts available will create markets for 
new additives and auxiliaries, just as in 
the past decade softeners, bleaches, and 
anti-static agents have made gains 


The group stressed the need 
for understanding and cooperation 
between primary producer and in- 
dustrial consumer. 


“Product Detvelopment—The ap 
proach to product development must 
start with an understanding of consumer 
needs. The merchandising people believe 
that there must be liaison between them 
selves and the technical people in both 
their own companies and in = supplier 
companies in order to direct develop 
ment to products which fulfill consumer 
needs. \t present, there is a serious gap 
hetween chemical industry development 
laboratories and the laboratories and 
merchandising organizations of the soap 
and detergent companies 

“This gap can be bridged, at least 
in part, by giving chemical sales repre- 
sentatives a better understanding of the 
technical and merchandising problems of 
the soap and detergent industry. 

“Technical personnel must constant 
ly tap the experience of the merchandis 
ing staff for new product ideas 

“Industry Structure-—Private brand- 
ing aud regional products have increased 
in the past decade and will probably 
continue to increase in the future. The 
rise of liquids with their lower capital 
requirements has accelerated this trend. 
This represents a serious challenge to 
the larger merchandising companies. It 
can be met with greater product innova- 
tion than in the past and by a concerted 
effort to narrow the gap between the 
detergent industry and their chemical 
industry suppliers. 

“Past history leads to the belief 
that there will not be a trend to integra- 
tion between raw material manufacture 
and formulation in this industry as there 
has been in the plastics industry.” 


Industrial Marketing 

“Marketing of Industrial 
Products” was the topic of a dis- 
cussion led by Balfour J. Augst of 
Armour and Co, 

In introducing an industrial 
product for marketing, the trade 
can best be reached through pub- 
licity releases in trade magazines 
and through other paid media. In 
troduction by specialty product 
men mav be necessary for highly 
technical items or a very unique 
application. After it has thus been 


introduced the product is ready to 
be handled by the regular sales 
force or a distributor. 


For sustained promotion ot 
an industrial product, trade jou 
nals were suggested to stimulate in 
quiries; followed by specific direct 
mail and follow up by salesmen. 
Probably less than one per cent ol 
the gross dollar sale is used for ad 
vertising and promotion. 

All participants agreed that 
personal sales contact is a must in 
this field. 

New and complex instru 
mentation and its bearing on the 
morale, selection, and training ol 
personnel was the core of a discus- 
sion entitled “Factory Production 

What’s Ahead in Processing” 
With Richard Kozacka of Mon- 
santo Chemical Co. as leader and 
James Cloney of General Aniline 
& Film Corp. as recorder, the group 
discussed various aspects of “auto 
mation”. 
use of new and increasingly com- 


A major increase in the 


plex devices will increase produc- 
tivity, and improve quality and re 
liability of the product, At the 
same time these developments will 
demand much more of the skill 
and intellect of technical and hour 
ly personnel who will operate and 
maintain these new processes. Con- 
siderable additional training of 
engineers, technicians, operators 
and maintenance will be required 
the group forecast. 

Standards of quality and 
¢ost should be at the same level 
as those of productivity. This was 
one of the conclusions reached by 
the “Factory Production — Finish 
ing” round-table discussion group 
with Leo A. Scott, Colgate-Palm- 
olive Co., as discussion leader and 
Melvin E. Kamen, Kamen Soap 
Products Co., as recorder. Finish 
ing operations, of course, involve 
quality, cost, and volume considera 
tions, but production personnel are 
geared to thinking primarily of in- 
creasing productivity and secondly 
of quality and cost control stand 
ards, 

Because of neglect, mater- 
ials handling in industry today is 

(Turn to Page 161) 
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An acrylic copolymer with GLOSS... 


Progressive formulators of floor polishes are taking ad- 
vantage of the benefits that acrylic polymers offer over 
hard, non-film-forming polymer emulsions. Not only do 
the acrylics form continuous films at room temperature, 
but they have superior color properties, better remova- 
bility characteristics, and virtually no plasticizer or 
powdering problems. 


Outstanding among the newer polymers is RHOPLEX B-78, 
a recently-developed modified-acrylic-copolymer emul- 
sion from Rohm & Haas, which imparts exceptional 
gloss to both industrial and household floor polishes. In 
the accompanying table, compare the RHopLex B-78 
gloss measurements with those obtained from other 
commercially-available acrylic floor-polish emulsions. 
The popularity of light-colored flooring and the problem 
of build-up of multiple coats of discolored floor wax 
on lightly-used areas makes another property of 
RuHopLEX B-78 important—color, RHOopLEX B-78 forms 
water-clear films that resist discoloration on aging, even 
when exposed to heat and ultraviolet light. RHOpLEX B-78 
films also have high hardness—equivalent to that of shel- 


lac. Thus, this polymer emulsion imparts excellent mar 


FEBRUARY, 1960 


RHOPLE 








X B-78 


resistance properties to finished polishes Write today 
for emulsion samples and technical literature including 


formulation data 











Emulsion used in 60° Specular gloss 
floor-polish measured on 
formulation | black carrara glass | 

Rhoplex B-78 94 

Commercial Acrylic ‘‘A’’ 89 
Commercial Acrylic ‘‘B"’ 88 | 
Commercial Acrylic ‘‘C”’ | 76 | 








COMPANY 
THE RESINOUS PRODUCTS DIVISION 
Washington Square, Philadelphia 5, Pa. 


Ruop.ex ts a trademark, Ree. U.S. Pat. Off. and int pal 
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SILICONE NEWS from Dow Corning 


For A Sales Glow: Silicones 








Quick, Deep, Lasting Gloss 
Keeps Your Polishes Popular 


It takes more than a single ingredient to make a successful polish. It 
takes a lot of formulating skill and sound marketing decisions, too. But 
among all the variables, this factor remains constant: including Dow 
Corning Silicones in your product pays off, literally. This is true whether 


your polish is for glass, autos, furniture, appliances . . . silicone fluids 
improve the formulation — help increase sales. 

Dow Corning silicone fluids make polishes easier to spread . . . quicker 
to shine-up . . . richer and deeper in gloss . . . longer lasting. Silicones 


repel water in a really superlative manner . . . resist spotting . . . with- 
stand weathering and oxidation, too. 


Taken together, these qualities mean less effort, less time and better 
results for the consumer. That in turn means a better product image 
for you... more of those all-important repeat sales. To get the maximum 
in consumer desire-to-buy, give Dow Corning Silicones a prominent place 
in your polish . . . and on your labels, too. Consumers are aware of 
the protection silicones provide . . . are sold on products that contain them! 


Dow Corning development chemists have compiled extensive information 
on silicone fluids in polishes — are continually working to develop new 
products for new applications. For the latest and most complete infor- 
mation on Dow Corning Silicones for different types of polishes, contact 


our nearest branch office or write Dept. 2502. 











Your nearest Dow Corning office is the 
number one source for information 
and technical service on silicones. 





ATLANTA BOSTON CHICAGO CLEVELAND 
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Dow Corning CORPORATION 


MIDLAND. MICHIGAN 


DALLAS LOS ANGELES NEW YORK WASHINGTON, D. Cc. 
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still in its infancy was the observa 
tion of the group on “Warehous- 
ing and Shipping — Mechanization 
to Speed Order Handling.” D. D. 


Derricott, Food Machinery & 


Chemical Corp., was discussion 
leader, and R. E. Crowley of Col- 
gate-Palmolive Co. was recorder, 
Management is not devoting suffici 
ent time and attention to proper 
warehousing, shipping, and distri- 
bution facilities, the group declar- 
ed. Profit dollars can be earned, 
it observed, through the modern- 
ization of methods and equipment. 

“Marketing Household Prod 
ucts” was the title of a discussion 
group headed by Robert Kahl, 
Borden Foods Co., with Michael 
Cerra, B. T. Babbitt, Inc., as re 
corder. One way to determine con- 
sumer wants to achieve product a 
ceptance, the group decided, was 
to find out consumer dissatisfac- 
tions with present products and 
then develop new products which 
eliminate the dissatisfactions. In 
discussing product promotion, the 
panel agreed that a promotional 
program is the result of an integr- 
ated effort of advertising, sales, and 
publicity. It should incorporate an 
appeal for the consumer so she will 
buy the product; an appeal for the 
trade so it will stock it and sell 
it to the consumer; and a selling 
tool for the company’s salesmen to 
help them sell the product to the 
trade. 

Considerations for success 
in diversification were outlined in 
the discussion group on “Product 
Diversification Adjusting — to 
Growth and Change” with Samucl 
lL. H. Burk of Rogers, Slade & 
Hill, management consultants, as 
discussion leader. 

The “Report of the Tech 
nical Advisory Council” was pre 
sented by J. David Justice, Levei 
srothers Co., the morning of Jan. 
22. His report reviewed the 1959 
association research activities per- 
taining to “Detergents in) Water 
and Sewage Treatment.” [t= will 
be published in full in a future 
issue of Soap and Chemical Spe 
talties. 

Howard J. Morgens, presi 


FEBRUARY, 1960 


dent of Procter & Gamble Co., 
presided at the group luncheon 
Jan. 22. Luncheon speaker Mai 
cus Nadler, professor of finance at 
New York University School ol 
Business Administration, discussed 
the “Economic Climate During the 
Next’ Decade.” Dominating eco 
nomic forces, Dr. Nadler stated, 
will emanate from population 
growth, accompanied by rising liv- 
ing standards, the benefits derived 
from research, and international 
economic and political develop 


ments. 


Industrial Division 

A seminar on “Methods of 
Performance Screening of Indus 
trial Cleaners” was the highlight 
of the Industrial Division meeting 
the afternoon of Jan. 20. Clarence 
L. Weirich of C. B. Dolge Co. 
presided at the session at which 
the following members of the steer- 


ing committee were elected: 


Howard Young, Davies- Young 
Soap Co., chairman; Balfour J. Augst, 
\rmour & Co., vice-chairman; Earl 


Brenn, Huntington Laboratories, Ine. ; 
J. H. Clark, U.S. Sanitary Specialties 
Corp.; Kenneth Fulton, Beach Soap Co. ; 


J B Jones, Suvar Beet Products Co.: 
Melvin Kamen, Kamen Soap Products 
Co.: G. HH. Packwood, 5¢.. G. H. Pack 


wood Manufacturing Co.; F. J. Pollnow, 
Ir., Vestal, In and Clarence | 
Weirich, C. B. Dolge Co 

First seminar speaker, A. J. 
Burner of the Port of New York 
Authority, declared that “a singl 
infallible way to determine the 


efhciency and suitability of a prod 


Soap meeting delegates. |. 


uct does not exist.” Mr. Burnet 
proposed a program for judging 
the merits of sanitation materials 
which includes written laboratory 
specifications; field or performance 
tests; and reference research. 

William H. Joy, American 
Pelephone Xx Pelegraph Co., ce 
scribed the activities of that firm's 
building operations group in the 
selection of cleaning materials fon 
about 15,000) buildings having a 
floor space of 125 million square 
feet. The company has established 
a standardization program with 
quality control and uniform opera 
tional practices. Cleaning materials 
are divided into three classes: those 
where acceptability depends entire 
ly upon conformance to technical 
specifications, determined by chem 
ical analyses; those where labora 
tory examination is supplemented 
by some field testing; and those 
where lab testing ts simply a screen 
and performance testing plays the 
major role. Using a liquid floor 
cleaner as an example, Mr. Joy 
described the standardization pro 
cedure step by step. 

Problems of procurement in 
the U.S. Post Office Department 
were dliscussed by Kdward Hupert 
of that agency. He cited the de 
partment’s need for a qualified sup- 
pliers list and the lack of man 
power that prevents establishing 
one. Citing his own experience in 
private industry, Mr. Hupert 


(Turn to Page 194) 


to r.: Richard P. Reavey and John Gilman of John H. 


Breck, Inc., Sprinfigeld, Mass.; Ednest R. Durrer, George Warren and Robert E. 
Horsey of Givaudan-Delawanna, Inc., New York. and Walter P. Waide of Breck. 
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There’s a $40 million market waiting for polishes that can stand 
the gaff of trudging shoes and trundling wheels on the floors on 
which America does its business. 

It’s not an easy market to crack, though. Some 200 polish 
producers are hot after this rich prize. Who will come out with 
the winning combinations of hardness, gloss, slip resistance, dura- 
bility, rebuffability, easy removability? 

If you’re one of the contenders, we'd like to get in the ring 
with you. There’s nothing like Durez resin for giving a floor 
polish the properties you want it to have. (This holds true 
whether you're standing pat with a high-wax product, or develop- 
ing a polymer-type polish for the industrial market.) 

Despite the many things it can do, Durez resin is one of the 
cheapest polish ingredients you can buy. And its stable price 
helps you avoid the price ups and downs of natural materials. 
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can 
your 


oor polish 
take 
this? 


We've made thousands of resin formulations, and we keep 
developing new ones all the time. To cash in on the newest and 
best in resins, many floor-polish manufacturers find it good busi- 
ness to check with us from time to time. If you think a Durez 
resin might help you with a polish formulation problem, why 
not write us about it? 

If you prefer to buy fusions of resins and wax, you can get 
them, made with Durez resins, from many specialty processors 
Ask us for their names. 


DUREZ p.astics Division 
402 Walck Road, North Tonawanda, New York 
ee ee 
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GIVAUDAN’S MENTHANYL ACETATE! 





Menthany! Acetate, Givaudan’s new perfume ester, is the 
latest contribution to the development of stable perfumes 
for soaps, detergents and cosmetics. 


Coupled with its unusual stability, Menthanyl Acetate has a 
clean, refreshing odor with good strength and body which 
makes it an ideal aromatic for many popular types of perfumes. 
Practical to use, domestically produced Menthany] Acetate ¢ 
is moderately priced and readily available. Giv a ee 





Although Menthany] Acetate lends itself well to the creation 


of many bouquets, its use in artificial bergamot, petitgrain, GIVAUDAN-DELAWANNA, INC. 
and lavender is specifically suggested by its 
321 West 44th Street 


resemblance to linalyl acetate. 
Samples and our technical data sheet are available upon request. New York 36, N. Y. 
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Lockwood Heads Lever, Ltd. 
John C. 
named president of Lever Brothers, 


Lockwood — was 


Lid., Toronto, Canada, recently. 





John C. Lockwood 


\Ir. Lockwood joined the Unilever 
organization in 1936 and spent the 
next two years in training pro 
grams in England and Europe 
\fter World War Il, he came to 
Canada as advertising manager ol 
Pepsodent Co. of Canada, then 
newly acquired by Lever, and later 
became marketing director. Succes 
sively, Mr. Lockwood was appoint 
cd marketing director for World 
Brands, Ltd., another Lever sub 
sidiary, then sales director and 
later marketing director for the 
Lever company. Most recently, he 
served as managing director of 
Lever S.A. in Brussels. 


— * —— 


Merritt Osborn Dies 

Merritt J. Osborn, 80, foun 
der and board chairman of Eco 
nomics Laboratory, Inc., St. Paul, 
Minn., died Jan. 16 in that city 
alter a long illness. Mr. Osborn 
began the firm in 1925 with the 
manufacture of “Soilax,” a multi 
ple purpose detergent, and had 
one person in his employ. Today 
the company has about 1,000 em 
ployees and produces dishwashing 


detergents and other cleaning com 
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pounds for household, commercial, 
and industrial use. At one time 
a sales representative for whole 
sale drug firms, he later operated 
automobile truck sales agencies 
and was advertising and sales man 
ager for a brewing firm when he 
entered the detergent manutactua 
ing business. He was succeeded as 
president in 1950 by one of his 


sons, E, Bartley Osborn 


* 


Click Forms Subsidiary 
Click Chemical Corp., Mount 
Vernon, N. Y., 
subsidiary corporation inp Garters 
ville, Ga., called) Click Southern 


Chemical Corp., it was announced 


recently formed a 


last month by Millard Fisher, Click 
president. Paul EHlodges has been 
named general manager of the new 
firm. Click Southern’s plant is a 
one-story, concrete block building 
with 12,000 square feet of floor 
space. The company manutactures 
the full line of Click para’ and 
naphthalene moth and odor con 
trok products and is developing 
specially designed packages for the 
southern market. The new sub 
sidiary also will specialize in- pri 
vate label urinal blocks and toilet 
bowl deodorants for jobbers. Peter 
I. Clough is executive vice-presi 
dent of the parent company. 


— x» — 


Colgate Buys S. M. Edison 

Acquisition of the S. M. 
Edison Chemical Co., Chicago, 
through an exchange of stock was 
announced last month by Colgate 
Palmolive Co., New York. Edison's 
principal product is “Dermassage,’ 
a medicated body lotion. The com 
pany also manufactures surgical 
instrument cleansers and othe 
specialty Edison = was 
lounded in 1932 by S. M. Edison, 


products. 


who continues to be = associated 
with the firm, which is expected to 
be operated as a wholly owned 


subsidiary of Colgate. 


Bon Ami Appoints Webb 
Phe appointment of Olen 
R. Webb as sales manager for the 


industrial division of Bon Ami 





Olen R. Webb 


Co., New York, was) announced 
last month by R. Paul Weesner 
president Mr. Webb was formerly, 
general manager of the General 
Contracting Co., in’ Dhahram, 
Saudi Arabia 
* 

Foreign Program Expanded 

Several 
made recently by S.C. Johnson & 
Son, [ne 


a world-wic program to expand 


assignimcnts were 


Racine, Wis., as part of 
Its overseas operations, it Was an 
nounced last month by Howard M. 
Packard, Samuel ¢ 


Johnson, who has served as new 


preside nt 


products director and as— service 
products clivision VICE president, 
has been named vice-president and 
regional — director for Europe, 
\frica, and the Near East. Serving 
with Mh 


Fisher, 


johnson under A. O 
International — vice-presi 
dent, are Richard O. Lang, new in 
ternational administrator; Harold 
C. Mason, director of international 
finance; and John J. Louis, Jr., di 
rector of international marketing 
Overseas subsidiaries of the com 
pany account for more than 20 per 
cent of its consolidated gross sales 


volume, according to Mr. Packard 
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Airkem to Equip HOPE Ship 

\n environmental health 
control program will be established 
on the hospital ship, S. 8. Hope, 
by Airkem. Inc., New York, it was 
announced last month by W. FT 
Wheeler, Airkem 
William B. Walsh, 
the People-to-People Health Foun 


president, anc 


presic nt ol 


dation, the organization sponsoring 
the Health Opportunities for Peo 
ple Everywhere (HOPE) 
The hospital ship, as part of the 
project, is scheduled to sail ton 


proce g 


Indonesia from San Francisco this 
spring. Airkem’s program is de 
signed to solve maintenance and 
odor problems aboard the ship 
through cleaning and disinfecting 
to meet the same standards found 
in leading hospitals. 
hpneee 
Keever, Beach Consolidate 
Consolidation of the. sales 
organizations of Keever Starch Co., 
Columbus, O., and Beach Soap 
Mass., was an- 





Co., Lawrence, 
nounced Jast month by National 
Industrial Products Co., Columbus, 
parent which has ac 
quired Beach's common stock. All 
Beach and Keevei 
now being marketed through the 
Keever-Beach Keevei 
Starch Co., according to James F 
Kurtz, president of National Indus 


company 
products are 


Division of 


trial. With the cconsolidation it 
was reported that sales territories 
and jobber representation have 
been realigned. 

Robert W. Allen, Keever 


vice-president, is in charge of all 


Robert W. Allen 
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W. H. Wheeler, left, president of Airkem, Inc., New York, presents outline of en- 
vironmental health control program his company will put into effect on hospital 


ship, S. 


S. Hope, to William B. Walsh. president of the People-to-People Health 


Foundation. Dr. Walsh's organization is sending the ship to the Far East this spring 
as part of the Health Opportunities for Peoples Everywhere (HOPE) national proj- 


ect. Model of the ship is in foreground. 


sales and is assisted by Edward C. 
Regan, formerly of Beach. Ken 
neth E. Fulton, president of Beach, 
will join Keever in an executive 
capacity but remains in Lawrence 
in charge of the company’s opera- 
tions. 

been in 


Beach Soap has 


business for 130 years and manu 
lactures soaps, detergents, bleaches, 
water softeners, and fabric solten 
ers for commercial laundry and in 
dustrial use. Keever was founded 
in 1893 and produces commercial 
starches, sours and press pads for 
laundries and institutions and othe: 
specialized starches for the paper. 
flood, and baking industries. 


Kenneth E. Fulton 


Samter Chemo Puro V.P. 
Werner Samter has been ap 
pointed vice-president of produc 
tion and research for Chemo Puro 
Manufacturing Newark, 
N. J. recently acquired subsidiary 
of Century Chemical Corp., New 
York, it was announced last month 
Hodgins, Century 


Corp., 


by Theodore S. 
president. Chemo Puro produces 
fine chemicals for the cosmetic, 
drug and pharmaceutical industries 
as well as animal feed supplements 
and food additives. Mr. Samter has 
been with Chemo Puro since 1947 
and prior to that was with Redu¢ 
Newark, 


jion and Refining Co., 


N. J. 


James F. Kurtz 
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Yardley Names a Director 

Louis Brennesholtz, manage. 
of operations for Yardley of Lon 
don, Inc., New York, has been 
appointed a director of the com 
pany, it was announced last month 
by Philip C. 
man. Mr. Brennesholtz fills the 


Smith, board chan 


vacancy created by the retirement 
of Edwin B. Miller, former secre 
tary-treasurer. Manager olf opera 
tions for the past three years, su 
pervising production and distribu 
tion facilities, Mr. Brennesholtz 
joined Yardley 12) years ago as 
purchasing agent. 
James Rogers Dies 

James E. 
ager of the detergents and special- 
ties sales division of Procter & 
Gamble Co., Cincinnati, died Jan. 


». With the company since 1951, 


Rogers, 51, man- 


Mir. Rogers moved to the Svracuse, 
N. ¥.. district in 1954 where he 
became a section salesman. Late 
he was appointed office head sales 
man and unit manager ol the dis 
trict. In LOL Mr. Rogers was nam 
ed district manager in’ Philadel 
phia and ten years later becam 
manager of the detergents and spe 


cialties sfles divisions 


* 

GAF Moves Office 

The home office of General 
Aniline & Film Corp. was moved 
late last month to larger quarters 
in the new Time and Life Build 
ing at II] West 50th St, New 
York. Previously located at 250 
Park Ave., the company now occu 
pies the dith floor of the recently 
building. The new 
JUdson 


completed 
telephone numbei is 


2-7600. 


Dr. Richard B. Wearn, left, director of research and development for the Household 
Products Division of Colgate-Palmolive Co., New York, explains use of plastic spray 
tower donated by his company to the University of Delaware to three of the school’s 
officials. They are Dr. Robert L. Pigford, chairman of the department of chemical 
engineering: Dr. Edward W. Comings, dean of engineering; and Dr. Carl J. Reese. 
provost. Tower was made especially for purpose of studying air flow under various 
conditions and has several unique design features. It was first used as a working 
model in the design of more efficient commercial soap and detergent spray drying 
towers. Tower will be used in connection with a special problems course for 
undergraduate students studying flow theory at University of Delaware. 
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CSMA Golf Outing Set 

Lhe first annual golf outing 
of the Chemical Specialties Manu 
lacturers \ssociation has been 
scheduled for June 16 at the Knoll 
wood Country Club, White Plains 
N. } Phe date was set at a meet 
ing of the CSAMELA golf committee 
last month. A) second outing is 
planned in the Chicago area ton 
later in the season. Next meeting 
of the goll committee will be Man 
Srd. Frederick G. Lodes of Lodes 


\erosol Consultants, Inc., New 
York, is committec chairman 
Other members of the committe: 
are: 
( I: \lderdice, Ir. Bell Co 

G. Cannella, Continental Can Co.: Joh 
Gabrielsen, Avon Products, Inc.: Ear 
Graham, Clayton Corp.; R. J. Hamil 
ton, General Aniline & Film Corp., in 
charge ot publicity ; k ( Hitching 
General Chemical Division, Allied Chem 
ical Corp.; R. E. Horsey, Givaudar 
Delawanna, Inc.; John Hulten, Union 
Carbide Chemicals Co : George Kirbey, 


Fairfield Chemicals division, Food Ma 
chinery and Chemical Corp.; Stanley 
Kreps, Crown Cork & Seal Co.: Michael 
Lemmermeyer, Aromatic Products, Inc 

Ira P. MacNair, MacNair-Dorland Co 

Russell MeGhie, Colgate-Palmolive Co. : 
\ \. Mulliken, CSMA; Leonard | 
Oppenheimer, West Chemical Products 
Co.; C. S. Stephens, American Can Co. : 
Robert W. Svendsen. Chase Products 
Co.; and Charles Wirth, E. I, du Pont 
de Nemours & Ce 


. 


Avon Sales Increase 

John A. Ewald, president of 
Avon Products, Inc., New York, 
was reported early this month as 
stating that the company’s over 
the-counter volume was “better 
above the 
5120,111,366 in 1958. He indicated 


than I8 per cent 


that the firm’s net carnings weuld 
be in keeping with the increase in 
sales. In 1958 profits were $10,733, 
D411, or SLLL per share. Sales in 
Avon's foreign operations were 
about S8 million, Mr. Ewald said, 
compared with $5 million in 1958 
The company began operations 
last vear in West Germany, Brazil, 
and England and expects to dis 
tribute products from a Canadian 
plant by early 1961. During the 
past five years, operations have 
been started in four Latin Ameri 


Can COUNTIES 
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IT SEEMS STRANGE 


You have a right to think this Potto hard to believe 
in. He is, except to Africans. You wouldn't 

expect, though, that anybody with an eye for 
economy wouldn't know, by now, that Orbis Scents 


keep quality way up and costs way down. | | | | 


Good products, good profits mean Orbis. (Want r 
ORBIS 


sample scents? Send your letterhead.) 
PRODUCTS 


CORPORATION 
601 W. 26th STREET 
NEW YORK 
Watkins 4-7660 


USE ORBIS SCENTS, DOLLAR-STRETCHERS 
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PILOT ABS-99 builds better end products because ABS-99 is a better product 
to start with. ABS-99 is the highest dodecyl benzene sulfonic concentrate 
commercially available : 98°; concentrated with extra activity— 14% more 
active ingredient than ordinary 88°; pure sulfonics. 

ABS-99 is purer. So pure, in fact, that it may be kept in plain steel 


containers! yx 10 Bey, . 
Pilot ABS-99 offers greater compatibility with oils and other organic sub- “o. 

stances; it prevents precipitation because of its low sulfate content, lowest of > pILoT 2 

any similar material on the market. 3 s 


The uniqueness of this new standard of purity is a result of Pilot’s cold 
processing: built in are high detergency and foaming character —stabilized 
are its light color, viscosity and low odor. You'll save, additionally, on 
perfuming. 

Pilot ABS-99 adds greater flexibility to your detergent formulations, for 
it is the basic building block for all sulfonic detergent products. So, for supe- 
rior products — start with the best. Write for technical literature and samples 


a PILOT Chmial Co 
as 


P.O. BOX 22130 * LOS ANGELES 22 
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Where the world’s 
finest natural shellacs 
are “‘custom-tailored”’ 
to industry’s special 
requirements 


The 
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99 PARK AVENUE, NEW YORK 16, N.Y. e MU 7 











Good shellac only begins with the top-grade seed lac that 
Mantrose imports. For users today require “individualized” 
shellacs, modified to fit exacting processing or finishing 
conditions. 

That is why America’s leading shellac users call on Man- 
trose research facilities to “design” new shellacs... to build 
additional advantages and controlled, predictable processing 
characteristics into the natural product... to enhance still 
further the unduplicated superiority of genuine shellac. 

Chemists and consultants from the Mantrose Laboratories 
will be glad to discuss how a standard Mantrose shellac, 
or a “new” shellac, can better suit your processing require- 
ments. There is no charge for this service. 


Established 1919 


Co Lr ‘DO ra t ion Importers « Bleachers « Manufacturers 


-2762 @ ATTLEBORO, MASSACHUSETTS 
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New specialties plant in Atlanta, Ga., of Pennsalt Chemicals Corp. 


Pennsalt Adds Plant, New Research Unit 


HE new $500,000 plant in At- 
lanta, Ga., of Pennsalt Chem- 


icals Corp., Philadelphia, — fon 
blending, packaging and warchous- 
ing chemical specialties, will go on 
stream this spring. ‘The one-story 
plant will be the seventh unit de 
voted to production of Pennsalt 
specialties added in the past: five 
vears. “The newest Pennsalt unit is 
being constructed on a 10 acre site 
served by a direct rail spur and ex- 
press highway. ‘The plant will pro- 
vide production and warehousing 
lacilities for Pennsalt’s brand-name 
chemical products used by dairies, 
commercial laundries, aerosol 
loaders, metal processers, etc. 
More recently Pennsalt  re- 
vealed it has purchased a 50-acre 
site in the King of Prussia (Pa.) 
Park for construction of a technical 
center, which will ultimately repre- 
sent an investment of $6,000,000. 
In announcing the new pur- 
chase, William P. Drake, Pennsalt 
president, said the site will permit 
an orderly expansion of Pennsalt’s 
vrowing needs for technical facal- 
ities; for research, development 
and technical service. Currently, 
Pennsalt operates technical facili- 
ties at Wyndmoor and Devon, Pa. 
Plans call for a campus type 
rangement featuring a central 
mall (see cut). The first building 
in the complex will be a two-story 
laboratory occupying approximate- 
ly 21,000 square feet. “This will be 
devoted to product development 
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and technical service on Pennsalt’s 
proprietary chemicals for the laun 
dry and dry cleaning trade, metal 
working industry, food and dairy 
plants, as well as concumer prod- 
ucts for farm and home. “Isotron” 
aerosol propellant and refrigerant 
technical group will also occupy 
expanded facilities in’ this new 
building. Construction now unde 
way is expected to be completed 
before the end of this year. 
_* 

Breck Considers Site 

John H. Breck, Inc., Spring 
field, Mass., is considering a_ site 
close to its plant and warehouse 
in West Springfield for the con 
struction of an office building. In 


explaining the company’s interest 





in the land, John H. Breck, Jr., 
executive vice president, noted that 
several departments are in difler 
ent buildings and that there was a 
need for consolidation. When the 
West Springfield plant and land 
were bought, the company antici 
pated that it would provide fon 
expansion needs for some time, Mr. 
Breck stated, but because of rapid 
expansion there is no desirable 
land on this original tract for an 
ollice building 
* 

Texize Sales Increase 

Sales ol 
Inc., Greenville, S. C., for the vear 
ended Oct. 31, 


$16,136,186, compared with S10, 


Pexize Chemicals, 
1959 amounted to 


215,204 in the previous year. Net 
income was SOLD S11, or SES! pel 
share, compared with $309,050, on 
93 cents per share in 1958 
* 

Voss Shulton Coast Rep. 

Phe appointment of Voss Co 
2631 Southwest Dr., Los Angeles 
13, as sales representatives for the 
fine chemicals division of Shulton, 
Inc., New York, was announced 
last month by Raymond G. M« 
Cue, division sales manager. Voss 
is the exclusive sales agent for the 
entire Shulton line of industrial 
chemicals in Il western states in 
cluding California, Oregon, Wash 
ington, Nevada, Idaho, Montana, 
Wyoming, Utah, Colorado, New 
Mexico, and Arizona. 


Architect's rendering of proposed Pennsalt technical center in King of Prussia, Pa. 























A little 


extra everything 


... except price 


Emersol 233 LL Elaine, with its 5% maximum 


polyunsaturants content, is just a little better than 
other oleics in many critical performance character- 
istics. But together, these differences can add up 
to a significant improvement in your product 
performance —lighter color, blander odors, and 


unmatched resistance to deterioration ‘by aging. 


And, since Emersol 233 is competitively priced, it 
costs you no more to provide your products with 


these competitive edges at the sales level. 





EMERSOL”® 
OLEIC ACIDS 


Carew Tower, Cincinnati 2, Ohio 





industries, Inc. 


Export Department, Cincinnati 


Fatty Acid Sales Department 


Vopcolene Division, Los Angeles—Emery Industries (Canada), London, Ontario 
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New Fairfield Folder on 


NEW 20 page brochure, “Py 
A renone” Facts Finder, has just 
been published by Fairfield Chem 
icals Division of Food Machinery 
md Chemical Corp., dt Lexing 
ton Avenue, New York 17. 

“Pyrenone’” — is Fairfield’s 
trade name for pyrethrins syne 
gized with piperonyl butoxide. 

Intended as a guide ton 
lormulators, pest control operators, 
entomologists, and others interest 
ed in the problems of insect control 
the booklet includes an identifica 
tion chart which serves as an index 
to diagrammatic drawings and de 
scription ol 33 different pests. 

\n introductory chapter 
vives the basic characteristics of the 
dillerent types ol acrosols and pres 
surived: sprays, indicating ino each 
instance their general area ol use 
lulness. Individual chapters are de 
voted lo concentrated metered 
acrosols and to household liquuid 
sprays and dusts. Suggested form 
ulations and information on pei 
lormance are included. Extensive 
chapters deal with dairy and live 
stock sprays and with insect control 
in food handling and processing 
establishments. In these applica 
tions the favorable toxicological 
properties of “Pyrenone™ are a pat 
ticular advantage. A- section de 
voted to garden sprays, pet sprays 
and other specialty products car 
rics an extensive list) of formula 
tions. 

The highly topical subject ol 
Insect resistance is covered in a re 
port of Fairfield’s national survey 
of housefly and roach resistance, in 
cluding maps giving a state by state 
picture. Formulae for control of 
resistant insects are supplied, 

\ dise calculator is included 
in the booklet which gives specifi 
Fairfield 
and provides the percentage by 


cations ol concentrates 
weight of pyrethrins and piperony! 
butoxide when 12 different “Pyre 
none” concentrates and five other 
concentrates are diluted in ranges 
from 0.1 per cent to 20° per cent. 

For simplicity’s sake all 
formulations shown give ingredi 
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“Pyrenone” 


ents by generic or trade names. A 
glossary is provided which shows 
the chemical descriptions or com 
Positions ol these pesticidal com 
pounds. This glossary iy a very use 
ful feature trom the formutator’s 
point of view and for anyone re 
sponsible far product: labeling 


The booklet may be piu 


chased from Fairheld: at 51.00) per 


copy 
* 
Monsanto Division to Move 
Administrative and © office 


employes of Lion Oil Co., Division 
Kl Dorado, Ark., Monsanto Chemi 
cal Go., St. Louis, Mo... will move 
to St 
announced last month by Charles 


Allen 


Louis ino mid-l961, it was 


Phomias, president 


cf Sym tol of Yuatity 
for Seventy-five Yours 





p> OIL CARDAMOM 
pm OIL CASCARILLA 
pm Oil CELERY 

pm OIL OLIBANUM 


pm Oll OPOPONAX 
Pm OIL ORRIS 

pm OIL SANDALWOOD 
pm OIL STYRAX 


GEORGE LUEDERS & CO., Incorporated 


ESTABLISHED 1885 


427-429 Washington Street, New York 13, N. Y. 


CHICAGO e 


SAN FRANCISCO @ 


MONTREAL 


Factory: Patchogue, Long Island 


Representatives: Waukesha. 
Old Saybrook, Conn., 


Wis., Shreveport, La., 
Toronto 
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Second Scented Cinema Opens on Coast 


SECOND motion picture film, 
A the showing of which is accom- 
panied by the dissemination of ap- 
propriate odors, made its debut in 
Hollywood late in January. The 
new film, “Scent of Mystery,” a 
Mike ‘Todd, Jr., murder mystery, 
in addition to having the usual at- 
tributes of color, wide screen, and 
sound, is scented by a 
known as “Smell-o-Vision.”’ 


process 
Odors 


of perfume, mint, wood shavings, 
roses, pipe smoke, shoe polishes 
and even horses are piped into the 
threatre at fixed intervals during 
the showing of the film via valves 
beneath the 

Also showing in Hollywood is 
‘Behind 


scats. 


the original scented film, 
the Great Wall,” which had its pre 
New York in December. 


Phe perfuming process used for 


mier in 


chemicals on the move... 
polyethylene glycols 


Many applications are served by Poly-G 
polyethylene glycols. As intermediates, 
solvents and humectants, they are im- 
portant in the manufacture of surfac- 
tants, resins, pharmaceuticals, textiles, 
rubber and cellulosic materials. 

The molecular weights of the prod- 
ucts—lowest 200, highest 1500—indi- 
cate the range of properties. You can 


choose the Poly-G which meets your re- 
quirements most exactly. And you can 
count on prompt deliveries from dis- 
tributors’ stocks and the plant at 
Brandenburg, Kentucky. 

If your operations require polyethyl- 
ene glycols of consistent high quality, 
write today for technical data sheets on 
the Poly-G series. 


Olin Mathieson 


CHEMICALS DIVISION, NEW YORK 22.N. Y 






Poly-G® is a trademark 


ETHYLENE OXIDE- ETHYLENE GLYCOLS:+ POLYETHYLENE GLYCOLS+ PROPYLENE OXIDE+ PROPYLENE GLYCOL 
POLYPROPYLENE GLYCOLS + ETHANOLAMINES + GLYCOL ETHERS + SURFACTANTS + ETHYLENE DICHLORIDE 
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this full color, wide screen, four- 


track stereophonic sound motion 
picture of life in Red China is de- 
signated “Aroma-Rama.” ‘The pro- 


cess was developed by Charles 
Weiss, a former publicity man, in 
collaboration with several indus- 


trial concerns, including Rhodia, 
Inc., New York perfuming mater 
Rhodia, an affiliate of 


major 


ials firm. 
Rhone-Poulenc, a 
of chemicals, 


French 
manufacture? pro- 
vides the scents for “Aroma-Rama.”’ 
Phe perfuming materials for “Be- 
Wall” are released 


automatically 


hind the Great 
by cues delivered 
from the projector and the entire 
timing mechanism functions with- 
change from normal 


out any 


theatre according to 
Walter Reade, Jr., president of the 
firm bearing his name. Mr. Reade 


the board of 


operation, 


is also chairman of 
Continental Distributing, Inc., dis- 
the Great 


tributor of “Behind 


Wall.” 

“Aroma-Rama,” according to 
Reade, makes it possible to intro 
duce fragrances and aromas 
through the air distribution system 
of a theatre. “The process has three 
major triggering 
timing device, specially de 


components: a 
and 
veloped scents, and an electronic 
purifier. The scent containers are 
so designed that they release 
their fragrances by automatic cue 
with predetermined intensity. “The 
released scent is carried rapidly and 
simultaneously to all sections of the 
auditorium by the air distribution 
system. ‘The electronic air purifier 
cleans the air after each aroma in 
jection, 

Heretofore, quickly clearing 
the air of one scent betore anothei 
could) be dispensed has been a 
major stumbling block to the use 
of perfumes for such purposes. “The 
Rhodia scents used are said to be 
compounded on a fast evaporating 
base and can be sensed only as 
long as they are being circulated. 
Where cues for new odors come in 
rapid succession, any traces of pre 
ceding fragrances are eliminated 
instantaneously by the “Statronic™ 
clement, Reade states. ‘The air pur 


ification system, the development 


SOAP and CHEMICAL SPECIALTIES 











ion 
le- 


les 








Wr. Private Label Packager | simpuirieo 


MANUFACTURING 
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SUPERIOR plus LOW COST 
QUALITY Ie — 
and > 
PERFORMANCE r 


in Polymer Emulsion 
Z Floor Polish .. . 
by just adding COLD WATER to 


UEC 


... THE REVOLUTIONARY FINISHED POLISH 
CONCENTRATE AT 40% SOLIDS! 


® DOUBLE CHECK THESE ADVANTAGES OF SIMPLEX-40! 


Ih 




















FLEXIBLE 
SIMPLEX-40 
GIVES BIG LIFT 
TO WAX CHEMIST 


This basic film 
forming polymer 
can be modified 
to suit individual 

requirements. 


M™ Eliminates formulating problems . . . quality control headaches. 

M Assures finishes of superior quality and performance — all raw 
material ingredients tailor-made to fit product. 

MM Requires no special equipment — relieving space and facilities 
for manufacture of other materials. 

M Reduces freight, handling and storage costs by purchase of single 
material instead of eight or ten ingredients. 

M Minimizes inventory requirements. 

M Provides flexibility of modification to formulator desiring a ape 
cific film hardness, buffability, odor, etc. 


OCCO00-0-0-0-0-00-0-0 


ODOGO 


Se 
T. F. WASHBURN COMPANY 

2244 Elston Ave., Dept. $C 260, Chicago 14, Ill. 
Please send: 

[-] SIMPLEX-40 BOOKLET. 

[] SAMPLE OF SIMPLEX-40. 











pie Mail this 
SIMPLEX-40 BOOKLET, giving | coupon TODAY 
complete information ... with | get FREE 
dilution formulas and how-to- | BOOKLET and 
use detailed, available upon | sampPLE of 
request. SIMPLEX-40. 


T. F. WASHBURN (Company 


Manufacturers of basic raw materials and a complete line 
of Floor Finishing and Maintenance Products since 1886 State 
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THE SOLVENTS AND CHEMICALS GROUP 
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if you buy 
Less than 
Car Loads 








. you need an organization designed to service the particular needs of the LCL Aliphatic Petroleum Naphthas, Alcohols and 
buyer! And the Solvents and Chemicals Group, embracing 21 plants and stock points | Acetates, Alkanolamines, Aluminum 
in 21 cities, is geared to perform these services regardless of the size of your order. . 
8 | : ws i Pigments, Petroleum and Coal Tar 
Our modern truck fleet including compartmented transports . . . well trained sales- : ’ 

. ; pei ; Aromatic Solvents, Chlorinated Paraffins, 
service staff...and ample, on-the-spot warehousing facilities meet your every delivery 
requirement —eliminate many worrisome details of production planning and pro- 
curement. The most reliable source for rigidly controlled quality chemicals from the 
nation’s leading producers is your local Solvents and Chemicals Group plant. Here Plasticizers, Resinates, Rosins, Synthetic 
is an organization of specialists who can help assure your firm of continued growth | Resins Terpene Solvents, Waxes 

’ ’ ” 


Chlorinated Solvents, Glycerine, Glycols } 
and Glycol Ethers, Ketones and Esters, 





in the months ahead! 


THE SOLVENTS AND CHEMICALS GROUP, 2540 WEST FLOURNOY STREET, CHICAGO 12, ILLINOIS 


olvents Buffalo, Bedford 1572 « Chicago, SEeley 3-0505 «¢ Cincinnati, Elmhurst 1-4700 ¢ Cleveland, Clearwater 2-1100 

h : Dallas, FEderal 1-5428 . Detroit, WAlnut 1-6350 . Erie, Glendale 6-3951 . Fort Wayne, Anthony 0213 

Pmrters Grand Rapids, CHerry 5-9111 ¢ Houston, ORchard 2-6683 ¢ Indianapolis, MElrose 8-1361 * Kansas City, CHestnut 1-3223 

LaCrosse, 2-3011 ¢ Louisville, EMerson 8-5828 « Milwaukee, GReenfield 6-2630 ¢ New Orleans, VErnon 3-4666 

Rochester, LOcust 2-5980 ° St. Louis, GArfield 1-3495 + Sante Fe Springs (Los Angeles) UNiversity 4-7711 
Toledo, JEfferson 6-3771 «© Windsor, Ontario, Clearwater 2-0933 





** Group LOU 
% 


176 SOAP and CHEMICAL SPECIALTIES 











ercerene 


PST OMG er 


of American Statronic Corp., is a 
patented — electronic precipitaton 
which is introduced among the 
baffles and filters of the theatre's 
air control system. 

“Behind the Great Wall” 
calls for approximately 27 odors 
ranging from exploding firecrack- 
ers, which proved to be the most 
troublesome, to flowing water, 
which does not have a_ definite 
odor. 

Motion pictures for which 
“Aroma-Rama” may be adapted 
should, according to Mr. Reade, be 
in color, have novelty value and 
have an exotic quality. 

A rather interesting footnote 
to the development of “Aroma- 
Rama” is the fact that all publicity 
releases relating to the process are 
sent out by the Reade organization 
perfumed. 

- 
Gatewood in Barrett Post 

The appointment of Wes 
ley EK. Gatewood as director of field 
sales for the Barrett Division. ol 
\llied Chemical Corp., New York, 
was announced recently by G. 
Peter Oldham, vice-president ol 
marketing. Mr. Gatewood joined 
Barrett last year as director of sales 
training and promotion alter 12 
vears with Armstrong Cork Co., 
Lancaster, Pa., where he last served 
as assistant sales manager ol the 
Philadelphia district. 

a en 
Correction 

In reporting the change in 
name of Universal Spray Can 
Corp., New York, to Uni-Wax 
Aerosol & Chemical Corp., in the 
Nocember issue of Soap © Chem 
wal Specialties, we inadvertently 
referred to Universal as “National 
Spray Can Corp.” It was also stat 
ed in errior that Norman Jay had 
founded and was president of Na 
tional. Mr. Jay, of course, founded 
and was president of Universal 
Spray Can Corp. Harry Richards 
is president and founder of Nation- 
al Spray Can Filling Corp. of 
Brooklyn. Harry Schneider is vice- 
president. Their firm does all types 
of pressure and cold filling of aero- 


sol products. 
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Robert F. Horsey. vice-president and 
director of sales for Givaudan-Dela- 
wanna, Inc., New York, was elected 
president of the Essential Oil Associa- 
tion of U.S.A. at the annual meeting. 
Jan. 8, at the Savoy-Hilton Hotel, New 
York. Other officers elected are: first 
vice-president, E. Langenau, Fritzsche 
Brothers, Inc.; second vice-president. 
F. F. Dittrich, Ungerer & Co., secretary- 
treasurer, E. Manheimer, J. Manheimer. 
Selected to serve on the executive com- 
mittee are: P. J. Coutin, Coutin Associ- 
ates; V. G. Fourman, Syntomatic Corp.:; 
F. K. Goudsmit, van-Ameringen-Haebler 
Division, International Flavors & Fragr- 
ances, Inc., Gert Keller, Schimmel & 
Co., retiring EOA president and B. 
Polak, Polak’s Frutal Works, Inc. 


Wyandotte Expands Plant 

Completion of an expansion 
program at its Atlanta, Ga., plant 
was) announced last) month by 
Wvyandotte Chemicals Corp., Wy 
andotte, Mich. The plant manu 
factures the complete line of clean 
ing and sanitizing products of the 
company’s |. B. Ford Division, ac 
cording to Ford Ballantyne, fi 
division general manager and -vicc 
president of W yvandotte. Customers 
in the entire southeastern area ol 
the country are currently being 
serviced trom the Atlanta plant 

* 

New Liquid Cleaner 

\n all-purpose industrial 
liquid cleanet called “Turco 
Plaudit™ was developed recently by 
Purco Products, Inc., Wilmington, 
Calil. Reported to be mild and 
neutral, the product is said to be 
sale for hands, painted surlaces 
upholstery and other easily dam 
aged surfaces. It is being used in 
steam, emulsion, immersion, ultra 
sonic, and Wipe-on cleaning opera 


tions 





Prentiss Drug & Chemical Co., Inc. 


* 9 SOUTH CLINTON STREET, CHICAGO 6, ILL 


101 WEST 31st STREET, NEW YORK 1,N.Y 
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ITS COST COMES TUMBLING D 


"> 


Although a beautiful product and long known for 
its remarkable power and lift, is0J ASMONE’S use in modern y 
perfuming has been limited by its high cost. Today, 

price is no longer a deterrent to its highly advantageous use in the 
perfuming of soaps, toiletries and cosmetics. New and vastly improved 
techniques of manufacture have enabled us to slash the price of this 
intriguing ketone to the point where it can be offered in any | 
desired quantity at a price substantially below that of any similar 

product. And when it comes to purity and uniformity, our Is0J ASMONE 

is simply without rival—as those who have used it will attest. We sincerely 

believe this product at its current price is one deserving of your 

most serious consideration. A FREE trial sample may be had by writing: 


FRITZSCHE BROTHERS, Inc. 
76 NINTH AVENUE NEW YORK 11, N.Y. 


Branch Offices and *Stocks: Atlanta, Ga., Boston, Mass., *Chicago, III., Cincinnati, Ohio, Greensboro, N. C., 
*Los Angeles, Cal., Philadelphia, Pa., San Francisco, Cal., St. Louis, Mo., Montreal and *Toronto, Canada; 
*Mexico, D. F. and *Buenos Aires, Argentina. Factories: Clifton, N. J. and Buenos Aires, Argentina. 
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Soap Firms’ Commercials “‘Deceive’’, FTC Says 


WO major soap companies were 
Z harged by the Federal Trade 
Commission with “deceptive dem- 
onstrations on television and other 
media in the promotion of two of 
their products. The advertising foi 
“Palmolive Rapid Shave", a shav- 
ing cream made by Colgate-Palm- 
olive Co., New York, was cited as 
“deceptive” by the F.T.C. The of- 
fending commercial shows a hand 
holding a razor and shaving what 
is purported to be a piece of dry 
sandpaper to the shave 
cream has been applied. Asxccord- 
ing to the F.T.C., the “misleading 
implication here is that the prepa- 


which 


ration’s ‘moisturizing’ action makes 
it possible immediately to shave off 
the sandpaper’s rough surface, and 
that the demonstration proves the 
product's ‘moisturizing’ properties 
in actual use for shaving.” 

Since the sandpaper is a 
“mock-up” made of glass or “Plexi- 
glass” to which the sand has been 
applied the F.T.C, contends proot 
is not given for the claim of a 
“moisturizing” effect. 

Colgate has answered the 
complaint by stating that “Palm- 
olive Shave Cream” will actually 
“moisturize” the sandpaper as 
claimed, but that the substitute 


materials are used on television 


commercials because they photo- 
graph _ better. 
Lever Brothers Co., New 


York, received a formal complaint 
last month from F.T.C. because of 
a television commercial which pur- 
ports to show that “Pepsodent” 
toothpaste removes yellow smoke 
stains from the teeth. 

An additional complaint was 
lodged against Colgate for its ad- 
vertising of ‘‘Colgate Dental 
Cream” containing “Gardol”. The 
F.T.C. charged that newspaper and 
magazine advertising and _ televi- 
sion commercials falsely stated that 
the dentifrice formed a “protective 
shield” around teeth, giving users 
‘complete protection against de- 
cay.” 

In answer the company said 


that none of its advertising, “When 
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read or viewed in its entirety”, had 
made the alleged representations 
“directly or by implication.” 

Ted Bates & Co., New York, 
Colgate-Palmolive Co's advertising 
agency for Rapid 
Shave”, placed full page advertise- 
ments in several New York news- 


‘Palmolive 


papers, shortly after the issuance 
of the F.T.C, complaint, in which 
the agency asked a number of ques- 
tions of Earl W. Kintner, F.T.C. 
chairman. The advertisement 
pointed out the technical difheul- 
ties involved in reproducing on 
television screens certain items ad- 
vertised. Because of the impossi- 
bility of showing white as white 
on television and substituting blue 
instead, the Bates agency asked the 
F.T.C. chairman if this constituted 
misrepresentation. The agency 
pointed out that eventually the 
courts will provide the answer as 
to whether or not substitution for 
technical reasons constitute deceiv- 
ing the public. In the meantime, 
Ted Bates & Co. asked Mr. Kintner 
to lay down rules covering such 
situations. 

The day following the issu- 
F.T.C, complaints 
against Colgate and Lever Brothers, 
S. L. Mavham, executive vice-presi- 
dent of the Toilet Goods Associa- 


ance of the 


tion, issued a statement in which 
he reminded members of his associ- 
ation that “on numerous occasions 
over the past few years, I have per- 
sonally warned the industry that 
a check on its advertising methods 
and claims by government officials 
would take place.” 

Mr. Mayham_ pointed out 
that the “recent so-called “Televi- 
sion Scandals’ have brought this 
to the fore again.” As a 
Federal 


matter 
result, “pressure on the 
Trade Commission is being exert- 
ed from many sources in an effort 
to make the commission work fast 
er on advertising claims of all in- 
dustries. This pressure is also now 
strongly developing from — the 
House of Representatives and the 
Senate and the Trade Commission 


is peculiarly susceptible to pressure 


{from these bodies since it must 
secure its appropriation from 
them,” Mr. Mayham stated, 

The TGA executive vice- 


president urged that both member 
and non-member firms avail them 
selves of the services of the Board 
PGA fon 
of advertising claims and 


of Standards ol a “pre: 
check’ 
programs as well as labeling. The 
board can also scan television spots 
and commercials in New York, Mr. 
Mayham said. ‘The operation is 
secret, and no competitor will know 
anything about it, not even the 
fact that copy has been submitted 
for review, Mr. Mayham declared. 
He added that, “No labeling on 
advertising COPS which we have re- 
viewed has ever been made the 
subject of a complaint by either 
Administra 


the Food and Drug 


tion or the Federal ‘Trade Com 
mission,” “The service has been in 
operation for over 20° years, Mr. 
Mavyvham added. 

In commenting on the cut 
rent situation regarding advertis 
ing and the Federal Trade Com 
Mayham 


mission, Mr. predicted 


that the “situation is likely to be- 
come more acute and to continue 
for some time. It is not something 
in my personal opinion that will 
die down immediately.” 
on 
Western Traces Progress 
An unusual, file type folder 
reporting new developments in the 
first six months of operation of 
Western Petrochemical Corp., New 
York, and its two divisions, Want 
wick Wax Polymet 
Division, was 
month. Western 
headed by Maurycy Bloch, as presi- 


Division and 
distributed last 
Petrochemical, 


dent, was formed as an independ- 
ent company in April, 1959. Pre 
viously the organization had ope 
rated as the Warwick Wax Divi- 
sion of Sun Chemical Corp., with 
Mr. Bloch as manager. 

The new folder covers such 
subjects as new policies, new  ser- 
vices, new sales organization and 
price schedule, new personnel, new 
plant additions, new laboratories, 
new polymer division, new prod 
ucts and new publications. 
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Another new development using 
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Glas-Mol is manufactured by Delos M. Palmer & Associates, Toledo, Ohio, using Carbopol 934. This mold release 
eliminates fumes and fire hazard, and increases glass production rates by preventing wetting of glass to molds, reducing 
defects, and reducing mold maintenance. B.F.Goodrich Chemical Company supplies the Carbopol water-soluble resin. 


New water-based lubricant and mold 
release agent made possible by Carbopol 


A new spray lubricant for lining 
glassware molds is being made with 
Carbopol 934 as a dispersing and 
suspending agent. This new mold re- 
lease is water-based, replacing the 
oils, greases and organic materials 
previously used. It provides a su- 
perior, thin, tenacious film and at 
the same time eliminates a cause of 
fumes and fire hazard. 

Carbopol 934 provides ideal col- 
loidal suspension, permitting varia- 
tion in desired viscosity by varying 
the concentration. For example, 


B.EGoodrich 
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0.5% Carbopol 934 produces stable 
suspensions with high viscosities, 
0.3% provides stable suspensions 
with very low viscosity. It proved 
ideal for this colloidal suspension of 
microsized molybdenum disulfide. 
And the suspension is permanent— 
there is no need for a “shake well 
before using”’ on the container. 
Carbopol water-soluble resins may 
be the answer to your need for an 
improved product, or a broader mar- 
ket. Information and samples can 
be obtained by writing Dept. JD-1. 


GEON vinyls - HYCAR rubber and latex 


B.F.Goodrich Chemical Company, 
3135 Euclid Avenue, Cleveland 15, 
Ohio. Cable address: Goodchemco. 
In Canada: Kitchener, Ontario. 


opol 


Water - Sol uble Resine 


B.F.Goodrich Chemical Company 
a division of The B.F.Goodrich Company 


GOOD-RITE chemicals and plasticizers 
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Linus T. Caulfield 


Gard in Expansion 

Gard Industries, Inc., North- 
held, Ill, specialties aerosol fillet 
recently began an expansion pro- 
gram with the appointment of fow 
new executives, according to an 
announcement by Howard G. 
Klehm, president. 

The four executives and 
then positions are: Linus T. Caul- 
field, manager of the manutactur- 
ing division for Gard and its sub- 
sidiary, Gard Pressure Foods Corp.; 


TT teen 





cement ' 


Forrest M. Luckett, below, of Monsanto 
Chemical Co., was recently elected 
presiden’ of the Chicago Drug & Chem- 
ical Association. Other newly elected 
officers are: first vice-president, Samuel 
A. Davis, C. P. Hall Co. of Illinois; sec- 
ond vice-president, Robert DeLamar, J. 
H. DeLamar & Son, Inc., secretary, J. C. 
Browning, DeMert & Doughtery, Inc., 
and treasurer, Ebon C. Jones, Owens- 
Illinois Glass Co. At the same time the 
association announced that Charles G. 
Clark, vice-president of Abbott Pacific. 
Ltd., a division of Abbott Laboratories 
of Chicago, would be guest speaker at 
the February 25 luncheon to be held at 
the Congress Hotel. Mr. Clark's subject 
is “Japan and its Relationship to Your 
Business.” 
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Earl J. Witt 


karl J. Witt, sales director of the 
general products division which in 
cludes specialized contract filling 
and general consumer products fon 
the sales division; William H. East, 
Jr., sales director for Gard Pressure 
Foods; and Charles Ross, comp 
troller and office manager. 

Mr. Caulfield was formerly 
with General Electric Co. and is 
now in charge of manutacturing 


for Gard’s various sales divisions 


William H. East, Jr. 


and all contract filing operations 
Previously national sales director 
for Gold Seal Co., makers of “Glass 
Wax,” Mr. Witt was also head ot 
his own firm ol sales, merchandis 
ing, and advertising consultants 
which handled several promotion 
campaigns including one tor “Pe 
ma Starch, manulactured — by 
Dumas Milner Co., Jackson, Miss 
In his new post, Mr. East supervises 


operations ol Gard Pressure Foods 





Prentiss Drug & Chemical Co., Inc. 


101 WEST 31st STREET, NEW YORK 1, N. Y. + 9 SOUTH CLINTON STREET, CHICAGO 6, ILL 


+ Fort Worth « Pittsburgh + Philadelphia 
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NAME OF wax | ASTiv. |""lo0g/77-7 | SOLQ® | AGI | SAPOMFIEATION | rye 
Cardis Polymer #10 212-216 0-1 1-1% 8-10 25-30 Polymer 
Cardis Polymer #8® 205-210 1-2 3-5 7-10 24-28 Polymer 
Cardis 935 ; 210-214 24%-3 1-1% 16-18 38-42 Polymer 
Cardis One® 195-200 1-2 45 12-16 45-55 ee reble 
Cardis 319® 180-185 5-7 4-6 18-20 65-70 aang ll 
Cardis 320® 180-185 5-7 4-5 28-30 75-80 Nowe opel 
Candis 2628 195200] 38 | grown | iar | aoa | Sigriauy Srosesses 
ponent issmin.] 03 | Yellow | 00 oo | Secor 
weree, OF 10 300320] 6% yellow | 00 0.0 Specially Processed 
roten® 190.200] 38 2%3% | 00 0.0 Microcrystalline 
Mekon® Brown 190-195 3-5 Brown-Black 0-0 0-0 —— 
Mekon® Amber 190-195 3-5 Amber 6 Max. | 0-0 0-0 Ue ad 
Mekon® Yellow 190-195 3-5 Yellow 3-3% 0-0 0-0 go ee 
Warco® Wax 180 White 180-185 4-7 White 0-0 0.0 Mica? 
Warco® Wax 180 Brown | 180-185 4-7 Brown 0-0 0-0 ic 
Warco® Wax 150-A Yellow | 155-165 25 Max. 2 Max. 0-0 0-0 vice 
Warco® Wax 150-A Brown | 155-165 15-20 Brown 0-0 0-0 vice 
Warcosine® 150-160 30 Max. White 0-0 0-0 vice 
Paraffin All Grades Crystalline 
Cane Wax 500 170-176 2 Max. Tan 26-32 75-95 Vegetable Wax 
Cane Wax 511 176-180 2 Max. Brown 62-68 ‘ 130-140 Vegetable Wax 
Cane Wax 517-711 176-180 | . 2 Max. Black 11-14 75-85 Vegetable Wax 
Cane Wax 700 171-177 2 Max. Light Brown 26-32 70-90 Vegetable Wax 














Select from the world’s largest line of specialty waxes .. . now offered with completely 
~ new suggested formulations. Warwick brings you waxes use-proven in every type of application. Whatever 
your product or your problem—for technical data and assistance, our wax chemists are at your service. 
Thirty-three stock and service centers throughout the United States and Canada assure next-day delivery. 
Write or telephone Warwick today for our 1960 price list and directory of distributors. Samples on request. 


WARWICK WAX 


WARWICK WAX DIVISION * THE WESTERN PETROCHEMICAL CORPORATION + 2 WEST 45 ST. + NEW YORK 36, N. Y. * MU 7-8220 
MIDWEST OFFICE: BELL SAVINGS BUILDING * 79 WEST MONROE STREET, CHICAGO 3, ILLINOIS * AN 3-3808 


creative wax and polymer chemistry for your better products of tomorrow 
® Patents Granted 
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Pesticide Symposium 

An all day Pesticide Sym- 
posium is scheduled for February 
22 as part of the 42nd _ national 
meeting of the American Institute 
of Chemical Engineers at the Bilt- 
more Hotel, Atlanta, Ga., Feb. 21 
to 24. 

Under the chairmanship of 
D.. }...Porter, Diamond Alkali Co., 
Painesville, O., six papers will be 
presented. Speakers and thei 
topics will include S. H. McAlliste 
of Shell Chemical Corp., New 
York, “The Formulation of Pesti- 
cides”; J. V. Vernon, Food Machin- 
ery & Chemical Corp., New York, 
“The Pesticide Business”; ]. G. 
Plowden, Geigy Agricultural 
Chemicals, Ardsley, N. Y., “History 
of DDT”; H. R. Moody, Rohm & 
Haas Co., Philadelphia, ‘The 
Technology of Pesticide Manufac- 
ture’; W. R. Bradley, American 
Cyanamid Co., New York, “Indus- 
trial Hygiene”; and L. J. Polite, 
Jr., Dixon Chemical & Research, 
Inc., Bloomfield, N. J., “Distribu- 
tion.” 

one 

New Toni Laboratories 

Toni Co., Chicago, recently 
dedicated its expanded research 
laboratories in that city which are 
said to be the largest in the world 
devoted to the study of cosmetic 
products for use on hair and skin. 
Located in the Merchandise Mart, 


the laboratories are a result of a 





Six veteran employees of Givaudan-Delawanna, Inc., New York, who received gold 
Swiss watches upon completion if 25-years with the firm, are l. to r.: Arend Vander 
Valk, Joseph Miskiv, Rudy Angelino, Ruth Uhlig Sheridan, Dr. Max Luthy, vice- 
president in charge of production and research, Emest R. Durrer, president, making 
the presentation, Urho Korpi and Fed Jaeckel. Party, attended by 340 employees 
of Givaudan-Delawanna, was held at Swiss Chalet, Rochelle Park, N. J. 


two year expansion program in the 


company’s research department. 
Che program involved doubling of 
Toni’s Chicago research facilities, 
acquisition of new laboratory 
equipment, and a substantial in 
crease in the technical staff. 
—* 

Wyandotte Appoints Two 

Robert M. Lawrence has been 
named resident sales representative 
and John U. Wolter has been ap 
pointed assistant manager of the 
industrial chemicals de- 
partment for Michigan Alkali di 
vision of Wyandotte Chemicals 


Corp., Wyandotte, Mich., it was an- 


organ 


Polak’s Frutal Works, Inc., Middletown, N.Y.. recently held its annual sales meeting. 
Those attending were (seated. left to right): Erik Vles, treasurer and sales manager; 
R. Boucher, A. H. Micheels; E. Polak: W. R. Lloyd, Soflor, Ltd., England; B. Polak, 
president; J. Meihuizen. co-director of Polak’s in Holland; J. ter Veer; L. Kirsh; 


and H. Roger, far eastern representative. 


Standing, left to right, are: E. Johnson. 


D. Moncino, P. Delaney, L. Pais, E. Sturman, J. Donnelly, K. Freiberg, A. Krol, 
A. J. de Jong, J. S. Jellinek, M. Preiser, F. Marshall, H. Lonergan, E. Buday, J. Melody. 
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nounced recently. Mr. Lawrence 
joined the company in 1957 and 
served most recently as assistant in 
the organic sales group. He is now 
located in Kansas City, Mo., and 
his territory includes Missouri, 
Oklahoma, Kansas and Colorado. 
With Wyandotte since 1951, Mr. 
Wolter was most recently resident 
sales representative in the western 


district. 


AUUUUEURANAADURERUA OLA EEREEODAOOOSDEEAAUNOODEELEOHUUOUEREEOOOTONENES CUEDOENEULUOOOEEEREAOOERNENUED ONS 


Surfactants Brochure 


(From Page 149) 
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polishes, and a number of other 
chemical specialties and personal 


products. 


Geigy makes a wide variety 
of alkanolamides. Their uses in 


clude personal products, heavy 
duty detergents, dish washing cd 


tergents, emulsion cleaners, and 


numerous industrial applications 


The booklet lists amines 
having detergent, anti-static, anti 
fungi 


corrosive, germicidal and 


cidal_ properties. A number ol 


surface active agents for special 
ized applications are covered. ‘Two 
newcomers include: nonylphenox, 
iminodi 


acetic acid and lauroyl 


acetic acid. Both are corrosion in 
hibitors. The latter is availabl 


only in pilot plant quantities. 
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Choose the Right Size of PARADT 


from this time-saving checklist 


This checklist shows the many forms in which you can pur- 
chase Parapi (100% pure Hooker paradichlorobenzene). 

Every one of the seven crystal sizes has its advantages, de- 
pending on how you plan to process or repackage it. All seven 
are shown here actual size. 

To help square away your paradichlorobenzene require- 
ments for this year, just route this page to the right people in 
your company. We’ve left space for their comments. 


Y PLEASE ROUTE TO: 
[| Purchasing 
[| Production 


a | 


[| Sales 


L. 


[| Research 
(| Return to Purchasing 





SIZE AND DESCRIPTION: COMMENTS: 





CHECK HERE FOR: 





Free 50-Ib 
1-Ib trial drum Pe 
sample (purchase) 








Repackage these bi 
PEA No. 1 Repackane thew big 


sparkling 
crystals just as they come from 
the drum 














PEA No 2 A popular size for re 


packaging in vapor- 
izer cans 








Smallest crystals 


RICE No. recommended for 


direct repackaging. Excellent for 
shaker-top cans 











RICE No 2 Exceptionally free 


flowing, easy pack 
ing. for fast refilling of power 
presses 








For foot erated 
RICE No. 3 or foot-oper 7 7 


presses you nee 
finer crystal like this—free-flow- 
ing but small enough to pack and 
compress easily 








POWDERE Save time in melt- 
ing and molding 
with this super-fine fast-melting 


size 








GRANULATED This size is 


used as an ag- 
ricultural insecticide and herbi- 
cide, and as a chemical interme- 
diate. 


























SEE FOR YOURSELF the extra sales appeal you 
can get with dry, sparkling Parapt. The brilliant, 
snowy crystals sublime completely—without stain 
or residue. They make firm, clean blocks and pellets 
of exceptional whiteness. You can get them in fiber 
drums—25, 50, 100 or 200 Ibs. net. 


HOOKER CHEMICAL CORPORATION 


120 Union Street, Niagara Falls, N. Y. 





When requesting samples, please use your com- 
pany letterhead. Order trial drums of the sizes that 
match your needs. And tell us how else we can 
serve you—with technical data, helpful processing 
and packaging hints (ask for Bulletin No. 454), 
shipping information 


HOOKER | : 


CHEMICALS 





Sales Offices: Buffalo, N. Y.; Chicago, II1.; Detroit, Mich 
Philadelphia, Pa.; Tacoma, Wash.; Worcester, Mass. In Canada 
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Los Angeles, Calif.; New York, N. Y.; Niagara Falls, N. Y 





PLASTICS 


Hooker Chemicals Limited, North Vancouver, B. C 
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Curley to Move 

Curley Co., Philadelphia, 
manufacturers of detergents and 
household specialties, is planning 
to move to Camden, N. J., it was 
announced late” last month by 
Franklin Levin, president. The 
company will sell its main plant 
and three warehouses in Philadel 
phia to move to the one-story plant 
at Third and Jeflerson Streets in 
Camden, ‘Vhe building, which has 
115,000 square feet of floor space, 
was formerly occupied by a linole- 
um manufacturing firm. Curley is 
reported to have purchased the 
plant for $390,000 and is spending 
another $110,000 on improvements. 

—* 

Richardson Buys Treplow 

Treplow Products, Inc., Pat 
erson, N. J., has been acquired by 
Richardson Co., Melrose Park. Il. 
it was announced jointly — last 
month by William B. Basile, Rich 
ardson president, and Alan 1. Wol 
pert, president of ‘Treplow. The 
acquisition was accomplished — by 
the formation of a Richardson sub 
sidiary named ‘Treplow Chemical 
Co. which acquired the assets ol 
Ireplow in’ a cash transaction, 
Ireplow produces organic chem 
icals and synthetic resins for use in 
the detergent, cosmetics, textile, 
laundry and dry cleaning indus- 
tries. Richardson, founded in 1858, 
produces industrial rubber and 
plastic products. 


* 


Chicago Group Elects 

The tollowing ofhcers ton 
1900 were clected recently by the 
Chicago Perfumery, Soap & Extract 
\ssociation: president, L. FH. Keep 
per, Abbott Laboratories, — Ine.; 
vice-president, John P. Helfrich, 
Helfrich Laboratories; secretary. 
Harold W. Jelly, Jelly & Co., and 
treasurer, George G. Kolar. Kolin 
Laboratories. 

* 

Emilio Viale Dies 

Emilio Viale, 38, entomolog 
ist and head of field development 
work for the agricultural chemicals 
division of Hercules Powder Co.., 


Wilmington, Del., died of a heart 
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New Curley Co. plant in Camden, N. J. 


attack in that city on Dec. 25. Dr. 
Viale had been with Hercules ton 
over six vears and from 1955) to 
1958 was assigned to Brazil 
* 

P&G Earnings Increase 

Consolidated net earnings of 
Procter & Gamble Co., Cincinnati, 
lor the six months ended Dec. 31, 
1959 increased by 22 per cent to 
$52,959,791, or 32.65 per share. In 
the comparable 1958 period, earn 
ings were S43,116,942. or $2.09 


per share. 


Hoechst on West Coast 
Distribution in the Western 
United States of the products ol 
Farbwerke Hoechst A.G., Frank 
furt, Germany, will be handled by 
the newly formed — Hostachem 
Corp., 6850 “Tujunga Avenue, 
North Hollvwood, Calil., it) was 
announced last month. Hostachem 
is taking over sales and distribu 
tion of Hoechst products trom 
Westco Chemicals, Inc. at the same 
address. J. J. Lent is president of 


the new organization 





Prentiss Drug & Chemical Co., Inc. 


101 WEST 31st STREET, NEW YORK 1, N. Y. + 9 SOUTH CLINTON STREET, CHICAGO 6, ILL 


* Montreal + Fort Worth « Pittsburgh « Ph 
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Stayner in New Post 

R. D. Stayner was appointed 
eastern sales manager last month 
created industrial 


in the newly 





R. D. Stayner 


chemicals division of  Oronite 
Chemical Co., San Francisco, a sub- 
sidiary of Standard Oil Co, of Cali- 
fornia. Formerly detergent prod- 
ucts specialist for Oronite in San 
Francisco, Mr. Stayner now makes 
his headquarters at the company’s 


offices in New York. The industrial 


chemicals division was created re- 
cently as one of three new product 
sales divisions, each responsible for 
a group of related products. Deter- 
gent raw materials, polybutenes, 
dispersants, xylenes, and odorants 
are among the products of the new 
division. 
siento 

Names PR Counsel 

The Fragrance Foundation, 
New York, an association of manu 
facturers and suppliers of perfume 
fragrance products, 


and other 


named Helen Nash_ Associates, 
Inc., New York, last month as 
publicity and public — relations 
counsel. 

anany eee 


James Martin Dies 

James Martin, perfumer and 
compounder for Albert Verley & 
Co., Linden, N. J., for the 
ten years died at his home, in 
Union, N. J. January 24. 

Mr. Martin, 
two children, has 


past 


who leaves a 


wife and been 
active in the perfumery field for 


many years. 


Armour Appoints Strain 
Robert Strain named 
industry manager last month for 


was 


polymer and surfactant chemicals 





Robert Strain 


at Armour’ Industrial Chemical 
Co., Chicago. With the company 
since 1950, Mr. Strain has main- 
tained headquarters in Indianapo- 
lis. In his new post, he is concerned 
with commercial development of 
Armour’s industrial emulsifiers and 


specialized processing aids. 








MAC NAIR-DORLAND CO. 


United States) for which please 


“Sanitary Chemicals.” 
Company 
Address 
City Zone 


By 





254 West 31st St., New York 1, N. 


Enclosed find our check for $4.95 (Add 50¢ outside of 
send us one copy ot 


State . 


— “SANITARY CHEMICALS” 


by LEONARD SCHWARCZ 


576 PAGES 


This is the standard edition of Schwarc 
plain understandable language the facts abot 
principles of disinfection, (3) disinfectants, 


insects, (6) household and industrial insecticides, (7) floor waxes and floor 
care, (8) rodenticides, (9) detergents and ¢leaners, (10) government regu- 


lations. 


Gives full coverage of how, when and where to use products 


that every distributor and salesman should h 


$4.95 


(Add 50¢ ot 


business. 


¥. 


Add 3% Sales 


Ord 


254 West 31st Street 


SEND CHECK WITH ORDER 


MAC NAIR-DORLAND CO. 


z’ 576 page book, including in 
it (1) bacteria and disease, (2) 
(4) deodorants, (5) man versus 


information 


ave if he’s in the sanitary supply 


postpaid! 


itside of United States) 


Tax if in New York City 


er direct from 


* New York 1, N. Y. 
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Florasynth Advances Miller 

John R. Miller was advanc- 
ed recently to eastern sales man- 
ager for Florasynth Laboratories, 





John R. Miller 


Inc., New York, assuming many of 
the responsibilities held by the late 
Arch Payne, assistant vice-presi- 
dent, who died last fall (see Soap 
and Chemical Specialties, Decem- 
ber 1959, p. 239). Formerly a 
flavor specialist at the midwest 
sales office, Mr. Miller joined Flor- 


asynth in 1956. He makes his head- 
quarters at the company’s New 
York executive offices. 

— 
Perfumers Elect Officers 

The American Society of 
Perfumers elected the following of- 
ficers at its annual business meet 
ing in January: Bernard Polak, 
Polak’s Frutal Works, president; 
William H. Barlow, Orbis Products 
Inc., first vice president; Herbert 
Sommer, Prince Matchabelli, sec 
ond vice-president; Dorothy A. 
Douglass, Shulton, Inc., secretary; 
and Edwin D. Morgan, Jr., Lever 
Brothers Co., treasurer. 

The board of directors is 
headed by Oliver L. Marton of 
Shulton Inc., chairman. Members 
include all officers and Walter 
Lengsfelder, Fleuroma, Inc.; John 
Hancock, Warner Hudnut; Elmet1 
L. V. Sulik and Edward J. Shuster, 
van Ameringen-Haebler Division, 
International Flavors & Fragrances, 


Inc. 


Chanel Appoints Sales Rep 

Joseph E, Hedges was ap- 
pointed area sales representative 
last month for Chanel, Inc., New 





Joseph E. Hedges 


York, in Kentucky, North Carolina, 
eastern ‘Tennessee, Virginia, and 
West Virginia. Mr. Hedges former 
ly represented Helena Rubinstein, 
Inc., New York, in Washington, 
D. C., Virginia, North Carolina, 
and ‘Tennessee, and prior to that 


was with Lucien Lelong, Inc 


There’s an ODRENE “specifically designed 
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which the public has expressed a preference! 


to SELL your household product! 


ODRENES are a series of fragrances scientifically 
compounded to enhance household products 
giving them sales-tested odor appeal. 

They are available in a wide variety of odor types, 
each of which is extremely versatile—can be 
quickly and easily adapted to the specific needs 

of the product in which it is to be used. 

You can select and apply the right OpRENE for 
your product with minimum trouble and expense. 
And you can be sure that its fragrance is one for 


OpreENEs are products of Sindar’s pioneering 
experience in aromatics. Ask us for samples 
and technical cooperation, 


*Odrene is the registered trade-mark for Sindar's series of fragrant additives, 


® 
GID ov 
ndustrial Aromatics and Chemicals 


321 West 44th Street « New York 36, N.Y. 
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TESTS WILL CONVINCE YOU BEYOND DOUBT THAT 


VAC-DRY SHELLAC 


WILL GIVE YOUR FLOOR WAX 
LIGHTEST COLORED FILM 
AS WELL AS HIGHER GLOSS 
LONGER WEAR - IMPROVED ANTI-SLIP 
GOOD LEVELING 


Refined Vac-Dry is not “just another wax-free shellac.” It is 
manufactured especially to meet the requirements of floor 
wax formulae. Its light color in solution makes it ideal for use 
in light-colored polymer formulations. Vac-Dry has low 
acid value, and dissolves with less alkali for greater water 
resistance. 

For full information and test samples write: 


WILLIAM ZINSSER & CO., INC. 
office and factories at 
516 West 59th Street, New York 19, New York 
319 North Western Avenue, Chicago 12, Illinois 








188 





Highest Quality 
Dependable Uniformity 


_with Technical Service 


Penn-Drake Technical Service gladly will 
work with you in the application of any 
of these materials to your products— in- 
volving regular or custom-refined grades. 





Write for Prices ...or Product Bulletins 
which Include Detailed Specifications 


enn PENNSYLVANIA 


P, 
drake Ea a dL iced el, 17-0 bY 
BUTLER 34, PENNSYLVANIA 


= Te -Valodal 1 ta Oil 32-1) Val- Pm @lalloM-Tale! 
Edgewater, N. J. 


Representatives in all Principal Cities 
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PROFESSIONAL Directory 














A. EDISON BADERTSCHER 
Graduate Entomologist 
Consulting — Labels — Products 
‘Thirty years experience in prepa- 
ration of labels and compounding 
household, industrial, and garden 
insecticides, pet products, insect re- 
pellents, and soluble plant foods. 
Science Center Building 
1113 N. Rolling Road 
Baltimore 28, Md. 
Phone: Ridgeway 7-1044 








ALVIN J. COX, Ph.D. 


Chemical Engineer and Chemist 


(Formerly Director of Science, Government of 

the Phillipine Islands; Retired Chief, Bureau of 

Chemistry, State of California Department of 
Agriculture.) 


ADVISOR ON AGRICULTURAL 
CHEMICAL PROBLEMS AND 
INVESTIGATIONS 
Consultant in reference to spray injury and dam- 
age claims including Imports of fruits and nuts, 


formulas, labelling, advertising and compliance with 
law. 


1118 EMERSON STREET 
PALO ALTO, CALIFORNIA 
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Hudson Laboratories, Inc. 
Consulting 
Chemists and Bacteriologists 
117 W. 13th St., New York 11, N. Y. 
Bacteriology Chemistry 
Toxicology Dermatology 


Testing Analysis Formulation Research 


Disinfectants Antiseptics Sanitizers 
Antiseptic and Deodorant Soaps 


Advice on labeling and advertising claims 
Roger F. Lapham, M.D. 


Director 
Rebecca L. Shapire, M.S. 
Chief Bacteriologist 








INDUSTRIAL BIOLOGY 
LABORATORIES, INC. 


Toxicology 
Biology 
Chemistry 

For The 

Food, Drug, Cosmetic 

& Chemical Industries 

P. 0. Box 7346, Phila. 1, Pa. 
Evergreen 6-6430 

















We serve industry through 
science in the biological field 


@ ROUTINE 
@ DEVELOPMENT 
@ RESEARCH 





Scientific Problems? Consult us! 
HILL TOP RESEARCH 
INSTITUTE, INC. 


P.O. Box 138, Miamiville, Ohio 











SINCE 1870 


LABORATORY 
SERVICES 
for the 
FOOD & DRUG 
INDUSTRIES 





Drug Evaluation, Food Additive Studies, 
Chemical and Biological Assays, 
Clinical Studies, Research 


LaWact & HARRISSON 

















LEBERCO LABORATORIES 
Consulting Pharmacologists 
and Bacteriologists 
e 
ANTI-BIOTIC AND FUNGICIDAL ASSAYS, 
TOXICITY TESTING, CHRONIC AND 
ACUTE, EYE AND SKIN IRRITATION 
STUDIES, HAND WASHING STUDIES, 
CLINICAL STUDIES, 
PATCH TESTING 
. 


123 Hawthorne Street 
Roselle Park, N. J. 








W. W. LEWERS, Ph.D. 


Consulting Chemist and 
Chemical Engineer 
e 


All phases of the Chemical 
Specialty industry— 
Plant design, product development 
Research programs planned and directed. 





JOHN W. McCUTCHEON 


Incorporated 
475 Fifth Avenue, New York 17 
MU. 3-342) 
Consulting Chemists & 
Chemical Engineers 
Specializina in 


oils, fats, soaps 


























DONALD PRICE, Ph.D. 


Consulting Chemist 
specializing in 
Surface-active agents, 
detergents, 
cleaning materials, 
oils and fats 
product development 
123 E. 92nd St. New York 28, N. Y. 
AT 9-9086 
lab. 17 W. 60th St., New York 23 
Cl 6-4549 











” 
synthetic detergents 
Specializing im emulsions, fesins, and glycerine 
waxes, polishes, cleaners, latex paints. schecsins: S000 dae fue 
17 W. 60th St., New York 23, N. Y. New York 68, N. Y. 
Circle 6-4549 CY 8-8907 


LABORATORY SERVICE 
Small and Large Animal Research, 
Toxicity Tests, Human Patch Tests. 


Bacteriology—Screening, Testing. 
Research—Bactericides, Fungicides 


Chemistry—Visible, Ultraviolet, Infrared 
Spectroscopy, Chromatography. 


New Products. Pilot Plant. 
Write for Brochure 
SCIENTIFIC ASSOCIATES 
3755 FOREST PARK AVE. 

ST. LOUIS 8, MO. JE. 1-5922 





RESEARCH AND 
DEVELOPMENT 


Chemical and Engineering Consultants 


Toxicology, Engineering, 
Analyses, Market Research 
Soap & Syndet Evaluations 
Chemical Specialties 
Send for free brochure 


‘How to Develop Spe 
cial Chemical Products."’ 


sins Seen 
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CUT COST & TIME 





ODERNIZATION and EXPANSION 
‘rely on NEWMAN'S 





TOILET SOAP MILLS 
3 Roll — 4 Roll — 5 Roll 
STEEL and Granite Rolls 


4 







in new, used and reconditioned 


SOAP Miata 











A COMPLETE LINE of equipment for SOAP, DETER- JONES Horizontal Type AUTOMATIC 
combination laun and toilet soa 
GENT & CHEMICAL SPECIALTIES including, Packag- aa “ae” 








ing, Wrappers, Liquid Paste & Powder Fillers, Mixers 
Boilers, Stainless Steel Tanks & Jacketed Kettles, 
Cappers, Labelers, Pulverizers, Filters, Dryers, etc. 
LIQUIDATION SALE CONTINUES 
AT NEW ADDRESS 
3601 SO. IRON STREET 


World’s Largest Stock seaside tind. 


Choice Equipment to be Sold at all sizes, with or without agitation. 


GREATLY REDUCED PRICES 


Come In and Save Money — or phone, wire or write © 


li ca WE BUY & SELL 


NEWMAN 


TALLOW and 
SOAP MACHINERY 
Company 


3601 S. Iron Street 


CHICAGO 9, ILLINOIS 
YArds 7-3665 

















Call, Write or Wii 
nform 





Single or double arm 
mixers, jacketed or un- 
jacketed, all sizes. 






AUTOMATIC POWER CUTTING TABLES 





Newman's Steel Steam Jacketed SOAP CRUTCHERS. 
BRAND NEW. Sizes 1,000 to 10,000 Ibs. 





190 SOAP and CHEMICAL SPECIALTIES 




















Stillwell and Gladding, Inc. 
ANALYTICAL & CONSULTING CHEMISTS 
Over 80 Years 


SPECIALIZING IN ANALYSIS 


of 


Rotenone Bearing Materials, Pyrethrum 
Flowers and Extracts, Soaps, Detergents, 
Insecticides, Waxes and Chemicals. 
130 Cedar Street 
New York 6, N. Y. 
RE 2-4033 











At your service 
in Europe 
OP GP 2s 








matters 

relating to 
Perfumery and 
Cosmetic production 











LABORATORY SERVICES 
Peet-Grady and C.S.M.A. Aerosol Tests 
Biological evaluation and screening of insecticides, 
fungicides, herbicides and bactericides 
Antibiotic assays — Phenol Coefficients 
Toxicity Studies 
Food Aerosol Testing 


Other Biological, Chemical and 
Microbiological Services 


Project Research and Consultation 
Write for price schedule 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


P.0. Box 2217, 
Madison 1, Wis. 























CLASSIFIED 


ADVERTISING 








RN TTR 





RATES 
Situations Wanted 
5¢ per word — $1.00 minimum 


Other Classified 
10¢ per word — $2.00 minimum 


BOLD FACE RULED BOX 
$10.00 per column inch 
2 inch minimum 











Address Box numbers care of 
Soap & Chemical Specialties 
254 W. 31st St., New York 1, N. Y. 

















Positions Open 








Warted: Jobbers and distribu- 
tors for miniature guest soaps, 
wrapped and unwrapped. Write 
for samples and prices to Box 401, 
c/o Soap. 





Chemist Wanted: With a thor- 
ough background in emulsion 
waxes for one of the fastest grow- 
ing chemical specialty houses in the 
middle west. Excellent salary plus 
profit sharing and other company 
paid benefits immediately plus the 
opportunity and freedom to devel- 
op a wide range of ideas. The 
right man will be in on the ground 
floor of a dynamic growth situa- 
tion. Address Box 402, c/o Soap. 


Detergent Research Chemist: 
M.S. or Ph.D. to develop products 
for the food processing and metal 
finishing industries. Project head 
responsibility for properly qualified 
individual, Submit complete resu- 
me and salary requirements. Re- 
plies will be held in strictest 
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—WANTED— 
TECHNICAL 
SALES REPRESENTATIVE 


To cover midwestern states for prom- 
inent manufacturer, industrial germi- 
cides, disinfectants. Knowledge of 
bacteriology essential. Headquarters 
Chicago vicinity. Salary, expense, car. 


Address Box 400 








c/o Soap & Chemical Specialties 


254 West 3lst St., New York 1, N. Y. 














confidence. Personnel Dept., The 
Diversey Corp., 1820 Roscoe St., 
Chicago 13, Ill. 





Chemist /Chemical Eng.: 
Graduate chemist or chemical en- 
gineer wanted with 2 or more 
years experience in research, pro- 
duction or sales. Work would be 
in research and development de- 
partment, working very closely 
with the sales department in solv- 
ing customer problems and devel- 
oping new products. Send complete 
resume of education, experience 
and salary desired to Box 404, c/o 
Soap. 


Chemist Wanted: Permanent 
position for B.S. chemist with large 
Los Angeles manufacturer, Experi- 
enced in development of industrial 
cleaners, disinfectants, and sani- 
tizers, wax emulsions, detergents, 
and insecticides. Some experience 
in automotive specialties necessary. 
Send complete resume of experi- 
ence, education, and state salary 
requirements. All replies confiden- 
tial. Address Box 405, c/o Soap. 


Positions Open 





Chemist, R & D Director: 


Drive and imagination to help 





company grow, diversify. Build, 
participate in growth of small well- 
rated specialty company. Knowl- 
edge of detergents, cleaning com- 
pounds, dry cleaning specialties 
helpful. Executive ability essential. 
Large midwest city. Send resume, 
snapshot, salary, to Box 403, c/o 
Soap. 

Production Supervisor: Soaps, 
synthetic detergents and related 
products; experience desirable in 
production systems, quality control 
and formulating for household and 
institutional lines; a permanent 
position at an attractive salary for 
the right man. Write in complete 
confidence to John R. Wald Co., 
Inc., Huntingdon, Pa. 


Detergent Chemist: Position 
now avaliable with rapidly expand- 
ing upper midwest chemical cor- 
poration specializing in the metal 
cleaning, boiler treating, dairy and 
restaurant detergent field. Excel- 
lent executive opportunity in this 
young company with lucrative 
salary. Write President, Fremont 
Industries Inc., 219 W. 90° St. 
Minneapolis 20, Minn. 


Experienced Chemist: Wanted 
by progressive company. Capable 
of directing operation of aromatic 
chemical plant. Metropolitan area. 
Salary commensurate with ability 
and experience. Give full details 
including salary requirements. Re- 
plies will be held confidential. 
Address Box 406, c/o Soap. 
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YOUR 
PRODUCT 
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DISTINCTION® 
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SOAP * PERFUMES « COSMETICS 


FINISHED COMPOUNDS 





Complete line of aeroso/ 
tested perfume compounds 
ava/lable for your approval. 





Tombarel offers over 123 years of experience 
plus the most modern methods of laboratory 
research and product development. Why not 
let us help give your product new distinction. 


Sole American Representatives for 
TOMBAREL FRERES, S. A. Grasse, France 





fae OO, 


~ PRODUCTS CORPORATION 














OMBAREL 





3 
ad 725 Broadway 
= 6 >] New York 3, New York 
IN CHICAGO A. C. DRURY & CO., INC., 219 E. NORTH WATER ST. 
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IODINE 
SANITIZERS 


OFFER ALL THESE 
ADVANTAGES 





A LONG RECORD OF DEPENDABILITY. lodine 
is recognized as a most efficient antiseptic 
and germicide. It is known to be effective 
against a wide range of organisms. New tech- 
nology has now resulted in more efficient 
iodine formulations developed especially for 
sanitization. 


SPECIALIZED PRODUCTS. lodine sanitizers 
and detergent-sanitizers are offered by lead- 
ing manufacturers for treatment of milk, food 
and beverage utensils and equipment. Also 
available are iodine disinfectant-cleaners for 
hospitals, schools, institutions, food and bev- 
erage plants, and industrial applications. 


EFFECTIVE. lodine sanitizers are effective in 
low concentrations . . . economical, too. Their 
use can contribute to improved public health. 


EASY TO TEST. The well-known iodine color 
is an indication of solution strength. When 
the color of an iodine sanitizing solution be- 
gins to disappear, that is a signal to replenish 
or replace the solution. There is no reason 
ever to let an iodine solution get too weak to 
be effective. Test kits are available. 


Write us for further information. No obligation, of course. 


CHILEAN IODINE 
EDUCATIONAL BUREAU, 
INC. 


Room 2148, 120 Broadway, New York 5, N. Y. 
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Positions Open 


Situations Wanted 








Perfumer Wanted: Experi- 


enced perfumer for established 
essential oil house located in north- 
eastern New Jersey, for compound. 
ing. Excellent) opportunity — for 
right person. All replies confiden- 
tial. Write giving details and salary 


requirements to Box 407, c/o Soap. 








Situations Wanted 








Chemist-Salesman: 18 years ex- 
perience in research, development. 
and sales of chemical specialties 
and raw materials. Seeking posi- 
tion in Florida. Address Box 409, 


c/o Soap. 


Research Chemist: Ph.D., 27 
vears of versatile experience in o1 
ganic and industrial chemistry, 
creative, specialized in synthesis of 
basic detergents, wetting and che 
lating agents, analysis and formu 
lating of detergent compositions 
and cleaners. Foreign languages. 


Publications. Literature — search. 
Presently employed in New Jersey 
Desires challenging position in re 
search and) development, prefer 
ably in) surfactant field Address 


Box 408, c/o Soap. 


President Executive V.P.: .\re 
you a widow, a gentleman wanting 
to retire, or a Board of Directors 
looking for a President or an ex 
ecutive vice-president for youn 
growing chemical or chemical spe 
cialties company? [am an execu 
tive of a medium sized, nationally 


known specialties company looking 
for you. Presently emploved on the 
west coast a chemical engineet 
with 20 years of diversified experi 
ence in all phases of the chemical 
ind chemical specialty business 
Resume on request. Address Box 
110, c/o Soap. 

Chemist: Executive, expert in 
formulations and manufacture of 
sanitary maintenance chemicals 
Experienced in handling men in 
factory and on large maintenance 


jobs. Address Box 411, ¢ 0 Soap 


Chicago Mfrs. Rep.: With es 
tablished following among dete 
vent, household spec ialtv, cosmetic 
and aerosol) manufacturers seeks 
additional line. Address Box 399, 
coo Vit 


Business Buy /Sell 


Dehydrated Plant: Has open 
time available on spray and tray 
drying equipment for contract, 
custom or experimental drying ol 
sOaps, detergents, chemicals and 
drugs. H. Gartenberg & Co., Ine., 
112. W. Pershing Rd... Chicago 9, 


Castile soap Line 


Soap Factory: 


torv in Trieste (Italy) for. sale. 


Kstablished two centuries. Well 
known brands. Firm in excellent 
financial position. Owner must re 
Biggest 


tire for health reasons. 


exporte! castile soap from Italy to 


Busines ssBuy [Sell 


States. Could In utilized for othe: 








chemical production. New lines otf 
production exempt of income tax 
Write to Adria, via 
Trieste, Italy 


in ‘Trieste. 
Trenta Ottobre 4, 


For Sale 


For oe \IRM, 6 spout, vac 
uum liquid filler; Whirlwind pon 
table screw capper: Gluemaster, 
sembeautomatic label gluer; Day 
150 gallon ribbon blender. Sell us 
your surplus equipment. Irving 
Barcan Co. 249-51 Orient Ave 


lersey City 5, N. J. 


For Sale: 3 and 1 roll granite 
steel roller mills. Plodders. Grind 
crs. Chippers. Crutchers. Slabbers 
Cutting Kettles. Filten 


presses Mixers. Sifters. Foot and 


tables 


power soap presses. Partial listing 

We buy surplus equipment. Stein 
| 

Equipment Co... 107 Sth St. 

Bkilvwn. 15, N.Y 


For Sale: Full line new and 
used processing vats, pumps, cool 
ers, homogenizers, fillers, etc. Send 
us your inquiries. Stuart W. John 
son & Co., Lake Geneva, Wis 


For Sale: By I. KE. Newman, SIS 
W. Superior, Chicago, HL, CH 
1125. Mixers. Marion-Munson 
sives 504 to 10,0002 Crutchers 
Wrapper Type S$ 
Bucket Ele 


Crushers 


1 OOO-8 JOO = : 
Auto Cutting Table: 
vators, Mills, Cutters, 


Soap Equipment Prices on request 














Have you received our new color price lists ?* 


DISINFECTANTS — INSECTICIDES — DEODOR- © GASOLINE AND DIESEL OILS 


® OPTICAL BLEACHES AND BRIGHTENERS 
® GLASS AND WINDOW SPRAY CLEANERS 
® WAXES — DEODORANTS (PARA BLOCKS 
AND CRYSTALS — MOTH CAKES AND 
CRYSTALS) WATERLESS HAND CLEANERS, 
AUTOMOTIVE, METAL, FURNITURE AND 
FLOOR POLISHES 


*NOTE: 


LEEBEN «~ 


103 LAFAYETTE STREET 


ANTS — METAL AND HAND CLEANERS AND 


DEGREASING AGENTS 


COLOR SPRAYS AND UPHOLSTERY CLEANERS 


SWEEPING COMPOUNDS 


AMMONIA (HOUSEHOLD) AND QUATERNARY 


PRODUCTS 


@ TRACER AND LEAK DETECTORS 

@® POWDERED DETERGENTS AND 
SANITIZERS 

® BOWL CLEANERS 

® LIQUID DETERGENTS 

@ BATTERY ADDITIVES 


@ ANTI-FREEZE 
@ SOAP 


Each price list offers color formulation data and shades 


We have a complete line of Food, Drug and Cosmetic 


NEW YORK 13, N. Y. 


Certified Colors, also Chlorophyll and Carotene 
LOR AND CHEMICAL COMPANY, INC. 
TEL: WORTH 6-0330 
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For Sale 


For Sale: Bowen pilot T-304 SS 
spray dryers, Sharples #16V_ in- 
conel soap centrifugals, Hope 
single piston stainless filler. Perry 
Equipment Corp., 1410 N. 6th St., 
Phila. 22, Pa. 











For Sale: 78 page listing of 
“Surfactants” (1958) Price $2.50. 
Write John W. McCutcheon, 475 
Fifth Ave., New York 17. 





Available Soon: Third edition 
HaANbBOOK OF PEsT CONTROL by 
Mallis will be available in a few 


weeks. Price $12.50. Outside U.S. 


add 50¢ for postage. 





Aerosol Sales Outlook 


(From Page 137) 





challenge the leadership of the 
principal products, but their sales 
volume -cannot be reliably fore- 
cast. 

3. The challenge of the next 
decade is two billion nonfood and 
food aerosols per year. Whether we 
meet it or not depends on the fur- 
ther successful development of food 
aerosols.k* 

maanins 
Fries to Mark 106th Year 

Fries & Fries, Inc., Cincin- 
nati, will observe its 106th anniver- 
sary in March. Established in 1854 
by the Fries family, the company 
began as a manufacturer of flavors, 
extracts and caramel colors and is 
now a supplier of essential oils, 
aromatics, flavors, perfume bases. 








Soap Meeting 


(From Page 161) 





noted that he could rely on his 
suppliers for a great deal of in- 
formation in solving maintenance 
problems. In field testing a clean- 
ing material his unit does not re- 
veal an attitude about the product 
to the maintenance men who test 
it and evaluations of performance 
are asked of laymen as well as 
maintenance personnel in judging 
the product. 

Thomas Rose of the Gen- 
eral Services Administration told 
of that agency's establishment of 
a board made up of a quality con- 
trol man, specifications man, an 
attorney, and a comptroller which 
sets out to do the best possible 
buying job “for the taxpayers.” 
In doing this job an effort is made 
to broaden competition among 
suppliers, he said. 

Use of lists of approved 
cleaners and polishes for rubber 
and solid vinyl floors for the Rub- 
ber Manufacturers Association was 
reported by George Flint, secre- 
tary of the organization. The lists 
were established in 1932 to protect 
consumers and association mem- 
bers from claims, he noted. 

The institutional consumer’s 
side of product standards and certi- 
fication was presented by J. S. 
Fassett of the American Hotel As- 
sociation. This organization has 
a certified products program which 
can be applied to cleaning and 
maintenance supplies. Mr. Fassett 


Paste Hand Cleaner DISPEN SERS 


Manufactured by Brightwell Dispensers Ltd., of Newhaven, Sussex, England. Highly efficient 
and durable. Models available to fit every type of formula. 
Free formulation services on paste waterless hand cleaners available when purchasing from 
sales agents for United States and Canada. 


For information write to: 


DONNER & COMPANY 


135 Henry Avenue, Winnipeg 2, Manitoba, Canada 


Consulting Chemists for chemical specialty producers—formulation and 
analysis, costs, purchasing, etc. Our interest is for you to make money with 
competitive costs and quality needs in Mind. Write us or mail product 
samples for analysis—we’ll give you an initial rundown without obligation. 


explained how the program oper- 
ates. Manufacturers are invited to 
submit their products to the as- 
sociation’s designated testing labo- 
ratory which tests the products 


employing test methods and stand- 
ards which have been developed 
over several years. Those products 
which qualify are listed in an an- 
nual certified products list. Names 
of products which fail to qualify 
are not divulged to anyone but the 
manufacturer, Mr. Fassett said. 
Several other organizations make 
use of the association’s list which 
offsets the cost incurred by the 
manufacturer in having his prod- 


uct tested. 


Fatty Acid Meeting 

W. O. Robertson of A. Gross 
and Co. presided at the Fatty Acid 
Division business meeting the after- 
noon of Jan. 21, which began with 
a talk by F. J. Poats of the Agri- 
cultural Research Service, U.S.D.A. 
He discussed plans for a market 
study on the industrial uses fon 
fats and oils. 

Next speaker, W. J. Crehans, 
General American Transportation 
Corp., spoke on his company’s 
“Kanigen” chemical nickel alloy 
lining for fatty acid storage and 
transport. 

The direct analysis of fatty 
acids through gas chromatography 
was discussed by C. Eugene Ben- 
nett of F & M Scientific Corp., who 
explained the operation of his com- 
,pany’s “Linear Programmed Tem- 
perature Gas Chromatograph.” 

Committee reports, usually 








ee wee 
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M. ARGUESO & CO. INC. 






MAMARONECK REFINED 


WAXES 










Importers—Refiners 


CARNAUBA 
OURICURY 


CANDELILLA 


Crude — Refined 
Bleached-Flaked-Powdered 


BEESWAX 


Crude 
Refined 
Bleached 
Substitutes 


MANUFACTURERS 


Cerita AT Brand 
waxes 


® 


SPECIAL WAXES 
OZOKERITES 
CERESINS 
PALM WAXES 
CASTING WAXES 
RESIN BLENDS 
* 


Compounding to your 
specifications 








oe 


ieee 





M. ARGUESO & CO. INC. 
441 WAVERLY AVENUE 
MAMARONECK, N. Y. 


Owens 8-8500 
Cable address: MARGUESO 
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delivered at the business meeting, 
were passed over in order to hear 
the report of a special committee 
on food additives which is con- 
cerned with the Food Additive 
Amendment scheduled at this writ- 


ing to become effective on Mar. 6. | 


The special committee is seeking 
to have extended the effective date 


of the amendment to Mar. 6, 1961, 


on the basis that stearic and oleic 
acid are safe for public use as 
proved by past experience. As ol 
last month the committee was 
hopeful that the extension would 
be granted and intended to file 
application for the extension be- 
fore a Feb. 1 deadline. 

Members at the business 


meeting voted unanimously _ to | 


establish a special fund through 
payment of an amount equal to 
one-half of each member's annual 
dues to conduct tests during the 
extension period. The Food and 
Drug Administration is asking fon 
definitions and specifications fon 
food additives and the division is 
seeking a perfect test as its goal. 
However, its immediate aim is to 
obtain an extension with as few 
conditions as possible. 

A report on membership and 
finance was delivered by E. Scott 
Pattison, division manager. New 
oficers and members of the steei 
ing committee were elected and 
include: 


W. O. Robertson, A, Gross and | 
Co., chairman; W. J. O'Connell, Humko 
Division of National Dairy Products | 


Corp., vice-chairman; K. Kk. Boyd, 
Emery Industries, Inc.; C. W. Eurenius, | 
Llercules Powder Co.; F. E Lacey, | 


Swift and Co.; M. E. Lewis, Armour | 
and Co.; R. J. Spitz, Newport Indus- | 
tries Division of Heyden Newport | 
Chemical Corp.; K. H. Reimold, Wo 
burn Chemical Corp.; and G. Zinzalian, | 
EK. F. Drew & Co 





(from Page 89) 





| 
Click Para Packs | 


ideas on packaging with the ser- | 
vices of outside packaging consul- 
tants and designers. Even when | 
using a consultant, Click contrib- 
utes a large share of its own think- 
ing in the development of new 


packaging ideas. 


NORTH 


%K produced by 





ESSENTIAL OIL COMPANY 


BERGEN N 





NICKSTADT-MOELLER, 
Ridgefield, N. J. 


AN ASSOCIATED COMPANY 
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| FOR SOAPS, 
4 DETERGENTS, 
INSECTICIDES, 
and 
INDUSTRIAL 
APPLICATIONS 


NEUMANN - BUSLEE 
& WOLFE, INC. 


CHICAGO 31, ILL. 















5800 NORTHWEST HWY. 
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DAW E’S 


a dependable source for 


SODIUM GLUCONATE 
and GLUCONIC ACID 


Promptly available in any quantity. 





Warehouse stocks across the country. 
Dawe’s high quality is assured. 


Write for technical data and samples. 








DAWE'S / 
LABORATORIES. INC. TTA | 
4800 South Richmond Street 

Chicago 32, Illinois 


ADVERTISING 

CLOSING DATE 

for SOAP AND 
CHEMICAL SPECIALTIES 


‘is the 


1L0u: of preceding month 


YOUR COOPERATION IN 
FURNISHING COPY IN- 
STRUCTIONS ON TIME 
WILL HELP US MEET OUR 
PUBLICATION DATE. 
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Fragrance Products Rise 

A prediction that 1960 U. S. 
sales of consumer products Contain 
ing fragrances will exceed the eight 
billion dollar retail total of 1959 
was made recently by Charles Pit 
man Walker, president of Interna 
tional Flavors and Fragrances, Ine., 
New York. 

Large 


scale users olf tra 


grances and fragrance materials 
such as producers ol soaps, Cos 
metics, toiletries and aerosols are 
expected to operate at a higher 
level this vear, he said. 

Phe continued expansion of 
the world market for U. S. fra 
grance manufacturers was predict 
ed. This trend should continue 
in 1960, particularly in’ Europe 
where improved methods of dis 
tribution, a marked rise in dispos 
able income, and the lessening of 
continental taritl barriers should 
create favorable conditions for con 
sumer products of U 


Recent 


ical technology of fragrance manu 


S. producers 


advances in) chem 


facturing, such as organic synthesis, 
will produce better, more. stable 
fragrance materials at lower cost, 
and will permit upgrading of prod 
ucts of all types, according to Mi 
Walker.. 
7 

Dahl Bank Vice-Pres. 

Nils S. Dahl, vice-president 
and general manager of John ‘1 
Stanley & Co., New York, last 
month was clected a vice president 
of Bay Ridge Savings Bank, Brook 
Ivn. He was formerly secretary of 
the bauk and continues as a trustee 
Nils, 
treasurer of the Soap Assn. during 
AASGP’s recent 
in New York. 


years with Stanley, he has been 


incidentally, was reelected 


annual meeting 


\ veteran of over 10 


treasurer of the Soap Assn. fon bet 
ter than 30 years 
- 
New Ungerer Catalog 
\ 32-page price list of its es 
sential oils, aromatic chemicals, 
Havors and related compounds was 
made available last month by 
Ungerer & Co., 161) Avenue ol 
Americas, New York 13, N.Y. The 


814 x IL inch booklet also includes 
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the Vidal-Charvet French line ol 
natural extractives and specialties, 
“Unco Simile” products, as well as 
the new “Flavolope’ ‘spray dried 
Havors. Copies are available on re 
quest. 
. 

Miserendino to Flam-Haft 

Jacques A. Masson, 
Flam-Hatt 


New York, announced recently that 


presi 
dent ol Laboratories, 


Thomas Miserendino has joined 
the firme as vice-president and chiet 
perfumer, Mr. Miserendino form 
erly was vice-president of Pertun 
ery Associates, New York 
+. 

Drackett Sales Rise 

Preliminary figures reported 
last month by Drackett Co., Cin 
cinnati, for the quarter ended Dec 
51, 1959) showed an increase in 
sales to $7,185,009 trom $6,091,128 
in the corresponding [958 period, 
Net income was $559,501, or 61 
cents per share, compared with 
S114,307, or 17 cents per share, in 


the 1958 quarter. 


New Western Process Units 

Construction of additional 
process units and expansion of ex 
facilities at the Chanute 
Western Petro 
York, wert 


reported nearing completion last 


isting 
Kans., refinery ol 
chemical Corp., New 
month by Mauryey Bloch, presi 
dent The new facilities include a 
propane deasphalting unit, addi 
tional vacuum distillation units, 
and a “PECP™ wax treater process, 
reported to be the first of its kind 
in the world to permit continuous 
bleaching of wax products instead 
of conventional batch bleaching 
Completion of the new units marks 
a step ina five year expansion pro 
am at Western, Mr. Bloch said 
* 
Fragrance Process Moves 


Fragrance Process Co. moved 


( 
v1 


last month to new quarters at 667 
Madison Ave., New York 21. New 


telephone mumber ts PEmpleton 


8-25-11 Previously the company 


was located at 355 West 52nd St 
in’ New York 





Prentiss Drug & Chemical Co., Inc. 


101 WEST 31st STREET, NEW YORK 1, N.Y 


+ 9 SOUTH CLINTON STREET, CHICAGO 6, ILL 


-M eal * Fort W 
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\ero-Chem Fillers, Inc. 135 
\erosol Techniques, Inc 135 
Allied Chemical Corporation, 
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COMING MEETINGS 


American Chemical Soci- 
ety, national meeting, Cleveland, 
April 5-14. 


American Oil Chemists So- 
ciety spring meeting. Baker Hotel, 
Dallas, April 4-6, 1960. 1960 fall 
meeting, New Yorker Hotel, New 
York, Oct. 17-19. 


American Institute of Chem- 
ical Engineers, Pesticides Sym- 
posium, Hotel Biltmore, Atlanta, 
Ga., Feb. 22. 


Canadian Manufacturers of 
Chemical Specialties Association, 
3rd annual convention, Queen 
Elizabeth Hotel, Montreal, Oct. 
24-26. 


Chemical Specialties Manu- 
facturers Association, 46th mid- 
year meeting, Drake Hotel, Chi- 
cago, May 16-18; 47th annual 
meeting, Hollywood Beach Hotel, 
Hollywood, Fla., Dec. 3-9. 


Committee D-12 on Soaps 
and Other Detergents (ASTM), 
Park Sheraton Hotel, New York, 
March 14 and 15. 


Drug, Chemical & Allied 
Trades Association, 70th annual 
meeting, Sagamore Hotel, Bolton 


Landing, N. Y., Sept. 15-18, 1950. / 


Federation of European 
Aerosols Association, Duesseldorf, 
Germany, April 20-27. 


Folding Paper Box Assn., 
annual meeting, Ambassador Ho- 
tel, Los Angeles, March 22-23. 


International Congress of 
Surface Activity, Cologne, Ger- 
manv, Sept. 12-17. 


National Packaging Show, y 


Convention Hall, Atlantic City, 
N. J., April 4-8, 1960. 


National Sanitary Supply 


Assn. 37th annual convention, 
Fontainebleau Hotel, Miami, Fla., 
May 22-25, 1960. 


Packaging Machinery Man- 
ufacturers Institute, (PMMI) fourth 
annual show, Cobo Hall, Detroit, 
Oct. 31-Nov. 3, 1960. 


Plant Maintenance & Engi- 
neering Show, Convention Hall, 
Philadelphia, Jan, 25-28. 


Society of Cosmetic Chem- 
ists; New York Chapter, New 
Yorker Hotel, April 20. 


Synthetic Organic Chemi- 
cal Manufacturers Association, 
monthly luncheon meetings, 


Roosevelt Hotel, New York, Feb. 


2: March 8; April 12; annual 
spring outing. Shawne2 Inn, 
Shawnee, Pa., May 11-13; annual 


meeting, Roosevelt Hotel, New 


York, Dec. 8. 


Toilet Goods Association, 
25th annual meeting, Poland 
Springs House, Poland Springs, 
Me., June 27-29, 1960. Scientific 
Section, Waldorf-Astoria Hotel, 
New York, May 11, 1960. 
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BOOKS... 


Books for ready reference in your 
plant « home ° office * laboratory 


* * * * 


1. Pressurized Packaging (Aerosols) by Herzka-Pickthall. 


411 pages, profusely illustrated. First book on aerosols ever to be published 
Covering formulation of all aerosol products, filling techniques, propellants, etc. 
Price $12.00. 


* + e * 


2. Surface Active Agents and Detergents by Schwartz-Perry. 


Volume !—590 pages, 51 illustrations. Covers manufacture, chemistry and 
practical applications of surface active agents. Price $13.50 


Volume !I—860 pages, 26 illustrations. Covers processes for synthesizing 
surfactants, composition of surfactants and their chemistry and 


application. Price $19.50. 


* 7 of ” ca 


3. Detergent Evaluation and Testing by Jay C. Harris. 


220 pages, 26 illustrations. A critical selection of methods and procedures 
for testing detergents. Price $4.50. 


+ * * * * 


4. Soap Manufacture by Davidson, et al. 


Volume !I—537 pages, 66 illustrations, 118 tables. Covers history of soap, 
principles of soap manufacture, fats and other raw materials for 
soap manufacture. Price $13.50. 


Volume II—Now in course of preparation. 


+ * *” * * 


For shipments outside of U.S.A., add 50¢ 
to each of above prices. 


* * %* * 


— Send Check with Order — 


MAC NAIR-DORLAND CO. 

254 West 31st St., New York 1, N. Y. 

Enclosed find check for $............................ for which send me 
the books checked above: 





a a TT eRe re ee 


I a oie a cae ht need are adaenen det badd aaiinaseeeseio ab oneaeiaaeanenciineiia 


(Add 3% sales tax if in New York City) 





199 




















Cale Ende 








NDREW K. Forthmann, president of 

Los Angeles Soap was reelected 
president of the Association of Ameri- 
can Soap & Glycerine Producers, — 
generally known as the Soap Associa- 
tion,—for a third consecutive term at 
its meeting in N.Y. last month. This 
is the first time in 15 years that any 
individual has served for three consecu- 
tive terms as president of the Associa- 
tion. And to top it all off, Los Angeles 
Soap celebrates its 100th birthday. 
Looks like 1960 should be quite a year 
for old LA Soap! 

** * ‘ 

The so-called “small soapers” sort 
if congregate together whenever they 
meet. At the recent soap conclave in 
N. Y. at luncheon, a table of “small 
soapers” included Al Peck, prez of 
Peck’s Products, St. Louis; Earl Brenn, 
v-p of Huntington Labs of Huntington, 
Ind.; Howard Young, prez of Davies 
Young of Dayton; Frank Pollnow, Jr.; 
prez of Vestal, Inc. of St. Louts, and 
some others we can’t recall, Also in 
cluded in the group was Neil McElroy, 
having a_ swell 


chairman of P & G, 
“small 


time. A new member of the 
soapers” clan. 
* * # + 

Howard Young, pres of th 
Davies-Young Soap Co. of Dayton and 
recently elected to the board of the Soap 
Issac iation, happens to be Republican 
Party chairman of Hamilton County, 
Ohio. Reminiscing recently on how 
voters vote, Howard came up with th 
following sage observations: People vote 
first. with the heart, second with thi 
pocketbook and third with the head 
From our own observations, we hav 
long wondered whether the heart or th 
pocketbook came first 

co * * + 

Howard Morgens, P & G president 
was presiding at luncheon at the recent 
Soap Association meeting at the Wal- 
dort in N. Y. Two waiters had engaged 
in a quiet altercation while serving 
lunch. They apparently carried their 
dispute into the kitchen and in the 
midst of Mr. Morgens’ opening remarks. 
loud shouts from said kitchen rent the 
quiet of the hushed gathering of soap 
people. Mr. Morgens interrupted his 
remarks long enough to deny that the 
battling waiters had any connection 
with his act. He then quietly con- 
tinued midst a rear of laughter. 


* * * 


te 


Every year we receive an assort 
ment of calendars, one more beautiful 
than the next. This year was no excep 
tion, If we had to make a decision of 
which was most beautiful, we feel our 
award would go to the one received 
from Farbwerke Hoechst AG of Frank 
fort am Main, Germany. Exquisitely 
lithographed reproductions of twelve 
old masters on the back of which is 
the story of the artist in each case in 


German and English. A beautiful job! 
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For the first time in history, the 
Chemical Specialties Maunfacturers 
Assn. this vear will go all out for sports. 
Two general “outings” are scheduled 
to be staged. The first to be held at 
the Knollwood Golf Club, Elmsford, 
N. Y. on Thursday, June 16, will com- 
prise a golf tournament with quoits, 
putting, bull throwing, etc. for non- 
golfers, The second, date as yet unset 
but probably in the early fall, will be 
in Chicago. Fred Lodes of Lodes Aero- 
sol Consultants heads the committee 
for the eastern party. Charley Allder- 
dice of the Bell Co. heads the committee 
for the mid-west. Pull in vour ears, 
men, here we go again! 

. xe es % 

We learn something every day, 
viz., Reliable Chemical Co., manufactur 
ers and distributors of a wide range of 
moth products, and other chemical spe 
cialties, is located at 10 Mothball Ter 
race, Passaic, N iF 


* a 


We're still trying to find out what 
they were trying to prove, but recently 
a group of 88 business men from South- 
ern California recently made it out to 
Hawaii and back in the same day, with 
time for a swim at Waikiki, luncheon at 
the Royal Hawaiian and a sight seeing 
trip through Honolulu. Aboard the Boe- 
ing 707 jet, which left Los Angeles In- 
ternational Airport at 8:05 a.m., was 
Charles T. Atwood, Los Angeles plant 
manager of Lever Brothers Co. When 
he arrived back at the L. A. airport at 
10:42 that night. we understand Mr. 
Atwood was so out of breath from the 


experience that he was unable to com- 


ment. 
7” * “ ” *« 


Nils J. Stromstad, who retired re 
cently after 271% years with Sterling 
Drug and its subsidiary Sterwin Chemi 
cals, Inc., is due back shortly from a 
two-three months vacation trip in Ari 
zona and California he planned follow- 
ing his “stepping out of harness.” Nils 
is too young and too energetic, in our 
book, to ever be content with a “rocking 
chair on the front porch existence.” He 
may be reached at his home, 4027 E 
50th St., Minneapolis, Minn. Like a lot 
of other folks in the chemical specialties 
business, we'll miss seeing him at meet 
ings and trade shows 

x * * * * 

Speaking of growing old grace 
fully, or just plain growing old, is it 
possible “Silicate P’s & Q's”, that de 
lightful single sheet external house or 
gan of Philadelphia Quarts Co., is 40 
vears old? An exponent of the “soft 
sell” technique, “Silicate P’s & O's” with 
its fund of astonishing information on 
the widest possible range of subjects has 
given us many pleasurable moments tn 
the close to 20 years we've had the op 
portunity to read it. Ad multos annos! 

* x * Ox 

How about that! Contestants in 
the skating events at the eighth 
Olympic Winter Games at Squaw Val- 
ley, Calif., this month are skating on 
ice made by “Isotron” refrigerants 
manufactured by Pennsalt Chemicals 
Corp. in Philadelphia. The Pennsalt 
product, also used widely as an aerosol 
propellant, in case you didn’t know, 
was selected to help furnish the ice for 
the racing and figure skating contests 
in the 109,000 square feet of skating 
rinks. 





Gentlemen songsters off on a singing spree during recent CSMA meeting in 
Washington, D. C., included left to right, entertainer extraordinary, Don Samaritan; 
Maxwell Danford Smart, Monroe-Danford & Co., Weehawken, N. J.; Edward Bloch, 
news editor of Soap & Chemical Specialties; Roy H. Hoonhout, Monroe-Danford: 
T. B. Welch, Gulf Oil Corp., Pittsburgh, and Matthew Phelan, Philadelphia branch 
manager of Dodge & Olcott, Inc., New York. Scene of the “crime”: Dodge & Olcott's 
suite in the Mayflower Hotel during CSMA’s “open house” night. 
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